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150  Million  ‘Mental  Robots’  Are  Pawns 
of  Dictators  in  European  War  Scare 

People  of  Italy,  Germany,  Russia  Regimented  by  Rigid  Censorships  Receive 
Only  “Official”  News — “Blind”  to  Outside  Developments 


By  ALBIN  E.  JOHNSON 

Geneva  Correspondent,  Editor  &  Publisher 


ONE  hundred  and  fifty  million  men¬ 
tal  robots  hold  the  key  to  War  or 
Peace  in  EurojK'  today — 150  million  hu¬ 
man  beings  deprived  of  their  right  to 
know  and  reason  by  a  scant  dozen  poli¬ 
tical  master  minds  who  dominate  their 
destinies. 

The  above  statement  sounds  fantastic. 
It  is  fantastic — and  tragically  true! 

As  a  result  of  censorship  such  as  the 
world  has  never  liefore  known  the  popu¬ 
lation  of  three  out  of  Eurojie’s  five  lead- 
ii^  nations  are  completely  at  the  mercy 
of  dictatorial  cliques  who  not  only  tell 
them  what  they  shall  not  read  but 
control  absolutely  the  sources  of  their 
intellectual  wellsprings. 

In  Fascist  Italy,  Nazi  (iermany  and 
Soviet  Russia  three-fourths  of  a  jxipu- 
lation  of  more  than  20U,(KX),000  are  com¬ 
pletely  under  the  iniluence  of  Benito 
Mussolini,  Adolf  Hitler  and  the  Krem¬ 
lin.  The  other  one-fourth  is  inarticu¬ 
late  and  powerless. 

Soviet  Russia,  over  the  past  two  de¬ 
cades,  with  almost  suiwrhuman  effort 
and  commendable  zeal,  raised  a  nation 
of  150,000,000  from  centuries-old  ignor¬ 
ance  to  nationwide  literacy.  One  hun¬ 
dred  million  Russians  can  read  and 
write  today  as  a  result  of  Moscow’s 
educational  activities.  Marvellous  ? 
Yes,  it  would  be  if  one  could  overlook 
the  fact  that  all  they  are  |)ermitted  to 
r^d,  or  ever  have  learnetl,  is  colored 
with  the  sinister  Red  of  Communism. 

Fifteen  years  of  F'ascism  in  Italy  has 
completely  wiped  out  every  semblaiKe 
of  intellectual  freedom.  generation 
has  been  raised  to  believe  Mussolini’s 
credo  that :  “Liberty  is  a  rotting  car- 
csBs.”  A  censorship  which  started  out 
,with  a  “Thou  shalt  not  read  that”  long 
ago  developed  into  a  demand  that  “Thou 
must  read — and  lielieve,  this.”  If  11 
Duce  decrees  war  tomorrow — with 
Ethiopia  or  even  England — there  is  no 
alternative  for  Young  Italy  but  to  obey. 
It  knows  no  other  course.  Mussolini’s 
^laration  that :  “War  is  the  crucible 
in  which  nations  are  forged ;  to  go 
forth  into  battle  is  as  necessary  for  the 
^elopment  of  man  as  motherhood  is 
for  the  development  of  woman”  is  not 
only  a  national  axiom,  it  is  a  Fascist 
religion. 

Nazi  Germany,  the  latest  recruit 
jj^ng  dictatorships,  has  outstripped 
wh  the  Communists  and  Fascists  in 
wliterating  every  source  of  indepen¬ 
dence  or  opposition. 

Not  content  with  controlling  the  press, 
the  radio,  the  public  forum,  the  Nazis 
rave  sought  to  dominate  the  Church. 
Not  even  freedom  of  conscience  is  left 
to  the  once-liberal  German  populace.  In 
their  zeal  to  stamp  out  all  trace  of  op¬ 
position  the  Hitlerites  have  invaded  the 
Catholic  Confessional  and  the  Syna¬ 
gogue,  the  .secret  chambers  of  Free  Ma- 
*®ory  and  the  fraternity  of  university 
*od  military  organizations. 

_  ^most  overnight  tl.e  most  virile  press 
in  Europe  was  wiped  out.  Six  hundred 
i^’spapers,  with  generations  of  tradi- 
tJOT  behind  them,  disappeared  in  less 
12  months.  In  their  stead  the 
TOiler-plate  of  Goebbels’  Propaganda 
Ministry  began  to  flood  the  country 


with  “political  pap”  which  has  com¬ 
pletely  ixiisoned  the  minds  of  Germany’s 
post-war  generation,  a  generation  al¬ 
ready  mentally  warped  as  an  aftermath 
of  the  world’s  most  catastrophic  war. 

When  the  statesmen  of  France  and 
Great  Britain — carrying  out  the  wills  of 
the  peoples  behind  them — move  in  the 


complicated  diplomatic  chess  game  these 
days,  they  have  not  only  Mussolini  and 
Hitler  to  consider.  Back  of  the  two 
dictators  stand  nearly  100,000,000  people 
made  irresponsible,  politically,  by  years 
of  jingoistic  psychology  or  persecution 
complexes.  The  “censorship”  which 
started  out  to  prevent  them  from  know¬ 
ing  certain  embarrassing  truths,  degen¬ 
erated  into  a  “mentorship”  which  forced 
them  to  absorb,  consciously  or  uncon¬ 
sciously,  many  politically  expedient  un¬ 
truths. 

For  instaiKe — in  Russia — the  new 
generation  of  Communists  sees  the 
United  States  as  a  country  where  Cap¬ 
italism  at  its  worst  flourishes,  where 
lynch  law  is  rampant  and  where  the 
soldiery  shoots  down  defenseless 
strikers. 

In  the  Nazi  German  press,  now  100 
per  cent  dominated  by  the  Hitlerites, 
the  Harlem  riot  (where  not  a  single 
person  was  killed)  furnished  scare  head¬ 
lines  for  more  than  a  week.  In  their 
anger  over  the  boycott  of  German  goods 
the  Nazis  picture  the  United  States  as 
a  hodge-podge  of  racial  elements  domi¬ 
nated  by  Jews.  So  flagrant  has  the  mis¬ 
representation  of  news  become  that  one 
big  American  news  association  which 
sells  its  service  to  the  Deutsche  Nach- 
richten  Buro,  the  official  news  agency 
of  the  Nazis,  was  obliged  to  threaten 
to  break  its  contract  unless  the  dis¬ 
patches  were  published  as  sent.  Ordi¬ 
narily  it  is  beyond  .\merican  perogatives 
to  complain  against  the  way  news  about 
the  United  States  is  presented  in  the 
German  press,  but  when  dispatches 


carrying  American  press  association 
credit  lines  is  distorted  beyond  all  rea¬ 
son  protests  were  inevitable  and  quick¬ 
ly  forthcoming. 

In  Fascist  Italy  the  situation  has  re¬ 
mained  unchanged  for  almost  a  decade. 
The  Blackshirts,  early  in  their  rule, 
took  over  the  entire  Italian  press.  The 


great  liberal  newspaiiers  of  the  pre-war 
lieriod,  Corriere  Della  Sera  of  Milan. 
II  Stampa  and  such  priceless  satirical 
publications  as  II  Becco  (Hallo  quickly 
became  the  vehicles  of  F'ascist  propa¬ 
ganda.  Every  Italian  newspaperman — 
whether  editor,  publisher  or  correspon¬ 
dent — has  to  be  a  member  of  the  Fascist 
Party.  The  control  over  the  press,  radio 
and  public  forum  is  as  complete  as  it 
is  in  Germany,  perhaps  even  more  so 
because  the  F'ascists  have  had  nearly 
15  years  to  regiment  it.  The  only  news¬ 
paper  which  is  not  censored  that  is 
available  to  Italians  is  the  Osserixitore 
Romano,  published  by  the  Vatican.  But 
even  the  Vatican’s  official  organ  is  dis¬ 
creet  and  submits  itself  to  a  voluntary 
censorship.  The  only  difference  between 
it  and  its  Fascist  contemporaries  is 
that  it  is  not  told  what  it  must  print. 
If  it  publishes  news  which  is  distasteful 
to  the  government  it  cannot  circulate 
outside  Vatican  City. 

The  Fascist  government  claims  that 
the  entire  Italian  press  is  completely 
and  wholeheartedly  with  the  Blackshirt 
regime.  Ex-Foreign  Minister  Dino 
Grandi  once  spent  a  half-hour  trying  to 
convince  me  that  the  Italian  newspapers 
and  newspajiermen  were  100  per  cent 
behind  Mussolini. 

“If  that  is  so,”  I  asked  innocently, 
“then  why  'is  it  necessary  to  maintain 
the  censorship?”  The  question  was 
never  answered.  Had  Grandi  been  in  a 
position  to  do  so  he  probably  would  have 
explained  that  the  press  of  Italy  is 
Fascist  because  it  has  to  be  Fascist. 


The  same  holds  true  to  Germany.  In 
Russia  it  may  Ije  different. 

To  .Americans — and  Englishmen, 

I  renchmen,  Scandinavians  and  the  peo¬ 
ples  of  the  few  small  states  which  still 
iielieve  in  free  political  institutions — the 
idea  of  censorship  is  abhorrent.  The 
freedom  of  the  press  is  a  keystone  of 
democratic  government.  In  the  British 
Parliament  it  has  Ijeen  characterized  as 
the  F'ourth  Estate — more  powerful  and 
necessary  than  any  of  the  other  three. 
The  press  is  the  only  institution  spe¬ 
cifically  mentioned  as  inviolate  in  the 
American  Constitution.  But  if  a  nega¬ 
tive  censorship  is  unsupportable,  how 
much  more  malevolent  is  a  positive 
“mentorship”  ?  That  is  what  more  than 
one-half  of  once-free  people  of  Europe 
are  forced  to  live  under  today.  Some 
independent  spirits  may  struggle  against 
the  insidious  poison  that  is  presented  to 
them  day  in  and  day  out,  year  in  and 
year  out,  but  the  younger  generation 
unconsciously  comes  to  believe  what 
Blackshirt  and  Brownshirt  propaganda 
ministers  dish  up  to  them. 

W  hile  censorship,  in  the  dictionary 
sense  of  the  term,  exists  only  in  Italy, 
Germany,  Russia,  and  to  a  limited  ex¬ 
tent  in  some  smaller  countries  of  Eu¬ 
rope,  these  days,  it  is  liecoming  increas- 
inly  difficult  for  foreign  correspondents 
to  get  at  the  truth — to  picture  to  Amer¬ 
ican  readers  what  is  going  on  behind 
the  political  economic  and  social  scene. 
Practically  every  source  of  news  is 
controlled  or  dominated,  except  where 
correspondents  see  with  their  own 
eyes. 

.And  one  cannot  always  believe  what 
one  sees. 

The  visiting  contingents  of  for¬ 
eign  newspapermen,  who  are  periodical¬ 
ly  invited  to  be  the  guests  of  the  Ger¬ 
man,  Italian  or  Russian  governments, 
are  j^rmitted  to  see  only  one  side  of 
the  picture.  .A  short  time  ago  the  Nazis 
placed  at  the  disposal  of  a  dozen  Jugo¬ 
slav  journalists  the  super  air-liner  Hin- 
denburg.  They  were  taken  to  various 
popular  German  resorts,  wined  and 
dined  hy  high  officials  and  burgomas¬ 
ters,  treated  to  Brownshirt  reviews,  and 
escorted  back  home.  Naturally  their  re¬ 
torts  were  "favorable.”  The  Russians 
still  have  the  habit  of  personally-con¬ 
ducted  tours  not  only  for  ordinary  vis¬ 
itors  but  especially  for  foreign  newspa¬ 
permen.  Foreign  correspondents  may 
go  almost  anywhere  they  please  in  Italy 
— if  they  are  not  on  the  Blacklist — but 
if  they  want  to  return  they  must  be 
careful  about  what  they  write.  And 
in  these  days  of  feverish  military  activ¬ 
ity  any  interesting  piece  of  information 
can  be  construed  as  “endangering  the 
safety  of  the  state,”  thereby  making  the 
writer  liable  to  charges  of  espionage. 

For  several  years  there  has  been 
heard  repeatedly  the  charge  that  Amer¬ 
ican  correspondents,  particularly,  dis¬ 
seminate  “false  news.”  Some  of  the 
news  contained  in  their  dispatches  may 
have  been  untrue,  but  in  every  instance 
it  has  been  the  source  that  was  to 
blame.  European  politicians  and  diplo¬ 
mats — and  some  statesmen — are  not 
(^Continued  on  page  16) 


LET  THE  READER  BEWARE! 

Direct,  unadulterated  news  of  economic  and  political  happenings 
abroad  is  being  withheld  from  readers  of  .American  newspapers! 

When  the  reader  runs  across  the  now  omnipresent  foreign  dateline  in 
his  paper,  he  should  immediately  summon  a  defensive  mechanism  of  in¬ 
credulity. 

Thus,  Alhin  E.  Johnson,  well-known  foreign  observer  and  writer,  de¬ 
clares  in  this  article. 

This  situation,  he  says,  has  been  brought  about  hy  rigid  news  censor¬ 
ship  in  dictator-controlled  countries,  and  a  covert  desire  on  the  part  of 
other  nations,  emulating  in  principle  their  more  realistic  neighbors,  to 
control  news  at  its  source. 

Much  has  been  written  about  censorship  in  Soviet  Russia,  Nazi  Ger¬ 
many  and  Fascist  Italy,  which  Mr.  Johnson  here  recapitulates  and  brings 
up  to  date.  But  he  goes  on  to  show  the  effect  of  this  censorship  in 
other  countries  and  throughout  the  world. 

Mr.  Johnson  admits  small  faith  in  foreign  dispatches.  ’“10 
sift  the  whole  truth  from  the  chaff,”  he  says,  “is  almost  impossible  even 
for  seasoned  observers  and  hard-boiled  correspondents.” 
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PRESS  DENIALS  BY  OIL  EXECUTIVES 
CAME  QUICKLY  HOME  TO  ROOST 

Heads  of  Standard  Oil  Companies  Said  They  Knew  Nothing  of 
Ethiopian  Oil  Concession,  Later  Bared  by  State  Department 
— Deal  Had  Broad  International  Implications 


OFFICIAL  denials  of  news  stories  that  the  company  was  involved  in  the 
often  made  to  reporters  by  public  deal. 


men  and  -men  high  in  business  life  E.  J.  Sadler,  vice-president  of  Stand- 


seldoni  come  home  to  roost  so  publicly  ard  Oil  of  New  Jersey,  likewise  denied 
and  so  quickly  as  in  the  case  of  the  knowing  about  the  concession. 


Standard  Oil  c.xecutives  who  last  week  After  Mr.  Walden  had  conferred  with 


denied  the  truth  of  press  association  state  deiwrtment  officials,  an  announce- 
dispatches  from  Ethiopia  that  their  ment  giving  his  side  of  the  controversy 


firms  had  l)een  granted  a  vast  oil  con-  was  given  out  by  the  state  department. 


cession  there. 


This  said  in  part  that  he  had  decided 


The  stories  from  Addis  .\baba  to  seek  official  advice  “in  view  of  the 
printed  here  Saturday  morning,  carry-  misleading  nature  of  the  news  comments 


ing  the  announcement  of  the  Ethiopian  m  the  Saturday  morning  papers.” 


government  that  a  concession  had  been  According  to  the  A'ctu  I'orl’  Tinics, 


granted  the  African  Development  Ex-  Mr.  Sheets  was  asked  what  Mr.  Walden 
ploration  Comi>any,  incorporated  in  meant  by  this  statement  and  answered : 


Delaware  in  1935,  put  the  diplomatic  presume  he  was  referring  to  the 


world,  now  desj^rately  anxious  to  erroneous  de.scription  of  the  nature  of 
thwart  an  I  talo- Ethiopian  war,  in  a  jjjg  concession — to  the  printed  statement 


quandary.  Granting  of  tlie  concession  coiKession  would  involve  a 


threatened  to  have  serious  international 
cumidicatiuns. 


EDITOR  &  PI  BITSHER 
CALENDAR 

Sept.  7-8 — Fall  meeting,  Texas 
Newspaper  Publishers’  Assn., 
Plaza  Hotel,  Corpus  Chrisli, 
Tex. 

Sept.  7-14 — Intcriiatioiial  Typo¬ 
graphical  Union,  79th  annual 
convention,  Montreal. 

Sept.  13-15-  California  News¬ 
paper  Publishers  Association, 
Northern  group  meeting,  Stan¬ 
ford  University. 

Sept.  15-16—  Interstate  Circula¬ 
tion  Managers’  Assn.,  fall  meet¬ 
ing,  Madison  Hotel,  Atlantic 
City,  N,  J. 

Sept.  16-17 — New  York  State 
Publishers  Association,  fall  meet¬ 
ing,  Saratoga  Springs,  N,  Y. 

Sept.  19-20 — Associated  Court 
and  Commercial  Newspapers, 
meeting,  Minneapolis. 

Sept.  22 — Ozarks  Press  Assn., 
fall  meeting.  Willow  Springs,  Mo. 

Oct.  24 — Southern  Circulation 
Managers’  Assn.,  convention.  Ho¬ 
tel  Savannah,  Savannah,  Ga. 


■$()U,t)00,000  investment.’  There  was  no 
cash  payment  involved  in  the  deal.  It 


of  New  Jersey.  Public  opinion  has 
.shaken  out  of  its  ignorance  a  State 
deiJartment  which  had  to  confess  com¬ 
plete  unawareness  of  the  crudest  inter¬ 
national  deal  directly  affecting  it  in 
this  administration. 

"But  public  opinion  could  not  have 
operated  unless  the  Ethiopian  Emperor 
and  the  British  promoter  had  let  tlie 
story  leak  out  to  the  press.  It  was  a 
close  escaiH:.” 

The  .\i'ru  Eork  Daily  Xczes,  Thurs¬ 
day  carried  an  editorial  titled  “Our 
lioys  Don’t  Have  to  Fight  For  Stand¬ 
ard  Oil.” 

W.  .S.  b'arish,  chairman  of  the  Ixiard 
Standard  Oil  Company  (New  Jersey)’ 
asked  by  Euitor  &  PuuLisntjt  to  com¬ 
ment  on  the  early  denials,  stated: 

"1  appreciate  the  opportunity  afforded 
by  your  telegram  of  this  date  to  clear 
up  the  doubt  you  seem  to  have  of  the 
good  faith  of  my  response  to  inquiries 
irom  newsjiaiier  men  concerning  our 
connection  with  the  Ethiopian  oil  con¬ 
cession. 

".Answering  first  your  sjiecific  ques¬ 
tions  : 

"1.  Do  you  feel  that  newspapers  in 


- 1  this  instance  were  invading  privacy. 

In  Wall  Street,  tcni,  it  was  reiwrted,  or  were  actuated  by  public  interest? 


The  story  stated  that  the  deal  had  an  every-day  transaction,  built  announcement  of  the  deal  came  as  a  sur-  "If  it  is  an  invasion  of  privacy  to  call 


l)een  negotiated  by  Francis  M.  Rickett,  u|,  jmo  a  big  mystery  by  the  delay  re-  prise,  since  operators  did  not  think  of  a  man  .lot  in  public  life,  regardless 


British  promoter,  wlio  said  that  the  suiting  from  the  Labor  Day  holiday.  Ethiopia  as  a  rich  oil  source.  On  the  of  the  lateness  of  the  hour,  to  ask  him 


African  Development  Exploration  Com-  ••All  of  the  oil  companies  are  con-  day  following  the  announcement,  how-  alniut  a  matter  of  concern  to  his  com¬ 


pany  was  controlled  by  the  Standard  tinuallv  negotiating  for  oil  concessions,  ever,  Soconv-V’acuum  stock  moved  up  pany  1  would  say  that  the  invasion  is 

t\:t  n _ _ _  .1  r  ,  .  T.  . ...  111/  ....,1  full.-  in  u  /-acn  ac  imn/.rfor.> 


Oil  Company 


But  for  the  threat  of  war,  and  the  fact  of  a  ptiint  to  1144,  and  Standard  fully  justilied^  in  a  case  as  important  as 


On  receipt  of  the  news  .American  that  hlthiopia  is  in  the  public  eye,  the  Oil  of  New  Jersey  also  advanced. 


that  under  discussion.  1  am  sure  that 


newspaiters  and  press  associations  im¬ 
mediately  sought  to  verify  it.  They 


oncession  would  hardly  have  occasioned  The  press  ass(H.'iations  all  carric*d  the  *1'^  paiiers  acted  in  the  public  interest. 


learned  little  from  the  iiKorporators  the  publicity  standpoint.” 


interest.  It  was  badlv  handled  from  denials  of  the  Standard  executives,  so  and  so  were  quite  within  their  rights. 


that  thev  were  widelv  distributed.  Sun- 


who  were  “dummies”  for  other  execu-  .Another  mystery  connected  with  the  day  paper  commentators  in  some  in 
tives.  deal  was  the  statements  obtained  by  stances  used  these  denials  as  a  basii 

High  officials  of  Standard  Oil  and  New  York  reporters  from  geologists  on  for  their  observations, 
its  important  subsidiaries,  however,  oil  in  Ethiopia.  -Although  the  state  department  state 

emphatically  denied  the  reiwrt,  or  said  Manv  New  York  dailies  carried  in-  ment  cleared  up  the  situation  as  regard 


"2.  Do  you  feel  that  the  denial  mater¬ 
ially  helped  the  situation  now  that  the 


stances  used  these  denials  as  a  basis  story  has  been  told? 

for  their  observatitms.  This  is  a  have-you-stopiied-beating- 


emphatically  denied  the  reixirt,  or  said 


.Although  the  state  department  state-  .'our-wife  question.  There  was  no  mo¬ 
ment  cleared  up  the  situation  as  regards  back  ot  my  denial  of  any  knowl- 


they  knew  nothing  about  it.  The  state  terviews  with  Dr.  Barnum  Brown,  as-  the  denials  printed  by  the  newspapers.  concession  at  the  time  the 

department  at  Washington  said  it  could  sistant  curator  of  the  .American  Museum  some  dailies  were  not  content  with  this  JU’^stion  was  asked,  the  answer  was 


not  report  until  it  had  more  details.  of  Natural  History,  who  early  in  the  off-handed  vindication.  The  New  A"ork  honest  and  complete.  1  ‘hd  not  know 


For  three  days  names  of  the  prin-  century  spent  nearly  ten  years  in  b?thi-  Times,  as  mentioned  previously,  carried 
ci()ais  behind  the  concession  remained  opia  studying  its  oil-bearing  ptissibili-  a  full  column  Wednesday  recounting 


imes,  as  mentioned  previously,  carried  matter  and  so  stated, 

full  column  Wednesday  recounting  Now  rnay  I  trespass  on  yc 


an  international  my.stery.  Then  came  ties  for  a  subsidiary  of  the  Standard  the  denials  under  the  head  “Standard  *0  say  fh**  •  the  fixed  corapai^ 


the  announcement  from  Secretarv  of  Oil  Companv.  .As  a  result  of  his  re-  Denied  Link  to  Oil  Grant.”  The  Nezv  I’^hcj,  with  which  I  arn  in  full  accord, 

.r-,  ...  _  -  ....  _  ..  t/x  trnrxL-Kr  wifn  tHo  fxrocc  %n 


State  Hull  Tuesday  night  in  Washing-  port  the  company  decided  against  at-  York  Herald  Tribune  repeated  some  ewperate  frankly  w-ith  the  press  in 


ton  that  George  S.  Walden  and  H.  tempting  to  exploit  the  field. 


of  the  denials  in  relation  to  subset|uent 


Dundas,  chairman  of  the  board  and  Ethiopia,  he  said,  is  barren  of  oil.  <levelopments.  International  News  Ser- 


supplying  such  information  of  company 
activities  as  may  have  a  bearing  on 
any  (|uestion  of  proper  public  interest. 


vice-president  respectively  of  the  Stand-  The  oil  cap  was  shattered  vears  ago,  vice  distributed  a  storv  along  the  same  ft,. 

ard  Vacuum  Oil  Cum,»„y,  had  come  he  .aid,  aud  must  uf  ,hc  oilha,  evap-  line,  . ’  .  _  .  ,  2u"c  discloZc  ot  Tins  r'Sardi^^^ 


to  Washiiigtou.  admined  their  com-  orated.  .  ..e  ...  .e  , ,...o  . . .  pending  ...ould  materially  dam- 

l>any  s  interest  in  the  concession,  and  Other  oil  experts,  whose  names  were  terlv  criticized  the  Standard  executives  '  ”  wittiyant  hpinincr  »!,•. 

hail  asked  for  advice.  not  disclosed,  shared  this  view.  in  an  editorial  Wednesday  for  taking  ''  ™ 

The  state  deitartment  warned  the  Edwin  L.  James,  managing  editor  of  the  chance  of  leading  the  U.  S.  .and  within  our  rights  in 

two  gentlemen  against  causing  embar-  the  New  York  Times,  also  commented  other  nations  into  war  in  “the  regular  q^clining  to  answer  In  these  circum- 
rassment  to  this  and  other  countries,  and  on  this  angle  in  the  Sunday  Times  :  course  of  business."  The  editorial  con-  .  r  ...ouhl  simnlv  that  T  wa. 

subsequently  was  informed  by  Mr.  “Experts  say  there  isn’t  any  oil  in  Ethi-  cltid_ed: . not  in  a  nosition  to  give  the  information 


The  .ViTt’  York  World  Telegram  bit- 


Edwin  L.  James,  managing  editor  of 


two  gentlemen  against  causing  embar-  the  New  York  Times,  also  commented 
rassment  to  this  and  other  countries,  and  on  this  angle  in  the  Sunday  Times  : 


Walden  that  his  comiiany  had  decided  opia  to  tie  developed.  Both  the  British 
to  aliandon  the  concession.  and  the  .Americans  went  into  that  years 

Mr.  Walden  said  in  a  statement  W’ed-  ago.” 
nesday  he  had  been  informed  of  the  - — —  — - - ;  ■■  - = 


ner  nai.ons  iiiio  lu  uir  .vKu.a.  answer.  In  these  circum- 

i.rse  ot  liusiness.  The  editorial  con-  j  j 

,  ,  t  .L  u  'lot  in  a  position  to  give  the  information 

Public  opinion  has  broken  through  requested.  I  would  not  resort  to  a 


signing  of  the  oil  grant  on  Friday. 
He  arrived  from  Europe  on  that  day. 

Mr.  Dundas  told  new'spapermen  on  the 
previous  Saturday :  “We  have  a  num¬ 
ber  of  agents  in  Europe,  but  we  have 
heard  nothii^  from  them  to  that  effect” 
(the  Ethiopian  concession). 

The  Standard  V’acuum  Oil  Company 
is  jointly  owned  by  the  Socony-A'acuum 
Oil  Company  and  the  Standard  Oil 
Company  of  New  Jersey. 


and  the  Americans  went  into  that  years  the  secret  intrigue  of  this  subsWi^y  subterfuge  to  deceive  the  in- 

ago.”  of  Socony-\  aciium  and  Standard  (Jil  (juirer 

“  —  —  -  - -  —  “The  secrecy  which  for  three  days 


HuWs  Spectacular  Break  in  Oil 

Concession  Drew  Record  Crowd 


{Special  to  Eiutiir  &  Pcbi  isiier) 


rctnlc  in  f^il  surrounded  the  Ethiopian  story  has  a 

III  \^ll  simple  explanation.  An  independently 

X  _  1  ^  managed  company  in  which  we  own 

treW  M\eCOra  \^rOWa  a  50%  interest  has  men  abroad  discuss- 
,  n-  •  ,  •  ,  r  t  ''’B  ^  concession  for  crude  oil  develop- 

lutlined  the  official  _  attitude  of  the  ment.  a  routine  matter.  These  men  au- 


C„rdcll  Hull  would  hold  a  special  press  p„„  hero  told  of  the  dis-  T.  r,;?  Zlved  m  ™  M 

standard  Oil  of  New  'rlZpi'aTt  m  reTrsTafter'TctS 


However,  when  the  announcement  the  tipoff  to  W  ashington  correspondents  Jersey  was  indirectly  one  of  the  con-  sarv  geologizing  work,  production  was 

first  came  from  .Addis  .Ababa,  W'.  S.  to  one  of  the  biggest  and  most-surpris-  cessionair-js.  New  A^ork  was  advised  developed,  the  government  was  to  share 

Farish,  chairman  of  the  board  of  Stand-  1"!  to  trace  the  story  down  there  News-  j„  ^  through  the  customary  royalty 

papermen  m  Manhattan  had  beeri  toW  arrangement.  The  chairman  of  the  cora- 


ard  bi’l  of  New  Jersey,  told  newspaper-  the  state  department.  papermen  in  Manhattan  had  been  told 

men  :  “So  far  as  our  having  any  inter-  VL  "'’"lething  of  a  story-  might  be  forth- 

est  in  the  matter  is  concerned,  it  has  i  .  "i  ,  •  ,  i  ‘^^•tung  at  eight  o  clock  Tuesday  evening  concession  was  granted.  He  reached 

never  been  considered  or  talked  of.”  *\tllrrrv  VhiVf  tJIr  'Cpar  University  Club.  i  c*  *  York  on  the  eve  of  what  is  pretff 

In  Los  .Angeles,  John  .A.  Brown,  pactern  Division  that  thev  renresbited  i  s't^ation,  the  State  generally  a  three-d--  holiday,  on  Fn- 

presklent  and  chairman  of  the  execu-  ^,'g  i^lders  of  the  Ethiopian  off  conces-  Dundas  and  Wal-  day.  August  30.  A  few  hours  later  he 

tive  committee  of  the  Socony-A'acuum  Sinn  o^ranteH  received  a  cable  with  news  of  the  grant. 


pany  sailed  for  the  United  States  before  > 


live  coimnuxec  oi  me  Docony- v  acuum  ^gg,,  j,,  ^  surprise  amwer  to  he  nronosal  of  the  A^^^  ,  i  f/r  .i  i  ' 

company,  told  reporters  that  he  knew  ^nove  hv  Fmoemr  Hailie  Selasde  \foti  ^"swer  to  the  proposal  ot  the  .Adminis  j  had  left  for  the  day  to  return  Tues- 

„„4.u: _ »•  _ .  .u-  _ .--I  move  oy  tmperor  name  oeiassie.  .VIOII-  tratmn  rnni-ernitur  ranrellatinn  ,n  time  n-.,.  T  /-oiled 


“absolutely  nothing”  about  the  reiwrted  .-ated  L-  the  widemread  nn'f-ivorable  concerning  cancellation,  in  time  day.  Consequently,  when  I  was  called 

deal,  and  he  likewise  disclaimed  any  publicity' “and  the  misLding  news  com-  six  o’clock  release  by  Secretary  to  the  tekphone  Saturday  morning  1 


knowledge  of  the  African  Exploration  nients”,  George  S  AAbldcn,  chairman  of  Fifteen  minutes  before  the  press  knew  nothing  of  the  concession,  which 


Development  Company. 


the  board,  and  H.  Dundas.  vice-  conference  this  answer  was  phoned  in,  had  never  been  brought  to  my  attention, 


In  London  sources  close  to  AA'alter  president  of  the  Standard  oil  subsidiary  attaches  of  the  press  division  and  so  stated.  These  facts  also  apply 

C.  Teagle,  president  of  the  Standard  company,  walked  into  the  office  of  sought  to  raise  an  audience  of  news-  to  Mr.  E.  J.  Sadler,  vice-president  who 


Oil  Company  of  New  Jersey said  they  Murray  at  the  same  time  Secretary  Hull  papermen.  ^  replied  likewise  to  inquiry  by  telephone 

had  never  heard  of  ^  the  African  com-  was  holding  his  regular  bi-weekly  press  The  response  on  short  notice  was  a  and  to  whom  you  sent  a  similar  tele- 
pany.  Mr.  Teagle  is  visiting  in  Lon-  conference.  surprise  to  aides  of  Secretary  Hull,  gram.” 

do”-  _  Following  the  two  conferences  Sec-  “when  newspapermen  who  had  never  The  Bremen,  on  which  Mr.  AValden 

Harold  F.  Sheets,  vice-president  of  retary  Hull  was  informed  of  the  action  been  in  the  building  before,  appeared  for  arrived,  docked  Friday  afternoon  he-  • 
Socony-A  acuum,  was  quoted  as  denying  of  Dundas  and  AValden  and  hurriedly  the  State  department  release.”  tween  four  and  five.  | 


had  never  heard  of  ^  the^  African  com-  was  holding  his  regular  bi-weekly  press 
pany.  Mr.  Teagle  is  visiting  in  Lon-  conference. 


replied  likewise  to  inquiry  by  telephone 
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’  reporters  braved  FLORIDA  HURRICANE 


Faced  Death  and  Hunger  to  Cover  Stories  of  Devastation  and  Shipwreck — News  Man  on 
Wrecked  Relief  Train — Fly  Over  Dixie  for  Photos  and  Description — Staff  Teamwork  Praised 


WOKKlNCi  under  seemingly  iinsur- 
mountable  handicaps,  newspaper- 
!  men  and  photographers  faced  death  and 
privation  this  week  on  the  tip  of  Florida 
to  gather  and  picture  the  facts  of  the 
terrific  hurricane  that  took  the  lives  of 
from  200  to  500  ]>ersons  and  made 
shambles  of  the  country  in  the  path  of 
the  storm. 

As  if  this  were  not  enough  to  cover, 

)  the  story  of  the  precarious  condition 
of  the  Morgan  liner  Dixie,  stranded  off 
a  Florida  key  oO  miles  from  Miami, 
with  351  lives  in  jeopardy,  presented  an 
extremely  difficult  and  hazardous  news¬ 
paper  assignment. 

Coverage  of  the  double-barrelled  as¬ 
signment  was  accomplished  quickly  and 
fairly  accurately,  despite  the  roaring 
hurricane,  lack  of  communications,  and 
the  wide  area  to  be  covered. 

Many  newspai)ermen  went  two  and 
three  days  without  sleep,  and  many  suf¬ 
fered  hunger,  as  they  fought  their  way 
in  airplanes,  boats,  automobiles  and  on 
foot  to  the  scene  of  the  disaster,  and 
then  fought  their  way  l>ack  to  the  near¬ 
est  telephones.  The  coverage  will  likely 
be  remembered  as  one  of  the  sagas  of 
newspaper  leporting  of  a  disaster.  It 
presented  instances  of  horrifying,  in- 
ditidual  adventure,  and  it  also  demon- 
>trated  the  efficacy  of  smooth-running 
newspaper  teamwork. 

The  full  story  cannot  be  told  at  this 
early  date,  but  there  are  enough  facts 
at  hand  to  indicate  the  proportions  of 
editorial  enterprise  and  endeavor. 

The  experience  of  William  Johns, 
Miami  Nnes  reporter,  who  was  on  a 
I  rescue  train  which  was  wrecked  when 

r  I  wind  and  a  tidal  wave  struck  it,  pro- 

I  \-ided  a  highly  dramatic  incident.  The 

[  I  roaches  all  turned  over,  engulfed  in  the 

f  }  waters.  After  the  wave  subsided  the 

1.  >  reporter  and  a  number  of  survivors 

1  I  iiicked  up  on  the  way,  were  able  to  get 

y  I  out  of  the  coaches,  but  couldn’t  go  far 

n  p  away  because  of  the  wind.  They  were 

t.  in  the  cars  Tuesday  and  M^ednesday 

nights— with  very  little  food  and  no 
a  cigarettes.  Johns  later  wrote  a  story  of 

I-  his  experiences  for  his  paper  and  for 

It  the  North  American  Newspaper  .\lli- 

d  i  ante. 

n  I  Risking  a  hazardous  assignment  Wil- 
1-  lard  K.  Brown  flew  over  the  Dixie  last 

ij  Tuesday  in  the  teeth  of  the  hurricane 

in  and  obtained  photos  for  the  Associated 

a  Press,  which  were  immediately  wire- 

1-  ptetoed.  So  far  as  is  known,  this  was 

the  only  plane  that  left  the  ground  on 
ITS  '  that  day.  Even  as  late  as  Thursday 

a  most  planes  were  grounded  and  pictures 

ly  ot  the  hurricane  and  the  Dixie  reached 
ra  \  -New  York  Thursday,  excepting  many 

s.  that  were  wirephotoed  by  the  A.  P.  on 
p.  ;  Tuesday  and  Wednesday. 

“■  i  L^visohn,  editor  of  the  Miami 

n-  j  News,  in  a  statement  to  Editor  & 

ns  I  PrmsHER  this  week,  praised  the  work 
i  of^ Reporter  Johns,  and  said  further: 
to  j  I  might  particularize  also  in  the  case 
s-  1  ^^>1  Warren,  our  veteran  hurricane 

as  j  staffer,  who  boarded  the  tug  Carra- 

ire  J  basset  and  steamed  through  near-hur- 

[ty  i  ncane  winds  a  day  and  night  to  the  side 

m-  J  Dixie. 

ire  1  ^^"hen  officials  barred  the  piers  to 
I  P^'^^P^I^rmen  when  the  survivors 

[ly  I  landM.  Frank  Malone  used  a  speedboat 

ri-  j  "1  the  channel  to  take  off  Warren's 

^  notes  and  negatives  from  the  tug  and 

nt.  .  '■^supplied  him  with  fresh  film  for  a 

jj.  second  trip  by  means  of  a  clothesline 

IjJ  While  the  ship  was  moving.” 

I  Mr.  Leysohn  said  he  obtained  the  use 
ich  u  ^  s^edboat,  which  with  Reporter 

on,  ^enry  Frampton  aboard,  previously  in- 

ply  't’cessible,  penetrated  to  several  stricken 

.|y)  areas  in  the  keys. 

me  p  praised  the  work  of 

le-  j  ,  ^  P"  Willits  and  Ernest  Bennett,  pho- 
!  ORraphers,  whose  photos  of  the  devas- 
len  !  wirephotoed. 

^  I  ™  t  National  Broadcasting  Company 
j  put  .Mr.  Leysohn  and  some  of  his  re¬ 


porters  on  the  air  for  30  minutes. 

Ellis  Hollums,  managing  editor  of  the 
Miami  Herald,  wires  Editor  &  Pcb- 
lisheh: 

“.Miami  Herald  reporters  and  camera¬ 
men  covered  the  devastation  of  the 
Florida  keys  00  to  90  miles  south  of 
.\1  iami  via  motor  car,  afoot  and  in  boats. 

“While  the  storm  was  still  sweeping 
across  the  keys,  Henry  Reno,  ixilice  re- 
IKjrter,  Charles  S.  Cromer,  general  as¬ 
signments,  and  Robert  Reno  and 
‘Shorty'  Hayes,  cameraman,  were  de¬ 
tailed  to  start  for  the  keys  as  soon  as 
the  wind  subsided.  Miami  at  the  time 
was  experiencing  a  50  to  OO  mile  wind, 
but  the  storm  definitely  was  scheduled 
to  pass  75  miles  or  more  west  of  the 
city. 

“The  cameramen  and  reporters  ar¬ 
rived  at  Tavernier  before  5  a.  m.  Tues¬ 
day,  found  three  persons  dead,  two  miss¬ 
ing  and  two  injured.  Tavernier  is  the 
largest  town  on  the  keys,  its  popula¬ 
tion  being  approximately  125.  The 
veterans’  camps  are  strung  along  the 
I'.ighway  for  20  miles  south.  Tavernier 
was  badly  wrecked  by  the  storm.  Snake 
Creek  bridge,  immediately  south  of  the 
village,  was  washed  out  and  the  re¬ 
porters  could  not  cross  to  the  veterans’ 
camp  which  liad  been  just  south  of  the 
bridge.  The  camp  buildings  were  gone. 
Cromer  returned  to  Homestead,  nearest 
ixiint  of  communication  with  Miami,  to 
write  a  general  lead,  while  Henry  Reno 
continued  efforts  to  make  his  way  across 
the  creek.  No  means  were  available  to 
estimate  the  number  of  dead  and  the 
Herald  held  its  numerical  listing  down 
to  verifiable  figures.  Henry  Reno  late 
Tuesday  night  talked  with  10  or  12 
veterans  who  had  finally  lieen  brought 
across  the  creek.  I'ach  haa  a  different 
estimate  of  the  dead,  varving  from  25  to 
100. 

“Before  dawn  Wednesday  we  had  a 
lioat  at  Tavernier,  on  which  Henry 
Cavendish,  general  assi.gnments,  Robert 
Reno  and  Haynes  proceeded  to  the 
lower  tip  of  Upper  Matecumbe,  where 
Cavendish  personally  viewed  the  de¬ 
vastation,  counted  35  bodies  without 
moving  from  his  tracks.  Haynes  took 
pictures.  Cavendish  and  Haynes  re¬ 
turned  by  boat  to  Tavernier,  while 
Roliert  Reno  proceeded  by  another  boat 
to  lower  Matecumbe  for  more  pictures. 
Charles  Cromer  relieved  Cavendish  at 
Tavernier,  and  continued  on  south  for 
further  check  of  the  dead.  Eugene 
Lindsay  and  Bob  Hughes,  general  as¬ 
signments.  meantime  had  remained  at 
Homestead,  30  miles  south  of  Miami 
where  emergency  stations  had  been  set 
up,  and  listed  the  injured  as  they  were 
treated. 

“Passengers  of  the  Dixie  are  being 
brought  to  Miami  in  rescue  boats  as  this 
is  written.  They  are  due  here  at  mid- 


The  Associated  Press  in  New  York 
“sat”  eight  hours  last  Friday  on  one 
of  the  biggest  international  stories  of 
many  months — the  story  of  the  deal 
between  the  King  of  Ethiopia  and  a 
Standard  Oil  subsidiary  for  the  ex¬ 
ploitation  of  oil  in  half  of  the  King¬ 
dom. 

Late  Friday  morning  a  1,500-word 
cable  from  James  A.  Mills,  well-known 
A.P.  correspondent  who  recently  took 
charge  of  coverage  in  Addis  .Ababa, 
started  coming  into  the  New  York  of¬ 
fice,  telling  of  the  sensational  develop¬ 
ments. 

It  stated  that  Mills  had  seen  the 
contract,  and  carried  many  details  con¬ 
cerning  it. 

But,  inexplicably  the  cable  stated  that 
under  no  circumstances  should  the  story 
be  released  before  8  p.  m. 


night.  Cameramen  and  reporters  have 
been  barred  from  the  docks.  The 
Herald  has  succeeded  in  getting  Ken¬ 
neth  Ballinger,  jiolitical  writer,  inside, 
disguised  as  an  official.  He  will  come 
out  with  a  story.  We  are  hojieful  of 
getting  a  cameraman  through.” 

Paul  G.  Jeans,  editor  of  the  Miami 
Beach  Tribune,  said  his  paper,  with  its 
own  charts,  had  figured  correctly  the 
probable  course  of  the  hurricane. 

"The  Tribune’s  small,  conqiact  staff 
was  mobilized  for  the  job  ahead,”  he 
wired.  “Preparations  were  made  to 
cover  the  blow  from  Miami  South  and 
copy  was  iiouring  in  when  the  plant’s 
liower  went  down.  Working  by  candle¬ 
light,  staff  men  used  long  distance  tele- 
plume  while  it  was  arranged  to  use  the 
plant  of  the  I'ort  Latiderdale  Daily 
-Vcicj  to  get  out  the  issue  of  Sept.  2. 

“Then  began  probably  the  weirdest 
newspaper  caravan  in  the  profession’s 
history.  Printers,  pressmen,  composi¬ 
tors,  desk  staff,  reporters,  cameramen 
and  even  copy  hoys  and  rolls  of  news¬ 
print  were  loaded  into  a  flotilla  of  cars 
and  were  moved  to  Fort  Lauderdale,  22 
miles  distant,  into  the  teeth  of  the  ap¬ 
proaching  hurricane.  Wind  force  was 
terrific. 

“Unloading  at  Fort  I.auderdale,  work 
on  the  edition  went  forward  without 
interruption.  Then  came  the  flash  that 
the  storm  center  would  hit  Matecumbe 
and  its  three  veterans’  camps.  Howard 
Hartley,  city  editor,  assigned  Reporter 
William  P.  Freeze  and  Staff  Photog¬ 
rapher  H.  S.  Willoughby  to  Matecumbe 
with  orders  to  set  up  headquarters  at 
Tavernier,  12  miles  from  the  bridge  to 
Matecumbe.  They  reached  the  wrecked 
bridgehead  at  daybreak  and  on  the  op- 
ixisite  shore  they  made  out  two  sur¬ 
vivors,  huddled  in  a  rain  driven  by  a 
50-mile  gale. 

“Crawling  on  the  trestle  as  far  as 
possible.  Freeze  carried  on  a  shouted 
conversation  with  the  two  veterans. 
From  them  Freeze  learned  the  death 
toll  would  run  upwards  of  500.  Freeze 
drove  back  60  miles  to  Homestead  and 
flashed  the  news  that  brought  out  an 
e.xtra  and  startled  an  anxious  nation. 
Later  that  night  Clarence  Swanson,  sent 
from  the  circulation  department  to  pick 
up  Willoughby’s  pictures  and  those 
taken  by  Staff  Photographer  Edward 
Rice,  who  followed  Willoughby  into 
Tavernier  as  relief  man. 

“Freeze  and  Willoughby  had  scarcely 
left  Fort  Lauderdale  before  the  flash 
of  the  Dixie  wreck  was  received  from 
the  coast  guard.  The  cutter  Carrabasset 
carried  Virgil  Pearson,  sports  reporter, 
who  covered  the  rescue  by  radio  with 
Reporter  Shannon  Cormack.” 

All  editors  praised  the  teamwork  of 
the  reporters  and  photographers  who 
were  on  assignment  with  the  home  of- 


The  -A.P.  held  the  story.  It  was  re¬ 
leased  tinder  a  world-copyright  line  and 
was  carried  the  next  morning  widely 
and  completely. 

It  is  understood  that  Sir  Percival 
Phillips,  London  Daily  Telegraph  cor¬ 
respondent  in  .Addis  Ababa,  got  the  tip 
on  the  reported  deal  early  in  the  week, 
and  sought  out  Mills  to  help  him 
“crack”  it.  Mills  had  entree  to 
the  palace.  In  a  few  days  be  did  crack 
it. 

It  is  believed  that  Mills,  knowing 
he  had  the  story  tied  up,  stipulated 
the  8  p.  m.  release,  knowing  that  the 
radio  station  in  .Addis  Ababa  would 
be  closed  for  the  night  at  that  time, 
thus  circumventing  other  reporters 
from  quickly  checking. 

The  story  also  might  have  been  held 
up  in  order  to  give  the  Telegraph  a 
break  in  London. 


lice.  Much  credit  was  given  also  to 
those  who  did  the  job  of  checking  and 
rechecking  for  death  lists. 

John  1*.  McKnight,  newly  appointed 
Miami  correspondent  of  the  .Associated 
Press,  iKire  the  brunt  of  the  A.  P. 
reiKirtorial  work  in  the  trouble  zone 
until  reinforcements  arrived  from  other 
bureaus. 

Une  of  McKnight’s  feats  was  an  air¬ 
plane  flight  Wednesday,  which  gave 
him  a  hirdseye  view  of  the  stricken 
area  and  took  him  out  to  sea,  where 
a  whole  fleet  of  ships  waited  for  calm 
weather  to  take  ashore  the  weary  pas¬ 
sengers  and  crew.  He  told  about  it  in 
a  colorful  story  which  many  papers 
front-paged. 

In  direct  charge  of  the  Florida  news 
staff  was  Oliver  S.  .Morton,  chief  of 
bureau  at  Jacksonville,  who  coordi¬ 
nated  the  work  of  the  staff  writers  and 
string  correspondents  who  told  of  the 
havoc  wrought  by  the  storm.  In  New 
A’ork,  under  the  direction  of  City  Edi¬ 
tor  Mark  Barron,  every  known  source 
of  information  was  covered.  Similar 
arrangements  were  made  by  the  night 
staff  in  New  York.  Gardner  Bridge, 
acting  city  editor,  was  aided  by  Ted 
Gill,  former  Miami  correspondent, 
Thomas  Hawkins  and  J.  C.  Stark. 

In  graphic  style  worthy  of  an  experi¬ 
enced  newspaperman,  W.  H.  Depper- 
man,  of  New  York,  a  passenger  on  va¬ 
cation.  wirelessed  from  the  United  Fruit 
liner  Platano  the  story  of  the  rescue 
plans  until  Wednesday  afternoon  when 
the  ship  was  ordered  to  leave  rescue 
efforts  to  others  and  proceed  on  its 
cruise.  Depperman  was  on  his  vaca¬ 
tion  and  accepted  with  alacrity  an  op¬ 
portunity  to  serve  the  A.  P.  as  its  corre¬ 
spondent  at  the  scene. 

Edward  Dickson.  United  Press  bu¬ 
reau  manager  in  Miami,  was  in  charge 
of  coverage  of  both  stories. 

Dickson  was  aided  by  five  men,  one 
of  whom  was  stationed  at  Metacumbe. 
covering  the  hurricane  cleanup ;  and 
another  at  Holstead  on  the  same  job. 
Three  men  were  at  Miami  with  Dick¬ 
son,  working  the  Dixie  story  and  as¬ 
sembling  the  hurricane  account,  which 
was  filed  by  direct  wire  to  New  York, 
and  there  processed  for  news  wires. 
Additional  men  were  later  sent  from 
.Atlanta  and  Washington  to  help  Dick¬ 
son  and  his  staff. 

The  U.  P.  US"'!  patched-up  phone  and 
telegraph  wires  in  the  stricken  area  as 
well  as  coast  guard  and  naval  radio  to 
cover  the  story.  The  Red  Cross  was 
credited  with  giving  much  help. 

The  problem  of  servicing  U.  P.  news¬ 
paper  clients  below  Tampa  on  the  west 
coast,  where  all  telegraph  and  telephone 
lines  are  out,  was  overcome  by  trans¬ 
mitting  news  reports  by  radio  from 
powerful  stations  out  of  the  storm  area. 

Under  the  direction  of  Barry  Fans, 
editor  of  International  News  Service, 
an  emergency  staff  was  hastily  called 
into  action,  when  the  first  report  of 
the  Dixie  disaster  was  received  from 
Miami.  Routed  out  of  bed,  Leo  Dolan, 
news  editor,  and  a  staff  of  five  had  the 
storv  winging  out  on  all  circuits  out 
of  the  New  York  headquarters  bureau 
promptly  at  4  a.  m.  wire  opening. 

.At  .Atlanta,  W.  J.  Good,  acting 
bureau  manager  during  vacation  ab¬ 
sence  of  R.  G.  Nixon,  in  charge  of 
southeastern  news  coverage,  was  al¬ 
ready  in  action,  and  Nixon,  vacationing 
in  South  Carolina,  immediately  was 
recalled  to  duty. 

.A  direct  wire  authorized  by  Dolan 
was  promptly  set  up  between  New  York 
and  Miami,  feeding  the  headquarters 
bureau  with  the  copy  filed  by  a  staff  of 
four  correspondents  on  the  scene.  A 
reporter  was  stationed  at  the  New  York 
offi''e  of  the  Morgan  Line,  and  a  tele¬ 
phone  line  held  open  for  fastest  relay 
of  all  messages.  .At  one  time  direct 
radio  contact  was  established  from  New 
(Continued  on  page  12) 
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AUTO  MAKERS  BUSY 
.  ON  NEW  MODELS 

Buick  Announcement  Is  Expected  on 
Sept.  28- — Ford  and  Chevrojet 
Still  Producing  1935  Cars — 
$1,350  Ford  Reported 

(.Special  to  Kuitor  &  Publisher) 

Detroit,  Sept.  4 — The  advance  of  the 
National  Autonioliile  Shows  in  New 
York  and  Chicago  to  the  month  of 
November  instead  of  January  makes  the 
automobile  linage  for  this  September 
look  like  the  old-time  December  linage. 
There  is  no  automotive  activity  in  Sep¬ 
tember  except  to  clean  up  1935  cars 
locally.  While  the  various  factories 
have  slowed  their  production  or  stopped 
making  1935  cars,  there  still  are  many 
1935  models  on  the  dealers'  Hours  to 
be  sold. 

The  new  model  announcement  time 
will  be  spread  from  late  September  (in 
the  case  of  Buick)  througli  Octolicr  and 
November,  but  it  will  be  near  show  time 
before  the  dealers  get  the  new  1936 
models  to  sell,  according  to  the  present 
outlook. 

The  month  of  July  apjiears  to  liavc 
been  the  highest  month  in  commercial 
car  registrations  to  date  this  year.  The 
passenger  car  registrations  for  July 
totaled  about  285,000,  whicli  is  below 
the  earlier  estimate,  .\ugust  will  run 
lower,  with  an  estimate  of  not  over 
240,000  passenger  cars. 

It  is  generally  believed  that  tlie  Buick 
Motor  Company  will  br«lil<  the  ice  and 
make  the  first  1930  announcement.  For 
a  good  many  years,  Buick  has  announ¬ 
ced  ahead  of  the  others  and  this  year 
will  lx  no  exception.  The  date  given 
here  is  Sept.  28.  The  Detroit  office  of 
Arthur  Kudner,  Inc.,  advises  that  Buick 
space  is  being  purchased  by  Erwin 
Wasey  &  Co.,  in  New  York  for  the 
present. 

Chevrolet  is  still  running  on  1935 
models,  but  has  promised  to  have  193f) 
models  in  the  dealers’  hands  at  the  time 
of  the  general  announcement  which  is 
expected  in  November  at  the  New  York 
Show. 

The  Chrysler  announcement  of  1936 
models  is  another  November  date.  It 
is  expected  that  several  refinements  will 
be  made  to  the  present  line  of  .\irflow 
and  Airstream  Chrysler  models. 

The  new  agency  on  Cadillac  and  La 
Salle  is  MacManus,  John  &  .\dams,  and 
we  learn  that  the  new  models  will  be 
out  for  announcement  at  New  York 
show  time. 

The  present  plans  on  De  Soto  point 
to  a  November  announcement,  with 
little  activity  except  the  .50-50  dealer 
campaign  which  has  been  running  with 
selected  dealers.  De  Soto  is  placed 
through  J.  Stirling  Getchell.  Inc. 

All  Dodge  1935  advertising  was  can¬ 
ned  on  .\ug.  IS,  and  it  is  belie\ed  that 
Ruthrauff  &  Ryan  will  have  announce¬ 
ment  copy  ready  in  November  at  show 
time. 

like  Chevrolet,  is  still  running 
on  1935  models  and  to  date  has  pro¬ 
duced  over  900,000  units  in  1935.  It 
'u.  announcement  on 

the  1936  Ford  cars  will  come  along  the 
atter  part  of  October  and  we  do  not 
^  Rreat  deal  of  change  in  the 
1936  line. 

Graham-Paige  is  exiiected  to  make 
its  announcement  in  November  through 
the  LI.  S.  -Advertising  .Agency. 

General  Motors  institutional  cam- 
l»ign.  if  one  is  decided  upon,  will  be 
placed  by  Arthur  Kudner,  Inc.  There 
are  some  who  expect  an  institutional 
campaign  early  in  October,  announcing 
any  new  policies  of  the  General  Motors 
Corporation. 

It  is  rumor^  that  an  important  low- 
priced  car  will  have  hydraulic  brakes 
in  1936  in  place  of  the  mechanical 
brakes  used  in  the  past.  It  is  also 
rumored  that  another  low-priced  car 
will  carry  a  steel  top  as  an  outstanding 
change. 

There  is  no  September  advertising 
on  Hudson-Terraplane.  This  account 
has  been  running  regularly  in  news¬ 
papers  throughout  1935  and  sales  have 
been  exceptionally  good.  It  is  believed 


that  the  1936  models  will  be  announced 
at  New  York  show  time. 

.  The  long-anticipated  .  new  model  . 
which  Mr.  Ford  is  suppiised  to  be  plan¬ 
ning  to  build  at  the  Lincoln  plant  re¬ 
ceived  publicity  here  in  Detroit  this 
week.  The  story  that  a  medium-priced 
car  will  lx  introduced  by  the  F'ord 
Motor  Coiujiany  the  latter  jiart  of  Sep- 
temlier  to  list  around  $1,350  was  pub¬ 
lished.  It  is  believed  the  new  miKlel 
will  carry  one  of  three  names,  "Edison,” 
“Zephyr”  or  "Edsel.”  It  is  believed  the 
car  will  lx  an  8-cylinder  mo<lel  with  a 
radically  streamlined  Ixidy. 

The  Oldsinobile  announcement  through 
D.  P.  Brother  &  Co.  is  expected  in 
Novemlxr  at  the  New  York  show.  The 
1935  newspaixr  camiiaign  on  Oldsmo- 
bile  has  been  disappointing. 

Plymouth  will  have  193()  cars  in  the 
hands  of  all  dealers  in  time  for  the  an- 
tici|)ated  Novemixr  announcement.  J. 
Stirling  (jetchell  agency  lias  txeii  Inisy 
photographing  the  new  miHlels  during 
the  past  week  in  preparation  for  an- 
nouiK'ement  copy.  The  forecast  is  a 
snappy  Plymouth  for  19.56. 

Packanl  is  still  in  priKluction  and 
producing  l.OO*)  cars  |K-r  week.  The 
model  120  has  Ixen  a  big  factor  in 
Packard  sales,  which  to  date  total  ap¬ 
proximately  35.(KK).  Young  &  Rubicam 
will  place  the  Novemtxr  announcement 
copy. 

There  has  txen  nothing  scheduled  in 
newspaixrs  for  .August  and  Septemixr 
on  Pontiac.  It  is  Ixlievcd  that  Mc- 
.Manus.  John  &  .Adams  will  release  the 
announcement  copy  in  Novemlxr.  Pon¬ 
tiac  is  out  of  priKluction  on  1935 
models. 

-Automobile  linage,  of  course,  deixMids 
on  sales,  and  19.3<)  liMiks  gCHxl  from 
where  we  sit  here  in  Detroit. 


PREPARING  FOR  ETHIOPIA 


B.  WALTERS  APPOINTED 
MINNEATOUS  M.  E. 


S.  F.  Guild  President 

Would  Be  Mayor 


De»  Moines  Register  and  Trib««» 
Executive  Succeeds  George  H.  ’ 
Adams  On  The 
Star 


Photo  shows  H.  V.  Drees,  of  the  NEA- 
Aeme  London  photographie  staff,  who 
is  now  in  Ethiopia.  He  is  garbed  in 
the  latest  tropical  fashion  for  his  as¬ 
signment.  The  picture  was  taken  in 
London  just  before  his  departure  for 
Addis  -Ababa  at  a  time  when  Drees  was 
practicing  the  art  of  taking  pictures 
while  wearing  a  gas  mask. 


(By  trirsraph  to  Eiiitor  &  Publisher) 

San  Francisco,  Sept..  4— Redfern 
Mason,  former  music  critic  of  the  Sait 
Francisco  Examiner  and  now  president 
of  the  San  Fancisco  chapter  of  the 
.American  Newspaper  (iuild  announced 
his  candidacy  this  week  for  mayor  of 
San  Francisco. 

He  heads  a  ticket  spons<  red  'oy  a 
newly  organized  L’nited  Labor  party, 
which  includes  most  of  the  radical  and 
left-wing  lalior  organizations  here. 
-Among  them  are  the  Communist  partv, 
most  of  the  waterfront  and  seamen’s 
unions  that  iiarticipated  in  the  strike 
that  tied  up  Pacific  coast  ports  last 
summer,  and  Upton  Sinclair’s  “Epics” 
and  the  “Utopians.” 

The  United  Labor  campaign  com¬ 
mittee,  which  is  backing  the  Mas(  n 
ticket,  claims  a  voting  membeship  of 
46,000. 

Mason  Ixcame  prominent  in  guild  af¬ 
fairs  last  year  after  he  left  the  Exam¬ 
iner.  He  had  been  music  critic  for 
that  paper  for  many  years.  He  com¬ 
plained  to  the  National  Labor  Board 
that  he  had  been  forced  out  because 
of  his  guild  activities,  that  he  was  pulled 
off  the  music  job  and  assigned  to  the 
much  humbler  hotel  news  beat.  Soon 
after  he  left  the  Flxaminer  he  was 


elected  president  cf  the  guild  chapter. 
Mason  was  registered  as  a  Republican 
until  two  years  ago,  when  he  changed 
his  registration  to  Socialist. 


(By  telegraph  to  Editor  )it  Publisbbi)' 

MiNNEAtKiLis,  Sept.  4 — Basil  L.  Wat 
ttrs,  for  several  years  managing  editor 
of  the  Dcs  Moines  Rcyisler  and  Trib¬ 
une,  arrived  in  Minneapolis  today  to 
take  over  duties  as  editor  of  the  Mitt- 
ncaTolis  Star.  He  will  be  in  direg 
charge  of  the  news  and  editorial  skk 
of  the  paper. 

Mr.  Walters  was  appointed  to  his  nti  ' 
position  to  succeed  George  H.  Adam^ 
who  resigned  Saturday  alter  being  witl 
the  Star  since  1927. 

Mr.  Walters  started  his  newspaper 
career  in  Richmond,  Ind.,  in  1916.  U 
1917,  he  accompanied  the  .American 
Army  into  Italy  where  he  assumed  tht 
editorship  of  the  American  army  paper, 

Discharged  from  service,  lx  spen 
one  year  on  the  Indianapolis  Star  and 
then  joined  the  Milwaukee  Journal  to 
serve,  successively,  as  night  editor, 
New  A’ork  and  AVashington  correspon¬ 
dent,  telegraph  editor  and  assistant  news 
editor.  He  joined  the  Des  Moines 
]>apers  in  1928. 

Prior  to  his  service  with  the  Star, 
Mr.  -Adams  was  with  the  Minneapoiit 
Journal  for  20  years,  14  years  as  man¬ 
aging  editor.  He  said,  upon  his  resigna¬ 
tion,  that  he  plans  to  take  an  extend 
vacation. 

Walters  was  given  an  indefinite  leare 
of  absence  from  the  Des  Moines  papers 
to  accept  the  Minneapolis  editorship.  No 
successor  will  be  named.  Several  pro¬ 
motions  will  be  made  both  in  Des 
Moines  and  Minneapolis  within  a  few 
weeks,  Gardner  Cowles,  Jr.,  executive 
editor  of  the  Register  and  Tribune  said 


NEW  MISSISSIPPI  DAILY 

The  McComb  (Miss.)  Enterprise, ior- 
merly  published  weekly,  made  its  ap¬ 
pearance  as  an  evening  daily  newspaper 
Sept.  2.  J.  O.  Emmerich  is  editor  and 
publisher.  Devine-Tenney  Corporation 
is  its  national  representatives. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


150  Million  “Mental  Robots”  Pawns  of  European  Dictators . 

Press  Denials  By  Oil  Executives  Came  Heme  To  Roost . 

Reporters  Braved  Florida  Hurricane  . 

Promotion  Growing  in  Importance .  . 

Hunter  Rye  Blankets  New  England .  . 

NBC,  INS  Reply  to  Conspiracy  Charge  . 

Selling  The  Classified  Pages . 

Editorial  . 

Personal . 

Eyes  of  The  Press  . . 

Advertising  and  Advertising  Men . 28- 

Circulation .  . . 

Retail  News  and  Notes . . . 

Our  Own  World  of  Letters . 

Pass  In  Review . 

Obituary . 

Shop  Talk  at  “Thirty”  . 


TRIBUNE  ADOPTS  NEWS  REVIEW 


NEWS  SHARES  NEWSCASTS 

Philadelphia,  Sept.  4 — The  Phila¬ 
delphia  Daily  Xews  is  now  sharing 
with  a  local  clothing  retailer  the  AVF'IL 
News  Bureau  broadcast  on  which  it 
obtained  spot  announcements  by  swap¬ 
ping  newspaper  advertising  space  with 
the  station.  No  objection  to  the  ar¬ 
rangement  was  voiced  either  by  the 
newstiaper  or  Adams  Clothes  w^hen  the 
clothing  concern  also  was  signed  for 
time  on  the  station’s  6  ;30  newscast. 


DAILY  BUYS  WEEKLY 

The  Maryn'ille  (Cal.)  Star,  published 
by  -Arthur  W.  Gluckman,  has  purchased 
the  Wheatland  Herald,  which  will  be 
issued  as  the  Mary.sville  Star  and 
Wheatland  Herald. 


Weekly  Feature  Started  in  Cl>ic«|o  gf  th 
With  “Last  Minute”  Deadline  lartni 

(By  teleeraph  to  Editor  &  Publishu)  bten  ' 
Chicago,  Sept.  5 — The  Chicago  Sun-  '  tising 
day  T ribuiie  has  extended  to  all  its  edi-  I'fing 
tions  a  review  of  the  week  carrying  .  store 
news  and  pictures  covering  events  up  traini 
to  press  time  of  the  final  city  editions  tising 
on  Saturday  night.  thin’K 

Brevity,  simplicity  of  style  and  corre-  ates. 
lation  of  news  events  are  featured  in  ]  m  ci 
the  new  section,  which  comes  as  the  *  menti 
product  of  a  vear’s  experimentation  and  Qt 

training  of  a  staff  in  research^  on  a  wet 

digest  carried  in  the  bulldog  editions.  from 

Announcements  of  the  change  said:  •A^ 

“The  weekly  review  will  avoid  the  few  ( 
smart  aleck  style  of  drawing  conclu-  were 
sions  from  unrelated  facts  set  together  but  ii 
in  suspicious  nearness.  It  is  simple  to  Qi 

say  in  one  sentence  that  Miss  Vera  Loos  per  { 

lives  at  2  East  Street  and  in  the  next  larei 

sentence  that  Senator  Trombone  was  A? 

seen  to  pause  to  mop  his  brow  in  front  news 

of  2  East  Street.”  ' 

The  weekly  review  aims  to  serve,  whic 
chiefly,  three  classes  of  readers  :  '  the  i 

"1.  The  busy  person  who  gives  only  as  it 
a  few  moments  a  day  to  glancing  ,  servi 
through  the  news.  ; 

“2.  The  more  attentive  who  have  ^  than 


formed  the  habit  of  keeping  abreast  of  |  most 


the  times. 

“3.  Young  people  to  whom  news¬ 
paper  reading  often  is  Confusing.” 


G.  E.  APPLIANCE  DRIVE  ! 

General  Electric  Company,  announc¬ 
ing  its  biggest  fall  advertising  appro¬ 
priation  for  its  specialty  appliance  de¬ 
partment,  Cleveland,  will  use  a  long 
list  of  general  magazines,  special  pub¬ 
lications  and  trade  papers.  NewspapCT 
advertising  of  distributors  is  experted 
to  be  increased  also.  The  campaign, 
handled  by  Maxon,  Inc.,  will  cover  r^ 
frigerators,  ranges,  dishwashers  and 
other  home  appliances. 


NAMED  BY  CLEVELAND  NEWS 

Sawyer,  Ferguson,  Walker  Comply 
has  been  appointed  national  advertising 
representative  of  the  Cleveland  News. 


Editor  &  P  ublifher  •  f  o  r  September  7,  1935 
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PROMOTION  GROWING  IN  IMPORTANCE 


Summary  of  Study  by  Committee  of  National  Newspaper  Promotion  Association  Shows  61^ 

sonnel  Increase  in  Established  Departments 


Per- 


ClTlXti  widely  incria>ed  recognition 
oi  the  neetl  for  newspaper  promo¬ 
tion  deirartinents.  a  -"tiwly.  ''.v  J- 
Swan's  coinniitlee  oi  the  National  News- 
icper  Promotion  Association  has  just 
betti  released.  -Mr.  Swan  is  promotion 
manager  of  the  DiS  Momes  Kojistcr 
and  Tribwe.  This  summary  of  opin¬ 
ion  in  the  association  shows  a  (>1  iier 
cent  gain  since  W29  in  personnel  of 
established  promotion  departments. 

Tlie  study.  i>resent«l  here  virtually  in 
full,  indicates  that  raised  .standards  in 
promotion  work  are  now  evident.  Some 
uf  these  .standards,  along  with  currently 
accepted  "lH.-st  practice”  in  organiration 
and  conduct  of  promotion  work,  are  dis¬ 
cussed  in  the  committee’s  rejKirt,  made 
in  guestion  and  answer  style : 

yiESTiox — Is  there  any  ideal  organ¬ 
ization  plan  for  a  promotion  depart¬ 


ment  .' 

Answfji — No.  Dilterent  newspapers 
have  ilifferent  prohlems.  One  newsi>a- 
|)er  emphasizes  circulation  promotion; 
another  advertising ;  one  uses  radio  e.x- 
tensively.  another  does  not. 

Qcestio.v — Hut  isn't  there  some  gen¬ 
eral  plan  that  can  he  followed? 

.\xswER — Yes!  First  of  all  a  promo¬ 
tion  deiartment  must  he  considered  as 
a  lart  of  the  sales  organization  of  the 
newspaper.  To  be  successful  it  should 
work  closely  with  the  sales  divisions. 
To  justify  its  e.xistence  it  must  help 
produce  sales,  either  of  circulation  or 
advertising  or  both. 

yi'ESTio.v — Does  that  mean  promotion 
men  should  have  .sales  training  or  back¬ 
ground  ? 

.Axswer— Certainly  a  .sound  under¬ 
standing  of  the  fundamentals  of  selling, 
if  not  a  great  deal  of  experience.  Many 
of  the  more  successful  promotion  de- 
lartnients  are  made  up  of  men  who  have 
been  drawn  frotn  circulation  and  adver¬ 
tising  departments.  Other  newspapers 
t-ring  in  men  who  have  had  department 
store  advertising  or  selling  experience, 
training  with  manufacturers  or  adver¬ 
tising  agencies.  .Some  newspai)ers 
think  it  smarter  to  hire  I'ollege  gradu¬ 
ates,  give  them  shemt  iK-riods  of  training 
m  circulation  and  advertising  depart¬ 
ments,  then  start  preparing  promotion. 

Qi  estion — Don’t  a  number  of  news¬ 
papers  build  promotion  departments 
from  editorial  employees  ? 

•Answer — Not  many.  There  are  a 
few  quite  successful  promotion  men  who 
were  once  in  the  editorial  department — 
but  not  many. 

QfESTioN — With  what  can  a  newspa¬ 
per  promotion  department  best  be  com- 
lared  ? 

Axswer — An  advertising  agency.  The 


newspaper  i)romotion  department  hai 
but  one  account — the  newspapser  foi 
which  it  works.  Its  purpose  is  to  servi 
the  account  with  as  much  enthusiasm 
as  much  intelligence  as  a  good  agencp 
serves  an  account.  Of  course,  it  ha: 
many  more  duties  to  the  newspapei 
than  an  agency  normally  has  for  thi 
most  exacting  account.  The  promotioi 
ue^rtment  usually  is  the  catch-all 
Jots  which  do  not  naturally  fall  int( 
the  advertising  and  circulation  depart' 
ments  are  tossed  to  the  promotion  de 
I«rtment — which  is  probably  a  gooc 
thing  liecause  most  of  them  will  havi 
something  to  do  with  prublic  relation: 
and  certainly  the  promotion  departmen 
STOuld  be  best  fitted  to  deal  with  thost 
things. 

Qi  estion— Just  what  are  the  dutiei 
ot  a  promotion  department  ? 

•Answer — In  newspapers  where  pro- 
wtion  seems  to  be  handled  most  ef 
haently  the  promotion  department  ha; 
ctarge  of  everything  which  advertise; 
OT  newspaper ;  campaigns  in  the  news 
WOTrs,  billboards,  radio,  direct  mail 
fade  papers,  contests,  house  organs. 

QfESTioN — What  about  research? 

Answer — Many  papers  have  researcl 
apartments  which  are  a  part  of  the  pro 


motion  department.  In  some  places  the 
two  departments  are  divided  with  a  de¬ 
partment  head  over  each.  Hut  the  oiiin- 
ion  of  must  promotion  managers  is  that 
re.search  ancl  promotion  i>roperly  come 
under  one  head. 

UiKSTio.N — Does  the  same  answer 
apply  to  merchandi>ing  service? 

.AxswFut — Xo.  It  is  pretty  generally 
agreed  that  the  advertising  departments 
can  do  a  better  jiob  of  handling  mer¬ 
chandising  service  because  it  dovetails 
so  closely  with  their  selling. 

Oi'ESTiox — Can't  the  same  thing  be 
said  for  iiroinotion?  Wouldn't  it  be  liet- 
ter  to  have  each  department  handle  its 
own  promotion? 

A.nswek — No.  That's  the  way  all 
l>romotiou  (what  there  was  of  it)  was 
once  liandled.  Hut  pulilishers  found  that 
it  was  more  economical  and  certainly 
n.ore  efficient  to  have  a  centralized  de¬ 
partment  with  all  promotion  flowing 
through  that  department.  Then.  tot», 
promotion  usually  affects  several  differ¬ 
ent  departments  and  demands  the  co¬ 
ordination  of  all  of  them.  Merchandis¬ 
ing  allects  iV)  department  except  that  in 
which  it  is  lieing  handled. 

Question — Why  is  it  more  econom¬ 
ical  to  have  all  ]»romotion  centralized? 

.Answer — SupjKise  you  have  one  man 
in  national  advertising  handling  promo¬ 
tion,  another  in  circulation  and  a  third 
in  local  advertising.  .And  supi>ose  each 
man  should  lie  working  at  the  same  time 
Dll  a  campaign  or  presentation  which  in¬ 
volves  a  breakdown  of  some  iiarticular 
circulation  figures — and  each  man  has 
to  dig  up  his  own.  .A  good  deal  of  time 
is  wasted.  .A  variety  of  examples  are 
obvious — examples  which  show  that 
men  working  separately  duplicate  ef¬ 
fort.  have  a  lot  of  lost  motion.  Put 
those  three  men  together  in  a  depart¬ 
ment  and  it’ll  take  very  little  time  for 
them  to  be  organized  so  that  duplication 
is  iiractically  non-existent. 

Question — Don’t  you  lose  contact, 
with  the  selling  departments? 

.\nswer — You  improve  your  contact, 
because  the  department  manager  usually 
will  take  pains  to  see  that  there  is  a 
close,  harmonious  working  relationship. 

Question — Is  that  all  the  values  of 
having  a  promotion  department  instead 
of  men  in  each  department  handling  pro¬ 
motion  ? 

Answer — One  of  the  most  important 
hasn’t  been  mentioned.  That’s  the  de¬ 
velopment  of  an  cst^it  de  corps.  How 
far  would  an  advertising  or  a  circulation 
department  get  without  a  unified  coor¬ 
dinated  drive  to  get  more  business? 
Could  a  half  dozen  or  a  half  hundred 
men  working  on  their  own  accomplish 
much?  .A  promotion  department  offers 
the  same  opportunity  for  the  develop¬ 
ment  of  drive,  aggressiveness,  because 
there’s  a  group  of  men.  small  or  large 
working  together,  interchanging  ideas, 
.striving  to  do  the  best  jpb  t>ossible  of 
advertising  the  newspaper.  It  makes  it 
possible  to  throw  the  unified  efforts  into 
any  specific  campaign.  It  does  away 
with  squabbling  over  use  of  art,  space, 
etc.  It  eliminates  [lettv  jealousies  and 
tones  up  the  whole  selling  organization. 

Question — Does  copy  service  belong 
in  the  promotion  department? 

Answer — By  that  you  mean  preparing 
copy  and  layout  for  advertisers?  There’s 
difference  of  opinion  on  that  subject. 
If  a  newspaper  provides  copy  service  to 
advertisers  and  has  a  department  han¬ 
dling  that  service,  then  it  is  fairly  gen¬ 
erally  agreed  the  promotion  department 
should  have  charge  of  that  department. 
Some  papers,  however,  which  do  have 
copy  service  departments  within  the  pro¬ 
motion  department,  are  not  convinced 
that’s  where  it  belongs. 

Question — To  whom  should  the  pro¬ 
motion  manager  be  responsible? 

Answer — To  the  general  manager, 
business  manager,  or  publisher.  Per¬ 
haps  to  the  advertising  manager.  But 


that  is  not  as  .satisfactory  if  the  promo¬ 
tion  deixartment  is  serving  circulation  as 
well  as  advertising  divisions. 

Question — How  many  men  should 
there  lie  in  a  promotion  department  ? 

.Answer — That's  not  as  simple  as  ask¬ 
ing  how  many  men  should  lie  in  the  ad¬ 
vertising  department — and  even  that 
isn't  simple.  The  size  of  the  iiroinotion 
department  varies  almost  with  ratio  to 
the  e.xtent  to  which  the  management  is 
sold  on  the  value  of  a  pn.motion  depart¬ 
ment.  That  doesn’t  mean  a  publisher 
thoroughly  sold  t>n  promotion  goes  wild 
in  setting  up  an  oversized  department ; 
i:  does  mean  that  he  will  have  an  ade¬ 
quate  department,  and  will  add  men  as  it 
is  necessary  for  improvement  in  (piality 
of  work,  or  if  the  amount  of  work  is 
materially  increased.  Some  newspaiiers 
of  ISO.OOO  circulation  do  not  have  a 
one  man  promotion  department;  others 
with  the  same  circulation  have  six  or 
eight  in  a  department. 

Questio.n — Now  you’re  getting  to  a 
point  1  want  to  press  further.  'N’ou 
mentioned  quality  of  work.  Why  has 
the  (luality  of  promotion  improved  so 
much  in  the  past  few  years  ? 

•An.swer — The  chief  reason  is  that 
publishers  have  become  convinced  that 
it’s  poor  business  to  turn  out  half-liaked 
promotion.  .A  hard  working  man  can 
produce  as  much  as  three  men.  but  it 
will  he  abemt  one-third  as  effective.  .An 
aderpiate  staff,  time  for  thinking,  analy¬ 
sis.  develfipment  of  ideas,  care  in  pre¬ 
paration  of  copy  and  art  work  have 
worked  wemders  in  pulling  newspapei 
promotion  out  of  the  position  it  held 
ten  years  ago  or  even  five  years  ago. 

Question — In  a  minute  I  want  to  ask 
about  the  division  of  rluties  on  what  you 
call  ".Xu  adequate  staff”,  hut  first  Td 
like  to  ask  this.  Supiiose  a  newspaper 
lias  a  one-man  promotion  department. 
He  needs  belli  badly,  should  have  twfi 
more  men  to  do  the  job  right?  How 
can  he  get  that  extra  help? 

.Answer — Tliat's  a  tough  one.  The 
first  step  is  selling  the  management  on 
the  danger  of  turning  out  poorly  pre¬ 
pared  promotic-n,  the  thought  mentioned 
a  moment  ago.  More  and  more  pub¬ 
lishers  are  lieing  sold.  The  fact  that  the 
personnel  of  already  established  promo¬ 
tion  departments  has  increased  61  iier 
cent  since  1929  proves  it.  The  fact  that 
more  than  200  newspapers  have  promo¬ 
tion  departments  proves  it. 

The  Editor  &  Publisher  awards  foi 
newspaper  promotion  are  focusing  atten¬ 
tion  on  the  value  of  well-prepared  pro¬ 
motion.  The  National  Newspaper  Pro¬ 
motion  .Association  is  working  hard  to 
raise  standards  of  promotion  and  doing 
It.  Of  course  you  must  remember  that 
the  promotion  department  is  the  young¬ 
est  unit  in  newspaper  organization.  Al¬ 
though  newspapers  for  decades  have 
been  preaching  to  merchants  and  manu¬ 
facturers  the  gospel  of  newspaper  ad¬ 
vertising,  they  have,  until  recently,  failed 
woefully  in  practicing  what  they  preach. 
It  was  only  about  a  decade  ago  that 
liapers  in  any  numbers  began  awakening 
to  the  fact  that  sauce  for  the  goose  is 
sauce  for  the  gander;  that,  if  news¬ 
paper  space  would  move  products  off 
a  merchant’s  shelf,  then  newspaper  space 
should  sell  the  products  of  the  news¬ 
papers  —  circulation  and  advertising. 
If  the  publisher  does  not  feel  he  ~an 
expand  his  promotion  department,  then 
promotion  activities  should  be  curtailed 
to  the  point  where  the  staff  can  turn 
out  quality  work. 

Question — What  are  the  values  of 
regular  conferences  of  department  heads 
to  discuss  and  propose  promotion  plans  ? 

Answer — The  promotion  department 
does  not  have  a  coovright  on  ideas. 
Many  sound  ideas  can  be  tossed  into 
campaign  plans  by  advertising,  circula¬ 
tion  and  editorial  executives.  These 
conferences  likewise  prevent  screwy 
promotion  ideas  from  going  into  effect. 


Question — Wait  a  minute !  Doesn’t 
>iKh  a  conference  likewise  present  a 
danger  of  deadening  the  creativeness  of 
promotion  jieople? 

-Answer — That’s  possible.  There  will 
lie  occasions  when  criticism  is  too  harsh, 
or  when  campaign  plans  are  judged  in 
the  light  of  someone’s  insufficient  knowl- 
iilge  of  promotion  or  the  group  be¬ 
comes  a  "comma  chasing”  body.  Hut 
the  benefits  will  lie  greater  than  ill 
effects,  because  the  meetings  enable 
members  of  promotion  departments  to 
learn  how  men  for  whom  they  handle 
jobs  are  thinkinsr;  take  away  any  pos¬ 
sibility  of  soreness  of  department  heads 
by  allowing  each  man  to  have  his  say. 
and  promote  unity  oi  purpose  among 
dcjiartmcnts. 

One  newspaper,  instead  of  a  group 
meeting,  has  a  committee  of  business 
manager,  editor  and  promotion  manager 
Their  decisions  on  promotion  campaigns 
arc  final. 

Question — To  what  extent  should  the 
Iiroinotion  deiiartment  originate  ideas 
and  present  them  to  other  departments? 

.A.nsw  er— To  same  e.xtent  that  a  good 
arlvertising  agency  tries  to  sell  to  an 
;iccount  instead  of  waiting  until  called 
on  for  service. 

Question — What  should  the  promo¬ 
tion  department  do  when  some  depart¬ 
ment  decides  to  handle  its  own  promo¬ 
tion? 

•Answer — Let  them  do  it.  if  they 
can't  be  sold  on  the  idea  that  the  pro¬ 
motion  department  can  do  the  best  job. 
help  them  all  .  you  can.  Usually  they’ll 
get  tired  and  you'll  get  the  jobs  back. 
If  they  handle  it  better  than  vou  can — 
then  you  can  learn  something  from  them. 

Question — Should  promotion  ads  be 
c<  insidered  as  tiller  or  as  paid  copy  ? 

.Answer — That’s  a  problem  few  if  any 
newspapers  have  sidved  satisfactorily. 
In  some  cases  the  promotion  manager 
has  the  authority  to  raise  the  paper  if 
the  promotion  ads  are  extremely  im¬ 
portant.  In  a  few  papers  all  promotion 
is  scheduled  as  “must”  and  goes  “must” 
regardless  of  what  it  does  to  the  paper. 
A  few  papers  set  aside  a  certain  amount 
of  space  on  specified  days  each  week. 
Promotion  goes  in  that  space  on  a 
"must”  basis.  To  simplify  circulation 
and  advertising  promotion  schedules,  a 
few  newspapers  which  are  interested  in 
getting  country  circulation,  run  circula¬ 
tion  copy  in  mail  editions,  classified  or 
general  advertising  promotion  in  city 
editions,  to  save  space. 

Question — What  should  the  promo¬ 
tion  department  have  to  say  about  the 
selection  of  features? 

.Answer — .A  few  promotion  managers 
buy  all  the  features,  on  the  theory  that 
they  have  to  sell  the  features,  therefore 
they  shc.uld  have  the  right  to  determine 
whether  or  not  a  feature  is  saleable. 
In  many  cases,  the  promotion  manager, 
as  well  as  the  circulation  manager,  is 
consulted  before  the  purchase  of  a  fea¬ 
ture  and  has  the  opportunity  to  express 
his  opinion  about  its  value. 

Question — .Another  question  about 
(>rganization.  How  can  promotion  art 
work  best  be  handled — by  artists  in 
the  promotion  department  or  by  artists 
in  a  centralized  art  department,  which 
usually  means  the  editorial  art  depart¬ 
ment  ? 

Answer — Some  papers  have  a  decided 
preference  for  their  own  artists.  In 
their  opinion,  editorial  artists  are  not 
trained  to  be  successful  commercial  ar¬ 
tists.  Too,  if  the  promotion  goes  into 
the  editorial  art  department,  it  is  con¬ 
stantly  sidetracked.  Some  papers  use 
the  editorial  art  department  because  they 
believe  it  the  best  arrangement  consid¬ 
ering  the  institution  as  a  whole.  That 
is,  when  artists  are  not  busy  on  editorial 
w’ork  they  can  do  promotion.  To  pre¬ 
vent  side  tracking,  they  have  first  call 
on  one  or  two  artists.  Preference  seems 
to  be  for  art  departments  as  a  part  of 
the  promotion  department. 
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HUNTER  RYE  BLANKETS  NEW  ENGLAND 
WITH  ADS  ASSAILING  SEAGRAM 

Baltimore  Distillery  Uses  Space  in  Hundred  Dailies  Charging) 
Interference  With  Its  Wholesalers — Publishers 
Given  Libel  Assurance 

AN  “open  letter  to  the  public"  bit-  refused  the  ct)py  was  the  Xctx.'  London 
terly  assailing  alleged  business  (Conn.)  Day,  which  applied  its  stand- 
practices  of  Seagram-Distillers  Cor-  ing  rule  against  |)erniitting  any  advcr- 
jwration,  huge  liquor  firm,  appeared  in  tiser  to  attack  a  competitor  by  name, 
full-page  advertising  sjjace  in  almost  .Accomjwnying  the  insertion  orders 
the  entire  list  of  New  England  daily  were  copies  of  a  letter  from  the  agency 
newspai)ers  this  week,  over  the  signa-  w  hich  said  in  part ; 
ture  of  Hunter  Baltimore  Rye  Distil-  "Hunter  Baltimore  Rve  Distillery, 


FTQ  ANir>  England  list  next  week  is  to  be  devoted 

"  *  "i  each  city.  Eour- 

[LING  SKAfmR  AIot  column  copy  of  this  sort  api)eared  in 

V*  K,/  ^  *  Br<K)klyn  .\ug.  30.  In  metropolitan 

in  Hundred  Dailies  Charging)  Boston  the  list  probably  will  require 
I  I  n  If  1  two  irages,  while  in  other  cities  the  size 

rnoiesalers  publishers  (|,g  insertion  will  vary.  The  key- 

Assurance  »ote  of  this  copy  is  "Get  Your  Liquor 

l''r*»m  Your  Neighborliood  I^ealer.”  A 
refused  the  ct)py  was  the  At’re  London  note  says:  “This  space  is  contributed 
(Conn.)  Day,  which  applied  its  stand-  by  Hunter  Baltimore  Rye  Distillery, 
ing  rule  against  |)erniitting  any  adver-  Inc.;  Baltimore,  Maryland  (New  York 


lery,  Inc.,  Baltimore  and  New  York. 
The  charges  and  their  wide  iHiblication 


tiser  to  attack  a  competitor  by  name.  office  44  Wall  street)  in  the  interests 
-Acconijianying  the  insertion  orders  of  responsible  jiackage  st<  re  liquor 
were  copies  of  a  letter  from  the  agency  dealers,  who  constitute  a  highly  im- 
which  said  in  part;  jKirtant  branch  of  the  legitimate  liquor 

"Hunter  Baltimore  Rye  Distillery,  industry.” 

Inc.,  is  owned  by  the  Phoenix  Securities  Further  advertising  plans  have  not 
Corporation,  44  Wall  street.  New  York,  Ixjen  disclo.sed,  but  the  Dorrance,  Sul- 


set  Iwth  liquor  and  a<lvertising  circles  who  are  also  controlling  owners  of  a  livan  letter  to  publishers  said  it  was 


buzzing.  large  number  of  national  coriiorations. 

Inquiries  at  the  Seagram  offices  by  most  of  whom  are  national  and  sectional 
Ewitor  &  Plblisher  brought  only  the  advertisers. 

word  from  David  M.  Davies,  adver-  "For  your  information,  the  statements 
tising  manager,  that  Seagram  had  no  made  in  this  page  advertisement  have 
statement  to  make.  Iiecn  passed  on  bv  Cravath,  de  Gers- 


large  number  of  national  coriiorations.  planned  to  schedule  "a  numtier  of  large 
most  of  whom  are  national  and  sectional  advertisements  during  September  and 
adyt'rtisers.  ( )ctobcr  for  this  client.” 

"I- or  your  information,  the  statements  As  part  of  the  Hunter  promotion 
made  in  this  page  advertisement  have  plan,  a  "caravan”  of  ten  trucks  carry- 
becn  passed  'in  by  Cravath,  de  Gers-  ing  live  thousand  cases  of  Hunter  rye 


itement  to  make.  Iiecn  passed  on  by  Cravath,  de  Gers-  ing  live  thousand  cases  of  Hunter  rye 

The  Hunter  Rye  adverti.senient  dorff,  Swaine  &  Wood,  attorneys  for  Ugan  a  New  England  tour  this  week, 
arged  that  Seagram  representatives  the  Phoenix  Securities  Coriioration,  as  making  deliveries  to  dealers  along  the 


charged  that  -Seagram  representatives  the  Phoenix  Securities  Coriioration,  as 
had  sought  to  force  New  England  free  from  any  liliel.  These  attorneys  by 
wholesalers  to  cease  distributing  the  the  way  are  specialists  on  that  subject 


Hunter  product,  under  threat  of  re¬ 
fusing  to  .sell  Seagram  whisky  to  recal¬ 
citrant  wholesalers.  The  advertisement 


named  four  wholesalers  who  “as  a  re-  the  agency  sent  photostatic  copies  of  a 
suit  ceased  to  handle  the  Seagram  line  letter  to  the  agency  from  the  Phoeni.x 
but  will  continue  to  carry  Hunter  Balti-  Securities^  Corporation,  over  the  signa- 
more  Rye.”  ture  of  Wallace  Groves,  President.  Mr. 

Privately  it  was  .said  that  another  (jroves’  letter  said  in  part ; 
wholesaler  had  given  up  sales  of  as  agents  for  Hunter 

Tj. _ _  1  •.  .•11  .1  1  1  .1  I  Jli.stillery,  Inc.,  in  connection  with  the 

Hunter,  while  still  antither  had  thus  far  large  adverti>emciits  that  you  are  placing  in 

continued  to  sell  llOth  Hunter  and  Sea-  England  newspapers,  we  think  it  in  or- 

products  iler  that  you  explain  to  the  publisliers  of 

”  TT  J-  ‘i  ..T',  !•  those  newspaiiers,  these  facts: 

Heading  on  the  copy  was  Detending  -That  Hunter  Baltimore  Rye  Dislillcrv, 
the  -American  public’s  right  to  choose  Inc.,  is  over  90  per  cent  iwneil  by  Phoenix 
its  own  liquor.”  The  text  went  into  Corporation; 

j  .  .1.  ,  -  .  TT  ^  1  hat,  as  you  are  aware,  no  olttcer  or 

detail  as  to  the  history  Ot  the  Hunter  olTicial  of  Hunter  Baltimore  Rve  Distillers', 

concern,  and  named  dates,  places  and  Inc.,  nor  of  course  Phoenix  Securities  for- 


tree  trom  any  Iiliel.  1  hese  attorneys  by  way.  They  were  accompanied  by  twti 
the  way  are  specialists  on  that  subject  representatives  of  the  Dorrance  Siilli- 
and  have  handled  all  legal  matters  for  van  agency  and  a  photographer,  with 
I  line  magazine  for  many  years.  jhiHcc  escorts  for  much  of  the  way. 

-AS  lurther  assurance  to  publishers.  Huge  banners  on  the  trucks  gave  the 
the  agency  sent  photostatic  copies  of  a  names  of  consignees,  and  it  was  planned 
letter  to  tlie  agency  trom  the  Phoeni.x  that,  after  the  trucks  had  delivered 
.Secui  ities  Corporation,  oyer  the  signa-  their  loads,  they  would  continue  with 
ture  ot^\\  allace  (Proves,  I  resident.  Mr.  varavan  for  the  effect  on  siiectators. 
(jroyes  letter  said  in  part ; 

"111  acting  as  agents  for  Hunter  Baltimore  " 

Rye  Di.stillery,  Inc.,  in  connection  with  the  SYNDICATE  REORGANIZATION 

large  .^dvertl^emcnts  that  you  are  placing  in  _ _ 

.New  England  newspapers,  we  think  it  in  or-  ^  c  _ Utt.—...  P 

der  that  you  explain  to  the  publishers  of  George  F.  Kearney  Names  Homer  G. 
those  newspaiiers.  these  facts:  George  Ledger  Sales  Manager 

that  Hunter  Baltimore  Rye  Dislillcrv,  r  r> 

liic.,  is  over  90  per  cent  »wned  by  Phoenix  fo  Kmtor  &  i  ublishf.r) 

.'Seriirities  Corporation;  '  Pn IL.vnUPH t.-V.  Sept.  •! — Complete  re- 

“  are  aware,  no  officer  or  ,,rfrnni-/nti(in  nf  the  T.i'direr  Syndicate 


names  in  describing  the  alleged  attempts 
to  interfere  with  Hunter  business. 

Millard  Bennett,  vice-president  and 
general  sales  manager,  attached  his 
name  to  the  Hunter  signature. 

“We  assume  full  responsihility  for 


p  'ration,  had  any  part  or  any  connection 
vyith  the  illicit  liquor  trade  during  the  pro¬ 
hibition  period; 

"That  we  invite  the  most  searching  investi¬ 


gation  of  I’hoenix  Securities  Corporation,  its  iiieilt  last  Mav. 


SYNDICATE  REORGANIZATION 

George  F.  Kearney  Names  Homer  C. 
George  Ledger  Sales  Manager 

(Special  to  Ei  itor  &  Publisher) 

Phil.vhuphi.a.  Sept.  -1 — Complete  re¬ 
organization  of  the  Ledger  Syndicate 
has  lieen  effected  under  its  new  man¬ 
ager,  (jeorge  F.  Kearney,  who  was  edi¬ 
torial  promotion  manager  of  the  Iti'c- 
niiui  Public  Lcdi/cr  before  his  appoint- 


officers  and  its  various  holdings,  which  in¬ 
clude,  tieside  ownership  of  Hunter  Baltim.'re 
Rye  Distillery,  Inc.,  the  largest  single  inter- 


the  facts  presented  here.  We  have  Stores  Coriioration.  operating 

Signed  statements  in  corrolKiratitm  ot  ,11"  ,:!:;;prrLd*c“F:"Hov;';-Vom: 

these  lECts,  said  the  advertisement.  pany  of  Boston,  and  Dthcr  large  corporations 
Newspapers  to  which  the  advertisement  ryKtilarly  employing  local  and  national  adver- 
was  sent  received  ass, trance  that  the  Jtd' “ 


.\ntocar  Company  and  others. 


Homer  C.  George,  long  a  member 
of  the  sales  staff,  has  lieen  apixiinted 
sales  manager.  Walter  Person,  for¬ 
merly  Southern  representative  of 
Cniterl  Feature.-;,  has  been  added  to  the 
^alcs  force,  while  Norman  H.  Moore, 
lurinerly  head  of  the  shipping  depart- 


copy  had  lieen  passed  by  a  well-known  ’  The  Hunter  advertisement  is  to  be  'i^s  lieen  promoted  to  the  sales 

firm  of  lawyers  as  free  from  libel.  part  of  a  continued  campaign  Hunter  force.  Allan  Co\ne  is  tlie  new  head  of 

The  conclusion  of  the  text  said  in  Baltimore  Rye  has  been  on  the  market  shipping  department. 

only  four  months,  being  blended  on  a  Douglas  Borgstedt,  well-known  car- 
\V  c  hclicvc  tliS-t  an  issue  is  at  stalce  l>asc  of  purchased  whiskv  while  its  own  t<K>nist,  has  taken  o\er  the  direction  ot 
here  which  is  vitally  imiiortant  to  the  product  is  ageing.  Its  retail  price  comic  program  as  assistant 

public,  and  to  the  future  of  the  entire  varies  but  is  comparable  to  that  of  Sea-  P*  Major  H.  \\ .  ^liner,  editor^  of  the 
liquor  industry.  gram’s  Seven  Crown  blend.  syndicate.  Mr.  Borgstedt  is  a  frequent 

If  any  distilling  organization,  no  In  Rs  four  months  of  merchandising,  contributor  to  the  Safueday  Lz'cnincf 
matter  how  powerful,  is  permitted  to  the  companv  lias  obtained  distribution  Post,  Xezv  1  orkcr.  Colliers  and  other 
dictate  to  the  wholesale  and  retail  trade  in  30  states.  During  August  it  used  magazines. 

what  they  shall  buy  or  sell,  and  thus  nuKlest-sized  copy  in  more  than  2(K)  Establishment  of  the  Ledger  Press 
limit  the  public’s  free  choice,  then  we  newspaiiers  in  this  territory.  for  the  issuance  of  siiecial  promotiiin 

are  returning  to  those  days  of  arrogant  The  list  of  newspapers  was  enlarged  booklets  and  the  inauguration  of  a  radio 


public,  and  to  the  future  of  the  entire 
liquor  industry. 

“If  any  distilling  organization,  no 


to  Major  H.  W.  ^liner,  editor  of  the 
syndicate.  Mr.  Borgstedt  is  a  frequent 
contributor  to  the  Saturday  lizming 


are  returning  to  those  days  of  arrogant  The  list  of  newspapers  was  e 
abuse  that  put  the  whole  lii|uor  business  with  this  week’s  advertisement. 


in  such  bad  repute,  finally  bringing 
about  Prohibition  with  all  its  evils. 

“\Ve  have  endeavored  to  carry  on 
the  liquor  business  in  a  decent,  ethical 
manner,  upholding  all  State  and  Federal 
laws,  and  we  feel  that  in  fairness  to  the 
public,  in  justice  to  our  distributors, 
and  in  the  defen.se  of  our  own  obvious 
rights  we  must  and  shall  contiinie  the 
sale  of  Hunter  Baltimore  Rye  Whiskey 
in  New  England,  regardless  of  all  at¬ 
tempts  at  interference.” 

In  Providence,  the  Hunter  Rye  ad¬ 
vertisement  was  followed  next  day  by 
a  60-inch  advertisement  by  Eddy  & 
Fisher,  Inc.,  local  jobbers,  importers 
and  wine  merchants.  This  advertise¬ 
ment.  over  the  signature  of  John  Sche- 
minger.  Jr.,  president,  stiongly  com¬ 
mended  the  Hunter  stand,  concluding 
with  a  displayed  line:  “Hat.s  off  to 
‘Hunter’  and  the  MEN  of  Massachu¬ 
setts.” 

'The  Hunter  advertisement  appeared 
in  full-page  size  in  112  daily  newspapers 
throughout  New  England,  beside  1,000- 
line  insertions  of  the  same  copy  in  a 
number  of  weeklies,  labor  papers,  and 
other  special  publications,  according  to 
the  Hunter  advertising  agency,  Dor¬ 
rance,  Sullivan  &  Co.,  New  York.  Six 
dailies,  it  was  said,  refused  the  copy — 


Establishment  of  the  Ledger  Press 
for  the  issuance  of  siiecial  promotiiin 
booklets  and  the  inauguration  of  a  radio 
feature  department  are  among  the 


A  new  advertisement  in  the  New  changes  made. 

DIFFERENT  ‘GAL’  SHOT— AT  LAST 


New  York’s  shipboard  cameramen  were  in  a  dilemma  on  the  last  arrival  of  the 
He  de  France  because  they  have  “shot”  the  Casino  de  Paree  girls  in  every  con¬ 
ceivable  pose,  on  various  trips  to  America.  The  above  is  the  result  of  the 


one  in  Boston,  two  in  Providence,  two  powerful  effort  at  originality — left  to  right:  Morris  Leftoff  of  Metro  Photos; 


in  New  Haven,  and  one  in  Bridgeport. 
•Another  newspaper  known  to  have 


Frank  Muto  of  International  News  Photos,  Monte  Proser,  French  Casino  pub¬ 
licist,  and  Carl  Thusgaard  of  Acme  News  Photos. 


CNPA  DEBATING  FREE 
PAPER  MEMBERS 

Convention  Will  Decide  Whether  to 

Admit  Them — Majority  Commit. 

tee  Report  Favor*  Move 
With  Restrictions 

(Special  tj  Editor  lit  Publisher) 

Los  Angeles,  Sept.  3 — One  of  the 
topics  exiK*cted  to  develop  as  much  con¬ 
troversy  as  the  radio  iiuestion  at  the 
convention  of  the  California  Newspaper 
Publishers’  .\ssociation  at  Santa  Monica 
in  January  is  that  of  the  admission  to  ' 
membership  of  free  circulation  papers 
for  which  there  lias  lieen  considerable  ' 
agitation,  particularly  in  Los  .\iigeles. 

The  problem  has  lieen  placed  in  the 
hands  of  the  association's  constitution 
and  by-laws  committee  for  study  and 
recoiniiiendations,  with  a  report  ex- 
liected  to  lie  submitted  to  the  organi¬ 
zation’s  executive  committee  prior  to 
the  convention.  This  action  followed 
a  preliminary  investigation  made  last 
month  by  a  sjiecial  Los  .-Xiigeles  County 
committee  apixiinted  liy  President  Clark 
Waite,  which  resulted  in  a  majority 
recommendation  concurred  in  by  four 
members  outlining  conditions  under 
which  free  distribution  jiaiiers  in  Los 
Angeles  City  might  lie  admitted,  and 
a  minority  report  filed  by  Neil  R.  Mur¬ 
ray,  El  Slontc  (Cal.)  Herald,  bitterly 
opposing  such  membership  as  “a  far 
worse  menace  to  the  legitimate  news- 
paix;r  industry  than  is  the  radio  or  any 
other  medium.” 

(Qualifications  proposed  by  the  ma¬ 
jority  report  for  an  applicant  are  that 
a  free  or  partially  free  circulation  paper 
seeking  particiiiating  membership  must 
lie  a  bona  fide  newspaper  publisher 
whose  primary  business  is  newspaper 
publishing:  must  have  operated  contin¬ 
uously  for  at  least  two  years ;  must  set 
its  type  within  its  own  plant;  must 
average  at  least  25  ix‘r  cent  reading 
matter ;  must  be  adjudged  a  legal  news-  , 
paper  by  the  State  Superior  Court,  or 
be  entered  as  having  the  privilege  of 
second  class  mail.  The  report  was 
signed  by  Walter  Mendenhall,  Van 
Xnys  Xezi's,  chairman:  Grover  C. 
Wliyte,  Oliver  B.  Jaynes  and  George 
O.  Wheeler. 

Murray,  in  his  minority  report,  de¬ 
clared;  “I  hold  without  fear  of  suc¬ 
cessful  contradition,  that  the  C.  N.  P.  .V 
is  an  association ,  of  legitimate  news- 
jiapers  and  that  its  purposes  are  to  fos¬ 
ter  and  aid  and  elevate  to  a  liigher 
level  of  influence  the  newspaper  indus¬ 
try  of  the  state. 

“I  hold  that  the  free-distribution  sheet, 
despite  its  forced  publication  of  some 
news  items,  does  not  comply  with  the 
regularly  accepted  ideals  of  legitimate 
newspapers.” 

Murray  declared  that  to  admit  these 
publications  would  lend  them  a  cloak  of 
dignity  that  would  jeopardize  the 
interests  of  the  present  membership 
“If  we  do  admit  them,  why  not  open 
our  membership  to  the  radio  stations 
and  the  sellers  of  advertising  pro¬ 
grams?”  he  asked.  “The  C.  N.  P.  -Y 
should  be  fighting  the  free-distributioii 
sheets  with  all  the  force  of  character 
and  strength  which  it  possesses,  nrt 
talking  alxiut  putting  our  arms  around  j 
them  and  calling  them  brothers.” 

Murray’s  minority  report  was 
mously  endorsed  by  the  San  Gabriel 
\'aney  unit  of  the  C.  N.  P.  A. 

HOWARDS  SAIL  SEPT.  6 

(By  telegraph  to  Editor  &  Publisher) 

S.AN  Francisco.  Sept.  S  —  RoJ 
Howard,  chairman  of  the  Scripps- 
Howard  Newspapers,  sails  from  San 
Francisco  for  Honolulu,  Friday  after¬ 
noon  aboard  the  President  Coolidge  on 
the  second  stage  of  a  globe  journey 
He  is  accompanied  by  Mrs.  Howard  aM 
their  daughter.  Jane.  The  Howai^ 
will  be  in  the  Philippines  in  Novemto 
for  the  inauguration  of  the  first  Filipino 
president.  The  cruise  will  take  them 
through  the  Suez  canal,  but  Mr.  Howard 
at  present  has  no  plans  for  reportorial 
activities  in  Ethiopia.  , 


5  . a  H 


Editor  &  Publisher  for  September  7,  1935 


f  NB.C..  I.N.S.  REPLY  TO 
[  CONSPIRACY  CHARGE 

Rotter  of  Defendant*  in  $1,170,000 
Suit  Complete*  Answer — Trial  Still 
Month*  Away  Because  of  Crowded 
Calendar — No  ‘Firework*’ 

Answers  by  the  17  defendants  to  the 
Transradio  I’ress  Service  suit  tor  $1,- 
170.000  against  the  particiiants  in  the 
Press-Radio  aRreenient  in  March,  1934, 

I  were  completed  this  week  when  the  In- 
teniational  News  Service  made  its  re¬ 
ply  Sept.  4.  Xational  Hroadcasting 
V  Company  made  its  answer  Aug.  30. 

Neither  answer  went  far  beyond  the 
admission  and  denials  of  the  many  other 
defendants  in  the  case  charging  con¬ 
spiracy  in  restraint  of  trade.  The  al¬ 
leged  conspiracy  was  the  I’rcss-Radio 
plan  for  ratlio  broadcast  of  unsponsored 
newscasts  furnished  free  by  the  three 
major  press  associations.  All  the  de¬ 
fendants  have  denied  that  the  arrange¬ 
ment  was  in  the  nature  of  a  conspiracy. 
The  original,  tiery  affidavit  and  com¬ 
plaint  have  now  been  slashed  by  court 
order  to  a  third  their  original  length. 
Due  to  a  crowded  calendar,  further  ac¬ 
tion  is  many  months  away,  and  many 
insiders  point  to  numerous  possibilities 
which  might  mean  that  the  matter 
would  never  come  to  actual  trial. 

.\verring  that  the  Transradio  i)etition 
attempts  to  connect  many  unrelated  mat¬ 
ters.  the  answer  filed  hy  CTavath.  de 
(iersdortt,  Swaine  &  Wood  for  the  Xa¬ 
tional  Broadcasting  Company,  Merlin 
H.  .Aylesworth  and  I'rank  li.  Mason, 
denies  a  conspiracy  in  restraint  of  trade. 
It  denies  that  "these  defendants  are 
‘  or  ever  have  l)een  i>arties  to  particijiants 
in  a  series  of.  or  any,  tying  contracts 
,  which  foreclose  a  lawful  market  to 
.  plaintiffs  or  either  of  them,  or  which 
i  give  to  defendants  herein  or  any  of 

I  them  the  power  to  dictate  the  manner 
j  in  which  radio  broadcast  stations  may 
j  ’■  be  operated.  .  .  . 

"The  (news)  bulletins  so  furnished 

8  (to  broadcasters)  hy  defendant  press 
associations  were  intended  to  be  writ- 
■  ten  and  broadcast  in  such  a  manner 
1  as  to  stimulate  public  interest  in  the 
.  j  reading  of  newspapers.” 

Manheim  Rosenzwcig  filed  the  answer 
;  for  the  International  Xews  Service,  Jo- 
5  seph  \'.  Connolly  and  J.  D.  Gortatow- 
i.  ,  sky-.  It  denied  the  conspiracy  charge 
X  and  .said  the  Press-Radio  agreement 

i.  was  "the  very  condition  which  enabled 

the  operation  of  the  plaintiffs,”  and 
^  said  that  the  present  newscast  compe- 
^  <  tition  was  the  “aggrievement  of  these 
^  .■  plaintiffs,  if  any  they  have.”  Citing  vig- 
orous  competition  at  present,  the  I.X.S. 
jj  holds  that  it  charges  fair  prices  ‘‘in  no 
way  dictated  by  such  prices  as  these 
plaintiffs  may  charge  for  their  greatly 
’  inferior  service,  which  prices  are  to 
these  defendants  wholly  unknown  and 
*  of  no  interest.” 

®  Other  answers  filed  were  as  follows: 

American  Xewspaper  Publishers  Asso- 
^  ciation  and  E.  H.  Harris,  by  Sackett, 
^  Oiapman.  Brown  and  Cross ;  .Associated 
*  Press  and  Lloyd  Stratton  by  Davis, 
^  Polk,  Wardwcll,  Gardiner  &  Reed :  Col- 
“  umbia  Broadcasting.  William  S.  Paley, 
“  ind  Paul  White  by  Rosenberg:  Gold- 
TOrk  &  Colin;  United  Press  .Associa¬ 
tions.^  Roy  W.  Howard.  Hugh  Baillie 
and  G.  B.  Parker  by  DeWitt,  A’an.Aken 
&  Moynihan. 

newspaper  sardine  drive 

.Simultaneously  with  the  return  of 
>)'  I  Kingsley  Martin  from  a  month’s  visit 
W'  I  m  Norway  comes  announcement  that 
^  I  ^  ftank  Presbrey  Company,  X.  Y., 
-t'  I  has  been  appointed  as  advertising 
Of  I  agency  for  the  Norwegian  Sardine 
ey-  J  Association.  Colonel  Martin  spent  a 
:  good  part  of  his  time  observing  every 
i  phase  of  the  sardine  fishing  industry 
;  ^  the  guest  of  Norwegian  canners. 
The  initial  advertising  effort  will  fea- 
tOTe  both  Brisling  and  Sild  type  sar- 
iro  dines.  It  is  expected  that  about  twenty 
>a  markets  will  be  exploiterl  using  news¬ 
papers  exclusively. 


Censorship  Fills  Europe  With  Hate — ^ 
Breeding  Propaganda^  Gannett  Says 


{Sfecial  to  Editor  ii  Publisher) 

Rochester,  x.  y.,  Sept.  2— with 

war  clouds  hovering  over  Europe, 
I'rank  E.  (iannett,  publisher  of  the  Gan¬ 
nett  Newspapers,  lielieves  American 
journalism  should  emphasize  the  impor¬ 
tance  of  frce<lom  of  the  press  to  inter¬ 
national  iieace. 

Mr.  Gannett,  who  made  an  extensive 
tour  of  Europe  late  last  year  feels  hate¬ 
engendering  propaganda  is  largely  re¬ 
sponsible  for  the  political  tension 
abroad. 

"(jreat  forces  are  at  work  misleading 
the  great  mass  of  people  of  Europe,”  he 
told  Editor  &  Publisher  toclay, 
"through  censorship  of  the  press.  The 
Iieople  are  not  only  kept  in  ignorance  of 
facts,  but  they  are  victims  of  never- 
ceasing,  carefully  planiT'd  propaganda 
aimed  to  arouse  their  prejudice  and  hate. 
They  arc  made  to  feel  their  lives  arc  in 
danger  and  that  they  are  constantly 

Major  Brown  Honored 
For  ^^Sunshine”  Ofj'or 

(Special  to  Editor  &  Publisher) 

St.  PETiTtsBURo,  I'la.,  Sept.  5 — .\ 
tribute  to  Major  Lew  B.  Brown,  owner 
and  publisher  of  the  Hvcninq  Indepcn- 
dent,  for  his  idea  of  the  ‘‘sunshine  offer” 
which  gave  to  this  city  world-wide  fame 
as  the  Sunshine  City,  was  paid  by  fellow 
citizens  and  others  Monday  night  at  a 
program  in  Williams  Park,  climaxing  a 
celebrating  of  the  25th  anniversary  of 
the  founding  of  the  famous  offer. 

Hundreds  attended  the  program  in 
the  park,  arranged  by  the  Chamlx;r  of 
Commerce  as  a  tribute  to  the  publisher, 
who,  during  an  address  revealed  that 
when  he  originated  the  offer  to  give 
away  the  day’s  edition  whenever  the  sun 
failed  to  shine  by  press  time,  he  esti¬ 
mated  that  12  free  editions  each  year 
would  be  the  maximum  he  could  afford 
to  give  away. 

The  tropical  storm  which  has  swept 
southern  h'lorida  this  week  failed  to 
break  the  current  local  Sunshine  Record, 
which  stixKl  at  447  days  Wednesday, 
when  Old  .Sol  iieejicd  through  the  clouds 
for  a  few  moments. 

During  the  25  years  that  the  offer 
has  stood,  however,  said  Major  Brown, 
the  Independent  has  never  given  away 
that  number  of  editions.  Ten  free  edi¬ 
tions  in  one  year  was  the  record  total. 
During  three  different  years  there  were 
no  free  editions  whatever. 

Messages  of  congratulations  poured 
in  on  the  publisher  during  the  program. 

There  was  a  big  attendance  at  the 
program.  Past  presidents  of  the  Cham- 
iier  of  Commerce  vvere  seated  on  the 
stage  and  were  introduced.  W.  F. 
Davenport,  president  of  the  Chamber 
of  Commerce,  spoke,  stressing  the  value 
of  the  Independent's  sunshine  offer  to 
the  city,  and  introduced  Major  Brown. 

Following  the  concert  a  250  pound 
birthday  cake  was  cut 
On  Sept.  2  the  Independent  published 
a  62-page  special  edition  commemora¬ 
ting  the  anniversary. 

TO  ENTER  DAILY  HELD 

The  I  Western  Star,  Ohio’s  oldest 
weekly  newspaper,  published  in  Leba¬ 
non,  has  announced  that  early  in  Septm- 
lier  it  will  enter  the  daily  field,  giving 
Warren  county  its  first  and  only  daily 
newsiiaper.  Since  1923,  the  Western 
Star  has  lieen  owned  by  the  Brown  Pub¬ 
lishing  Company,  with  Clarence  J. 
Brown,  former  .secretary  of  state,  its 
president  and  general  manager.  G.  H. 
Townsley  is  editor  and  business  man¬ 
ager. 

ADVISING  COAL  USERS 

Through  a  new  department,  “Friend 
of  the  Coal  User”,  the  Chicago  Tribune 
offers  advise  to  householders  on  econo¬ 
mical  firing,  projier  insulation,  etc., 
made  more  important  by  the  enactment 
of  the  Guffey  law  setting  up  a  price 
I'ixing  and  marketing  in  the  soft  coal 
industry. 


threatened  by  enemies  wlio  would  rob 
them  and  destroy  them. 

“In  spite  of  all  that  may  be  said  about 
the  critical  situation  in  the  world  today, 

I  maintain  that  if  we  had  complete  free¬ 
dom  of  the  press  instead  of  cen.sorship, 
if  we  had  light  instead  of  darkness,  if  we 
had  truth  instead  of  falsehood,  if  we  had 
knowledge  instead  of  ignorance,  there 
would  be  no  fear  of  another  crisis  in 
world  affairs,  little  likelihood  of  another 
devastating  war.” 

“We  must  be  on  our  guard  all  the 
time  lest  the  intolerable  conditions  that 
prevail  in  Europe  may  develop  here. 
We  need  have  no  fear  about  the  future 
of  .America  so  long  as  we  have  freedom 
of  the  press,  accurate  information  and 
the  truth.  .Aliolish  these  and  we  pave 
the  way  for  dictatorship  and  the  de¬ 
struction  of  liberties  and  privileges  that 
have  lieen  won  only  after  hundreds  of 
years  of  the  greatest  sacrifices.” 

C.  R.  STAFF  GOES  ON  STRIKE 

Work  of  Consumer*  Research,  Inc., 
Brought  to  Halt 

Work  at  the  Washington,  X.  J., 
headquarters  of  Consumers  Research, 
Inc.,  professional  critic  of  advertising 
and  business,  came  to  a  halt  Sept.  4 
when  41  members  of  a  newly  organized 
union — Local  20,055  of  the  Technical, 
Ivditorial  and  Office  Assistants  Union 
— went  on  strike.  A  number  of  sym¬ 
pathizers  stopped  work  at  the  same  time, 
making  a  total  reported  as  about  70. 

t  lark  Willever,  Lawyer,  only  member 
of  the  board  of  directors  who  could  be 
I  cached  by  telephone,  was  keirt  busy  an¬ 
swering  iiKiuiries,  but  gave  no  informa¬ 
tion  when  questioned  by  Editor  &  Pub¬ 
lisher.  Other  sources  said  the  strike 
had  lieen  caused  by  the  dismissal  of 
John  Heasty,  chemist  and  president  of 
the  union,  together  with  John  Kilpatrick 
and  Donald  Rogers,  also  union  mem- 
Iiers.  The  union  had  sought  to  liegin 
collective  bargaining  shortly  liefore  the 
dismissals. 

Half  a  dozen  ]>ickets  keiit  watch  at 
the  plant  in  the  rain,  but  there  was  no 
disorder. 

HARRISBURG  HAS  TRANSRADIO 

Transradio’s  Press  Service  announced 
.Sept.  5,  that  the  morning  and  evening 
editions  of  the  Ilarrisbdrg  (Pa.)  Tclc- 
grafh  have  signed  for  full  18-hour-a- 
day  leased  teletype  service.  Radio  Sta¬ 
tion  WIIP  at  Harrisburg,  which  is 
owned  and  operated  by  the  Telegraph 
will  also  broadcast  Transradio  news. 
Three  new  dailies  in  other  parts  of  the 
country,  whose  inauguration  will  be 
facilitated  partially  by  the  availability  of 
Transradio’s  service,  arc  reported  taking 
the  service.  Among  these  were  the 
San  Francisco  Morning  Post,  projected 
labor  paper  iiot  yet  published  and  the 
Peoples’  Voice  of  Paterson.  N.  J.,  also 
unpublished  as  yet.  .Among  other  addi¬ 
tions  to  Transradio’s  newspaper  sub- 
scrilicr  list,  were  the  new  Burlington 
(la.)  Post  and  the  Ttilsa  (Okla.)  Post, 
new  weekly.  The  total  is  now  nine. 

LANDS  31 -INCH  LAKE  TROUT 

.After  a  30-minute  fight,  C.  W.  Wes- 
sel,  president  of  the  John  Budd  Com¬ 
pany,  New  York,  newspaper  represen¬ 
tatives,  landed  a  31-inch  lake  trout 
weighing  10)4  pounds,  Aug.  24  in  Rye 
I^ke,  X.  Y.,  the  second  largest  caught 
this  season.  Mr.  Wessell  was  trolling, 
while  his  son  William  Wessell,  asso¬ 
ciated  with  the  McCann-Erickson 
.Agency,  New  A’ork,  rowed.  He  snared 
the  trout  using  a  steel  rod  with  a 
braided  copper  line  and  a  spinning 

spoon.  - 

QUINTS’  INCUBATOR  RETURNED 

Tile  30-year-old  incubator,  furnished 
by  Sharp  &  Smith,  Chicago,  and  taken 
to  Callander,  Ont.,  by  Charles  E.  Blake, 
Chicago  American  reporter,  during  the 
first  week  the  Dionne  quintuplets  were 
born,  was  returned  to  the  medical  and 
surgical  supply  house  recently.  Tlie  in¬ 
cubator  will  probably  be  placed  in  the 
Smithsonian  Institution. 


ALTERNATE  TENNESSEAN  PLAN 

New  Offer  Fixe*  Deffnitely  Amount 
To  Be  Paid 

(Special  to  Editor  &  1’ublisiier) 

Xashmlle:  Tenn  Sept.  5 — An  al¬ 
ternate  i>lan  for  reorganization  of  the 
Tennessee  Publishing  Company,  former 
publisher  of  the  Temiessean  Pajiers, 
now  lieing  operated  under  a  federal  re- 
(Vivership  in  which  the  debtor  proposes 
to  pay  up  to  $300,0(X)  for  the  return  of 
the  properties,  has  lieen  presented  to 
federal  court  here  by  attorneys  for  Ed 
W.  Carmack,  president  of  the  publish¬ 
ing  company. 

The  plan  differs  from  the  one  pre¬ 
viously  presented  by  attorneys  for  Mr. 
Carmack  under  section  77- B  of  the 
national  bankruptcy  act  only  in  that  it 
fixes  definitely  the  amount  to  be  paid 
for  the  property.  The  debtor,  in  this 
plan,  agrees  to  .submit  within  five  days 
after  the  acceptance  of  the  plan  a  guar¬ 
antee  of  payment  of  $300,000,  the  value 
lilaccd  on  the  projierty  when  it  was 
thrown  into  receivership  March  3,  1933. 

-According  to  the  alternate  plan,  the 
(■(•mpany  will  issue  10-year  first  mort¬ 
gage  Ixinds  to  "cover  the  value  of  all 
properties.” 

ATTORNEY  SENTENCED 

For  A**aulting  Reporter  O.  B.  White, 
Miami,  Get*  Seven  Year** 

().  B.  White,  -Miami.  Fla.,  attorney, 
convicted  of  assault  with  intent  to  kill 
Shannon  Cormack,  Daily  Tribune  re¬ 
porter,  was  sentenced  Sept.  4  to  seven 
years  in  State  Prison. 

.According  to  testimony  brought  ont 
at  the  trial.  White  shot  Cormack  in 
the  shoulder  during  a  heated  argument 
in  the  Tribune  office  on  June  27. 

White  was  angered  over  a  story  in 
the  Tribune,  concerning  an  inquest  into 
the  death  of  a  newspaper  dealer,  in 
which  he  was  mentioned. 

During  the  argument  Cormack  tes¬ 
tified  he  picked  up  a  steel  spring, 
whercunon  he  was  shot  by  the  attor¬ 
ney.  The  wound  was  not  serious. 

LOANS  FOR  TRIBUNE  STAFF 

Medill  B.  &  L.  A*sociation  Offers 

Fund*  for  Air  Conditioning 

.Air  conditioning  is  to  be  made  pos¬ 
sible  in  the  homes  of  the  1.950  employes 
of  the  Chicago  Tributie  who  live  in  Chi¬ 
cago  and  suburbs  of  Lake,  Cook  and 
Du  Page  counties.  Directors  of  the  Me¬ 
dill  Building  and  I-oan  .Association  re¬ 
cently  decided  to  make  loans  available 
for  this  purpose  up  to  $1,000  each.  Tliis 
will  be  available  to  all  employes  whether 
members  of  the  loan  association  or  not. 
according  to  J.  P.  Kreutzer,  recently  re¬ 
elected  president. 

HALL  HAS  NEW  AFFIUA’HON 

Edward  T.  Hall,  one  time  president 
of  the  Xational  Better  Business  Bureau, 
the  -Association  of  Xational  -Advertisers, 
a  member  of  the  .Audit  Bureau  of  Gr- 
culation  Ixiard  and  of  the  Direct  Mail 
.Association,  also  as  president  of  the 
-Advertising  Club  of  St.  Louis,  before 
he  retired  as  vice-president  of  the  Ral¬ 
ston  Purina  Company  of  S't.  Louis,  at 
the  age  of  44  has  been  called  to  New 
York  to  organize  and  direct  the  nation¬ 
wide  creative  movement  that  is  crysta- 
lizing  in  the  Universal  School  of  Handi¬ 
crafts  in  the  R.  K.  O.  Building  in 
Rockefeller  Center.  Mr.  Hall  has 
tackled  the  leisure  problem  in  the  same 
fashion  he  formerly  did  national  move¬ 
ments  for  the  betterment  of  general 
business. 

U.  S.  STEEL  NAMES  AGENCY 

Indication  of  a  more  aggressive  drive 
for  business  by  the  United  States  Steel 
Company  was  seen  this  week  in  an¬ 
nouncement  that  the  company  had  ap¬ 
pointed  Batten.  Barton,  Durstine  & 
Osborn,  Inc.,  Xew  A’ork,  as  its  adver¬ 
tising  agency.  The  appointment  is  ef¬ 
fective  Jan.  1.  Advertising  plans  have 
not  been  formulated  as  yet,  but  sev¬ 
eral  campaigns  were  said  to  be  under 
consideration. 
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Hope  For  Poor  Penmen  Seen  In 

Greeley’s  Undecipherable  Editorials 
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LINAGE  ADDITIONS  AND  CORRECTIONS 


- - 

'T'HK  following  revised  information  should  lie  used  in  connection  with  th.  ■ 
A  linage  figures  for  the  first  six  months  of  1935,  published  in  Fi.itor  &  P,^  1 
LisHKR  last  week ;  i  cb-  < 


BUFFALO,  N.  Y. 


Times  . (c) 

Times  . (s) 


KWuil  ilenpruf  .\utuin»ttve  Flmuieiul 
l>U|iU.v  llUpluy  ItiKplay  l•ispU>  < 


2.J22.978  451, (.96 
512,649  218,699 
ToUl 


164,718 

70,551 


57,299  .136,065  3,356.U7 

853  146,577  949,31) 


4it> 

Pupi^r  riibliitlied 

IdiiUKc 

Ntttioiml 

laM-al 

Orlando  (Kla.)  _ _ 

HvporterStar  ..(.c) 

Sentinel  . (m) 

Sunday  edition,  (h) 

1,756,916 

1,756,902 

513,366 

425,334 

425,320 

57,848 

1,110,648 

1,110,634 

356,538 

170,800 

170,800 

98,986 

20,148 

50.114 

Passaic  i.N.  J.)  . . . 

IlcraldXezvs  ...(c) 

J,-I3y,(367 

493,580 

1,520,624 

219,472 

105.991 

Saratoga  Springs 
t-N.  V.)  . 

SuratoaioH  . (el 

1,442,756 

314,020 

964,880 

106,974 

56,883 

Vineland  CN.  J.)  ... 

Timet  . (e) 

1,036,185 

155,218 

788,162 

75,481 

17.524 

Daniel  FROHMAN,  veteran  the¬ 
atrical  pr(xlucer  and  president  of 
the  Actors’  Fund  of  America,  recalled  a 
number  of  stories  of  the  time  when  he 
worked  as  secretary  for  Horace  Greeley 
in  a  pre-birthday  interview  in  the 
New  York  Herald  Tribme  recently. 
Frohman,  who  was  eighty-four  years 
old  on  August  22nd  believes  he  is  one 
of  the  last  survivors  of  those  who 
worked  for  Greeley  when  he  was  editor 
of  the  New  York  Tribune. 

In  a  jovial  mcKxl,  Mr.  Frohman  began 
the  interview  by  telling  the  Herald 
Tribune  reporter  that  "Tribune  report¬ 
ers  always  resent  it  when  1  tell  them 
tlut  1  once  wrote  for  the  Tribune, 
until  I  explain  tliat  my  writing  for  the 
Tribune  went  no  fartlier  than  address¬ 
ing  the  wrappers  in  which  the  papers 
were  mailed  to  subscribers.’’ 

Telling  of  typesetters’  errors  that 
won  for  him  the  job  of  copying  all  of 
the  late  editor’s  famous  and  storied 
longhand  writings,  Frohman  said  that 
one  morning  Greeley  in  one  of  his 
articles  quoted  Polonius’s  lines  in 
"Hamlet,”  Act.  II,  Scene  2: 

" . ’tis  true,  ’tis  pity : 

And  pity  ’tis  ’tis  true 


When  the  article  appeared  in  print 
the  lines  read: 

" . ’tis  two,  ’tis  fifty; 

And  fifty-two,  ’tis  two  .  .  . 

A  lew  days  later,  Frohman  said. 
“Three  men  in  a  backroom,”  instead  of 
“Three  men  in  buckram,”  which  Gree¬ 
ley  had  written,  appeared  in  the  Tribune, 
and  this  led  to  his  assignment  to  copy 
all  the  editor’s  longhand  writings  into 
more  legible  script. 

Mr.  Frohman  had  been  engaged  as 
an  errand  boy  for  the  Tribune  when 
he  answered  an  advertisement  by 
.Albert  D.  Richardson,  one  of  tlie  editors 
of  the  pat)er  and  a  famous  war  corres¬ 
pondent.  Later  he  was  placed  in  the 
counting  room  of  the  business,  Frohman 
said,  and  “It  was  from  there  that  1  be¬ 
came  acquainted  with  Mr.  Greeley,  for 
whom  a  little  room  had  been  built  off 
the  office  Ijccause  he  could  not  climb 
to  the  editorial  rooms  on  the  fourth 
rtcxir.” 

Even  Mr.  Frohman  found  editor 
Greeley’s  script  incomprehensible  at 
tunes,  he  said,  hut  when  he  did  he  al¬ 
ways  took  his  writings  to  John  Robin¬ 
son,  the  proofreader  who  never  failed  to 
iiiulerstand  them. 


LONG’S  ASHES  SCATTERED 

The  ashes  of  Ray  Long,  magazine 
editor  and  Ixxjk  publisher  who  com¬ 
mitted  suicide  July  9,  were  scattered  re¬ 
cently  on  the  Pacilic  Ocean  by  Peter  11. 
Kyiie,  noted  author,  a  friend  of  many 
\ears.  Mr.  Kyne,  accompanied  by  Roy 
Howard,  chairman  of  the  lioarU, 
.Scripps-Howard  Newspapers,  and  Ray 
Long,  Jr.,  9  years  of  age,  put  to  sea 
from  Los  .\iigeles  in  a  chartered  Iwat 


to  carry  out  the  last  wish  of  the  former 
editor. 


NAMED  HOUSE  CHAIRMAN 

Burr  L.  Robbins  of  General  Out- 
diKir  .\dvertising  Company  lias  bera 
apiKiiiited  chairman  of  the  house  com¬ 
mittee  of  the  Chicago  Federated  .Ad¬ 
vertising  Club  to  succeed  R.  H.  Van 
Gunten.  Lord  &  Thomas,  who  lias 
resigned  because  of  business  activity. 


Cultivating  Hinterlands  Proves 

Good  Policy  for  Oakland  Tribune 


ROOSEVELT  PRAISES  PAPER 

Safe  Driving  Campaign  Attracts  At¬ 
tention  from  White  House 

Endorsed  by  President  Ri8)sevelt  in 
a  telegram  to  Byron  J.  Lewis,  execu¬ 
tive  editor,  the  safe-driving  campaign 
of  the  Hartford  (Conn.)  Times  has 
spread  lieyond  the  borders  of  Connecti¬ 
cut. 

Newspapers  in  Washington,  Boston, 
Buffalo  and  Youngstown  have  asked 
the  Times  for  information  as  to  how 
the  campaign  is  organized  and  carried 
on. 

In  the  Hartford  area  it  is  credited 
with  having  produced  two  week-ends 
free  from  fatalities,  after  a  record  of 
death  on  the  highways  that  aroused  the 
state.  Papers  in  Bridgeixirt  and  \Va- 
terbury  promptly  followed  with  similar 
camjiaigns. 

'Tlie  President’s  indorsement  of  the 
campaign  was  in  this  telegram  dalc(l 
.Aug.  22: 

“1  have  just  been  informed  of  the 
statewide  safety  campaign  the  Hartford 
Times  is  sponsoring.  Reports  just  re¬ 
ceived  advise  me  that  more  than  30.0(X) 
motorists  already  have  si.gned  pledges 
for  safe  driving. 

“The  Times  is  to  be  congratulated. 
The  problem  of  safety,  involving  as  it 
dws  the  prevention  of  needless  fatali¬ 
ties,  injuries  and  property  damages, 
must  be  attacked  continuously  and  ener¬ 
getically.  It  will  not  lie  entirely  solved 
until  the  country'  as  a  whole  adopts  uni¬ 
form  laws  and  these  laws  are  uniformly, 
strictly  and  impartially  enforced.” 

Signatures  to  the  pledge  appro.xi- 
mated  40, (KX)  early  this  week. 


GUILD  SAVES  BY  HEALTH  PLAN 

Pbiladeipbia,  Camden  Units  Contract 
For  Complete  Medical  Service 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Sept.  4 — .A  total  sav¬ 
ing  of  $1,087  in  medical  costs  to  mem¬ 
bers  of  the  Newspaper  Guild  of 
Philadelphia  and  Camden  and  their  de¬ 
pendents  has  been  effected  since  the 
organization  signed  a  contract  in  June 
with  the  C.  Dudley  Saul  Medical  Ser¬ 
vice.  The  contract  provides  free 
medical  service,  including  operations  and 
hospitalization,  for  all  guild  members 
paying  a  nominal  monthly  fee,  and  low 
cost  treatment  for  members  of  their 
families. 

Subscribers,  who  paid  $164  in  July, 
made  a  saving  of  $325  in  medical  fees 
and  medicines  in  that  month,  according 
to  a  report  by  the  hospitalization  com¬ 
mittee,  headed  by  Steven  Spencer,  of 
the  Philadelphia  Evening  Bulletin.  In 
June,  he  said,  the  subscribers  saved  $513 
on  the  cost  of  the  services  rendered, 
which  included  several  operations. 


CL’LTIV.ATION  of  an  unusual  rural 
reader  interest  has  been  accom- 
))lished  by  the  Oaklsptd  (Cal.) 
Tribune  through  the  creation  of  a  coun¬ 
try  newspaper  within  a  metropolitan 
daily,  according  to  Donald  E.  Cruzan. 
state  editor. 

The  result,  from  the  newspaper’s 
standixiint,  has  been  the  subscrijuion  lists 
that  have  mounted  in  13  counties  in  the 
vicinity  of  Oakland.  In  addition,  ad¬ 
vertising  and  go(Kl-will  have  been  fos¬ 
tered  to  a  high  degree,  inquiry  shows. 

More  gratifying  to  the  Tribune,  Mr. 
Cruzan  says,  has  been  the  growth  stimu¬ 
lated  in  the  communities  themselves. 
Thus  the  entire  area  has  been  aided, 
with  consequent  development  of  Oak¬ 
land,  Ix'tter  business  tor  merchants  and 
the  unilication  of  community  aims  into 
regional  aims. 

Willingness  to  devote  a  full  page 
daily  to  news  written  from  the  coun¬ 
try  standpoint,  to  give  publicity  to  civic 
functions  regardless  of  the  disposal  of 
advertising  appropriations  and  the 
maintenance  of  a  staff  of  correspondents 
contributing  daily  news  from  (;ounties 
which  would  seem  to  he  outside  the 
paper’s  sjihere  of  influence  are  factors 
in  the  Trihune’s  program,  a  talk  with 
Mr.  Cruzan  revealed. 

The  term,  “country"  newspaper,  as 
used  by  Mr.  Cruzan.  is  i>erhaps  mis¬ 
leading.  The  section  has  been  built  _  up 
with  the  idea  of  fostering  the  civic 


Bridge  Expert  Now  With  Chicago 

Tribune-New  York  Newt  Group 

•A  long  term  contract,  effective  im¬ 
mediately,  has  secured  Ely  Culbertson 
for  the  Chicago  Tribune-New  York 
News  Syndicate.  The  contract  adds 
to  the  string  of  137  newspapers  using 
the  Culbertson  Bridge  feature,  the  daily 
and  Sunday  Chicago  Tribune  together 
with  a  half  page  in  the  .Vnc  York  Sun¬ 
day  News. 

“Bridge  is  big  news  because  millions 
of  people  are  playing  it  and  well  known 
names  connected  with  bridge  are  also 
news.  I  am  a  publicity  agent  for  bridge, 
which  is  my  life  work  and  hobby.  My 
(lublishers  and  I  have  always  paicl, 
through  the  regular  advertising  chan¬ 
nels,  far  more  than  the  proportionate 
share.  My  name  is  so  intimately  con¬ 
nected  with  bridge  that  it  is  inevital.'le 
that  I  slwuld  receive  a  far  greater  share 
of  puhlicty  than  I  really  deserve,”  Mr. 
Culbertson  said  this  week. 

“Bridge  has  not  only  added  source  of 
news,  but  has  opened  up  a  new  field 


events  of  the  greater  metroixilitan  area. 
It  consists  of  a  i>age  of  news  fitted  so 
clo.sely  into  the  general  paper  and  so 
inetro]x>litan  in  apixarance  that  one  has 
to  IcHjk  closely  to  discern  the  “country” 
part  of  the  Tribune. 

'llie  theory  of  Joseph  R.  Rnowland, 
iniblisher,  is  that  any  promotion  of  an 
area  or  town  within  the  territory  pro¬ 
motes  the  business  and  welfare  of  the 
entire  region.  Careful  surveys  of  the 
purchasing  habits  of  the  communities 
have  shown  the  accuracy  of  this  premise. 
It  was  disclosed. 

In  directing  its  efforts  at  the  cultiva¬ 
tion  of  the  rural  subscrilier.  the  Trihune 
cooiierates  with  the  small-town  news- 
pajK-r,  it  was  declared.  Subscription  so¬ 
licitation  is  made  on  the  plea  of  the 
need  of  a  large.  inetro]8>litan  newsiiaix-r. 
If  only  one  newspajK-r  can  lx-  imrcliased. 
it  is  suggested  that  the  individual  buy 
the  l(K;al  newspaper  and  plan  to  obtain 
the  Tribune  in  addition  at  a  later  date, 
.Mr.  Cruzan  asserttxl. 

“Three  tyi»es  of  correspondents  are 
Used — full-time,  flat  salary  jter  month 
and  string  men.  Because  it  takes  the 
heart  out  of  sjiace  corresixmdeiits  if 
they  are  not  permitted  to  cover  big 
stories,  we  utilize  them  in  jiart  on  such 
occasions  and  always  see  that  a  substan¬ 
tial  increase  in  their  check  is  made  for 
the  period.  This,  to  our  opinion,  is  a 
vital  factor  in  maintaining  the  morale 
of  the  country  correspondent.” 


for  newspaper  advertising.”  he  said. 
“  Already  a  fifty  million  dollar  industry 
from  playing  cards,  bridge  tables,  gift 
to  bridge  tiencils  has  been  built  around 
the  game.” 


KUDNER  EXECUTIVES  NAMED 

Fifteen  Key  Men  Announced  for 
New  Agency 

-A  list  of  15  men  who  will  hold  im¬ 
portant  positions  in  the  new  advertising 
agency  of  .Arthur  Kudner,  Inc.,  when 
the  organization  begins  to  function  Sept. 
30.  includes  the  following  names,  some 
of  which  have  been  previously  reported ; 
Charles  Chappell  and  C.  Christensen, 
art  directors;  Charles  F.  Gannon,  radio 
director:  S.  D.  Fuson,  publicitv  direc¬ 
tor  ;  J.  \V.  Millard,  research  director ; 
Lucien  King,  media  director;  Fred 
Wilson,  production  manager :  Frank 
(Thance,  R.  J.  Copeland,  R.  J.  Dustman, 
J.  H.  S.  Ellis,  C.  B.  Goshorn,  E.  J. 
Owens,  Graham  Starr,  H.  L.  Titman. 

All  except  Mr.  King  are  at  present 
members  of  the  staff  of  Erwin,  Wasey 
&  Co.,  which  Mr.  Kudner  is  leaving, 
was  with  Benton  &  Bowles. 


REPORTERS  BRAVED  FLORIDA 
HURRICANE 

{ (.  onliinted  from  page  7)  1 


A  iirk  with  the  Dixie  ;ind  several  of  the 
rescue  ships.  Dolan  and  the  stall  re¬ 
mained  on  duty  irom  3  -A.  .\1.  until  wire 
closing  at  7  F.  M.  the  first  day  of  the 
story. 

On  the  hurricane  coverage.  1.  X.  S. 
was  active  at  Matecumlx'  and  Home¬ 
stead. 


(By  tcleRraph  to  Editor  81  I’i  blisuer) 

BiiiL.MiELi'HiA.  Sept.  5 — .A  vivid  ac-  I 
Count  of  scenes  alxiard  the  hurricane- 
lashed  liner  Dixie  on  F'rench  Reef  was 
obtained  from  survivors  by  F'rancis  \V. 

S.  Lee.  financial  editor  of  the  Phila- 
deiphia  Exciting  Ledger,  as  they 
Ixiarded  the  United  Fruit  Liner  .Atenas 
on  which  Mr.  Lee  was  returning  from 
Guatemala  when  the  vessel  joined  the 
rescue  fleet. 

Twenty  of  the  survivors  taken  off  in 
the  -Atenas’s  life  Ixiats  were  among  the 
first  to  leave  the  Dixie.  With  ordws 
wirelessed  by  John  J.  Mcl-aiighlin, 
managing  editor,  to  rush  a  thousaixi- 
word  story,  Mr.  Lee  obtained  dramatic 
accounts  of  how  the  passengers  donned 
life  belts  as  the  water  swirled  abort 
them  and  then  sang  to  keep  up  their 
morale. 

Mr.  Lee's  signed  story  was  carried 
in  a  copyrighted  wireless  dispatch  to 
the  Lc'dger  and  the  .Associated  Press. 

Mr.  Lee  “stumbled”  on  the  story 
through  a  miscarriage  of  his  vacation 
plans.  He  had  wanted  to  take  a 
month's  trip  to  South  .America  but  was 
unable  to  do  so.  He  then  arranged  a 
two- weeks  cruise  to  (juatemala.  on 
which  he  sailed  from  New  A’ork  -Aug. 
28.  Mrs.  Lee  accompanied  him. 


TYNDALL  CIRCULATION  CHIEF  ) 

Harvey  Tyndall  has  been  named  cir- 
(ulation  manager  of  the  Kinston 
C.)  Herald,  a  new  daily  publish^ 
morning  and  Sunday,  which  made  ib 
appearance  July  3.  J.  .A.  McDaniel  is 
national  advertising  manager.  Carey 
B.  Taylor  is  publisher  and  business 
manager.  The  daily  is  represented  in 
the  national  field  by  Thomas  F'.  Clark 
Comiiany,  Inc. 


STUART  UST  TRANSFERRED 

Stuart  List,  advertising  director  of 
the  Rochester  Journal- American,  has 
been  named  to  the  same  post  with  the 
Pittsburgh  Sun-Telegraph  and  assumW 
his  new  duties  Sept.  3,  it  is  announced 
by  AA’ilmer  M.  Jacoby,  manager  of  the 
Sun-Telegraph,  a  Hearst  newspaper. 


CULBERTSON  TO  TRIBUNE 
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Look  at  the  record.  Seven  times  in  recent  years 
The  New  York  Times  and  members  of  its  staff  have 
i>een  singled  out  for  recognition  and  reward  for 
outstanding  achievement  in  reporting  the  news. 

This  achievement  has  been  in  fields  as  varied  and 
different  as  the  day’s  news  itself. 

In  1935,  a  member  of  The  New  York  Times  Wash¬ 
ington  Bureau  received  a  Piditzer  award  for  im¬ 
partial  and  analytical  coverage  of  the  news  from 
W  ashington. 

In  1934,  a  Times  staff  man  won  a  Pulitzer  award 
for  unbiased  refiorting  of  the  news  from  Germany. 

In  1932,  a  Times  staff  man  won  a  Pulitzer  award 
for  dispassionate,  interpretative  reporting  of  the 
news  from  Russia. 

In  1930,  a  Times  ’staff  man  won  a  Pulitzer  award 
for  graphic,  living  news  dispatches  from  the  Byrd 

Sljc  Ifork 

the  News  ThaVs  Fit  to  Print’’ 

Kecognition  of  The  Times  as  a  highly  produc-  tising  •  .  .  leadership  in  strict  adherence  to  a 

tive  advertising  medium  naturally  follows  its  policy  of  publishing  only  advertising  of  the 

recognition  as  a  highly  competent  news-  highest  character  ...  and,  as  a  matter  of 

gathering  organization.  •  The  latter  type  of  course,  leadership  in  results  to  advertisers, 

recognition  takes  the  tangible  form  of  nearly  •  Many  leading  local  and  national  advertisers 

17  years’  leadership  in  New  York  in  total  ad-  find  it  highly  profitable  to  place  The  Times 

vertising,  world  leadership  in  national  adver-  at  the  head  of  their  A-Plus  schedules. 


Antarctic  Expedition — one  of  the  great  assign¬ 
ments  in  the  annals  of  journalism. 

In  1930,  outstanding  service  as  a  newspaper  won 
for  The  Times  the  gold  medal  of  the  University  of 
Missouri  School  of  Journalism.  The  Times  was 
the  first  newspaper  to  receive  this  award. 

In  1923,  a  Times  staff  man  won  the  Ptilitzer  award 
for  brilliant,  accurate  reporting  of  scientific  news. 

In  1917,  The  Times  itself ---its  entire  news  staff — 
received  the  Pulitzer  award  for  “the  most  disin¬ 
terested  and  meritorious  public  service  rendered 
by  an  American  newspaper.”  This  was  in  recog¬ 
nition  of  The  Times  achievement  in  covering  the 
news  of  the  World  War.  The  Times  was  the  first 
newspaper  to  win  this  award. 

In  purpose  and  performance.  The  New  York  Times 
is  the  newspaper  for  the  age,  for  a  world  intent 
upon  the  news  and  its  intelligent  presentation. 
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Men!  We’re  Slipping! 

Isn’t  There  Somt‘  If  ay  to  Do  Job  Printing  by  Radio? 

Hy  JACK  ESTES 
Circulation  Manager,  Dallas  Xcics 

»LACE :  Eiltcenth  l'‘it)or.  ti'fs  Iiave  not  felt  the  sting  of  our 


City  :  Not  given  (.Eor  details  see 
your  daily  newspaper). 

Time;  June,  1935. 

Those  present :  Executives  of  IP,  OP, 
ENS,  EP  and  Trans-Romeo. 

(All  these  news-gathering  companies 
are  suing  each  other  in  public,  but  this 
session  is  being  held  in  private  and  not 
in  a  court  house.) 

Chairman  ;  Gentlemen,  We  are  now 
in  the  thick  of  a  tight  for  our  very  ex¬ 
istence.  We  started  this  news  service 
business  when  iieople  read  newspapers. 
Things  are  different  now.  We  face  a 
crisis  in  many  respects.  First,  news- 
jaiiers  continue  to  be  printed.  With  all 
our  “l)eat  ’em  to  the  punch”  activities, 
presses  continue  to  grind  out  copies. 
Second,  and  more  serious,  our  promo¬ 
tion  and  exploitation  committee  has  gone 
to  sleep  on  the  job.  Men!  We’re  slip¬ 
ping  !  r  speak  now  more  iiarticularly 
of  tlie  smaller  newspapers  which  operate 
job  printing  shops.  Our  research  de¬ 
partment  as  yet.  1  am  grieved  to  say, 
has  found  no  way  to  do  job  printing 
oyer  the  air.  True,  we’ve  been  able  to 
give  away  the  news  and  sell  advertis¬ 
ing  through  the  microphone,  but  this 
leaves  some  papers  unmolested  as  a 
source  of  revenue.  This  is  bad,  my 
friends.  If  we - 

I P  Director  :  Why  not  burn  a  lot 
of  newspaper  offices  so - 

Chairman  :  Sit  down,  please,  and 
wait  until  I  have  finished.  As  I  was 
about  to  say,  we  have  done  a  swell  job 
in  setting  up  vast  news-gathering  asso¬ 
ciations,  with  the  silly  newspapers  jiay- 
ing  dues  to  us  and  tolls  to  the  wire 
companies.  But  a  new  day  has  arrived. 
Now,  the  newspapers  will  put  up  the 
money  to  keep  their  news  coming,  and 
at  the  same  time  we  can  sell  their  news 
to  any  one  who  wants  it ;  put  it  on  the 
air  and  get  it  to  the  public  before  the 
papers  can  print  and  deliver  it.  This 
idea  is  going  over  swell ;  the  public  likes 
it  and  the  newspapers  can’t  do  a  thing 
about  it.  A  dollar  is  a  dollar,  so  let 
us  get  every  one  we  can  grab  on  to. 
The  situation - 

OP  Members  :  Mr.  Chairman,  tell  us 
about  the  progress  in  the  new  deal  op¬ 
erations  as  to  news  service — broad¬ 
casts — 

Chairman:  Yes,  I  was  just  coming  to 
that.  I  now  pass  among  you  copy  to  be 
used  on  all  stations,  as  spot  announce¬ 
ments  : 

Radio  Announcer:  Mr.  Business 
Man — Increase  your  business  and  build 
up  public  prestige.  Here’s  a  new  and 
economical  way  to  get  into  the  news¬ 
paper  business,  without  a  single  dollar’s 
investment  in  plant,  machinery  and  pay¬ 
roll.  Many  of  our  most  outstanding 
soda'  pop  stands,  laundries  and  auto 
rent  companies  are  now  broadcasting 
news — the  same  news  that  daily  papers, 
at  tremendous  costs,  give  to  their  read¬ 
ers  several  hours  later.  Our  price  for 
this  service  is  about  $70  a  week.  Any¬ 
body  or  any  business  concern  can  now 
get  in.  Be  a  local  publisher.  Address 
all  communications  to  this  station.  Com¬ 
mercial  Department. 

Voices  in  unison  from  audience: 
Swell,  fine,  great  This  will  get  the 
job  done. 

EP  Representative:  Mr.  CTiairman, 
daily  newspapers  are  showing  circula¬ 
tion  increases  in  1935.  How  do  you 
account  for  this,  with  big  dents  in  their 
national  advertising  copy  and  rehashed 
news  after  it  has  been  given  out  over 
the  radio? 

Chairman:  Glad  you  mentioned  this, 
my  friend.  The  answer  is  perfectly 
simple :  The  public  is  buying  news¬ 
papers  for  the  comics  and  pictorial 
pages.  But  the  publishers’  end  is  in 
sight,  for  television  is  almost  within  our 
reach,  so  we’ll  put  an  end  to  the  news- 
naper  demand  for  funnies  and  pictures. 
We’ll  shoot  the  works  at  them.  Then 
watch  ’em  squirm.  By  the  way,  that 
reminds  me — the  motion  picture  thea- 
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power.  Just  wait  until  we  begin  show¬ 
ing  motion  pictures  on  the  screen  of  our 
loud  sjieakers.  Oh  boys,  then  the  thea¬ 
tres  can  move  over  and  cry  with  the 
newspaiiers. 

(JP  Represent.vtine:  (Wiping  iier- 
spiration  from  brow).  Mr.  Chairman, 
is  it  possible  to  place  in  general  use 
pillow  ear-phones  and  increase  the  iie- 
riods  of  news  broadcasts.  If  so,  this 
will  enable  our  services  to  carry  daily 
real  estate  transfers,  marriage  licenses 
and  automobile  registrations.  It  seems 
a  shame  to  leave  such  details  as  these  to 
the  daily  papers. 

Chairman  :  Thanks,  Brother  OP. 
You’ve  got  something  there.  It  just 
goes  to  show  that  we’re  all  thinking 
along  the  same  lines.  And  right  here, 
please  let  me  pass  along  a  compliment 
to  our  welfare  committee  for  the  adop¬ 
tion  of  the  stock  announcement  on  chain 
news  broadcasts  suggesting  that  the 
listeners  see  their  daily  newspaiiers  for 
details.  It  occurs  to  me  that  we  should 
leave  some  details  for  the  paiiers — you 
know — just  to  kid  them  along,  for,  after 
all  you  know,  these  babies  are  putting 
up  the  money  to  keep  our  news-gather¬ 
ing  organizations  going,  .\long  this 
line,  let  me  read  you  a  clipping  from 
Page  1  of  a  big  Kansas  City  paiier. 

“Philadelphia,  Pa.,  June  16— .Among 
the  most  outstanding  details  of  the  tragic 
death  when  Millionaire  Broker  X  was 
murdered,  as  broadcast  last  night  over 
the  radio,  is  the  location  of  the  floor 
from  which  he  was  pitched.  His  body 
fell  from  a  window  on  the  sixth  floor. 
One  of  the  details  not  given  on  the  air 
was  the  fact  that  the  police  found  a 
brown  button  in  the  hallway.” 

IP  Director:  Mr.  Chairman,  I  have 
both  good  news  and  bad  news.  My 
good  news  is  that  reports  from  the 
field  indicate  that  telephone  companies 
and  an  express  comiiany  are  proving 
most  valuuable  allies  in  our  crusade 
upon  the  newspapers,  for  advertising  is 
being  taken  for  publication  in  telephone 
directories  and  the  express  company  is 
carrying  colored  advertising  banners  on 
their  trucks.  Such  assistance  will  have 
its  weight  upon  publishers. 

Chairman  :  That’s  great  Brother 
IP,  but  what  bad  news  have  you  to 
report? 

IP  Vice-President — Word  has  just 
reached  our  offices  that  a  transcontin¬ 
ental  telephone  company  has  perfected 
a  home  receiving  set  that  may  be  at¬ 
tached  to  any  telephone  connection  in 
a  house,  making  it  possible  for  the  oc¬ 
cupants  to  get  an  entirely  new  service 
from  the  air.  I  understand  the  appar¬ 
atus  will  have  three  wave-band  adjust¬ 
ments — one  for  news,  another  for  music 
and  a  third  for  drama.  I  seriously 
doubt,  gentlemen,  that  any  wave  band 
except  that  for  news  broadcasts  will 


POPULAT  ION 
833,399 


With  an  ABC  city  and  subur¬ 
ban  population  totaling  833 ,399 
Providence  is  entitled  to  rank 
among  the  first  20  of  .America’s 
major  retail  markets. 
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be  iiseil.  If  these  persistent  reixirts  be 
true,  onr  very  e.xisteiice  will  be  threat¬ 
ened.  1  would  like  to  suggest  that  we 
bury  the  hatchet  and  organize  a  sub¬ 
sidiary  conqiany  to  sell  news  to  the 
telepiionc  company.  Undoubtedly,  we — 

Chairman:  Pliooy  on  that  talk.  Why, 
gentlemen,  don’t  you  know  this  racket 
won’t  be  practical.  By  the  time  such 
a  service  could  be  installed  generally, 
on  a  iier  house  toll  basis,  the  public 
won’t  even  be  interested  in  the  new 
faiigle  thing,  simply  tiecause  they  won’t 
go  to  the  trouble  of  getting  out  of  lied 
to  twist  a  dial.  All  the  jieople  have  to 
do  now  is  to  lie  up  in  bed  and  listen 
to  the  news.  No — this  tuning  business 
is  out.  It’s  too  much  like  going  to  the 
front  door  to  get  a  copy  of  a  news- 
paiier — why  go  to  that  trouble  when 
they  don’t  have  to  move  to  get  all  the 
news  of  the  day  and  night.  No;  forget 
it  men;  just  some  sort  of  bunk  the 
papers  have  started  to  discourage  us. 

The  meeting  adjourned,  with  dele¬ 
gates  bidding  good-byes  and  farewells, 
promising  to  see  each  other  in  the  court¬ 
house  SCwjIl. 

RIOT  REPORT  BROADCAST 

Broadcast  of  actual  telephone  conver¬ 
sations  between  Transradio  correspon¬ 
dents  and  their  .Atlanta,  Ga.,  bureau  dur¬ 
ing  the  Pclzer,  S.  C.,  mill  rioting  Sept. 
1  constituted  the  unusual  news  pres¬ 
entation  of  the  outlieak  by  WJTL,  At¬ 
lanta.  With  Lon  Sullivan  and  Merri- 
man  Smith,  publisher  and  editor  of  the 
Athens  (Ga.)  Daily  Times  respectively, 
reiKirting  by  phone  from  Pelzer  to  the 
Transradio  .Atlanta  bureau,  the  wires 
were  connected  directly  to  the  WJfTL 
microptione  and  their  communications 
with  the  news  service  office  went 
straight  on  the  air. 

DAVIS  JOINS  CHICAGO  AGENCY 

Roliert  B.  Davis,  formerly  vice-presi¬ 
dent  of  Charles  Daniel  Frey  Company. 
Chicago  agency,  and  more  recently  in 
a  similar  capacity  with  Hays  MacFar- 
land  &  Co.,  Chicago,  has  joined  Henri, 
Hurst  &  McDonald.  Chicago  agency. 


60  NEWSPAPERS  USE  ^ 
PROMOTION  SERIES 

“Point-of-Shopping”  Campaign  Cr«> 

ated  By  Chicago  Tribune  Beging 
This  Week — Canadian 
Papers  Interested 

Orivial  to  Euituk  \  I’celishis) 

CHit'.vt.o,  Sept.  3 — Withanaugmet#i4 
lift  tif  6(1  new s])ai)ers,  a  series  ot  .Mtiasb 
ing  advertisements  carrying  the  slogag; 
"Newspaiier  advertising  is  i)oint-o(i 
shopping  advertising,”  tiegan  this  week 
in  38  cities  of  the  United  Slates. 

The  campaign,  originally  introduod 
by  the  Chicago  Tribune,  is  ojicn  to  al 
liaiiers  desiring  to  participate.  The  ' 
series  consists  of  20  advertisements,  (k- 
signed  to  reaffirm  the  selling  jiower  of 
the  newspajicr  as  a  primary  inedima. 
The  largest  measures  three  columns  by 
175  lines.  Tlie  camiiaign  has  beet 
planned  for  small  units  of  space  so  thtt 
every  jia-iier  can  use  it  easily  and  in- 
exjiensively. 

Canadian  newspapers  also  have  b^ 
come  interested  in  the  campaign.  .Arthar 
Partridge  of  the  Canadian  Daily  Newi- 
liajiers  .-Association  has  arranged  to  pur¬ 
chase  a  set  of  electros.  From  these, 
mats  will  lie  made  and  distributed  to 
all  association  members  on  request. 

.All  newspapers  co-operating  in  the 
campaign  will  receive  a  supply  of 
gummed  stickers  for  applying  to  letters 
and  direct  mail  promotional  matter  sent 
to  advertisers  and  agencies.  The  sticker 
bears  the  keynote  slogan  of  the  cam¬ 
paign.  details  of  which  appeared  in  the 
.Aug.  17  issue  of  Editor  &  Pi  blishh. 

.Any  newsi>aper  may  obtain  proofs  of 
the  ads,  together  with  an  outline  of  the 
plan,  upon  request  to  Chesser  M.  Camp- 
liell,  Chicago  Tribune  advertising  man¬ 
ager.  The  cost  of  the  20  electros  is  $35. 

NAMED  LT..  GOVERNOR 

J.  B.  Snider,  publisher  of  the  Sena- 
tohia  (Miss.)  Tate  County  Democrat, 
was  elected  lieutenant  governor  of  Mis¬ 
sissippi  in  last  week’s  election. 
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for 
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This  s*'Oup  of  newspapers  with  their  complete  home 
coverage  of  the  best  of  Michigan’s  markets  (outside  of  j 
Detroit)  offer  exceptional  yardstick  for  advertising  results. 

Dealers  know  that  it  pays  to  cooperate  because  adver¬ 
tising  in  Booth  Newspapers  can  be  depended  upon  to 
develop  consumer  acceptance  and  demand  that  quickly 
reflects  profit. 

Give  your  advertising  copy  an  opportunity  to  really 
prove  its  value  by  testing  it  in  the  Booth  Newspapers  of 
Michigan. 

Grand  Rapids  Press  FRnI  Dady  Journal 
Saginaw  Ddy  News  Jackson  Citizen  Patriot  Muskegon  Chronicle 
KJanuzoo  Gazette  Bay  City  Daily  Tnnes  Ann  ArW  Daiy  News 

I.  A.  KLEIN,  Inc.,  Eaaltrn  Reprtitiaatiu  J.  E.  LUTZ,  Weatsrn  Ropretontatiu 

so  Em!  42nd  St.,  Naw  York  180  North  Michigan  Avo.,  Chicago 

BOOTH  NEWSPAPERS,  INC. 


contestants!  Because  more  than  100,000  of  the  dear 
public  had  come  out  to  see  the  fun.  TTie  contest 
was  called  off,  on  account  of  crowding.  Some  flop! 

So  the  finals  were  rescheduled  for  two  weeks 
later,  on  August  28,  in  Madison  Square  Garden. 
Admissions  two  bits  to  two-twenty.  And  the  office 
experts  again  predicted  a  flop...when  the  dear  pub¬ 
lic  had  to  dig  down  to  get  in. 

Well,  the  Garden  was  packed  to  capacity  with 
20,000,  and  the  police  turned  away  25,000.  Some 
flop!  There  were  celebrities  galore,  and  spotlights, 
announcers  in  trim  white  suits  announcing  over 
the  amplifiers,  tailcoats  and  dinner  frocks,  collegers 
and  stenographers,  Harlem  and  Hoboken,  and  girls 
and  girls.  Two  famous  orchestras  alternated.  The 
dancers  danced.  The  judges  judged.  And  the  prizes 
were  given  while  the  flashlights  flashed  and  the 
customers  cheered  and  clapped.  Some  fun!  Some 
show!  Some  flop! 

MORAL:  We  don't  know.  If  you  want  to  see 
the  show  next  year,  watch  for  the  next 
News  Dance  Contest.  But  if  you  want 
to  run  your  own  show  in  New  York  City 
anytime,  put  your  faith  and  your  adver-  ^ 
rising  in  this  newspaper... and  see  what 

r  ^  ^ 

a  run  you  get  for  your  money! 


SUMMER  is  usually  a  dull  time  in  a  newspaper 
office.  On  July  7th,  before  we  expected  to  have  a 
war  on  our  hands.  The  News  announced  a  Dance 
Contest ...  in  the  interest  of  good  clean  fun.  Ama¬ 
teurs  only.  Diamond  rings,  wrist  watches,  etc.,  for 
prizes,  with  a  vaudeville  engagement  for  the  best 
team.  Fill  out  the  coupon  and  send  in  your  entry! 

Well,  the  dancers  were  sort  of  coy  about  coming 
in.  And  July  was  darned  hot.  August  wasn't  much 
better. When  the  time  limit  was  up,  there  were  only 
six  hundred  odd  entries.  The  office  experts  said  it 
was  a  flop. 

The  eliminations  were  held  and  the  entries 
melted  down  to  eighty-two  couples.The  finals  were 
set  for  August  1 4,  in  the  Mall  in  Central  Park.  The 
dear  public  was  invited.  TTie  office  experts  said  it 
would  be  a  flop. 

The  night  of  August  14  was  torrid  as  a  tropical 
romance.  The  photogs  assigned  to  cover  the  event 
got  out  to  the  Park  late...and  couldn't  get  near  the 
place.  Neither  could  the  cars  carrying  the  dance 
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above  deliberately  planting  false  infor¬ 
mation  where  newspapermen  are  likely 
to  find  it. 

But  while  the  dispatches  of  American 
correspondents  may  unintentionally  con¬ 
vey  false  information  to  American  read¬ 
ers,  it  is  nothing  compared  with  the 
deliberately  false  news  that  is  constantly 
being  given  to  European  readers  in  Ger¬ 
many,  Italy,  Russia — ^and  to  a  certain 
extent  in  so-called  free  countries.  It 
may  be  justifiable  for  the  Nazi  and 
Fascist  newspapers  to  color  American 
news  to  as  to  enable  their  rulers  to 
bask  in  reflected  glory.  Italians  have 
Ijeen  led  to  believe  that  many  of  Roose¬ 
velt’s  political  reforms  were  borrowed 
from  Mussolini.  They  are  now  being 
told  that  Washington’s  neutrality  pol¬ 
icy  m^ns  that  America  is  pro-Italian 
or  anti-Ethiopian  in  respect  to  Musso¬ 
lini’s  African  interlude.  During  the  re¬ 
cent  meeting  of  the  Third  Internation¬ 
ale  (the  Comintern)  Communist  dele¬ 
gates  from  all  over  the  world  were  lead 
to  believe  that  Bolshevism  was  “on  its 
way”  in  the  United  States.  The  alle¬ 
gation  must  have  been  serious,  because 
the  State  Dep^ment  has  seen  fit  to 
protest  energetically.  The  coloring  of 
news  dispatches  from  the  United  States 
by  the  Goebbels  Propaganda  Ministry, 
as  mentioned  before,  is  too  well  known 
to  need  illustration. 

To  make  the  story  complete  it  is  nec¬ 
essary  to  cite  a  few  “mentorships”  in 
non-dictatoriai  nations.  In  the  Gold 
Bloc — France,  Switzerland  and  Holland 
particularly — the  anti-inflationist  press 
has  seldom  had  a  good  word  to  say  for 
the  present  American  Administration. 
The  newspapers  picture  inflation — or 
devaluation  of  the  dollar — as  a  miser¬ 
able  failure;  the  NRA  was  damned 
from  the  beginning  and  when  its  consti¬ 
tutionality  was  challenged,  the  anti- 
Roosevelts  in  Europe  (and  there  are 
more  of  them  there  than  there  are  in 
the  United  States)  went  their  way  re¬ 
joicing.  The  reason  for  criticising  the 
New  Deal  in  the  Gold  Bloc  countries 
is  obvious.  If  devaluation  proves  a 
panacea  for  economic  ills  in  America 
it  is  hard  for  European  Gold  Bloc  gov¬ 
ernments  to  argue  against  it  while  the 
depression  deejjens  in  France,  Switzer¬ 
land  and  Holland.  If  American  workers 
got  higher  wages  and  shorter  hours. 
European  laborers  are  going  to  demand 
the  same  thing. 

Switzerland,  traditionally  lil)eral  in 
dealing  with  the  press,  apparently  has 
been  contaminated  by  the  proxitnity  of 
the  dominated  German  and  Italian  news¬ 
papers.  The  Swiss  have  become  ver\- 
touchy  over  what  foreign  correspon¬ 
dents  send  out.  Robert  Dell,  famous 
writer  for  the  Manchester  Guardian, 
lives  under  the  Sword  of  Damocles, 
with  official  warning  served  upon  him 
that  he  mustn’t  criticize  Swiss  institu¬ 
tions  or  the  administration  of  the  gov¬ 
ernment.  Most  foreign  corresjwndents 
stationed  at  Geneva  deliberately  refrain 
from  writing  Swiss  news,  except  in¬ 
sofar  as  it  touches  League  matters.  The 
Swiss,  too,  have  their  difficulties  with 
the  Nazis.  Most  Swiss  newspapers 
have  l)een  banned  from  circulating  in 
Germany,  particularly  those  published 
in  the  German  language.  In  retalia¬ 
tion  Berne  has  forbidden  many  Nazi 
newspapers  to  enter  Switzerland.  For 
the  censor-ridden  Germans  the  news¬ 
papers  of  .Austria,  Czechoslovakia  and 
S^’itzerland  and  the  clandestine  sheets 
published  outside  of  Naziland,  have  been 
their  only  sources  of  reliable  informa¬ 
tion  on  what  is  going  on  inside  Ger¬ 
many  as  well  as  in  the  outside  world. 

So  determined  are  the  Nazis  and 
Fascists  that  not  a  single  citizen  shall 
know  things  that  might  shake  their 
faith  in  Hitler  and  Mussolini  that  they 
scrutinize  carefully  all  newspapers  and 
periodicals  which  enter  their  countries. 
When  the  inoffensive  New  York  Times 
is  banned  from  Italy  and  half  the  Bri¬ 
tish  newspapers  get  on  the  German  and 
Fascist  blacklist,  conditions  must  be 
bad. 
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Austria,  under  the  Schusschnigg- 
Starhemberg  regime  has  joined  the 
completely-censored  group.  But  as  Aus¬ 
tria  is  surrounded  by  hostile  states, 
with  the  exception  of  its  Italian  fron¬ 
tier,  the  clandestine  press  has  no  trou¬ 
ble  in  flooding  the  country  with  opixj- 
sition  literature,  originating  in  Czecho¬ 
slovakia,  Munich,  Switzerland,  Hun¬ 
gary  and  Jugoslavia. 

Republican  Si>ain,  which  depo.sed  Al¬ 
fonso  partly  liecause  he  insisted  upon 
censorship,  has  had  a  relapse.  The 
same  tactics  employed  by  the  anti-mon¬ 
archist  press  four  years  ago  have  been 
adopted  by  the  Left  Republican,  Syndi¬ 
calist  and  Socialist  newsi)ai)ers  now  that 
the  reactionary  Catholic  agrarians  are 
in  power.  W’hite  columns,  where  ar¬ 
ticles  have  been  removed,  are  again 
common  and  some  of  the  Opposition 
newspapers  persist  in  publishing  at  the 
top  of  their  pages  the  fact  that:  “This 
edition  has  been  censored.”  In  Barce¬ 
lona  the  El  Correo  Catalan  resorted  to 
the  acrostic  gag  in  publishing  a  ix>em 
“praising”  its  opponent.  The  first  let¬ 
ters,  read  downwards,  said:  “I  tell  only 
lies.”  It  was  suspended  six  days  and 
fined  5,000  pesetas  for  its  joke.  Spain, 
however,  under  the  Socialist  Republic, 
went  to  extremes.  It  permitted  publi¬ 
cation  of  anything  and  everything  and 
the  inevitable  reaction  was  that  liberty 
became  license.  The  conservative  Cath¬ 
olics  had  little  difficulty  in  capitaliz¬ 
ing  upon  the  revulsion  of  public  feel¬ 
ing  and  now  are  cleaning  up.  Natur¬ 
ally  in  eliminating  the  bad  some  of  the 
go^  suffer. 

The  old  pre-war  custom  of  owning, 
controlling  or  buying  influence  in  for¬ 
eign  newspapers  also  has  been  resur¬ 
rected  in  European  journalism  these 
days.  The  Italians  are  said  to  own  the 
once-famous  Ncues  IViener  Journal  of 
N'ienna,  which  is  the  Fascist  Heimwehr 
official  spokesman.  From  Bucharest 
King  Carol  gave  an  “exclusive”  inter¬ 
view  to  the  Petit  Parisian  but  forbade 
re-publication  of  the  article  inside  of 
Roumania;  the  Petite  Entente  supports, 
but  does  not  control  editorially  the  in¬ 
ternational  Journal  De  Geneve;  Moscow 
subsidizes  half  the  Communist  newspa¬ 
pers  published  in  foreign  countries  and 
the  Nazis  have  been  generous  with  Ger¬ 
man-language  newspapers  friendly  to 
Hitler. 

Except  for  periodic  relapses,  France, 
the  most  individualistic  nation  in  Eu¬ 
rope.  and  Britain,  the  bulwark  of  Old 
World  democracy  against  the  rising  tide 
of  nationalism,  reaction  and  dictator¬ 
ships.  remain  devoted  to  freedom  of 
speech,  conscience  and  the  press.  But 
even  Paris  has  given  foreign  correspon¬ 
dents  a  headache  the  past  few  months. 

For  some  inexplicable  reason — char¬ 
acterized  by  Premier  Pierre  Laval  and 
others  as  official  stupidity — a  censor¬ 
ship  was  slapped  down  upon  the  .Ameri¬ 
can  correspondents  last  autumn.  Dis¬ 
patches,  filed  for  cabling  to  the  United 
States,  were  subjected  to  a  most  irritat¬ 
ing  censorship.  The  three  press  asso¬ 
ciations.  the  big  New  York  newspapers 
and  other  periodicals  which  maintained 
special  writers  in  France  found  their 
dispatches  held  up  hours  or  even  days. 
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deleted,  killed  entirely  at  times.  No 
explanations  were  forthcoming.  Even 
when  correspondents  attempted  to  cable 
official  announcements  which  had  been 
printed  in  Paris  newspapers  they  found 
their  stories  censored.  The  result  was 
that  many  telephoned  their  dispatches 
to  their  London  offices  for  forwarding 
to  the  United  States.  Ginfronted  by 
a  mass-revolt  led  by  the  .Anglo-.Ameri- 
can  Press  Association,  Laval,  then  for¬ 
eign  minister,  asked  for  a  truce.  He 
was  shown  where  the  Ministry  of  Posts 
and  Telegraphs,  the  Home  Office  and 
other  government  departments  were  vio¬ 
lating  the  press  convention  which 
France  had  signed  at  Barcelona.  He 
was  also  informed  that  the  .American 
correspondents  were  prepared  to  throw 
the  spotlight  upon  the  situation  if  re¬ 
lief  were  not  forthcoming.  .After 
hauling  his  own  bureaucrats  Laval  was 
able  to  give  guarantees  that  hereafter 
no  news  dispatch  would  be  censored 
or  delayed,  but  that  the  French  gov¬ 
ernment  reserved  the  right  to  expel  any 
correspondent  who  proved  a  “menace  to 
the  state”  or  was  otherwise  undesirable. 
The  relapse  in  France  jierhaps  was 
largely  due  to  the  jittery  feeling  result¬ 
ing  from  a  delicate  Franco-German 
political  situation. 

In  view  of  the  muddled  European 
situation  one  must  read  dispatches  these 
days  with  a  full  understanding  of  the 
various  political,  economic  and  social 
factors  involved.  One  must  take  into 
consideration  the  “sins  of  omission  as 
well  as  the  sins  of  commission,”  tainted 
sourees  of  news,  as  well  as  intentional 
misrepresentation  and  nationalistic  pro¬ 
paganda.  To  sift  the  whole  truth  from 
the  chaff  is  almost  impossible  even  for 
seasoned  observers  and  hard-boiled  cor¬ 
respondents. 


McADAMS  RECOVERING 

Clark  McAdams,  contributing  editor 
of  the  St.  Louis  Post-Dispatch,  who 
underwent'  an  operation  several  weeks 
ago  at  St.  Luke’s  Hospital,  is  recuper¬ 
ating  and  will  be  permitted  to  return 
home  in  a  week  or  two. 


RODNEY  DUTCHER  MARRIES 

NEA  Washington  Correspondent  Wsdi 
Editor  of  AAA  Publication 


Rodney  Dutcher,  NEA  Washington 
correspondent,  and  Miss  Mary  'Taylor 
editor  of  the  Consumers’  Guide,  issued 


Mrs.  Rodniy 

Rodney  Dutcher  Dutcher 


by  the  Consumers’  Council  of  the  .Agri¬ 
cultural  .Adjustment  Administraw#, 
were  married  in  New  Canaan,  Cono, 
Sept.  1. 

Miss  Taylor  is  the  daughter  of  Mn 
.Andrew  Todd  Taylor  of  Philadelphia, 
was  graduated  from  Mt.  Holyoke  Col¬ 
lege,  post -graduated  at  the  Universi^ 
of  Wisconsin  and  the  London  School 
of  Economics.  She  majored  in  econo* 
ics  and  has  held  various  business  por¬ 
tions.  4 

Miss  Taylor  was  one  of  the  five  who 
were  branded  by  Dr.  William  A;  Wirt, 
educator,  as  “brain  trust  satellities”  at 
a  Senate  committee  hearing  in  .AprJ, 
1934,  when  Dr.  Wirt  testified  concert¬ 
ing  his  charges  that  the  “brain  trust' 
planned  an  economic  revolution  widi 
President  Roosevelt  as  its  Kerenslw. 

Mr.  Dutcher  began  his  carreer  on 
New  England  newspapers.  He  was 
with  the  United  News,  former  night 
feature  service  of  the  United  Press,  in 
1922,  later  serving  as  bureau  manager 
in  Chicat'o  and  Boston.  He  was  also 
in  charge  of  the  desk  in  New  York  for 
some  time.  He  joined  NE.A  in  1927. 


ROPS— AND 


I  Latest  Northwest  crop  estimates  give 
I  this  district  $695,000,000  more  to 
I  spend  this  fall — a  fertile  field  for  auto- 
I  mobile  manufacturers.  New  car  sales 
to  date  best  in  six  years — with  adver- 
:  tising  to  Aug.  1  apportioned  as  follows; 

;  DAILY  JOURNAL  94,981  lines 
'  DAILY  TRIBUNE..  50,012 lines 
DAILY  STAR .  39,724  lines 
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Yes,  sir,  copies  of  The  Detroit  News  go  home 
because  that’s  the  way  they  are  subscribed  for. 
76%  of  Detroit  News  city  circulation  is  delivered 
by  exclusive  Detroit  News  carriers.  And  the  better 
the  income  district,  the  better  The  News  covers  it.\ 
That  makes  Detroit,  in  the  autumn  of  1935,, 
America’s  unique  market— unique  for  two  reasons;} 
ease  of  coverage  and  ability  to  buy  goods.  No  other: 
market  has  had  Detroit’s  extraordinary  recovery,^ 
and  this  will  be  accentuated  this  autumn,  because^ 
motor  car  manufacturers  have  advanced  the  intro¬ 
duction  of  new  models  to  the  fall  instead  of  winter: 
months.  I 


The  Detroit  News  has  better  than  82%  of  its 
Sunday  and  over  94%  of  its  week-day  circu¬ 
lation  concentrated  in  the  Detroit  Trading  Area. 
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Selling  The  Classified  Pages 

By  L.  P.  LIKELY 


The  scramble  among  Xew  York 
City  newspaiters  for  larger  shares 
oi  employment  agency  classilied  adver¬ 
tising  never  subsides.  To  help  its  cause 
along,  the  A'cti'  y'ork  Awcncaii  recently 
launched  a  promotional  campaign  con¬ 
cerning  the  newly  organized  Commer¬ 
cial  Placement  Council  of  New  York, 
an  association  composed  of  employment 
agencies  s|)ecializing  in  the  placement  of 
executive,  professional  and  clerical  em¬ 
ployes. 

Since  the  firms  lielonging  to  the 
Placement  Council  have  lx;en  desig¬ 
nated  as  the  Uuality  Employment 
(jroup,  the  .American,  in  a  full  page  ad. 
announced  that  henceforth  tlie  listings 
of  all  memljer  linns  would  lie  identified 
in  its  want  ad  columns  liv  the  letter 

-g.-’ 

1  he  page  ad  contained  several  large 
"g's”  as  the  motif  and  listed  the  names 
of  as.sociation  memlKTs.  Across  the  bot¬ 
tom  appeared : 

"For  guality  Jolis.  .  .  .  I.ook  for  tlie 
■g’  in  the  Want  .\ds." 

Reprints  on  heavy  stock  were  mailed 
out  generously  and  the  paper's  circula¬ 
tion  trucks  were  adorned  with  posters 
about  "g.’’ 

*  *  * 

TO  .solicit  Cards  of  Thanks  liy  mail, 
witli  a  follow-up  phone  call  in  avail¬ 
able  cases,  a  form  card  can  he  used 
with  success. 

On  pure  white  stock,  a  six-point  solid 
black  border  should  be  iiuleiited  four 
sides.  In  keeping  with  the  subject,  a 
soft-appearing  tyiie-lace  should  be  used. 
The  theme  can  run  something  like  this : 

"It  will  lie  your  wish  tii  thank  the 
many  frieiuls,  relatives,  neighbors  and 
organizations  who  extended  symiiathy 
and  assistance  during  your  late  liereave- 
ment.  .A  ‘Card  of  Thanks'  inserted  in 
the  (name  of  paiier )  will  reach  all  these 
at  a  minimum  cost  and  will  jiromptly 
show  your  appreciation.  It  is  a  ixilicy 
of  the  (paper)  to  render  symiiathetic 
service  and  advice  at  this  time.  Tele¬ 
phone  Mr.  \ati  Dyke  (fictitious),  an 
expert  in  this  work,  at  (phone  number 
of  paiier).  He  is  at  your  command.'' 

♦  ♦  ♦ 

Naturally  enough,  there  are  those 
who  send  out  personal  Cards  of  I'liatiks 
by  mail  after  a  periinl  of  bereavement 
in  the  family.  These  may  he  in  addi¬ 
tion  to  newsi>ai)er  notices,  or  they  may 
Ite  the  sole  means  of  showing  appreci¬ 
ation. 

However,  in  many  cities,  there  are 
probably  funeral  directors — l)eg  (tardon, 
morticians — who  would  be  susceptible  to 
a  delicate  idea  that  would  bring  the 
newspaper  an  additional  steady  amount 
of  linage,  and  would  also  be  a  most  e.x- 
cellent  means  of  gaining  prestige  for 
such  advertising  undertakers. 

By  no  means  new,  but  at  the  same 
time  not  in  very  general  practice,  is  the 
plan  whereby  the  funeral  director  buys 
a  large  space  once  a  week  and  by  means 
of  ample  white  space  and  appropriate 
dashes,  jmblishes  individual  Cards  of 
Thanks  for  all  the  families  whose  de¬ 
ceased  members  he  l^as  served. 

His  signautre,  in  type  or  cut,  appears  | 
in  the  group,  of  course. 

The  most  logical  prospect  is  the  un¬ 
dertaker  who  is  advertising-minded  and 
who  also  has  enough  funerals  (ter  week 
to  warrant  his  taking  a  fair  amount  of 
space.  From  his  standpoint,  an  ade- 
(juate  group  of  Cards  will  convey  to 
readers  the  imixirtant  Itelicf  that  he  is 
very  ixipular  in  his  field. 

So  many  funeral  directors  have  of¬ 
fered,  as  a  regular  fe.iture  of  their  ser¬ 
vice,  to  mail  out  personal  Cards  of 
Thanks,  that  newspapers  undoubtedly 
have  suffered  loss  from  this  source  of 
revenue. 

*  *  * 

’  C'  RE  long  there  w  ill  be  Harvest  Sale 
campaigns  in  classified  merchan¬ 
dise  columns  here  and  yon,  but  if  you’ve 
Iteen  yearning  for  an  excuse  to  put  on  a 
use<l  car  campaign  (after  the  Labor  Day 
one)  ea.se  your  mind  now,  and  call  it  a 
Moonlight  Used  Car  Sale. 

The  only  requisite  is  that  the  auto 


dealers  remain  open  after  the  sun  goes 
down.  Most  do,  anyway. 

Loyal  Phillips  put  the  idea  over  for 
the  Syracuse  Herald  last  month.  It  was 
pn)moted  as  the  first  one  of  its  kind  for 
that  city.  He  says  that  the  theme  is 
"romantic  but  practical,  for  the  sale 
went  over  with  a  bang.” 

The  promotion  stated  that  dealers 
were  oi)en  at  night  and  that  demonstra¬ 
tions  would  l)e  given  them.  The  ]>ai)er’s 
copy  included  cuts  of  a  happy  couple 
swinging  in  the  cradle  of  a  new  moon. 

*  *  * 

For  Rental  Week.  Aug.  25  to  Sept.  1, 
the  Herald  told  prospects  in  a  cir¬ 
cular  letter : 

"We  are  CREATING  an  IMPOR¬ 
TANT  EVENT.  Like  Insurance  W^eek, 
Furniture  Week,  Baby  Week,  etc.,  we 
will  sell  the  public  the  idea  of  choos¬ 
ing  their  new  places  now.” 

In  connection  with  this  campaign, 
rental  ads  placed  for  at  least  a  week 
were  repnKluced  in  a  four-page  tabloid 
and  distribiuted  to  all  i>atrons  as  they 
left  Keith’s  Theatre  in  Syracuse.  The 
s|)ace  on  the  liack  page  was  given  to  the 
theatre,  where  announcements  of  forth¬ 
coming  attractions  were  carried  with 
numerous  cuts  t)f  movie  stars. 

*  *  * 

ON  Sundays,  the  l-exitu/toii  (Ky. ) 

Leader  has  l)een  carrying  a  three- 

inch.  four-column  real  estate  heading 
with  reasons  for  investors  to  buy  this 
fall.  In  the  issue  of  .Aug.  25.  four  col¬ 
umns  were  taken  by  four-inch  Ixixed 
olferings  of  local  brokers  and  builders. 

*  *  « 

CL.ASSIFIED  manager  of  the  San¬ 
dusky  Ret/ister  and  Star-Journal  is 
Chauncey  J.  I-ake.  While  disclaiming 
credit  for  originally  conceiving  the  idea, 
he  certainly  deserves  credit,  along  with 
his  stair  assistant  Jack  Himes,  for  work¬ 
ing  up  enough  “Where  To  Go”  and 
“M'hat  To  Do”  business  to  run  a  full 
cage  each  week  in  his  Friday  evening 
and  Saturday  morning  editions. 

A  recent  page  is  headed  : 

“This  Week's  .Ami’semext  News: 
Ivat  .  .  .  Drink  .  .  Be  Merry !" 

Last  spring,  after  having  f)een  asked 
I'or  years  to  publish  "come  out  to  so- 
and-so’s”  ads  in  the  Public  Notice  classi¬ 
fication.  these  young  men  decided  t( 
promote  a  real  recreation  section.  They 
made  it  up  in  display  style  and  placed 
it  on  a  page  removed  from  the  want  ad 
section. 

Mr.  Lake  gives  the  lion’s  share  of 
credit  to  Jack  Himes  and  to  their  par¬ 
ticular  location  on  Lake  Erie.  He  states 
that  the  .Amusement  Guide  page  has 
become  the  envy  of  every  paper  from 
f.'leveland  to  Toledo. 

Tlie  make-up  of  the  page  is  unusual, 
a  score  or  more  of  the  lake  front  dine 
and  dance  spot  ads  being  uniformly  set 
similar  to  reading  notices  and  placed  at 
the  top  iH'ueath  the  general  heading. 

#  3|t 

PL’BLISHED  as  a  classified  promo¬ 
tion  ad,  these  ten  points  as  basic  rea- 


.sons  for  realty  investment,  were  offered 
by  a  large  brokerage  office: 

1.  Prices  are  lowest  in  15  years. 

2.  Prices  are  definitely  rising. 

.5.  Rents  are  on  an  upward  trend. 

4.  Building  costs  are  up — going 
higher. 

5.  A  home  shortage  will  soon  be  ap¬ 
parent. 

6.  Real  estate  tax  relief  is  in  sight. 

7.  Wide  selection,  choice  properties 
of  all  kinds. 

S.  Mortgage  money  is  freer — financ¬ 
ing  easier. 

9.  Informed  investors  are  now  buy¬ 
ing  real  estate. 

10.  Insure  wealth  by  buying  real 
estate  now. 

*  *  * 

A  NEW  service  is  tieing  offered 
classified  ailvertisers  by  the  IVater- 
toxm  (Wis.)  Daily  Times.  Carrier 
boys  make  collections  for  want  ads  after 
they  are  published,  and  advertisers  are 
advised  to  request  that  a  carrier  boy  call 
at  once  if  they  wish  to  take  advantage 
of  a  ten  per  cent  discount  offered  for 
payment  within  five  days  after  the  first 
insertion. 

*  *  * 

C[..\SS1F1ED  cocktail  reeijK;: 

One  part  white  space,  one  part 
tyiH*  matter,  98  parts  gray  matter.  Stir 
vigorously  and  serve  daily. 

DAILY  ADDS  WIREPHOTOS 

The  Salt  Lake  Tribune  recently  sub¬ 
scribed  to  the  ex])edited  delivery  service 
of  -Associated  Press  Wirephotos.  The 
Utah  daily  is  serviced  from  San  Fran¬ 
cisco.  Thirty-nine  dailies  receive  the 
regular  Wirephoto  .service,  and  11  the 
exiKxlited  service. 


PROF.  MARTIN  NAMED  DEAN 

Succeeds  Walter  Williams  As  U.  of 
Missouri  Journalism  Head 

Curators  of  the  University  of  Aljc 
souri,  meeting  in  St.  Unfis  ta' 

elected  Prof. 

Frank  L.  Martin 
to  succeed  the  late 
Dr.  Walter  Wil¬ 
liams  as  dean  of 
the  school  of 
journalism  of  the 
university  at  Col¬ 
umbia. 

-A  graduate  of 
the  University  of 
Nebraska,  Prof. 

Martin  has  been 
connected  with 
the  school  of 
journalism  since 
it  was  founded  26 

years  ago,  going  from  the  Kansas  City 
Star,  where  he  was  assistant  city  editor. 
He  has  been  associate  dean  of  the  school 
since  19.10,  when  Dr.  Williams  was 
made  president  of  the  University. 

-A  federal  grant  of  $(i62.(K)()  for  the 
University’s  $1,250,(KK)  building  program 
was  accepted  by  the  curators. 


Prof.  Kr.snk  .M\rti\ 


ORR  NAMED  AVIATION  EDITOR 

Lieut.  John  Orr.  an  officer  in  the 
lOSth  Observation  Squadron,  Tennessee 
National  Guard,  has  been  appoint^ 
aviation  editor  of  the  Lvening  Ten 
nessean,  Nashville,  succeeding  Lieut 
R.  O.  Lindsay,  of  the  same  squadron, 
who  was  recently  apix)intcd  assistant 
state  director  of  aeronautics.  Lieut. 
Orr  will  write  a  weekly  column.  “Keep¬ 
ing  Up  With  .Aviation.”  in  the  Evenin' 
Tennessean. 


"Smile,  John:  Iowa  farm  .n- 
come  leads  America,  is  half  a^ain 
larger  than  in  1934  .  and 
The  Des  Moines  Register  and 
Tribune’s  more  than  (luarter 
million  circulation  reaches  the 
Top-Third  of  Iowa  buyers." 


Metropolitan 
TROY . 

New  York  State’s 

LOWEST  COST 
MAJOR  MARKET 


A  population  of  119,324  makes  Metropoli¬ 
tan  Troy  one  of  the  Empire  State’s  major 
markets. 

The  Record  Newspapers,  with  31,184  circu¬ 
lation  (A.  B.  C.  June  interim  statement) ,  alone 
completely  cover  their  exclusive  territory.  No 
out-of-town  paper  even  scratches  the  surface 
of  this  rich  market  of  30,738  families. 

Advertisers  can  reach  this  entire  market 
througfh  but  one  medium.  The  Record  News¬ 
papers,  and  at  only 

10c  A  LINE 

No  other  New  York  State  major  market  can 
be  so  completely  covered  at  so  low  a  cost. 

The  R.  L.  Polk  &  Co.  Consumer  Census, 
“At  the  Crossroads  of  New  York  and  New 
England,’’  a  survey  of  the  purchasing  power 
and  potential  market  in  Metropolitan  Troy, 
is  available. 


The  Record  Newspapers 
THE  TROY  RECORD— THE  TIMES  RECORD 

MORNINfi  FA’ENINO 

Charles  H.  Eddy  Co.,  Representalives 
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they  are  more  than 
just  "mixers"  (......LINOTYPE”-) 


"Mixers"  is  the  common  trade  term  for  multiple  distributor  Linotypes  .  .  .  but  "Mixer" 
Linotypes  do  so  much  more  than  just  mix  different  faces  in  the  same  line.  Of  even  greater 
importance  in  the  newspaper  composing-room  is  their  ability  to  change  instantly  from 
one  face  to  another,  without  even  waiting  for  the  last  line  to  distribute.  This  is  a  real  time- 
saver  when  changes  are  frequent.  For  Headings.  Most  headings,  for  example,  call  for 
two  or  three  different  faces.  A  multiple  distributor  Linotype  sets  these  at  one  continuous 
operation.  It  reduces  copy-cutting  and  saves  time  on  makeup.  A  Two-in-One  Model  26  is 
particularly  well  adapted  to  head  work  because  its  72-channel  display  magazine  and  two 
wide  auxiliary  magazines  carry  large  display  faces  . . .  with  a  90-channel  text  magazine 
for  the  smaller  faces.  For  Body  Matter.  Even  on  straight-matter,  the  multiple  distributor 
Linotype  offers  decided  economies.  A  Model  25,  for  example,  carrying  body  matter  in  one 
magazine  and  agate  in  the  other  can  change  back  and  forth  without  an  instant's  delay. 


SUGGESTED  TWO-IN-ONE  MODEL  26 


EQUIPMENT  FOR  SETTING  HEADS 


nRST  MAIN  MAGAZINE 

(72-CHANNEL  SPLIT) 


SECOND  MAIN  MAGAZINE 

{90-CHANNEL) 


24  point  Bodoni  Bold  Italic  lower  case  in  I  12  point  Bodoni  Bold  with  Italic  in  lower  case 


lower  case  side 


and  center  channels 


how  is  one  to  as 

HOW  is  one  to  assess  and  ev 


FIRST  AUXILIARY  MAGAZINE 

24  point  Bodoni  Bold  Italic  caps  and  figures 

HOW  IS  O  123 


SECOND  AUXILIARY  MAGAZINE 


36  point  Bodoni  Bold  lower  case  in  cap  side  24  point  Bodoni  Bold  Condensed  Caps  in  cap  36  point  Bodoni  Bold  caps  and  figures 

^  channels 

how  IS  one  howisonetoa  HOW  123 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  N.  Y.  •  SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED, 


TORONTO,  CANADA 


REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


LINOTYPE  MEMPHIS  AND  INDICATED  PACES 


Albany  Times-l'nion 
Oelroil  Fvonini;  Tinn-  , 
Oakland  Post-Enquint 


Albany  Tiinf»-lJnion 
New  York  American 


H  EA  • 

39  VITAL  L 


'1 


POm/ER 


Year  after  year,  Hearst  Newspapers  hold 
the  unswerving  respect  and  confidence  of 
millions  upon  millions  of  readers.  In  this 
fact,  advertisers  find  complete  assurance 
of  vigorous  and  productive  Selling  Power. 


$T 

LING  FORCES  IN  18  GREAT  MARKET  AREAS 

HKARST  DAILY  PAPERS 

Ynj^ieorRian  •  Baltimore  Evening  News-Post  •  Boston  Eveninn  American  •  ChicaKO  EveninR  American  •  Chicago  Herald  and  Examiner 
'  Examiner  •  Eos  Angeles  Herald  Sl  Express  •  Milwaukee  Wisconsin  News  •  New  York  American  '  •  New  York  Evening  Journal 
H'o-N'ews  •  Pittsburgh  Sun-Telegraph  •  Rochester  Evening  Journal  •  San  Antonio  livening  Eight  •  San  Francisco  Examiner 
all-Biilletin  •  Seattle  Post-Intelligencer  •  Syracuse  Evening  Journal  •  Washington  Herald  •  Washington  Times 

HEARST  SUNDAY  PAPERS 

■  ricaii  •  Baltimore  American  •  Boston  Advertiser  •  Chicago  Herald  and  Examiner  •  Detroit  Times  •  I.os  Angeles  Examiner 
Nfws  .  Pittsburgh  Sun-Telegraph  •  Rochester  American  •  San  Antonio  Eight  •  San  Francisco  Examiner  •  Seattle  Post-Intelligencer 
Syracuse  American  •  ^'ashington  Herald 
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READER  BEWARE 

E\  KR\  iRTson  capaiile  of  al)slract  thoiiKlU  is 
aware  of  tiie  instal)ility.  the  i>erilous  unsafety, 
of  life  in  tlie  modern  world,  and  the  very  air 
is  surcharged  with  heated  discussion  of  jKilitical  and 
economic  prohlems,  hut  strangely  enough  little  at¬ 
tention  is  paid  to  censorship  as  a  basic  cause  of 
world-wide  uncertainty.  It  is  at  the  nxit  of  Europe's 
woe. 


If  you  doubt  it,  read  the  expert  analysis  of  condi¬ 
tions  obtaining  in  Soviet  Russia,  Nazi  Germany  and 
Fascist  Italy  as  set  forth  in  an  article  by  our  Geneva 
correspondent,  .\lhin  E.  Johnson,  in  other  columns  of 
this  issue.  “One  hundred  and  fifty  million  mental 
rolxits  hold  the  key  to  war  *)r  iteace  in  Europe 
today,”  he  says.  “As  a  result  of  a  censorship  such 
as  the  world  has  never  before  known  the  populations 
of  three  out  of  five  leading  European  nations  are 
completely  at  the  mercy  of  dictatorial  cliques  who 
ne  t  only  tell  them  what  they  shall  not  read  hut  con¬ 
trol  absolutely  the  sources  of  their  intellectual  well- 


springs. 

Under  such  a  system  anything  can  happen. 
Nations  in  the  throes  of  complete  censorship  are  as 
blind  men,  stumbling  through  the  world  in  utter 
darkness,  prey  to  all  manner  of  danger  and  menac¬ 
ing  all  in  their  path. 

.\niericans  who  rate  their  civil  liberties  as  more 
precious  than  life  itself  are  appalled  by  the  European 
acceptance  of  mental  starvation.  As  a  race  we  can 
M'arcely  compreheiul  what  such  an  intellectual  vacu¬ 
um  would  mean  to  the  individual,  nor  can  we  reason 
how  men  endowed  with  normal  sensibilities  can 
liatiently  endure  it.  We  pity  the  regimented  ranks 
and  fear  not  only  for  their  safety,  hut  our  own  as 
well.  Their  leaders,  half-crazed  with  national  power, 
mix  explosives  that  may  yet  wreck  civilization  and 
their  own  people  know  less  about  it  than  we  do. 

Mr.  Johnson’s  article  is  offered  as  the  basis  of  a 
new  di.scussion  of  international  safety.  We  especi¬ 
ally  recommend  his  conclusion;  “In  view  of  the 
muddled  Euroi)ean  situation  one  must  read  dis¬ 
patches  these  days  with  a  full  understanding  of  the 
various  iwlitical,  economic  and  social  factors  in¬ 
volved.  To  sift  the  whole  truth  from  the  chaff  is 
almost  impossible  even  for  seasoned  observers  and 
hard-boiled  corresiKiudents.”  All  of  which  means, 
to  the  .\merican,  reader  l>eware ! 


President  RoosetvU  shotvs  fondness  for  spot 
iieTL's  reporters,  Imt  neiuspaper  commentators 
pain  him  ser'ercly,  says  Raymond  Clapper, 
IVashington  correspondent,  adding  that  the 
President  cannot  control  editorialising.  Mr. 
Rooserclt  has  told  other  editors  some  columnists 
were  inaccurate  and  unfair. 


RIAL 


Do  ye  imagine  to  reprove  words  and 
speeches  of  one  that  is  desperate,  which  are 
as  wind? — Joh,  VI;  26. 


HUMIUATING 

Members  of  the  California  Xewspai)er 
Publishers’  .\ssociation.  believe  it  or  not. 
are  seriously  considering  whether  to  admit 
to  membership  publishers  of  free  distribution  sheet,'. 
We  are  glad  to  report  there  is  strong  ;>piK)sition. 
Neil  R.  Murray,  of  /;/  Monte  (Cal.)  Herald,  put 
tbe  fact  in  a  nutshell  w  hen  he  said ;  “The  free  dis¬ 
tribution  paper  is  a  far  worse  menace  to  tbe  legiti¬ 
mate  newspaper  industry  than  is  radio  or  any  other 
medium.’’  He  added  that  to  admit  such  publications 
w'otild  lend  a  cloak  of  dignity  to  the  so-called  shop¬ 
ping  news  and  he  asked  the  CNP.\  to  fight  the  free- 
distrihution  sheet  with  “all  the  force  of  character 
and  strength  it  possesses.” 

In  many  cities  legitimate  newspajters  are  engaged 
in  an  uneti'ial  battle  with  the  shopping  news  schem¬ 
ers.  Their  medium  strikes  at  the  heart  of  our  busi¬ 
ness.  because  it  proposes  to  limit  the  local  revenue 
that  must  in  the  main  snpp<trt  newspaiiers  that  are 
essentially  U>cal.  By  intrcKliKing  a  little  entertaining 
‘‘news’’  or  “feature”,  the  give-away  sheet  presumes 
to  do  the  newspaper  job,  and  is  sold  to  advertisers 
as  if  it  were  in  actual  competition  with  the  local 
press.  But.  of  course,  it  is  not.  It  is  a  glorified  butcher 
bill,  no  more,  no  less.  It  retpiires  small  capital. 
The  California  proposal  strikes  us  as  humiliating. 


Isn't  it  funny  to  sec  people  searching  through 
sports  pages  to  find  where  7'arious  cz’ents  arc  oc¬ 
curring,  ziHshing  to  buy  tickets  loith  good  money, 
zt'hile  adi'crtising  columns  arc  entirely  neglected 
l>y  sports  promoters f 


WATCH  THE  PRIZE  CONTESTS 

ONE  tyi)e  of  advertising  that  deserves  particu¬ 
larly  close  scrutiny  from  newspaiiers  these 
days  is  that  which  offers  valuable  prizes  to 
ctjiUest  winners. 

It  would  take  only  (Mie  well-proved  case  of  crooked 
sleigbt-of-band  in  awarding  such  prizes  to  blow  the 
lid  off  a  lot  of  smouldering  resentment  among  i)er- 
sons  who  have  si)ent  hours  of  time  and  probably 
some  cash  to  in)  avail.  Such  a  case  might  do  tre¬ 
mendous  harm  to  advertising  in  general,  and  to  the 
publications  that  depend  on  advertising.  The  pres¬ 
ent  time,  with  skepticism  rife,  is  no  time  to  risk  such 
a  disaster. 

Most  advertisers  realize  this,  and  many  of  the  big¬ 
gest  contests  are  judged  by  contest  si)ecialists  who 
dare  not  incur  any  suspicion  of  trickery,  lest  they 
destroy  the  whole  business  they  have  built  up.  Yet 
one  would  have  to  be  naive  to  l)elieve  that  in  every 
contest  the  handing  out  of  cash  prizes,  automobiles, 
etc.,  is  a  routine  matter  which  no  one  on  the  giving 
end  tries  to  infiuence. 

.■\t  best,  contest  advertising  is  of  doubtful  standing. 
Where  a  purchase  is  required,  it  is  next  door  to  a 
lottery.  Its  current  pojmlarity  among  advertising 
men  should  not  blind  broadcasters  and  publishers  to 
the  need  for  protecting  their  readers  by  coldly  scru¬ 
tinizing  both  contest  copy  and  the  judging  practices 
of  firms  that  insert  it. 


STICK  TO  THE  FACTS 

D1VICRSIT\’  of  opinion  on  all  imiK)rtant  topic, 
has  bc*en  one  of  the  earmarks  of  .Xniericjn 
journalism  for  .k(0  years,  and,  in  imr  recent 
comment  on  the  wide  range  of  opinion  shown  bt 
California  newspaiter  publishers  on  the  news  broad, 
casting  situation,  wc  did  not  Intlieve  that  we  wen 


What’s  the  matter  i^dth  making  this  Christ¬ 
mas  memorable  as  the  glory  spot  zvhich  ended 
the  depression? 


THE  GUILD  IN  ACTION 

The  true  character  of  the  .Vmerican  News¬ 
paper  Guild  was  further  revealed  this  week 
when  Redfern  Mason,  former  music  critic  of 
the  .S'mi  Francisco  F.vaminer  and  now  president  of 
the  San  h'rancisco  chapter  of  the  Guild,  announced 
his  candidacy  for  Mayor  of  San  Francisco,  heading 
a  ticket  of  the  United  Lalwir  Party,  composed  of  the 
most  radical  left-wing  elements  t)f  the  Pacific  coast. 
.\mong  these  are  the  Communists  and  the  waterfront 
and  seamen’s  unions  that  participated  in  the  strike 
that  tied  up  the  Coast  ixjrts  last  summer.  Upton 
Sinclair’s  “Epics”  and  “Utopians”  are  also  in  the  or¬ 
ganization  that  is  now  led  by  a  Guild  officer,  who 
resigned  from  the  Examiner  last  year  complaining 
to  the  National  Lbor  Board  that,  Ixcause  of  Guild 
activity,  he  had  iK'en  “forced  out”  of  a  job  be  had 
long  held. 

Ekitor  &  Pi  m.isHF.R  has  resiste<l  the  Guild  ever 
since  it  became  apparent  that  the  movement  was 
more  political  than  industrial  or  professional.  It  is 
controlled  by  officers  who  are  more  concerned  with 
the  “class  struggle’’,  and  in  providing  favorable  po¬ 
litical  pro|>aganda  to  further  the  left-wing,  than  they 
are  in  promoting  press  progress  and  the  welfare  of 
newspar-ermen.  political  union  of  news  writers 
is  an  intolerable  negation  of  every  tenet  of  the 
.American  press  code,  and  there  is  no  longer  any 
doubt  that  the  leaders  of  the  Guild  have  had  such 
an  organization  as  their  prime  objective  from  the 
start.  The  bitterest  charge  that  can  be  leveled  at 
them  is  that  they  have  wrecked,  for  years  to  come, 
the  possibility  of  a  truly  professional  association  of 
newsmen,  designer!  to  promote  the  welfare  of  work¬ 
ers,  raise  standards  and  improve  the  newspaiKT  busi¬ 
ness  as  a  whole.  There  is  great  need  of  such  an 
organization,  and  most  publishers  would  gladly  have 
accepted  it  two  years  ago,  Init  the  Guild  betrayal  is 
so  complete  that  we  doubt  if  any  newsman  organiza¬ 
tion  would  now  be  trusted.  Heywood  Broun,  Jona¬ 
than  Eddy.  Rerlfern  Mason  and  the  little  coterie  of 
hysterical  radicals  that  have  surrounded  them  in  the 
(juild  adventure  will  long  be  remembered  for  a  craft 
disservice. 


noting  any  unusual  or  revolutionary  developing  ®  * 
In  a  sentence,  we  observed  in  the  poll  a  strong  stn. 
timent  that  “the  coming  division  will  he  betwta 
small  newspajiers  on  the  one  side  and  the  metropolj. 
tan  dailies  and  the  broadcasters  on  the  other.”  Ctr. 
tainly  no  other  conclusion  could  be  drawn  from  a 
reading  of  the  publishers’  answers  to  their  assoca- 
lion’s  questions. 

It  is  with  surprise  that  we  note  in  the  cuntnt 
issue  of  the  California  Publisher,  edited  by  John  B 
Long,  secretary  of  the  Cailfornia  Newspaper  Pnb- 
Ushers  .\ssiKiation.  an  editorial  accusing  Emtt*  4 
Pi  blisher  of  proiKJsing  an  “internecine  war’’  b^ 
tween  small  and  large  newspairers,  and  also  some 
corresiHtndence  between  Mr.  Long  and  the  secn- 
taries  of  other  national  and  regional  press  associa¬ 
tions  making  the  same  false  charge.  It  does  not  ap¬ 
pear  that  Mr.  Long’s  views  are  shared  by  those  to 
whom  he  addressed  his  letters.  They  should  not  be, 
for  the  language  of  the  editorial  is  plain,  and  tht 
iwlicy  of  this  publication  on  news  broadcasting  ha, 
lieen  clear  and  unequivocal  for  ten  years  past 
.\s  a  sequel  to  the  poll  which  caused  our  commea, 
the  CNP.\  has  put  its  radio  policy  into  a  resolution, 
strongly  disapproving  the  use  of  news  broadcasts, 
and  recommending  that  by  Federal  enactment  "a 
start  be  made  to  return  to  the  people  the  air  chan¬ 
nels  now  used  by  commercial  interests,  similar  to 
the  plan  now  in  effect  in  England,  etc.” 

That  may  or  may  not  be  the  answer.  \Ve  doubt 
that  it  is  a  platform  upon  which  all  newspapers  vril 
be  willing  to  stand,  and  the  line  of  cleavage  is  tht 
me  indicated  in  our  previous  comment.  .\s  several 
California  publishers  observed  in  their  question¬ 
naires,  radio  competition  falls  heaviest  on  the  snul 
city  daily  with  one  or  two  editions  a  day,  entirdy 
unable  to  compete  against  the  distant  radio  statko 
able  to  take  to  the  air  on  a  Hash  with  the  same  wonis 
that  the  little  newspaiser  has  to  use  as  a  headline 
maybe  the  ne.xt  day.  The  metropolitan  press  is 
under  no  such  handicap  and  its  sales  may  be  stims- 
lated  rather  than  hurt  by  radio  news.  But  for  all 
this  divergence  in  economic  interest,  it  was  the  lai|* 
city  newsisaiKTs  (in  co-operation  with  Editoi  4 
Publisher,  by  the  way)  which  devised  the  Press- 
Radio  Bureau  in  1934,  giving  the  industry  its  firs 
measure  of  control  over  a  situation  that  was  becom¬ 
ing  intolerable.  Small  city  newspapers  were  tht 
Iseneficiaries.  but  the  California  poll  and  its  conse 
<iuent  resolution  are  evidence  that  they  want 
news  kept  off  the  air. 

That  is  a  vain  hope.  With  newspapers  enterini 
the  broadcasting  ranks,  and  with  the  ixissibilky 
that  new  short  wave  developments  will  provide  op- 
IMirtunily  for  more  newspaper  participation  ■ 

I  broadcasting,  it  will  lie  difficult  to  commit  influeottl 
newspapers  to  any  such  program.  So  long  as  tht 
public  evidences  a  taste  for  flash  news  by  radio,  it 
can  exjiect  the  demand  to  be  supplied,  and  EoiTOtl 
PuBLisHFji  has  always  advocated  that  news  broad¬ 
casts  lie  kept  to  minimum  and  that  they  be  cob- 
trolled  by  news|)aper  interests.  Today’s  situatw 
is  unsatisfactory,  but  it  cannot  be  bettered  by  fotik 
efforts  to  turn  back  the  clock  ten  years. 

Meanwhile,  let  nut  this  expression  lie  taken  by 
Mr.  Long  as  the  text  of  another  iiKoherent  outbor* 
accusing  us  of  fomenting  “internecine  war”  anio«| 
newspapers.  It  is  the  function  of  this  paper,  and« 
assume,  of  Mr.  Long’s,  to  publish  facts  for  the  guid¬ 
ance  of  readers,  to  relate  facts  and  draw  proper  infer¬ 
ences  from  them.  That  we  believe  we  have  done  • 
this  situation.  We  have  introduced  no  elements  th# 
were  not  plainly  evident  in  the  CNP.\  poll,  we  have 
urged  upon  the  membership  no  course  of  action,  and 
w-e  find  in  the  editorial  no  barrier  to  co-operation  be 
tween  large  and  small  dailies  if  they  desire  to  co- 
ojierate.  The  facts  are  plain,  and  we  stand  on  them. 


There  is  as  much  sense  and  truth  in  the  state- 
nicnt  that  relatively  high  amusement  adzvrtisuiQ 
rates  are  to  coi'er  cost  of  free  publicity,  as  flwl 
it'cn  higher  rates  for  legal  advertising  are  to 
cover  free  publicity  for  the  legal  profession. 
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PURELY  PERSONAL 


CUAKLKS  -V-  WKHB.  president. 

Ishi-illi'  (N.  C.)  Citi:cn-'l  lines 
addressed  the  .\sheville  Rotary  Club 
46  years  oi  the  city  s  growth  at  its 
Thursday.  Aug.  29. 

Hugh  Ike  .Shott.  ptihlisher,  Hliiefield 
(\V  Va.)  Pidly  Telctirafh  addressed 
the  inonthlv  meeting,  Aug.  2»>,  of  the 
Norfolk  and  Western  Better  Service 
Club,  at  Bluctield,  on  "The  Dangers  of 
tiovernment  Ownershij)  of  Railroads.” 

Frank  S.  Baker,  publisher  of  the 
Tacoma  (Wash.)  Daily  and  Sttnday 
ledger,  has  Ix-en  selected  as  one  of  nine 
Pacific' C"ast  directors  for  the  annual 
community  welfare  campaign  conducted 
by  the  national  Mobilization  for  Unman 
Neds  organization. 

H.  .A.  Sprague,  publisher.  Si.  Josef'lt 
(Mo.)  (iacette  and  .Xeivs- Dress,  was. 
iiiie  of  15  prominent  Missouri  citizens 
appointed  by  (iovernor  (iuy  B.  I’ark  as 
nienibcrs  of  an  enlarged  state  relief 
commission. 

Mr.  and  .Mrs.  Sydney  .\.  Lazarus  of 
(ileii  Ridge.  .N.  J..  are  parents  of  a 
daughter,  Margaretta  Klizabeth.  tiorn 
.\ug.  12.  -Mr.  Lazarus  is  co-publisher 
of  the  liayonne  (N.  J.)  /  iiiies.  Mrs. 
Uzariis  is  the  former  Mildred  Zerhey 
of  Pottsville.  I’a. 

\V.  1*.  Davies.  North  Dakota  news- 
laoer  dean  and  editor  of  Grand  !'o<^l.-s 
(X.  D.)  Herald,  and  -Mrs.  Davies  cele¬ 
brated  their  5l)th  wedding  anniversary 
.\iig.  19.  receienig  liundreds  of  visitors 
at  their  home. 

Arthur  (1.  Penny,  editeir  (Juehec 
Chrcnicle-TelefiraHi,  was  the  gnest 
Shaker  before  the  (Juehec  Rotary  t  lub 
last  week,  and  e'hose  as  his  subject 
"The  CoiK|uest  and  Occupation  of  Brit¬ 
tany  by  the  F'nglish.” 

l.ieut.-Col.  J.  B.  MacLean,  president. 
MacLean  Publishing  Company,  Te>remto, 
Ont.,  returned  to  Canada  last  week 
aboard  the  Empress  of  Britain,  after  a 
brief  business  visit  to  Europe. 

F.  -A.  Miller,  president  and  editor. 
South  Bend  Tribune,  and  Mrs.  Miller 
are  on  a  vacation  in  Washington,  New 
York  and  .Atlantic  City,  N  J. 

(jeorge  F.  Booth,  publisher,  If'oree.t- 
ter  (Mass.)  Telegram  and  Gacctle, 
and  James  P.  Murphy,  managing  editor, 
Boston  Record,  have  been  named  by 
fjovernor  Curley  as  memliers  of  a  new 
commission  which  will  study  the  ad- 
visaliility  of  biennial  sessions  of  the 
legislature. 

Edward  T.  Leech,  editor,  Ditlsbunih 
/’re«  has  l)een  appointed  a  delegate  to 
represent  Pennsylvania  at  the  conven¬ 
tion  oi  the  Ohio  Valley  Improvement 
.Association  at  Wdieeling.  W.  \’a.,  Oct. 

7  and  8. 

A.  M.  Hirsh,  president  and  i>ublisher. 
■■iurora  (Ill.)  Beaem-Xnvs,  is  recover- 
iiig  from  an  illness  which  has  confined 
him  to  his  bed  at  Hotel  Aurora  for  the 
last  several  weeks. 

IN  THE  BUSINESS  OFFICE 

A  EBERT  KEEPS,  JR.,  advertising 
Cl  manager,  Batavia  (X.  Y.)  Times, 
rrecntly  addressed  the  W'estern  New 
York  Police  Conference  at  Batavia. 

John  B.  Long,  general  manager  of 
the  C.  N.  P.  A..  was  presented  with  a 
gold  wrist  watch  by  members  of  the 
organization  last  month,  with  Harry 
Webster,  of  the  .San  Bernardino  Sun 
making  the  presentation.  The  watch 
was  engraved  on  its  back:  “John  B. 
I^g,  In  Appreciation  of  Services  to 
California  Newsi)aix‘r  Industry  from 
Mcini)ers  of  C.  X.  P.  .A.  1935.” 

_AV.  S.  Bowman,  advertising  director. 
South  Bend  'Tribune,  who  has  l)een  ill. 
has  returned  to  his  desk. 

_.A.  Roy  Allen,  business  manager, 
Camden  (.-Ark.)  .Vett'j,  recently  elected 
commander  of  the  .American  Legion  post 
m  that  city,  will  take  office  in  October. 

E.  O.  Robinson,  of  the  Charlotte  (X. 
C)  Observer  advertising  staff  spoke 
•xfore  a  weekly  luncheon  meeting  of 
the  Charlotte  Junior  Chamljer  of  Com¬ 
merce  recently  on  newspaper  advertis- 


Fatlier  Ends  Retirement  to  Start 

Two  Sons  in  Publishing  A  Weekly 


Dh'Sl ROLLS  of  establishing  a  news- 
pajier  for  his  two  sons,  1'.  1.  Drex- 
ler  has  ended  his  retirement  after  but 
two  years  and  to¬ 
day  is  publisher 
of  the  Mill  Hal¬ 
ley  ( Cal. )  Rec¬ 
ord. 

The  Record  is 
but  a  weekly 
now,  but  Nlr. 
Drexler  looks 
ahead  to  comple¬ 
tion  of  the  (iol- 
den  (iate  Bridge 
linking  San  Fran- 
cisci)  and  Marin 
counties  and  en- 

F.  I.  Drkxler  ^ 

publication. 

Such  is  the  optimism  of  a  man  who 
turned  his  hand  at  newspaper  publish¬ 
ing  after  20  years  in  other  lines  of  busi¬ 
ness  and  built  up  a  string  of  six  profit¬ 
able  Fresno  County  weeklies.  They 
paid  so  well  that  the  publisher  obtained 
considerable  publicity,  including  a  write¬ 
up  in  the  .Saturday  llvcninq  Post. 

•All  of  the  papers  were  published  in 
and  for  towns  of  under  500  population. 
They  were  the  Riverdale  Tree  Press, 
the  .San  Joaquin  Advance,  Kerman 
Nezi's,  Dos  Paolos  Star,  Caruthers 
Times  and  Kingsburq  Recorder. 

“I  concentrate  on  local  news,”  says 
Mr.  Drexler.  "I  write  most  of  the  ad¬ 
vertisements  myself.  I  stick  to  my  ad¬ 
vertising  rates  religiously.  .Anything 
else  would  mean  I  barter  away  my  liv- 
ii'K- 

“My  business  is  built  on  personal  re¬ 
lations.  I  make  the  collections,  keep 


the  exi)enses  down,  collect  news  and  in¬ 
sist  on  prompt  i>ayment  for  subscrip¬ 
tions  aiul  advertising.” 


Dav  Drexler  Fred  Drexler 


Mr.  Drexler  published  the  chain  of 
six  weeklies  from  1922  to  1932.  In 
1932  he  went  to  Southern  California, 
where  he  published  a  newspaper  at 
Azusa  for  a  short  time.  Then  he  sold 
out,  retired  and  "for  two  years  just  read 
and  travel.” 

The  Mill  Valley  acquisition  is  "only 
to  .set  up  a  paper  for  the  Ixjys,”  says 
Mr.  Drexler. 

Day  Drexler  is  now  publisher  of  the 
ll'estminister  (Cal.)  Gazette.  He  will 
join  his  father  at  Alill  Valley  as  soon 
as  the  sale  of  his  paper  is  completed. 
I'red  Drexler,  who  will  be  a  senior  at 
Redlands  University  this  fall,  has 
been  adding  to  his  knowledge  of  news- 
pajier  work  this  summer  at  Mill  Val¬ 
ley.  The  two  young  men  will  liecomt 
owners  and  managers  of  the  Mill  A’^al- 
ley  Record  after  the  vouneer  son  fin¬ 
ishes  his  college  course  next  year. 


ing.  It  was  part  of  a  general  program 
I  >11  rdvertising,  with  other  speakers 
representing  radio,  billboards,  and  print¬ 
ing. 

A’irgil  D.  Langdon  of  the  national  ad¬ 
vertising  department,  Tacoma  (Wash.) 
'Tribune,  and  Mrs.  Langdon  are  the 
parents  of  a  daughter,  (.'arole  Maureen 
l^ingdoii,  Ixirn  recently. 

Dempster  MacMurphy,  Chicago  Daily 
.Xctvs  business  manager,  is  substituting 
for  Clark  Rodenbach  as  Daily  News 
movie  critic  while  the  latter  is  in 
Holly w(X)d  on  a  short  trip  to  ol/tain 
material  for  personality  sketches  of 
stars. 

Xormaii  Scrivener,  of  the  want-ad 
dejxartment  (.ishcvillc  (X,  C. )  Citizen- 
Times,  and  Mrs.  Scrivener  are  the 
parents  of  a  son  born  .Aug.  18 


committee  in  connection  with  the  an¬ 
nual  Street  I'estival  to  be  held  in  that 
city  Sept.  18. 

Dean  Wilde,  managing  editor,  of  the 
.St.  Josefih  (Mo.)  Gazette,  is  in  the  St. 
Joseph’s  Hospital,  undergoing  treat¬ 
ment  for  an  attack  of  neuritis. 

Xoble  W'arrum,  Jr.,  general  assign¬ 
ments  reiHirter.  .Salt  Lake  'Tribune  is  ill 
ill  the  United  States  A'eterans’  Hospital. 
Salt  Lake  City. 

Lieut.  Erwin  Livingston,  city  editor. 
Russeliville  (.Ark.)  Courier-Denvtcrat . 
reported  Aug.  31  at  Fort  Leavenworth, 
Kan.,  for  ground  duty  with  the  Civilian 
Conservation  Corps  in  Missouri.  He 
is  a  member  of  the  avi.ation  corps  of 
the  United  States  .Army.  Erwin  Mc¬ 
Donald  succeeded  him  as  city  editor  of 
the  Courier- Democrat. 


IN  THE  EDITORIAL  ROOMS 

ILLIAM  B.  HOLT,  managing 
editor,  Marshall  (Mich.)  Ih'cning 
Chronicle,  is  chairman  of  the  publicity 


.Alfred  Hardy,  city  hall  reporter  for 
the  Quebec  l.'Action  CathoUque,  has 
resigned,  to  accept  a  similar  post  on  the 
Quebec  Soleil. 

(Continued  on  next  />fl(/e) 


STARS  WHO  ARE  HEADLINERS 

Zoe  Beckley 

O.  O.  McIntyre 

(Zoo  Bccl^ley's  Corner) 

(New  York  Day  l>y  Da.vj 

Charles  B.  Driscoll 

George  Marcoux 

>  (Pieces  of  Kiglit  htrip) 

(Toddy  strip) 

Ham  Fisher 

Neal  O’Hara 

^  m  (Joo  Palooku  Strip  tiiul  puKt*) 

(Pull  I'p  a  Cliair) 

Roe  Fulkerson 

Julian  OllendorS 

(Atifirew  and  IiiioctMic) 

(Oily  of  the  Movies  hlrip) 

Rube  Goldberg 

J.  H.  Strlebel 

(IlluHtrated  liunior) 

(Dixie  Dugan  strip  and  |>iige) 

John  Hlx 

Albert  Payson  Terhune 

(.straugi-  As  It  .Seems) 

(Tales  of  Heal  Dogs) 

Frank  R.  Kent 

Harry  J.  Tuthill 

(Of  tho  Haltiinoro  Sun) 

(fliinglc  Family  strip  and  pagi-) 

J.  P.  McEvoy 

Al.  Zere 

(Dixie  Dugan) 

(Flossie,  2-eol.  eoniic) 

More  Coming  Soon! 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  NEW 

YORK  President 

54  Papers 
In  Its  First 
52  Weeks 


\  T-." 

tJlSr  a  yoar  a)co  this  w(>«'k 
( Jeorge  Lichlv's  Stindav  color  |)age 

(;rin  vm)  bkak  it  was  lirsl 
syndicated. 

in  style  and  idea  it  was  distinctly 
a  departure  from  contemporary 
newspaper  comics.  It  had  no 
(‘arlier  kindred  daily  strip  to  run 
interference  ahead  of  it. 

Yet  its  lirst  aimiversary  finds  it 
with  a  I  staunch  suhscrihiqs  whosi* 
newspapers  reach  a  total  of  about 
.‘{,000.000  circulation. 

;  Til .VI  means  (JKI.N  A.M) 

!  ItKAK  IT  has  gained,  on  an  aver¬ 
age  within  its  lirst  52  weeks,  inon* 
Ilian  one  new'  suhscriher  and  more* 
than  57.000  circulation  everyone 
of  those  weeks. 

I  S'.ich  a  featun*  is  worth  looking 
'  into.  L(‘l  us  show  it  to  you. 
I  \V  rite  us  today  for  samjiles  and 
I  for  l(‘rms. 


United  Features 

MONTE  1{()1:H.I.\1LY 

General  Manager 

220  East  12nd  Street.  New  York 
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PERSONAL 


(Continued  from  page  23) 


Milton  P.  Woodard,  of  the  Tacoma 
(Wash.)  Ledger  editorial  department 
was  one  of  the  judges  of  the  recent 
international  motor  boat  race  between 
Tacoma,  Wash  ,  and  Nanaimo,  B.  C. 

Larry  Desautels,  for  six  years  on  the 
Grand  Forks  (N.  D.)  Herald  editorial 
staff  and  for  several  years  assistant 
sports  editor,  will  leave  Sept.  8  to  be¬ 
come  sports  editor  of  Aberdeen  (S.  D.) 
A  mericoM -News. 

Joe  Moran,  city  staff,  has  l^n  trans¬ 
ferred  to  the  copy  desk,  Baltimore  Sun. 

R.  P.  Matthews,  Tn/ja  (Okla.)  World, 
.covered  the  state  conventon  of  the 
.American  Legion,  which  was  opened 
Sept.  2  at  McAlester. 

Merritt  McCully,  veteran  Olympia, 
Wash.,  newspaperman  and  VVashington 
statehouse  correspondent,  is  in  St. 
Peter’s  hospital  in  that  city  convales¬ 
cing  from  injuries  suffered  in  a  fall. 
His  injuries  include  five  fractures  of 
the  hip. 

Cabell  Phillips,  for  the  past  several 
years  reporter  on  the  Richmond  (Va.) 
Times-Dispatch,  has  resigned  to  join 
the  Works  Progress  Administration 
staff  at  Washington. 

Jesse  A.  Linthicum,  Baltimore  Sun 
sixjrts  editor,  and  family  spent  this 
week  with  relatives  at  Laurinburg,  N. 
C!.  Carl  A.  Buchele,  assistant  sports 
editor,  has  returned  from  a  vacation 
spent  on  the  Maryland  Eastern  Shore. 
Frances  Turner,  women’s  sports  writer. 
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is  on  vacation  and  leave,  spending  the 
month  abroad. 

Melvin  L.  Arnold,  reporter,  Portland 
(Ore.)  Nervs-Telegram,  has  resigned 
to  become  account  executive  with  the 
Oetber  &  Crossley  agency,  Portland. 

Paul  F.  Ewing,  former  associate  edi¬ 
tor  of  the  Oregon  Democrat,  Portland, 
last  week  join^  the  Spokane  (Wash.) 
Daily  Chronicle  reportorial  staff. 

Eugene  Roper,  staff  correspondent, 
Memphis  (Tenn.)  Commercial  Appeal, 
and  Edgar  B.  Chesnutt,  staff  corres¬ 
pondent,  Little  Rock  Arkansas  Gazette, 
were  at  Marianna,  Ark.,  Aug.  29  to 
cover  the  speech  of  Cully  A.  Cobb,  chief 
of  the  cotton  section  of  the  Agricultural 
.Adjustment  .Administration.  On  the 
same  day,  Kenneth  Toler,  chief  of  the 
Commercial  Appeal’s  bureau  at  Jack- 
son.  Miss.,  was  at  Holly  Springs,  Miss., 
to  cover  an  address  by  Oscar  Johnson, 
cotton  pool  manager  of  the  AAA. 

Stan  Johnson,  formerly  of  the  Omaha 
(Neb.)  Bee-News  has  joined  the  Omaha 
World-Herald  and  is  assisting  in  pre- 
jiaring  copy  for  the  golden  jubilee  issue 
due  this  fall. 

Sam  Mindell  has  transferred  from 
the  Omaha  (Neb.)  Bee-News  sports 
desk  to  the  city  desk. 

Miss  Doris  Milligan,  reporter.  I'aii- 
cout’er  Sun  staff,  has  returned  from 
a  three-month  trip  to  England  and 
Europe. 

Noble  Lee  Frank,  sports  columnist. 
Harrisburg  (Pa.)  Telegraph  newspa¬ 
pers  has  gone  to  Amherst  where  he 
will  be  an  assistant  football  coach.  He 
will  continue  his  column,  “It  Just  Oc¬ 
curred  To  Me’’  from  there. 

Halford  Houser,  city  editor  of  the 
South  Bend  Tribune,  is  on  a  motor  trip 
in  the  East  and  making  his  first  visit 
to  New  York. 

Robert  H.  Helmar,  aviation  editor, 
Cincinnati  Btiguirer  and  Mrs.  Helmar 
are  the  parents  of  a  son  born  at  the 
Jewish  Hospital,  recently. 

Edmund  R.  Gamble,  reporter.  BatwAa 
(N.  Y.)  Daily  News,  survived  until  the 
final  round  of  the  recent  Stafford 
Country  Club  golf  championship  tour¬ 
nament.  when  he  was  defeated  for  the 
President’s  Cup,  3  and  2,  by  former 
District  Attorney  William  J.  Darch. 

Graham  Gammon,  of  the  Charlotte 
(N.  C.)  News,  reportorial  staff  has  re¬ 
signed  to  enter  the  University  of  North 
Carolina. 

H.  W.  Lyman,  state  editor,  Tacoma 
(Wash.)  News  Tribune,  has  succeeded 
J.  H.  Green  as  radio  editor  of  the 
News  Tribune,  the  paper  having  com¬ 
bined  the  positions  of  state  and  radio 
editor.  He  also  will  have  charge  of 
preparing  the  news  broadcasts  that  the 
News  Tribune  presents  daily  over  radio 
station  KVI  in  Tacoma. 

Daniel  Rochford,  aviation  editor,  Bos¬ 
ton  Ez'cning  Transcript  has  just  com¬ 
pleted  a  6,000  mile  airways  survey  fly¬ 
ing  from  Boston  to  and  from  the  west 
coast  via  the  northern  and  southern 
transcontinental  routes. 

Robert  Henrey,  of  the  London  (Eng¬ 
land)  Evening  News,  arrived  in  Quebec 
last  week,  abroad  the  Empress  of  Brit¬ 
ain,  en  route  to  New  York.  He  will 
tour  the  United  States  to  survey  news¬ 
paper  and  industrial  conditions. 

Peter  R.  Smaltz,  Jr.,  telegraph  editor, 
Sharon  (Pa.)  Herald,  has  been  ap¬ 
pointed  night  manager  of  Universal 
Service,  Pittsburgh  office. 

George  H.  Straley,  staff  reporter. 
West  Chester  (Pa.)  Daily  Local  Nctvs, 
has  returned  following  a  brief  vacation 
in  the  New  England  states.  While  in 
Bath,  Me.,  he  called  on  Harry  C.  Web¬ 
ber  and  F.  B.  Nichols,  editor  and  pub¬ 
lisher,  respectively,  of  the  Bath  Daily 
Times. 

Neil  Hester,  telegraph  editor,  Raleigh 
(N.  C.)  Nezvs  &  Obserz'er  has  b^n 
named  president  of  the  Lions  Club  of 
Raleigh. 

J.  Wesley  Huff  has  resigned  from  the 
copy  desk  of  the  Elmira  (N.  Y.)  Star- 
Gazette  to  join  the  Philadelphia  bureau 
of  the  Associated  Press. 

Mrs.  Maude  Chegwidden,  garden 
editor.  Salt  Lake  Telegram,  has  been 
elected  president  of  the  Utah  Associated 
Garden  Gubs. 


FOLKS  WORTH  KNOWING 


Lang  Armstrong,  of  the  spo- 

t  kanc  Spokesman-Reinezv  art  de¬ 
partment,  whose  simple  and  dramatic 
cartoon  “Tag 
Line’’,  on  the 
passing  of  Will 
Rogers  attracted 
wide  attention, 
has  been  with  the 
publication  eight 
years.  During  the 
last  five  years  he 
has  been  doing  all 
of  the  local  car¬ 
tooning.  He  is  28 
years  old. 

Editor  &  Pub¬ 
lisher  r  e  p  r  o  - 
duced  the  Lang 
cartoon  on  Rog¬ 
ers’  death,  showing  a  vacant  chair  with 
a  coat  thrown  over  the  liack,  a  type¬ 
writer  on  a  desk  ufith  a  sheet  of  paper 
in  it  with  the  words  “Yours.  Will 
Rogers,”  and  the  whole  in  a  darkened 
room. 

The  Literary  Digest  selected  the  car¬ 
toon  as  one  of  the  t^o  outstanding 
tributes  of  its  kind  to  the  great  humor¬ 
ist. 


Gladys  Arnold,  women’s  editor,  Re¬ 
gina  (Sask.)  Leader-Post,  has  left  for 
a  year’s  visit  in  England.  She  travelled 
to  Port  Churchill  and  via  the  S.  S.  Leo- 
IHild  over  the  newly  opened  route  by 
Iludson’s  Bay. 

Carl  R.  Christopherson.  formerly  of 
the  Duluth  (Minn.)  N  ezes-T  ribune 
staff,  has  joined  the  Chicago  .dmfricmi 
desk  staff. 

Edward  Fleischer,  formerly  affiliated 
with  the  Bethlehem  (Pa.)  Globe  Times 
and  the  Pennsylvania  State  Emergency 
Relief  Commission,  has  joined  the  Ev¬ 
anston  (Ill.)  Daily  Nezvs-Index  as 
telegra{4i  editor. 

Marguerite  Yancey  has  returned  to 
.Asheville,  N.  C.,  after  five  years  of 
newspaper  work  in  Shanghai,  Manila 
and  Hong  Kong.  While  away  she  vis¬ 
ited  Manchukuo  and  in  Manila  was  on 
tlie  .Manila  Bulletin  news  staff.  In 
Hong  Kong  she  wrote  for  the  North 
China  Nezvs. 

Joseph  K.  Rukenbrixl,  reporter, 
Springfield  (O.)  Dctily  News  and  Sun 
for  the  past  five  years,  has  rejoined 
the  staff  of  International  News  Ser¬ 
vice,  going  to  the  Cleveland  bureau  as 
assistant  manager.  Rukenbrod  form¬ 
erly  was  with  I.  N.  S.  at  both  the 
Cleveland  and  Columbus  bureaus. 

Peter  Fagan,  former  statehouse  re¬ 
porter  of  the  Detroit  Times  and  the 
Detroit  News,  and  Mrs.  Fagan,  have 
purchased  the  Capital  City  News,  a 
weekly,  and  will  publish  it  under  the 
new  name.  News  of  Lansing.  Until 
recently,  Mr.  Fagan  was  with  the  Mich¬ 
igan  Public  Utilities  Commission. 

Alyre  A.  Marcotte,  former  Fall  River 
(Mass.)  newspaperman,  is  now  in 
charge  of  the  Bristol,  R.  L,  office  for 
the  Proiidence  (R.  1.)  Nezvs-Tribune. 

Tom  Stewart,  formerly  reporter  and 
for  the  past  eight  months  make-up 
editor  of  the  Nashville  Banner,  has  re¬ 
signed  to  become  announcer  and  head 
of  the  continuity  department  for  WSM, 
radio  station  of  the  National  Life  and 
-Accident  Insurance  Company,  Nashville. 
He  assumed  his  new  duties  Sept.  1. 

Niver  W.  Beaman,  police  reporter 
of  the  Waterbury  (Conn.)  American 
and  correspondent  for  Editor  &  Pub¬ 
lisher,  is  co-author  with  Chief  In- 
-spector  Williaid  P.  Keegan,  Waterbury 
liolice  department,  of  “Murdering  ‘Mr. 
Mustache’,”  in  the  October  issue  of 
Famous  Detective  Cases  magazine. 


PRESS  ASSOCIATION  NOTES 

Herbert  o’keefe,  of  the  As- 

scKiated  Press  staff,  Baltimore,  re¬ 
cently’  visited  relatives  at  Wilmington, 
N.  C. 

Two  1935  Marquette  University  Col¬ 
lege  of  Journalism  graduates  have 
joined  United  Press  staff.  Gerald  Liska 
at  Chicago,  III.,  and  Carl  Bertmann  at 
Springfield,  III. 


Cecil  W.  Ross,  formerly  with  I 

United  Press  in  Indianapolis  and  I 

two  years  with  the  Springfield  (n  (  I 
.Wws.  has  joined  the  editorial  staff  irf  I 
tlie  Indianapolis  Star.  I 

Robert  H.  Parham,  formerly  of  thf  " 
Oklahoma  City  United  Press  bureau  t 
has  l)ecn  transferred  to  head  the  Tula  [ 

I  iireau.  -Also  in  the  Tulsa  bureau  i 
Tom  Gruwell.  ”  : 

John  Lear,  of  the  .Associated  Pres; 
Pliiladelphia  bureau,  has  tieen  trans 
ferred  to  the  Chicago  office, 

McKay,  of  Donora,  Pa.,  lias  joined  tk  * 
Philadelphia  staff. 

W.  Clifford  Tliurmaii.  of  Chatta-  I 
nooga.  has  been  added  to  tlie  staff  oj  i 
the  -Associated  Press  at  Nashville,  Tenn  ’ 
as  capital  reporter. 


SPECIAL  EDmONS  t 

N.ASHVILLH;  (Tenn.)  Banner  f 
.Aug.  28,  annual  ctnik  Ixxik  anc 
modern  household  appliance  edition,  k  I 
pages,  tabloid  size.  ■ 

Los  Angeles  Examiner,  Industrial 
Progress  Fidition,  and  Motion  Piiiure  • 
Review,  two  sections,  18  pages,  .Aug.  29 
Chattanooga  (Tenn.)  Times,  Aug 
.k),  third  annual  motion  picture  edition, 

16  pages,  tabloid  size. 

Tulsa  (Okla.)  World  Sept.  2,  12- 
jiage  section,  full  size,  for  the  Broun 
Diinkin  Co.  department  store. 

L'ort  Smith  (.Ark.)  .^ioulhzvest  Amer¬ 
ican  and  Times  Record,  .Aug.  25,  25ft 
annual  educational  number,  16  iiages. 

Nashznllc  (Tenn.)  Banner,  Sept.  1 
announcing  removal  of  Tennessee  \'al- 
ley  Appliances,  Inc.,  to  new  (|uarter>, 

16  pages,  tabloid  size. 

Jacksomille  Florida  Tiincs-Unim. 
Sept.  1,  Better  Homes  Section,  8  page 
tabloid  size. 

Sturgis  (Mich.)  Journal,  .Aug.  2/, 
Civic  Progress  Edition,  two  sections 
32  pages. 

Lozvell  (Mass.)  Leader,  .Aug.  21  ■ 
.American  Legion  Souvenir  Edition,  two  I 
sections  36  pages.  j 

Lanuir  (Colo.)  Daily  News  Aug.  16, 
Southeast  Colorado  Rural  Edition,  3 
Sections,  18  jiages. 

Lorain  (O.)  Journal  &  Times-Hir- 
aid,  Aug.  28,  Back-to  School  Snpie 
ment,  tabloid  section,  16  pages. 

Ketchikan  (Alaska)  Chronicle,  .Aug 
16.  Hunting  Section,  8  i>ages. 

Cedar  Rapids  (la.)  Gazette,  -Aug.  2U, 
8-page  rotogravure  section  for  The  Kil¬ 
lian  Company’s  9  cent  sale. 


SCHOOLS 

Ernest  c.  deane,  of  the  dn- 

torial  staff,  Washington  (D.  C) 
Observer  and  graduate  of  the  Medill 
schcxil  of  journalism,  Northwesteni  i 
University,  has  been  appointed  assi^ 
professor  of  journalism  at  the  Uniyer 
sity  of  .Arkansas  and  assistant  editor 
of  the  .Arkansas  .dlumnus.  He  succeeii 
Marvin  Hurley,  who  recently  becuK 
publicity  director  of  the  Chamber  « 
Commerce,  Tulsa,  Okla. 

-A.  P.  Beedon,  former  head  of  tk 
journalism  department  in  MacAlisto 
College,  St.  Paul,  Minn.,  has  been  ap- 
jiointed  head  of  that  department  in  tk  y 
University  of  .Alabama,  succeeding  tk ' 
late  Clarence  E.  Cason.  Randolph  Fon. 
former  student  at  the  University,  1» 
been  appointed  a  new  instructor  in  jour¬ 
nalism. 

Robert  X.  Graham,  assistant  pr()ie- 
sor  in  charge  of  journalism  at  West¬ 
minster  College,  New  Wilmington,  Pa 
for  the  last  10  years,  has  been  appointeo 
instructor  in  journalism  at  Pennsylvania , 
College  for  Women,  Pittsburgh. 

S.  A.  Mahuran,  managing  editor 
Dulnigue  (la.)  Telegraph-Herald,  h>-‘! 
been  appointed  professor  of  journalis®' 
at  Creighton  University,  Omaha, 
Ralph  R.  Lashbr(X)k,  sports  editor 
Bartlesville  (Okla.)  Examiner,  l>*-‘ 
tieen  appointed  instructor  in  the  depart"  r 
ment  of  industrial  journalism  at  Kan-S 
sas  State  College. 
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Mr.  Publisher:  Are  you  getting  a  satisfactory  vol¬ 
ume  of  food  and  drug  advertising— and  is  your  com¬ 
posing  room  equipped  to  set  it  rapidly,  at  low  cost? 
If  not  you  need  a  modern  Intertype  Mixer— Model  F 
or  Model  G.  Both  of  these  machines  are  now  earning 
large  profits  for  many  newspapers  in  all  parts  of  the 
country. 

Users  state  that  having  the  right  equipment  to 
handle  it  leads  to  increased  linage  of  food  and  drug 
advertising.  Moreover,  such  composition  is  only  one 
of  many  kinds  of  work  which  these  modern  Inter¬ 
types  handle  profitably.  They  are  both  good  for  set¬ 


ting  straight  news  and  ad  guts  —  the  New  York 
World-Telegram  has  twenty-seven  Model  F  news 
machines— and  both  Model  F  and  Model  G  give  you 
time-saving  finger-flip  changes  from  one  font  of 
type  to  another.  Perhaps  most  important  of  all, 
these  modern  Intertype  mixers  have  no  intricate 
mechanisms,  no  new  functions  for  the  operator,  no 
headaches  for  the  machinist. 

Are  you  open  to  new  ideas,  new  methods  of  saving 
money  and  speeding  up  your  composing  room  ?  Why 
not  have  a  talk  with  your  local  Intertype  represen¬ 
tative  about  modern  cost-cutting  Intertypes? 


INTERTYPE  CORPORATION  •  360  Furman  Street.  Brooklyn,  N.Y. 

INTERTYPE  MEANS  LARGER  PROFITS 


FOOD  STORE  ADVERTISING 


L 


PROFITABLE 


•  for  the  housewife 


•  for  the  advertiser 


•  for  the  newspaper 


and  particularly  profitable  for  the  newspaper 
if  the  type  is  set  on  simple,  dependable,  full- 
speed  Intertype  Mixers 


SET  IN  IDEAL  NEWS  AND  VOGUE  EXTRA  BOLD 
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By  JACK  PRICE 

The  demand  for  si)eed  and  more  departments  for  providing  their  men 
sjHjed  constantly  confronts  the  news  with  modern  equipment.  In  not  a  few 
photographer.  Not  infre<|uently  this  instances  they  have  obtained  for  them, 
amounts  to  a  demand  for  the  impos-  at  considerable  exiMjnse,  the  very  latest 
sible  when  the  limitations  of  his  equip-  developments  in  apiaratus.  This  is  wise 
ment  are  taken  into  consideration.  The  as  it  results  in  better  work  and  meets 
development  of  the  so-called  "candid”  the  demand  for  speed  already  referred 
cameras  has  in  some  resi)ects  solved  to.  Furthermore,  when  so  equipj^  the 
certain  of  his  difficulties.  pliotographer  is  less  likely  to  miss  out 

For  many  years  news  cameramen  in  some  critical  situation, 
waited  for  the  plate,  film  and  lens  man-  Realizing  that  candid  photography 
ufacturers  to  keep  step  with  the  pace  is  a  necessary,  if  incidental,  feature  of 
set  for  them.  Gradually  the  speed  of  his  paper,  and  wishing  to  employ  it  for 
these  items  has  been  increased  to  a  covering  such  night  assignments  as 
degree  permitting  some  approach  to  the  fights,  hockey,  wrestling,  etc.,  Lou 
siieed  required  of  thee  operator.  The  Walker,  head  of  the  photographic  divi- 
candid  cameras  have  contributed  much  sion  of  the  Daily  Mirror  of  New  York, 
to  this  unrelenting  demand  for  quick  had  constructed  a  special  candid  camera 
action.  They  are  small,  scientific  in-  for  this  particular  type  of  work  by  con- 
struments  with  a  range  that  fully  meets  verting  a  standard  4x5  speed  graphic, 
the  demand  for  spot  action.  Tlie  lead-  This  was  done  by  removing  the  bed 
ing  makes  are  the  Leica  and  the  Zeiss  and  bellows  and  substituting  a  perman- 
Contax.  Though  these  cameras  are  ent  metal  front  upon  which  was  mounted 
comparatively  new  the  principle  they  a  16.5  cm  forcal  length  lens  having  a 
employ  is  old,  having  been  used  during  sj>eed  of  f.1.9.  This  lens  was  set_  in  a 
the  celebrated  Thaw'  trial  in  New  York  barrel  mounting,  threaded  to  i)ermit  fo- 
City  some  twenty-five  years  ago.  cusing,  and  operated  by  a  lever  device. 

Recorder  Goff,  who  presided  at  that  The  distance  scale  was  mounted  on  the 
trial  had  an  intense  aversion  for  news  top  of  the  box  close  to  the  finder, 
photographers.  He  not  only  excluded  This  reconstruction  resulted  in  a  can- 
them  from  his  court  but  threatened  to  tlid  meeting  all  the  requirements  of  the 
cite  for  contempt  any  of  them  who  r.ews  photographer;  and  with  the  im- 
surreptitiously  took  pictures.  Photo-  ported  lens  cost  around  $600.  Because 
graphers  who  knew  him  for  a  stern  of  the  focal  length  of  the  lens  a  good 
jurist  and  that  his  fiat  meant  what  it  size  image  is  obtained,  depending,  of 
said  were  less  dismayed  by  the  jail  course,  on  the  distajKe  between  camera 
threat  than  they  were  by  the  inade-  and  subject.  Either  film  or  plates  can 
quacy  of  their  own  equipment.  Tlie  be  us^. 

professional  cameras  of  that  time  could  It  is  distinctly  a  news  _  camera  and 
hardly  be  operated  under  the  ban  with-  crimot  be  used  with  convenience  in  com- 


out  detection. 


does  not  inlnnge  any  intents.  It  can  be 
oi»erated  in  most  cases  where  a  candid 
is  required,  except,  of  course,  situations 
where  sui)er-caution  is  re(|uircd,  and 
where  a  box  as  large  as  this  would  at¬ 
tract  attention.  It  can  be  easily  adapted 
for  synchronization  with  a  siteed  flash. 

The  same  conversion  was  tried  with 
a  3‘4x4j4  siteed  graphic  eriuipjx'd  with 
a  15cm  lens.  This  was  equally  suc¬ 
cessful,  and  both  types  have  been  in 
use  for  some  time,  to  the  delight  of  the 
men  operating  them.  For  photographers 
not  particularly  expert  at  gauging  dis¬ 
tance  and  timing,  the  use  of  any  of  a 
numl)er  of  highly  accurate  range  tinders 
and  timing  meters  is  recommended  to 
eliminate  the  hazards  of  guesswork. 

In  subsequent  issues  other  outstand¬ 
ing  similar  expedients  will  be  discussed. 
*  « 

CS.,  Philadelphia :  What  you  propose 
•  is  rather  risky.  It  is  highly  inadvis¬ 
able  to  quit  you  staff  job  to  embark  upon 
a  solo  expedition  into  Ethiopia.  Camera¬ 
men  representing  all  of  the  big  news 
services  are  concentrating  there  in  great 
numbers.  Unless  you  are  prepared  to 
finance  yourself  handsomely  and  have 
l>rearranged  for  the  acceptance  of  your 
pictures  you  will  probably  be  rewarded 
with  plenty  of  adventure  but  no  profit. 
*  m  * 

FJ.,  San  Francisco:  The  preferred 
•  lenses  used  here  in  the  east  for  gen¬ 
eral  newspaper  work  are  f.3.5  and  f.4.5. 
For  candid  cameras  an  f.1.5  lens  is 
recommended. 

«  * 

PERPLEXED:  The  graflex  has  not 
been  used  for  general  newspaper 
work  in  years.  The  guess-focus  cam¬ 
eras  are  best  adapted  for  standard  news- 
pa]KT  photograj^y.  There  are  still 


mercial  work.  The  conversion  here 


many  opp<jrtunities  for  the  free  lance. 
Don’t  be  discouraged. 

*  * 

Replying  to  many  inquiries  con¬ 
cerning  standard  equipment  for 
news  i>liotographers,  the  following  h 
recommended:  A4  x  5  sj^ed  graphic 
with  13.5cm  lens  at  f.4  5.  and  mounted 
in  comiKiur  shutter,  together  with  a 
Mendelsohn  cyiKhrunized  sixed  flash. 

Crown  No.  1  tripod  and  at  least 
twelve  cut  film  holders.  .\  sturdy  case 
large  enough  to  carry  this  equipment 
together  with  eight  or  ten  bulbs  com¬ 
pletes  the  requirements. 

^ 

SM.,  Minneapolis:  Do  not  recom- 
•  mend  the  use  of  a  filter  in  speed 
flash  work. 

♦  ♦  * 

PT.  J.,  Denver:  The  Columbia 
•  School  of  Journalism  does  not  in¬ 
clude  a  course  in  news  photography. 
Do  not  know  that  any  school  of  this 
character  provides  such  instruction  in 
conjunction  with  its  regular  curriculum. 
The  camera  you  are  now  using  is  quite 
antiquated.  Would  suggest  that  you  get 
a  more  modem  outfit  for  better  results. 

NO  MORE  PERIODS 

(.Special  to  Editoi  &  Fcbushk*) 

Baldwin,  Kan.,  Sept.  3 — The  Bald¬ 
win  Ledger  has  launched  a  reform  in 
newspaper  punctuation.  Except  for  the 
ending  of  sentences,  the  newspaper  an¬ 
nounced,  the  period  will  not  be  used  in 
the  Ledger.  The  period  will  not  appear 
after  an  initial,  a  title  or  an  abbrevia¬ 
tion.  The  editor  has  calculated  that  in 
the  printing  of  the  ordinary  country  cor¬ 
respondence,  which  consists  chiefly  of 
names,  the  omission  of  the  period  after 
appellations,  titles,  will  save  space. 


There  was,  however,  a  toy  camera  on  outlined  is  perfectly  permissible  as  it 
the  market.  It  was  of  the  vest  pocket 
type  called  the  “Expo”  and  resembled 
a  watch.  It  was  an  amateurish  device, 
and  was  consequently  not  taken  serious¬ 
ly  by  the  professionals.  The  lens  was  ■  ■  B  1  ff  M 

not  much  faster  than  a  piece  of  ordin-  IJ  H  U  R 

ary  glass.  The  film  was  a  trifle  smaller  I  I  PM  V 

than  16mm.  and  about  one-twentieth  of  ■  ■■  ■  ■ 

the  speed  of  the  average  film  of  today. 

Despite  its  shortcomings  Clarence  flCCUrfltC 

LeGendre,  of  the  New  York  Morning 
World,  smuggled  one  into  the  court 

"Xcause  of  the  poor  interior  light  it  f  0||£|QN  NEWS 

was  necessary  for  LeGendre  to  time  his  w 

exposures  at  from  two  to  three  minutes, 

depending  upon  the  stillness  of  his  sub-  .« 

ject.  He  shot  many  films  but  only  a 
few  of  them  were  suitable  for  repro¬ 
duction  even  after  much  retouching.  _ 

Coarse  grain  together  with  movement 

and  poor  focus  resulted  in  prints  that  ■  09L 

could  not  be  salvaged  by  even  the  finest 

iffioto-engraving.  These  generally  un- 

certain  and  unsatisfactory  results  con- 

demned  this  pioneer  candid  with  press  ViHtCff 

cameramen.  Nevertheless  it  provided 

the  inspiration  that  eventually  brought  ^  ^ 

into  being  the  scientific  candids  now  so  I 

popular. 

For  certain  assignments  where  pic¬ 
tures  have  to  be  stolen  under  various  ^ 

adverse  conditions,  such  as  poor  light,  Jljr0 

interdictions,  etc.,  these  little  cameras  ^ 

perform  splendidly.  They  are  compact 

encugh  to  carry  without  inconvenience  ■  ■ 

and  are  highly  efficient.  The  small  Ubjective 

size  of  the  negative,  35mm.,  is  not  a  * 

valid  objection  to  their  use  as  they  can 

be  enlarged  with  good  results  if  well  ^  , 

timed  and  sharp.  ^FSITtStlC 

It  is  not  to  be  thought  that  these 
cameras  should  constitute  the  full  equip¬ 
ment  of  the  professional  photographer.  _ 

They  should,  however,  be  included  in  his 
outfit  as  they  are  invaluable  in  many 
emergencies.  For  covering  the  range 

of  news  assignments  and  for  other  rou-  THE  HAVAS  NEWS  AGENCY 


nnounctng 


ITcto  fate  loutfnal 

THE  LEADING  DAILY  PAPER  OF  THE  LEGAL  PROFESSION 

will  for  the  first  time  in  the  64 
years  of  its  successful  existence, 
accept  a  limited  amount  of 

GENERAL 

DISPLAY  ADVERTISING 


Lawyers  MUST  read 
THE  LAW  JOURNAL 

every  mornins  to  keep  in¬ 
formed  of  lesal  decisions  and 
opinions  which  may  affect 
their  cases  and  their  clients. 
This  close  scrutiny  insures  the 
reading  of  your  advertising 
messages,  effectively  dis¬ 
played. 


LAWYERS  BUY 

all  the  things  other  men  do. 
They  usually  have  more  money 
with  which  to  buy  the  luxuries 
of  life.  Rich  or  poor,  lawyers 
must  “keep  up  appearances." 
Reaching  as  it  does  the  best 
known  legal  firms  in  NewYork, 
the  LAW  JOURNAL  pro¬ 
vides  a  concentrated  market  for 
quality  goods. 


tine  work  cameramen  will  do  well  to 
use  their  regular  equipment  and  syn¬ 
chronized  flash  guns. 

Much  credit  is  due  the  heads  of  some 
of  the  large  newspaper  photographic 


383  Madison  Avenue 
New  York 


InqHtries  as  to  rates,  circulation,  market  data,  etc,, 
will  receive  prompt  attention. 


||0ek 

253  BROADWAY  NEW  YORK  CITY 

Our  telephone  number  is  BArcley  7-4550 
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About  one-third  of  the  nation’s  shoe  production  conies 
from  New  England,  which  furnished  1 17,CXX),CXK)  pairs 
during  1934.  This  activity  has  been  largely  maintained 
during  1935,  being  exceeded  in  some  parts  ol  New  Eng¬ 
land.  The  present  outlook  is  favorable  for  an  increased 
Fall  trade  through  seasonal  orders  now  being  booked  in 
a  steadily  enlarging  volume. 

New  England  tops  the  second  greatest  shoe  manutac- 
turing  area  by  37,CXX),CXX)  pairs.  With  such  a  wide 
margin  New  England  leadership  in  this  major  industry 
becomes  outstanding. 

Shoes  made  in  these  six  states  obviously  figure  largely 
in  the  billions  total  value  of  New  England  products 
exported  to  the  world  outside.  The  New  England  mar¬ 
ket  necessarily  receives  necessities  and  luxuries  of  huge 


total  value,  in  return — a  large  portion  of  the  imports 
being  standarized  brands  of  nationally  advertised  mer¬ 
chandise. 

Thus,  a  large  part  of  New  England’s  retail  store  pur¬ 
chases  (amounting  to  approximately  i52,3(X),000,(XX)  in 
1934) — consists  of  nationally  sold  goods. 

National  Advertisers  scoring  the  greatest  sales  totals 
in  this  8,500,000  consumers’  field — use  the  o?ie  preferred 
means  for  its  most  productive  Eall  coverage.  They  ad¬ 
vertise  consistently  in  the  59  leading  papers  here  cited. 
At  the  same  time  they  also  make  an  additional  profit 
through  lowered  costs.  Eor  national  linage  issued  in  these 
39  key  cities  via  this  2,716,124  combined  circulation — 
daily  proves  merchandisers. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


MAINE^-Populatloo  797,433 

Ad  Rates 

CIrcu-  2.5M  19.9M 

latlon  lines  lines 

'tBantor  DaUy  New, . (M)  28.278  .09  .09 

"Portland  Preaa-Herald  Ezpreaa. 

Sunday  Tcleoram . (ME)  01.489  .20  .10 

NEW  HAMP8HIU— Population  405.293 

•Concord  Monitor-Patriot _ (E)  7.110  .05  .03 

•Kaono  Santlnel . (E)  3.998  .030  .025 

••Manchoater  Union-Leader..  (ME)  30.241  .15  .12 

VERMONT— Population  359.011 

••Barre  TImea . (E)  0,594  .04  .03 

tttBrattleboro  Reformer . (E)  3,472  .04  .025 

tttBurllntton  Free  Preaa . (M)  10.352  .005  .005 

••RuUand  Herald . (M)  13,292  .00  .00 

MASSAGHVSBTTB — Population  4.249,014 

••Attleboro  Sun . (E)  5,800  .04  .04 

••Boston  Ere.  American . (E)  243.345  .50  .50 

••Boston  Sunday  Adrertlaer..  .(S)  478,270  .75  .75 

••Boston  Globe . (MIcE)  204.208  .50  .50 

tttBoston  Transcript . (E)  33.907  .25  .25 

••Boston  Post . (M)  343.793  .00  .00 

••Boston  Post . (S)  280.508  .55  .55 

••Brockton  Enterprise-Times.  (E)  31.247  .10  .10 

••FItchburt  Sentinel . (E)  11.345  .055  .045 

•Greanflald  Recorder-Gasatte(E)  0,245  .045  .045 

••Haterhlll  Gaaette . (E)  15,773  .07  .00 


Ad  Rates 
2.500  10,000 
lines  lines 

.08  .005 

.11  .10 

.07  .00 


CONNECTICirr— Population  1.0 


tttHolyoke  Transcript  8c  Tele- 

Oram . (E) 

•Lawrence  EaOle-Trlbune. . .  (ME) 

••Lynn  Item . (E) 

•Lowell  Gourler-Cltlzen  and 

EvenlnO  Leader . (M8cE) 

••The  Lowell  Sun . (E) 

•New  Bedford  Standard  TImea 

and  Mercury . (M8cE) 

•New  Bedford  Sunday  Standard 

Times . (S) 

•North  Adams  Transcript. . . .  (E) 

•Pittsfield  Eagle . (E) 

••Salem  News . (E) 

tttTaunton  Gazette . (E) 

tWorcester  Telegram  and 

Eyenlng  Gazette . (MicE) 

tWorceater  Sunday  Telegram.(S) 


RHODE  ISLAND— Population  087.497 

••Pawtucket  TImea . (E)  29.777  .09  .09 

••Providence  Bulletin . (E)  94.053  .20  .20  (B) 

••Providence  Journal . (M)  42,042  .12  .12  (B) 

••Providence  Journal . (S)  95,011  .20  .20 

tt  Providence  Nows -Trlhune...(E)  29.558  .10  .10 

ttWesterly  Sun . (E8cS)  5.209  .04  .04 

••Woonsocket  CaU . (E)  10.007  .00  .00 


>,903 

Ad  Rates 

2.500  10.000 

lines  lines 

•BrIdgeportPostTelegram.  (M8cE)  48,291  .125  .125 

•Bridgeport  Post . (S)  22,395  .08  .08 

ttDanbury  News-Times . (E)  9.303  .00  .05 

••Hartford  Courant . (M)  37,912  .10  .10 

••Hartford  Courant . (S)  59,345  .15  .15 

••Hartford  Times . (E)  50,740  .15  .15 

•Middletown  Preaa . (E)  9,541  .055  .035 

••New  Britain  Herald . (E)  14,703  .09  .08 

tttNew  Haven  Register . (E8cS)  00,532  .10  .15 

•New  London  Day . (E)  14,420  .00  .00 

••Norwalk  Hour . (E)  7,507  .045  .04 

tttNorwlchBullctln8cRecord(MJcE)  18,227  .09  .07 

••Stamford  Advocate . (E)  11.123  .005  .055 

•Waterbury  Republican  fc  la 

American . (MJcE)  30,188  .10  .10 

•Waterbury  Republican  8c 

.American . (EJcS)  34,258  (0.10  .10 

(B)  Combination  rata  DaUy  Journal  and  Evening  Bulletin 
— 27c. 

(O  Sold  only  In  combination  with  Saturday  or  Monday 
.American. 

ttPubllahers’  Affidavit,  Apr.  1,  1934. 

••A.  B.  C.  Publishers'  Statement,  Oct.  1,  1934. 
tttPubllshers’  Affidavit.  Oct.  1,  1934. 

•A.  B.  C.  Publishers'  Statement.  Apr.  1.  1935. 
tPublishers'  Affidavit  April  1.  1935. 
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BEHIND  THE  CAMPAIGNS 


CHEERFUL  fall  forecasts  reported 
in  this  paper  last  week  are  con¬ 
tinued  in  statements  received  too  late 
for  publication  at  that  time. 


By  Robert  S.  Mann 


“.\n  ounce  of  prevention  is  worth  a 


into  takin((  their  first  drink,”  writes  ‘’f  rolling  pin. 

Mr.  Reese,  displaying  with  some  pride  ,  ^  New  York,  is 


Mr.  Reese,  displaying  with  some  pride  ,  *pc-,  Aew  York,  is  headed 

a  series  of  proofs  produced  for  the  .Allen,  one  of  the  founders 

Hirsch  Distilling  Comiiany,  Kansas  former  vice-president  of  Life  Sav- 
City,  “we  of  this  aKcncv.  and  in  ac-  .  Kenyon  &  Kckhardt,  Inc.. 


Oil  Burner  Boom  Hirsch  Distilling  Comi>any,  Kansas 

•IMKEN  SILENT  AUTOMATIC  ^ity,  “we  of  this  agency,  and  in  ac- 


TIMKEN  silent  automatic  agenpy.  aim  in  ac-  ^ 

COMPANY,  Detroit,  looks  for  “the  cordance  with  our  clients  wish,  deemed  the  ^advertising  agenev. 

largest  sales  total  of  oil  burners  in  1935  <Irmks  for  reli^us  or  Other  Beverages 


largest  sales  total  of  oil  burners  in  1935  ‘brinks  for  religious  or 

that  has  been  recorded  to  date,”  accord-  jporal  uplifting  only  for  a  good  time, 
iiig  to  T.  A.  Crawford,  general  sales  however  joyous  the  revelry.  Conse- 
manager,  who  adds  his  lielief  that  “the  Quently  our  copy  on  Hirsch  sounds  the 
revival  of  residential  building  which  is  tocsin  of  spiritual  sublimity  and  aband- 


STILL  considering  beverages,  let’s 
turn  to  Campbell’s  tomato  juice, 
which  this  fall  is  to  be  given  the  force 
of  a  bigger  advertising  campaign  than 


now  gaining  headway  will  be  a  major  ...  .  „  ,  .  .  has  ever  before  been  applied  to  the  sell 

factor  diiriiiB  1936.”  .Herewith  is  specimen  illustrating  the 


factor  during  1936.” 

Mr.  Crawtord  writes; 

“We  have  just  concluded  a  series  of 
eight  convention  meetings  which  cov¬ 
ered  our  entire  territory  from  Des 
Moines  and  Minneapolis  to  Boston  and 
Philadelphia.  At  these  meetings  we  an¬ 
nounced  new  advertising  plans  for  use 
of  newspapers  in  all  of  our  larger  mar¬ 
kets  and  this  advertising  will  appear  in 
approximately  125  cities.  .At  the  same 
time  we  announced  a  new  direct  mail 
and  sales  promotional  campaign  to  tie-in 
with  the  newspaper  advertising  and  dis¬ 
cussed  other  plans  for  making  the  whole 
program  more  effective. 

“(Jur  contacts  with  dealers  and  other 
members  of  our  field  organization  make 
us  optimistic  regarding  the  heavy  selling 
season  of  September  and  October.  There 
is  a  pronounced  feeling  of  optimism 
among  our  field  forces  who  report  much 
more  interest  in  automatic  oil  heating 
in  their  territories  than  has  been  evi¬ 
dent  for  some  time  past,  in  spite  of  the 
fact  that  our  industry  has  made  sub¬ 
stantial  progress  even  during  the  past 
five  years.” 


spiritual  sublimity  appeal. 


ffr 

y  JV,,  *■ 


YOUU  FEEL  THIS  GIN 

Mid  r««l  C**d  Ihc  Naxi  Oav— 


HIRSCH'S  CIH.... 
IMpM  ItelM  Xm '«ri' C.T  I 


‘■I 


largest  appropriation  of  record  for  pro- 
duction,  as  well  as  the  largest  advertis¬ 
ing  appropriation  it  has  ever  made,  ac-  ...  *  *  I 

cording  to  Jack  Cohn,  vice-president.  ?_.****'*'’  ,,  , 

Analyzing  the  situation  of  the  motion  naturMly  to  the 

;«^.ao*a.„  f^a*  la'vv.ifa^n  Va  Pt  t.  ^  ^  advertisimT  lieiiip  undertaken  for 
SS.  fS  a»»rs.  ne.v  Wh  ^ 

greater  stability  than  for  many  years,  -  .  ^  erroun  of 

and  that  th^utlook  for  the  immediate  ^  ^formerly 

future  IS  good-  i  a  ,  *  £  connected  with  the 

It  IS  not  the  advertising  budget  ol  ^alor  fl  ifo  favors 

any  one  company,  or  of  producers  col-  activities 

lectively,  that  determines  the  extent  ot  JIM  Chasers  Inc 

newspaper  jwrticipation  in  the  division  Ml  ^ 

of  motion  picture  revenues,  Mr.  Cohn  \  UL  vortisintr  r  a  m- 

pointed  out.  “In  the  final  analysis,  the  ^  paign  in  New 

sale  of  the  product  to  the  ultimate  con-  ...w——  L  ^  Pr«,,;a„n,-^ 

sumer — the  patron  at  the  box-office —  Svrarnso  and  A1 

rests,  with  phibitors.  Producers  and 

distributors  have  long  devoted  strenuous  -  nrnnmfinnal 

efforts  to  educate  their  showman-  effort  centered 

patrons,  the  exhibitors,  to  the  value  of  around  a  traveling  bar  mounted  on 

printers’  ink  as  the  one  great  selling  a  specially  built  Ford  chassis.  The 

agency.  traveling  bar  shows  a  dummv  bartender 

“We  have  urged  that  the  better  the  shaking  a  cocktail,  with  a  sign  “After 


mg  ot  a  tomato  juice  or  any  similar 
lieverage.  This  is  the  statement  of  F. 
Wallis  Armstrong  Company,  Philadel¬ 
phia,  the  Campbell  advertising  agency. 

A  radio  program  starring  George 
Hums  and  Gracie  .Allen,  over  a  Colum¬ 
bia  coast-to-coast  network,  is  the  big 
feature  of  the  campaign.  They  will  be 
heard  each  Wednesday,  beginning  Oct. 
2.  A  magazine  schedule,  using  full 
lages  in  color,  is  also  planned.  Limited 
newspaper  advertising  of  an  experimen¬ 
tal  nature  is  to  be  run  this  fall  in  San 
Francisco  and  New  York,  with  more 
newspaper  copy  after  the  first  of  the 
year  depending  upon  the  results. 

L.  Ward  Wheelock,  Jr.,  vice-president 
of  the  Armstrong  agency,  told  us  that 
one  test  campaign  will  consist  of  a  series 
entitled  “Educating  Gracie,”  to  appear 
on  radio  pages  in  600-line  space  in  San 
Francisco,  starting  sometime  in  October. 
A  second  campaign  with  a  different 
slant  will  also  start  in  October  in  New 
A’ork  City. 

Other  newspaper  test  campaigns  are 
also  planned  for  Campbell  Soup  Com- 
liany,  Mr.  Wheelock  explained.  Sev¬ 
eral  Campbell’s  Clam  Chowder  cam- 
l^igns  are  to  begin  the  latter  part  of 
September  in  four  cities.  A  new  soup 
is  to  be  introduced,  using  newspaper 
space  alone  in  other  test  towns  late  in 
October  or  early  in  November. 

♦  ♦  • 

-And  Pickles 

AND  while  “the  tomato  juice  busi- 
2a.  ness  is  passing  out  of  its  infancy,” 


PLACING  NATIONAL  COPY 

The  Garvey  Ink  Co.,  St.  U.uis, 
facturer  ot  Garvey  F'ountain  Pen  Ink 
will  do  its  first  national  advertising  thi' 
fall,  through  the  Ridgway  Company  St 
Louis  agency.  A  schedule  of  small’ ad. 
will  lie  used  in  a  national  weekly ;  and 
larger  ads,  featuring  a  limerick  contest 
will  appear  in  metropolitan  newspap^ 
throughout  the  United  States. 

CONSOLIDATES  PROMOTION 

.Advertising,  publicity  and  sales  pro- 
motion  departments  have  lieen  consoli- 
dated  by  Doubleday,  Doran  &  Co 
New  York.  Robert  Haydon  Jones'  ' 
publicity  director  of  the  organization, 
will  be  in  charge  of  the  unified  depart¬ 
ment.  The  Schwab  &  Beatty  .Adver¬ 
tising  .Agency,  New  York,  will  continnt 
to  handle  the  account. 

BROADCASTS  FOR  ARCO 

Marschalk  &  Pratt,  Inc.,  New  A’ork 
.agency,  has  signed  Dale  Carnegie  for  a 
series  of  five  minute  spot  broadcasts, 
sponsored  by  the  American  Radiator 
Company.  R.C.A.  transcriptions  are 
being  used  over  28  stations  in  the  East 
and  Middle  West. 

TO  LAUNCH  NEW  DRINK 

Plans  for  advertising  of  a  new  soft 
drink.  Spur,  are  being  laid  by  Canada 
Dry  Ginger  Ale,  Inc.,  and  its  advertis¬ 
ing  agency,  J.  M.  Mathes,  Inc.,  New 
York.  Advertising  is  not  expected  to 
begin  until  next  spring. 

SIAS  RETURNING  SEPT.  15 

Don  Sias  of  Paul  Block  and  Asso- 
ejates  is  expected  back  at  his  San  Fran¬ 
cisco  office  Sept.  15  from  a  combined 
business  and  vacation  trip  into  the 
Pacific  Northwest. 

ASPELL  &  CO.  TO  PRESBREY 

.A spell  &  Co.,  Inc.,  investment  coun¬ 
sel,  has  appointed  the  Frank  Presbrej' 
Company,  N.  Y.,  as  advertising  agency, 
effective  at  once. 


(Chasers,  Inr.  -And  Pickles 

WHICH  brings  us  naturally  to  the  while  “the  tomato  juice  busi- 

advertising  lieiiig  undertaken  for  2x  ness  is  passing  out  of  its  infancy,” 
Chasers,  new  "hreath  control”  tablet  as  the  .Armstrong  agency  reports,  shall 
lieing  marketed  the  cucumber  pickle  be  far  behind  ? 
by  a  group  of  .At  least  the  H.  J.  Heinz  Company  an- 

^  j  men  formerly  nounces  what  is  believed  to  be  the 

^  connected  with  the  largest  single  campaign  ever  conducted 

sale*  f  Life  Savers,  on  pickles  exclusively.  This  campaign. 

Current  activities  placed  by  Maxon.  Inc.,  Detroit,  is 

Ml  * krtlM  Chasers,  Inc.,  scheduled  for  a  group  of  ()8  newspapers, 

'  IP  Swff  include  test  ad-  including  weekly  black-and-white  re-- 

'  JL  vertising  cam-  leases  and  also  four-color  pages  in  the 

paign  in  New  American  Weekly  and  This  Week.  It 

.'ti.i'”'  York,  Providence,  is  independent  of  regular  Heinz  adver- 

CHASOS  K  Syracuse  and  .A!-  tising  on  other  products. 


- 5- 1  bany  newspapers. 

also  promotional  Mathematics 

effort  centered  ADVERTISING  mathematics,  as  c.\- 
around^  a  traveling^  bar  mounted  on  x~\.  emplified  in  recent  copy  in  a  New 
a  specially  built  Inird  chassis.  The  York  newspaper:  “New  dictionary  for 
traveling  bar  .shows  a  dummy  bartender  nnly  $9.98  (was  $16).  After  Labor 


we  na\e  urgen  mat  me  oetter  me  shaking  a  cocktail,  with  a  sign  After  Day  our  price  on  this  great  (first  edi- 
product  the  greater  the  necessity  for  a  bracer,  eat  a  Chaser.”  Space  beneath  tion)  unabridged  dictionarv  goes  back 
aggressive  advertising  campaigns  to  ex-  the  bar  is  used  for  deliveries.  Book  to  our  regular  ‘sale’  price  *if  $10.49. 
tract  from  each  good  picture  Its  lull  box-  matches  are  also  used,  with  cartoons  Buy  now  and  save  $602” 
office  potentialities  in  every  theater  taken  from  the  newspaper  copy. 

where  it  is  shown,  more  especially  in  The  newspaper  advertising  consists  of  _ 

smaller  communities  where  there  is  a  150-line  copy  made  up  almost  altogether 
tendency  to  overlook  this  imiwrtant  fact,  of  cartoons.  The  catch  lines  indicate 


With  the  growth  of  the  trend  to  present  their  nature. 


outstanding  pictures  on 


sharing  basis  instead  of  a  flat  rental,  off  your  breath.” 


“Don’t  take  off  yi)ur  shoes.  Just  take 


the  producer  becomes  more  and  more  “The  wages  of  g 

deeply  interested  in  the  prosperity  of  “Lips  that  touch 

the  exhibitor  through  proper  exploita-  touch  of  a  Chaser.” 
tion  of  his  product  in  adequate  news-  .  ■ 

paper  campaigns.”  * 

Spiritual  Sublimity  I 

Liquor  advertising,  beside  account-  M  V  _ 

^ing  for  the  entire  gain  in  general 
newspaper  linage  last  year,  as  reported  Properly  to  eover  tb 

in  this  paper  by  William  D.  Nugent  “•*  ****  •**4erB: 

last  week,  seems  to  be  one  of  the  most  THE  DALLAS  W 

interesting  classifications  to  ageiKy  THE  DALLAS 

men.  A  new  voice  in  the  discussion  THE  DALLAS  S! 

this  week  is  that  of  J.  R.  Reese,  secre-  vadm  mitii/c 
tary  of  Loomis-Clapham-Whalen  Com-  inhws 

pany,  Kansas  City,  who  raises  objection  Publbhed  by  the  o 
to  advertisements  which  “smack  of  a  “*  *“*' 

slight  temperance  fervor  urging  you  to  JOHN  B.  W( 

drink,  but  not  too  much.”  National  . 

“While  this  ‘Christian  influence’  may  York  ChioMco 

inveigle  certain  temperance  members 


“The  wages  of  gin  is  breath.” 

“Lips  that  touch  liquor  need  the 


TEXAS 

Properly  to  eover  thi*  great  State  you  mue< 
uee  tbe  leaden; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  tbe  oldest  busiueaa  institutioi 
is  Texas. 

JOHN  B.  WOODWARD,  Inc. 

Nati»nal  Ret>r€**nUUi*et 
New  York  Chieago  Detroit  San  Pranoiae, 


Oarden  •  •  •  • 

First,  as  i^ual,  in  ad- 
vertising  of  florists, 
seeds,  and  nurseries — 
first  half  of  1935^ — 
with  nearly  double 
the  second  paper’s 
volume. 

NEW  YORK 

IHetalb  ^Tribune 


★  The 


STAR 

shines 

tonight 


Minneapolis 

Maintaining  the  same  funda¬ 
mental  editorial  policy  that 
boosted  its  circulation  from 
.57,468  to  80,401  in  ten  years. 
The  Minneapolis  Star  twinkles 
more  than  ever  before  with 
new  features  and  is  keeping 
in  tune  with  the  limes. 
That’s  why  this  newspaper 
tops  its  leading  evening  com¬ 
petitor  in  7  of  the  13  Minne¬ 
apolis  wards  in  home  de¬ 
livered  circulation.  The  Star 
shines  tonight  in  Minneapolis 
and  is  getting  brighter  every 
day ! 

The 

Minneapolis 

STAR 

AAliated  Ownership  with 
The  DesMoines  Register  and  Tribune 


/ 


I 


HOUUHAN,  INC.,  NAMED 
by  WINE  INSTITUTE 


years,  including  six  years  with  the  for¬ 
mer  Freeze- X’ogel  &  Crawford  Inc., 
agency,  wnich  lie  served  during  1932-34 
as  iiresident. 

Theodi  re  L.  Mates  has  joined  Men¬ 
ton  &  Mowles  Inc.,  New  York,  as 
a  vice-iiresident,  going  from  the 
agency  of  Mattcn,  Marton,  Uurstine 
&  O.sborn,  Inc.,  where  he  also 
was  a  vice-yresident.  Previous  to  his 
ten-year  association  with  MMDO,  he 
was  advertising  manager  of  the  t!ha.se 
National  Mank.  In  his  new  jiost,  he  is 
associated  with  James  S.  .\dams,  vice- 
president  and  general  manager,  in  ser¬ 
vicing  the  Colgate- Palmolive- Meet  ac¬ 
counts.  \lr.  Mates  will  devote  six-cial 
attention  to  the  toilet  article  products  of 
that  company. 

.hncricaii  (.iirl,  otticial  (iirl  Scout 
magazine,  has  aiiiKiinted  Chester  L.  lis- 
key  as  advertising  manager.  He  has 
been  with  the  .Vcrc  )'ork  IVorld  and 
.Veto  Vorh  World- Tclcfiritm  since  1919. 

Iona  .\legory  has  been  aiipointed  space 
Imyer  for  the  Los  .\ngeles  office  of 
Ruthrauff  &  Ryan. 

Max  Meahr  of  the  Lung  Reach,  Cal., 
office  of  Foster  &  Kleiser,  has  moved 
lip  from  the  first  vice-firesidency  to  the 
president’s  chair  of  the  Long  Reach 
.Advertising  tdub,  succeeding  P.  F2.  Rit- 
cha,  who  resigned  to  join  the  .•lllwmhra 
( Cal. )  I’ost-.  ldrocote  .advertising  staff. 
\V.  J.  Ward  and  Marianne  Purdy 
moved  up  on  the  .\d  club  roster  to  the 
fiosts  of  first  and  second  vice-presidents 
respectively,  and  Nola  Mrmiks  was 
elected  third  vice-president. 

(i.  Mrewster  Loud,  Jr.,  formerly  of 
the  Campbell- Fwald  advertising  .agency, 
has  been  appointed  general  manager  of 
the  Mack-Gratiot  Cca,  Chevrolet  dealers 
in  Detroit. 

Clement  K.  Stodder,  jiresident  of 
Savogran  company  and  vice-firesident  of 
the  Woolley  Supfily  company,  has 
joined  the  advertising  agency  of  Wol¬ 
cott  Holcomb,  Inc.,  of  Moston,  as 
vice-president,  in  a  sales  consulting  ca¬ 
pacity. 


We  Know 
From  Facts! 


Will  Work  With  AdvertUing  Commit¬ 
tee  on  Merchandieing  Problems — 
Joint  Campaign  Still  in  Air, 

With  No  Fund  Provided 

(Sptcialto  Kditos  &  Pubusiier) 

Sas  FR.\xuseo.  Sept.  2 — James  Hou¬ 
lihan.  Inc.,  advertising  agency,  564  Mar¬ 
ket  street,  .''an  I'rancisco,  has  been 
appointed  bv  the  Wine  Institute  to  act 
as  counsel  in  formulating  advertising 
plans  for  the  wine  industry. 

Selection  of  the  agency  is  not  to  be 
construiHl  as  an  announcement  that  an 
advertising  campaign  will  start  immedi¬ 
ately,  the  Wine  Institute  stated.  Jtimes 
Houlihan,  president  of  the  agency,  will 
assist  an  advertising  committee  from 
the  Institute  in  studying  the  wine  in- 
dustrv's  inerchandising  problems. 

Pressed  for  details  of  the  announce¬ 
ment  which  revived  hofies  for  extensive 
ciHiperative  wine  advertising,  a  repre¬ 
sentative  of  the  Wine  Institute  stated: 

"Tlie  engagement  of  Mr.  Houlihan  is 
(ietiiiite.  It  al.-o  is  definite  that  no 
finances  have  l>een  ]>rovided  at  this  time 
and  no  ilecision  as  to  the  actual  start 


[How  many  of  these  questions  can  you  answer? ~ 
The  Plain  Dealer  can  tell  you  the  right  answer  to 
them  all. 

What  are  the  PER  CAPITA  sales  of  Rye,  Bourbon, 
Scotch,  Cognac  and  Brandy  in  the  Northern  Ohio 
market? 

What  is  the  favorite  size  pints,  quarts  or  fifths? 

Is  price  the  big  factor  in  building  volume? 

What  is  the  potential  sale  for  YOUR  PRICED  LIQUOR 
in  this  market? 

Is  liquor  at  $2  per  quart  considered  'Mow  priced”? 

Are  gin  sales  paralleling  the  sale  of  other  liquors  in 
the  same  price  class? 

What  proportion  of  sales  originate  through  wholesale 
or  retail  outlets? 

Does  the  unit  of  purchase  vary  with  income  groups? 

Is  low  priced  liquor  bought  largely  by  low  income  groups? 

Do  metropolitan  centers  buy  more  liquor  than  com¬ 
bined  outlying  districts  of  equal  population?  What 
is  the  proportion? 

Do  you  know  the  relative  importance  of  Ohio’s  five 
liquor  districts? 

Are  the  communities  that  voted  dry  poor  liquor  pros¬ 
pects? 

Write,  on  your  business  stationery,  for  complete  facts 
covering  the  liquor  situation  in  the  Cleveland 
Liquor  District. 


AMONG  ADVERTISING  MEN 

P.AL'L  D.  SUWFLL  has  been  ai>- 
ixiinted  advertising  and  sales  pro¬ 
motion  manager  of  the  Leonard  Re- 

_ _ frigerator  C  o  m- 

an- 
hy  S.  C. 
Mitchell,  director 
'  ^  ■  of  adver  t  i  s  i  n  g 

1  and  sales  promo- 

dpil 

HI  '  -j  ■  jwra  t  i  o  n.  Mr. 

H^  M  Sowell  entered 

H  the  electric  re- 

frigeration  indus- 

salesman 
for  the  company's 
^  distributor  at  Lit- 

Pail  I).  .SowEiL  t'c  Rock,  Arkan¬ 

sas.  He  served 
that  company  as  sales  supervisor, 

wholesale  salesman  and  sales  manager. 
In  February,  1934,  Mr.  Sowell  joined 
the  Leonard  Refrigerator  Company  in 
the  sales  jiromotion  department.  Later 
he  was  made  assistant  to  Mr.  Mitchell, 
who  was  advertising  and  sales  promo¬ 
tion  manager  for  Leonard  until  recently 
when  he  was  advanced  to  his  present 


V  f|iiurl  iiieatiiirc  lutlds 
jus  I  I'-*!!,  -ainl  y«»ii 
caii'l  |M>iir  any  mure  in 
witlioiil  wuiste! 

AilverliHiiiu  in  Onialia  is 
^  miieli  like  llial.  Here. 
«uie  newspap<‘r  reaches 
praelieally  every  home. 
-Many  advertisers  <-uii- 
eeiilrale  their  messages 
ill  this  one  piihliealioii, 
selling  the  entire 
Omaha  market  without 
waste! 

'I'lie  World-lleruid  |>rovideM  iiuuMiiully 
romplele  iN>verufce  of  Omaha.  It  is 
dHiv«*rtHl  hy  carrier  boy  to  H6^  of 
the  homes-  and  with  dealer  sales,  etc., 
has  an  approximate  total  Omaha  cov- 
erage  of  97.6*  i ! 

For  over  25  years  the  World  Herald 
has  )>een  FIHST  in  ciriMilalion,  news 
featurea.  advertisinic  and  results. 

CIRCULATION!  Haily  126.1.5.5 
Sunday,  123,512  (July  1935) 


National  Representatives:  John  M.  Woodward,  Inc. 
New  York,  Chicago,  Detroit,  Kansas  City,  Los 
•Angeles,  San  Francisco.  Garner  &  Grant,  -Atlanta 


•  CLEVELAND 
PLAIN  DEALER  • 


OMAHA 

WORLD  HERALD 


O’MARA  ac  ORMSBEE,  Inc. 
National  Advertising  Representatives 
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Editor  &  Publisher  for  September  7,  19  35 


GAS-HEAT  DRIVE  IN 
CHICAGO  REGION 


Newspaper  Space  Succesafully  Used 
to  Break  Down  Householders’ 
Indifference  Toward  Heating 
Equipment 


^Special  to  Editor  &  Publisher) 
Chicago,  Sept.  3 — The  third  season 
of  gas  heating  campaign,  sponsored  by 
the  Peoples  Gas  Light  and  Coke  Com¬ 
pany  of  Chicago  and  the  Public  Service 
Company  of  Northern  Illinois,  serving 


came  through  a  reduction  in  house¬ 
heating  rates  on  July  1,  1933.  This  re¬ 
duction  was  made  iiossible  by  the  ad¬ 
dition  of  natural  gas  from  Texas  to  the 
city’s  manufactured  gas  supply,  the  gas 
served  to  customers  being  a  mixture  of 
natural  and  manufactured  gas,  having 
a  heating  value  of  800  British  Thermal 
Units  iier  cubic  foot.  All  rates  are 
figured  on  a  thermal,  or  heat  unit, 
basis. 

The  campaign  opened  on  July  19, 
1933,  using  a  full  page  twice  a  week 
in  all  Chicago  dailies.  Since  that  time 
newspaiier  space  has  accounted  for  the 
major  (lortiun  of  the  campaign  expen¬ 
diture,  although  outdoor  advertising,  car 
cards  and  direct  mail  have  lieen  used 
to  supplement  the  newsiiaper  program. 


NEW  RADIO  SURVEY 


HAS  NEW  ACCOUNTS 


Part  of  Gas  Heat  ('ampaign 


Buckley  Shirt  Co.,  St.  Louis,  has 
placed  its  advertising  account  with  Oak- 
leigh  R.  French  Agency,  there.  fall 
campaign  in  s|)orts  magazines  and  copy 
in  class  publications  later  on  dress  shirts 
are  planned.  Pee  Cee  Mfg.  Co.,  manu¬ 
facturers  of  automotive  jiarts  and 
specialties  and  i)arts,  Fairfield,  III.,  has 
also  apiMinted  the  agency  to  direct  its 
advertising.  Present  schedules  in  auto¬ 
motive  trade  paix;rs  will  be  maintained 
and  will  be  supplemented  with  addi¬ 
tional  trade  media. 


Chicago  Firm  Make*  Intensive  Study 
of  One  Locality 

.^n  audit  of  one  day’s  broadcasting 
is  contained  in  a  new  type  of  study, 
showing  a  comprehensive  record  of  the 
use  of  radios  in  one  locality  during  an 
entire  day,  now  being  supplied  to  ad¬ 
vertisers,  agencies  and  broadcasting  sta¬ 
tions  by  Edwin  G.  Booz  and  Fry  Ser¬ 
vice  of  Chicago. 

This  new  type  of  radio  checking  ser¬ 
vice  covers  'indings  from  a  study  that 
was  made  in  Chicago  and  suburbs  on 
Sunday,  April  14,  1935,  from  8  a.  m.  to 
midnight,  and  a  similar  check  covering 
radio  broadcasting  on  Tuesday,  April 
lb.  1935. 

The  report  reflects  the  relative  popu¬ 
larity  of  different  programs,  stations 
and  hours  of  the  day  in  one  particular 
area  rather  than  an  attempt  to  cover 
widely  scattered  areas  in  which  condi¬ 
tions  vary. 

Information  contained  in  the  reixirt 
was  collected  by  iiersonal  interviews, 
rather  than  by  telephone,  and  was  basetl 
on  the  “check  list,”  or  "program  roster’’ 
method  of  checking. 


surrounding  suburbs,  is  under  way  here. 
These  two  utilities  are  using  large 
space  in  Chicago  and  suburban  news¬ 
papers  to  continue  telling  the  public  the 
gas-heating  story. 

Officials  in  charge  of  this  intensive 
newsiiaper  advertising  program  report 
a  broad  and  significant  change  in  the 
attitude  of  Cliicago  and  suburban  home 
owners  concerning  their  heating  prob¬ 
lems. 

“When  we  opened  our  house-heating 
campaign,  we  were  confronted  not  so 
much  with  competition  of  other  fuels 
as  with  the  natural  disinclination  of 
the  public  to  change  a  habit  of  long 
standing,”  explained  one  gas  company 
official.  “The  quickest  and  most  ef¬ 
fective  way  to  break  down  this  inertia 
was  felt  to  be  newspaiicr  advertising 
on  a  large  scale.” 

That  desired  results  have  been  at¬ 
tained  is  attested  by  the  fact  that  the 
opening  ad  was  headed:  “35,045  gas 
heat  users.”  The  balance  of  the  cam¬ 
paign.  it  is  understood,  will  feature  hu¬ 
man  interest  photographs  and  will  give 
reasons  why  the  Chicago  area  has 
changed  to  ^s  for  home  heating  in 
such  impressive  numbers.  The  adver¬ 
tising  campaign,  which  is  being  directed 
by  Lord  &  Thomas,  continues  to  rank 
as  one  of  the  largest  localized  mass 
selling  efforts  ever  undertaken  by  a 
public  utility. 

Original  impetus  for  the  campaign 


CONTACTING  EXPORTERS 


Mrs.  Beatrice  Thompson,  director  of 
the  Hongkong  Advertising  &  Publicity 
Bureau,  will  arrive  in  New  York  early 
in  September  to  contact  .Vmerican  man¬ 
ufacturers  doing  business  in  South 
t  hina.  The  Hongkong  .\dvertising  & 
Pulilicity  Bureau  is  an  associate  of 
Maxon,  Inc.,  American  agency.  1.  .\. 
Vladimir,  of  the  Maxon  foreign  de¬ 
partment,  recently  visited  Hongkong 
during  a  trip  to  the  Orient  on  behalf 
of  Maxon  clients. 


AMERICA  AND  HER  NEWSPAPERS  HAVE  ALWAYS  KEPT  MARCHING  ONI 


The  three-horse  hitch  would  be  no 
match  For  the  modern  Fire  truck 


"MMPROVEr" 

is  the  demand  of  Progress 


It  was  thrillins,  but  salloping  Fire  horses  could  not  do  the  job  of  haulins  like 
the  auto-truck.  Back  in  those  days,  there  were  thrills,  also,  in  printing  the  daily 
newspaper,  but  thrills  had  to  give  way  to  efficiency,  as 
speed  became  a  louder  demand  of  the  news-hungry 
public.  Wood  Dry  Mats  entered  the  scene  to  satisfy 
that  demand  and  the  Wood  organization  has  ever 
remained  alert  to  the  new  needs,  because  "Improve!" 
is  the  Wood  keynote. 


FLONG  CORPORAnON 

HOOSICk  FALLS.  N.Y. 


WILL  SPONSOR  BAND 

Standard  Oil  Company  of  Indiana  has 
completed  arrangements  to  bring  Jj^ 
Hylton,  Euroixian  bandmaster,  and  hk 
orchestra,  to  .America  for  a  series  of 
radio  programs  which  will  be  broadcast 
for  2()  weeks  over  the  midwest  network  I 
of  Columbia  Broadcasting  System,  in. 
eluding  19  stations  m  as  many  cities  ' 
The  visit  was  arranged  by  the  Music 
Corporation  of  .\merica  in  cooperation  t 
with  the  Standard  Oil  Company  of  h.  j 
diana  and  will  be  Hylton’s  first  musical  I 
tour  of  .\merica.  A.  N.  Steele,  adver-  * 
tising  manager  for  Standard  of  Indiana,  ' 
is  now  in  London  completing  final  ar¬ 
rangements. 


JAPAN  TAKES  UP  GOLF 

Horton  Manufacturing  Company, 
Bristol,  Conn.,  following  a  recent  sur¬ 
vey  of  the  Jajianese  golf  market  by 
Irwin  Vladimir,  Maxon,  Inc.,  execu¬ 
tive,  has  released  an  extensive  adver¬ 
tising  campaign  to  sell  Bristol  Golf 
Clubs  throughout  Japan.  The  foreign 
ciepartment  of  Maxon,  Inc.  (New 
York  office)  is  in  charge  of  this  pre- 
motion. 


INCORPORATES  L.  A.  OFRCE 

Incorixiration  of  the  Los  .\ngilts 
office  of  Emil  Brisacher  &  Staff,  m. 
tional  advertising  agency,  has  lieen  an¬ 
nounced  by  Emil  Brisacher,  president. 
Koliert  J.  Davis,  for  nine  years  resi¬ 
dent  manager  of  the  Los  .\ngeles  of- 
lice,  assumes  the  ixisition  of  executive 
vice-president  in  charge  of  the  La 
.\ngeles  office.  Emil  Brisacher  &  Stag 
claims  to  be  the  largest  western-owned 
agency  of  the  West.  It  specializes  in 
focKl  accounts.  Headquarters  are  in 
San  Francisco. 


CHANGE  IN  BERTOLET  RRM 

With  the  resignation  of  L.  W.  Dem- 
ing  Sept.  1.  the  name  of  Hertolet  k 
Co..  Inc.,  Chicago  publishers’  represen¬ 
tative,  liecause  C.  D.  Bertolct  &  Co. 
J.  T.  Shields,  formerly  of  the  Hearst 
organization,  has  joined  the  Rertolet 
staff. 


BLACKMAN  AGENCY  MOVES 

Blackman  Advertising,  Inc.,  moved 
on  Aug.  30  to  the  International  Build¬ 
ing,  Rockefeller  Center,  030  Fifth  ave¬ 
nue,  occupying  the  entire  sixteenth  floor 
and  a  considerable  part  of  the  fifteenth 
floor.  Recently  Blackman  changed 
from  a  partnership  to  a  corporation. 
The  officers  are  Richard  Compton, 
president,  Marion  Harper,  vice-presi¬ 
dent,  Leonard  T.  Bush,  secretary-treas¬ 
urer. 


HAS  BORDEN-WIELAND  ACCOUNT 

Borden-Wieland,  Inc.,  Chicago,  has 
appointed  the  Chicago  office  of  Hanff- 
Metzger,  Inc.,  to  handle  its  advertising. 
Other  Borden  accounts  placed  by  the 
same  agency  are:  Borden’s  Ice  Cream, 
Cunningham’s  Ice  Cream  and  Wieland’s 
Ice  Cream. 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES 


Master- Fashioned 

Circulation 

Contests 


Circulation  climbs  quickly  and 
substantially  when  newspapers 
employ  Publishers  Service  contests. 
These  contests  are  successful,  for  they 
are  essentially  sound,  and  because 
they  are  based  on  the  appeal  of  noted 
American  humorist-artists,  men  such 


as  Peter  Arno,  John  Held,  Jr.,  and 
Roland  Coe. 


Without  Investment,  risk  or  gamble 
you  can  secure  a  Publishers  Service 
contest  to  build  circulation  and  good 
will  for  your  paper. 


WIRE  FOR  DETAILS 


Publishers  Service 

COMPANY,  INC. 


75  WEST  STREET,  NEW  YORK 
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PRESS  CLUB’S  HOME 
IS  THREATENED 

Foote  Appeali  for  Help  to  Effect  Re- 
oriuiiMtion  of  Washington  Buiid- 
— "Crisis  at  This  Time,”  He 
Says  in  Letter  to  Members 

Delay  in  approval  of  a  plan  for  the 
reorganization  of  the  National  Press 
Building  Corporation  in  Washington  is 
viewed  as  a  crisis  by  Mark  Foote, 
president  of  the  National  Press  Club,  in 
an  August  dl  letter  to  members.  He 
says  the  l)eautiful  office  building  hous¬ 
ing  the  club  is  "threatened  with  un¬ 
friendly  foreclosure  action  by  some  of 
the  bondholders.” 

poreclosure  would  mean  that  the 
club’s  lease — $1  i)er  year  plus  $5,000 
annually  for  extra  space  (under  the 
reorganization  plan) — would  lx?  can¬ 
celled.  The  club  now  has  spacious 
quarters  occupying  much  of  tlie  top 
floor  of  the  building. 

This  foreclosure,  according  to  Mr. 
Foote,  is  contemplated  by  "a  minority 
of  the  first  mcjrtgage  Irondholders. 
Their  objection  (to  the  reorganization 
plan  which  has  been  pending  approval 
since  Jan.  1)  is  based  on  the  claim  that 
p't  enough  is  allowed  for  owners  of  the 
first  mortgage  Ixjnds  and  that  the  Club 
will  not  put  its  lease  up  as  a  guarantee 
for  certain  interest  and  sinking  fund 
demands  amounting  to  six  i)er  cent  of 
$6,220,000.  l''urthermorc,  there  is  con¬ 
troversy  over  the  method  of  control  of 
the  building.” 

.\sserting  that  the  majority  of  secur¬ 
ity  holders  favor  the  reorganization  plan 
and  that  those  Ixihind  the  minority  dis¬ 
sent  plan  are  members  of  the  "so-called 
Washington  Committee  which  was  or¬ 
ganized  by  local  investment  brokers.” 

Stating  that  the  building  “seems  to  1)e 
on  the  way  out,”  Mr.  I'txjte  strongly 
urges  members  to  make  every  effort  to 
preserve  the  building  as  “the  press  cen¬ 
ter  of  the  United  States.”  It  has  been 
argued  Ity  Paul  Wooton,  chairman  of 
the  building  corporation’s  executive 
committee,  that  “foreclosure  of  the 
property  would  force  the  removal  of 
the  club  to  other  quarters  and  with  the 
club  would  go  (as  they  came)  the  Wash¬ 
ington  bureaus  of  liundrcds  of  news¬ 
papers  and  periodicals.  The  indirect 
effect  would  be  to  make  this  ‘just  an¬ 
other  office  building’  in  a  city  already 
over-built  in  this  respect.” 

Members  of  the  club  are  urged  by 
Mr.  Foote  to  ‘‘speak  a  good  word  for 
the  majority  plan,  especially  to  any 
owners  of  securities  of  the  building” 
and  to  “report  to  the  board  of  govern¬ 
ors  of  the  club  any  person  you  may 
know  who  holds  any  first  mortgage 
bonds  of  the  building.” 


ALABAMA  GROUP  DEMURS 

(By  telegraph  to  Editor  &  Pcblishex) 

Birmingham,  .Ala.,  Sept.  3 — Demur¬ 
rers  to  the  suit  of  the  Montgomery 
Journal  Publishing  Company  denying 
all  allegations  of  the  complainant  were 
filed  in  U.  S.  District  Court  in  Mont¬ 
gomery  last  week  by  the  Birmingham 
Seios  Company,  the  Mobile  Daily 
Newspapers,  Inc.,  and  the  Montgomery 
Mi'crtiser  Company,  all  former  mem¬ 
bers  of  the  -Alabama  Uroup,  now  dis- 
wlved.  The  suit  against  the  .Alabama 
Group  charged  advertising  rate  reduc¬ 
tions  were  made  to  the  detriment  of  the 
Montgomery  Journal. 

KENNEDY  TO  PARIS  FOR  A.P. 

Edward  Kennedy,  of  the  Washington 
bureau  of  the  .Associated  Press,  has 
wn  transferred  to  the  A.  P.  Paris 
bureau.  Other  personnel  changes  an¬ 
nounced  this  week  by  the  A.  P.  are: 
L-  E.  .Allen,  of  Charleston,  has  been 
^*®*8ned  to  the  Washington  bureau, 
effective  Sept.  16.  Forrest  B.  Crane, 
of  the  Fairmont  West  Virginia,  has 
been  employed  in  the  Qiarleston  bu¬ 
reau.  John  L.  Bach,  of  the  Miehigan 
City  (Ind.)  Neivs,  will  join  the  Chicago 
staff  Sept.  16.  Curtis  R.  Hay  will  be 
transferred  from  the  Chicago  to  the 
bprmgfield  bureau  Sept.  16. 


July  Radio  Time  Sales  $5^848^004; 

Non-Network  Gains  Greatest 

TOT.AL  broadcast  advertising  in  tising  during  the  summer  of  1933,”  said 
lulv.  a.s  renorted  this  week  hv  the  the  N.  .A.  11.  reivirt.  "and  a  shift  of 


A  July,  as  reported  this  week  by  the 
National  Association  of  Broadcasters, 
confirmed  the  sharp  upturn  in  broad¬ 
casting  indicated  by  earlier  figures  cov¬ 
ering  only  the  two  big  network  com¬ 
panies. 

The  July  total  reached  ^,848,004, 
the  lowest  for  any  month  this  year  in 
actual  amount,  but  33.2  per  cent  greater 
than  in  July,  1934,  and  49.5  per  cent 
greater  than  in  July,  1933. 

National  network  advertising  during 
July,  as  tabulated  by  N.  .A.  B.,  was 
27.2  per  cent  greater  than  July,  1934, 
and  88.0  per  cent  greater  than  in  July, 
1933.  Regional  network  broadcasting 
was  reported  to  be  three  times  the 
July,  19.14,  mark,  and  five  times  the 
July,  1933,  level. 

National  non-network  time  sales 
showed  a  gain  of  68.6  per  cent  over 
19.14,  and  of  75.8  per  cent  over  1933. 

Local  broadcast  time  sales  were  18.8 
per  cent  greater  than  in  July,  1934,  but 
5.3  per  cent  less  than  in  July,  1933. 
“The  abnormal  increase  in  local  adver- 

BROADCAST 
(From  reports  of  National 


Gross  Time  Sales 

National  networks  . 

Regional  networks  . 

National  non-network  . 

Local  . 


tising  during  the  summer  of  1933,”  said 
the  N.  .A.  B.  report,  “and  a  shift  of 
some  local  business,  priiKipally  the  joint 
advertising  of  manufacturers  and  local 
dealers,  to  the  national  classification, 
constitute  a  partial  explanation  of  the 
local  situation.” 

The  N.  .A.  B.  report  attributed  great¬ 
est  gains  over  July,  1934,  to  the  follow¬ 
ing  classifications:  National  and  local 
automotive  advertising,  national  net¬ 
work  accessory  volume,  food  advertising 
of  practically  all  types,  national  non¬ 
network  and  local  lieverage  advertising, 
household  equipment  advertising,  na¬ 
tional  non-network  soap  volume,  and 
national  non-network  and  regional  to- 
liacco  advertising. 

“General  retail  advertising,”  said  the 
report,  “rose  35.0  per  cent  as  compared 
with  the  corresixinding  pericxl  of  1934, 
while  deiiartment  and  general  store  ad¬ 
vertising  increased  27.6  per  cent.  Prin¬ 
cipal  gains  occurred  in  the  automotive 
and  housefurnishing  fields.” 

The  following  table  gives  figures  for 
the  principal  divisions : 

ADVERTISING 
.Association  of  Broadcasters) 

Cumulative 
Jan. -July, 


MRS.  HERRICK  RECOVERING 

Writer  Injured  As  Mrs.  Ickes  Is  Killed 
In  Crash 

^Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  3 — Gene- 
veive  I’orbes  Herrick,  veteran  newspaper 
woman,  is  apparently  “out  of  danger”, 
following  the  injuries  she  received  in 
the  automoliile  accident  which  took  the 
lives  of  Mrs.  Harold  L.  Ickes,  wife 
of  the  Secretary  of  the  Interior,  and 
that  of  her  driver,  F'rank  Allen,  near 
Santa  Fe,  Ne-  Me'-'-o,  last  Saturday. 

A  telegram  from  her  husband,  John 
Herrick,  assistant  administrator  of  Pub¬ 
lic  Works  .Administration,  to  her  Wash¬ 
ington  friends,  informed  them  that  while 
suffering  a  fractured  pelvis,  Mrs.  Her¬ 
rick  is  on  the  road  to  recovery. 

.At  present  a  Washington  feature 
writer  for  the  North  .American  News¬ 
paper  Alliance,  Mrs.  Herrick  is  widely 
known  in  newspaper  circles  for  her 
work  with  the  Chicago  Tribune.  Her 
forte  was  interviewing  celebrities  at 
which  she  won  notice  for  stories  about 
-Al  Capone,  “Big  Tim”  Murphy,  a 
Chicago  underworld  beer  baron,  Magda 
Lupescu,  red-headed  mistress  of  King 
Carol  of  Rumania,  and  others.  Her 
first  big  assignment  was  the  Loeb-Leo- 
pold  murder  trial  in  Chicago  in  1924. 

BYRD  REJECTS  “SUGGESTION” 

(Special  to  Editor  &  Publisher) 

Richmond.  Va.,  Sept.  4 — U.  S.  Sena¬ 
tor  Carter  Glass,  of  Virginia,  through 
his  newspaper,  the  Lynchburg  (Va.) 
Neivs,  joined  this  week  with  U.  S.  Sena¬ 
tor  Harry  Flood  Byrd,  also  of  the  Old 
Dominion,  and  publisher  of  the  Win¬ 
chester  (Va.)  Star,  in  rejecting  any 
new  party  affiliation  suggested  by  Wil¬ 
liam  Randolph  Hearst,  newspaper  pub¬ 
lisher,  or  any  other  third  party  move¬ 
ment.  Mr.  Byrd  has  characterized  the 
Hearst  proposal  that  he  be  the  running 
mate  of  .Alfred  E.  Smith  on  a  “Con¬ 
stitutional  Democratic”  party  ticket  as 
“absurd.” 

PHILLIPS  SUCCEEDS  WATT 

S.  G.  Phillips,  vice-president  of  the 
Dole  Valve  Company,  has  t>een  elected 
president  of  the  Engineering  .Adver¬ 
tisers  Association,  Chicago.  He  suc¬ 
ceeds  W.  T.  Watt,  who  resigned.  Mr. 
Watt  has  also  resigned  as  advertising 
manager  of  Fairbanks,  Morse  and  Com¬ 
pany,  Chicago,  to  become  vice-president 
of  Industrial  Power. 


June,  1935 

lulv,  1935 

1935 

.  $3,536,615 

$3,175,042 

$29,295,452 

94,521 

92,102 

558,001 

1,4(X),910 

1,297,0()5 

9,888,118 

1,551,930 

1,283,795 

11,182,405 

.  $6,583,976 

$5,848,(X)4 

$50,923,976 

PULP  STUDY  ANNOUNCED 

Tariff  Limitations  May  Be  Forth¬ 
coming  Before  Next  Session 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Sept.  4 — The 
Tariff  Commission  has  announced  that 
it  will  shortly  begin  an  investigation  of 
wcKxl  pulp  and  pulp  wood  as  authorized 
by  Senate  Resolution  200,  iiassed  .Aug¬ 
ust  24,  1935. 

The  resolution  introduced  by  Senator 
Borah  of  Idaho,  calls  for  an  investiga¬ 
tion  and  a  subsequent  report  to  Con¬ 
gress  of  all  fact  relating  to  wood  pulp, 
showing  the  latest  figures  on  imports, 
status  of  domestic  prcxluction  and  causes 
and  effects  of  foreign  competition  on 
United  States  industry. 

There  is  a  possibility  that  the  Com¬ 
mission  may  hold  open  hearings  in 
Washington  in  obtaining  some  part  of 
the  needed  information,  but  as  yet  no 
.schedule  has  been  drawn. 

While  there  is  no  tariff  on  wood  pulp 
at  the  present,  there  is  a  possibility, 
tariff  officials  say,  that  there  may  be  a 
(juantity  limitation  imposed  on  Canadian 
imports  by  terms  of  the  pending  recipro¬ 
cal  trade  agreement. 

ADS  SWELL  TAX  RECEIPTS 

Two  full  pages  of  advertising,  in¬ 
serted  recently  in  the  St.  John  (N.  B.) 
Evening  Times-Globe  by  the  city  coun¬ 
cil,  swelled  tax  receipts  to  $1,098,740, 
an  increase  of  $61,170  over  1934.  Mayor 
Brittain,  commenting  that  this  is  “The 
liest  thing  we  have  ever  done  to  bring 
in  taxes,”  announced  that  the  council 
would  continue  its  advertising  campaign 
to  educate  citizens  to  the  need  of  pay¬ 
ing  taxes  promptly  and  informing  them 
as  to  the  e.xpenditure  of  tax  money. 
Predominating  appeals  in  the  first  se¬ 
ries  were:  “.Act  Quickly  to  Save  In¬ 
terest  charges,”  and  “Good  Business  1 
Invest  in  Your  City!”  L.  W.  Bewick 
is  business  manager  of  the  Telegraph- 
Journal  and  Times-Globe. 

CUPPY  JOINS  FAMOUS  FEATURES 

Will  Cuppy,  whose  short  humorous 
article  has  appeared  for  the  past  year 
in  the  New  York  American,  has  joined 
the  staff  of  Famous  Features  Syndi¬ 
cate,  New  York,  according  to  Leslie 
Fulenwider,  general  manager.  His 
daily  article,  “A  Thought  for  Today,” 
which  will  be  syndicated,  will  appear  in 
the  Neio  York  Post,  beginning  Tuesday, 
Sept.  3. 


GOVERNORCOMPLAINS ; 
RADIO  MEN  ‘FIRED’ 

Yankee  Network  Disclaims  Connec¬ 
tion  Between  Dismissals  and  State 
News  Broadcast  Insinuating 
Official  Dishonesty 

(By  telegraph  to  Editor  &  I’lblisuer) 

Boston,  ^iass.,  Sept.  4 — Lcland  Bick¬ 
ford,  editor-in-chief  of  the  Yankee  Net¬ 
work  news  service  denied  today  that  the 
dismissals  of  Albert  G.  .\laines,  night 
editor,  and  l-'rancis  W.  Tulley,  Jr.,  state 
house  correspondent  were  caused  in  any 
way  by  Governor  James  M.  Curley's 
displeasure  over  a  news  broadcast  which 
went  on  the  air  .\ug.  28. 

The  new  scast  which  brought  Bickford 
and  Tully  onto  the  carpet  lx.‘tore  Gov. 
Curley  insinuated  that  Liouncilor  Joshua 
.A.  Baker,  Republican,  might  be  re¬ 
warded  with  an  apixiintment  to  the 
bench  of  the  Sujierior  Court  if  he  were 
to  vote  in  favor  of  the  appointment  of 
Philip  J.  Russell,  Democrat,  of  Fall 
River  to  the  Governor’s  Council.  Such 
an  appointment  would  virtually  give  the 
Governor  control  over  his  council. 

In  Curley’s  office  both  Bickford  and 
Tully  offered  personal  aixjlogies  to  both 
the  Governor  and  Ba’ker  for  any  incon- 
veniciKe  caused  \ty  the  broadcast,  but 
Bickford  declined  to  retract  the  story. 

Two  (lays  later  Tully  and  Maines 
were  dismissed  for  "insubordination” 
and  "inefficiency”,  respectively.  This 
was  only  an  "indirect  result  of  the 
State  House  story”,  slates  Bickford. 
“Mr.  Tully  was  discharged  for  going 
over  my  head  and  refusing  to  carry 
out  my  instructions  regarding  further 
coverage  of  state  house  news.  Mr. 
.Maines  was  dismissed  because  he  left 
his  post  for  an  unwarranted  length  of 
time.’’ 

Bickford  amplified  this  statement : 
‘‘Governor  Curley  has  been  very  kind 
to  us  and  had  nothing  to  do  with  the 
dismissals.  But  due  to  insinuations  by 
certain  publications  I  have  placed  the 
entire  matter  in  the  hands  of  John 
Shepard,  3rd,  president  of  the  Yankee 
Network.” 

I'ollowing  Bickford’s  appearance  be¬ 
fore  the  Governor  and  Councilor  Baker, 
the  Governor’s  office  stated  they  con¬ 
sidered  the  incident  closed. 

.About  a  week  previous  to  the  Tulley- 
Maines  dismissals  Curley  had  placed  the 
seal  of  the  state  in  the  cornerstone  of 
the  new  Yankee  Netvvork  headquarters 
labeling  the  radio  chain  as  the  “official 
radio  medium”  of  the  state. 

Charles  Currier  succeeds  Tully  as 
state  house  man  and  William  Howard 
has  taken  over  the  night  editorship. 

FRANCE  HONORS  FOUGNER 

Through  the  intermediary  of  the  Con¬ 
sul  General  of  I'rance  in  New  York, 
the  President  of  the  French  Republic 
has  just  conferred  the  decoration  of  the 
Legion  of  Honor  upon  (r.  Selmer 
Fougner,  who  conducts  a  daily  column 
on  wines  and  spirits  in  the  New  York 
Sun  under  the  title  “Along  the  Wine 
Trail.  Mr.  F'ougner,  who  was^  chief 
correspondent  for  the  Sun  in  Europe 
during  the  war,  started  his  “Wine 
Trail”  column  three  months  before  re¬ 
peal  and  it  has  been  running  daily  ever 
since. 

EMPLOYES  GET  NEW  BUSINESS 

The  Sioux  City  (la.)  Tribune  carried 
more  than  500  display  advertisements  to¬ 
taling  2.700  inches  in  a  special  employes’ 
edition  in  which  nearly  all  display  ads 
were  solicited  by  the  150  employes,  ex¬ 
cluding  members  of  the  editorial  and 
advertising  departments.  Besides  re¬ 
ceiving  commission  for  all  advertising 
,  sold,  the  employes  competed  for  cash 
'  prizes  totaling  $100.  Harry  Eybers, 
Monotype  operator,  was  “advertising 
manager”  for  the  day.  .Al  J.  .Amsler, 
foreman  of  the  pressroom,  won  first 
prize  by  selling  259  inches. 

BUYS  NEW  TYPE 

The  Salt  Lake  Telegram  has  pur¬ 
chased  fourteen  more  fonts  of  7*/^-point 
Intertype  Ideal  News  with  Bold. 
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Account  Executive  Says  Editors 

Must  Help  Agencies  Curb  Publicity 

BY  AN  ACCOUNT  EXECUTIVE 


THK  contempt  with  which  iiewspa- 
l)er  publisliers  hold  publicity  seeking 
advertisers  is  well  known.  Hut  it  is  a 
contempt  that  indubitably  creates  fami¬ 
liarity.  Let  us  take  one  recent  exam¬ 
ple  to  illustrate  the  iK)int.  A  study  of 
sales  statistics  relating  to  a  staple  pnxl- 
uct  in  the  fiKxl  held  revealed  a  declin¬ 
ing  consum])tion  durini*  the  past  de¬ 
cade. 

"Here  is  an  agency  task",  thought 
the  agency  man.  Uixm  interviewing 
.several  memlxjrs  of  the  .\ssiHiation 
siKinsoring  the  pnxiuct  in  (piestion.  they 
agreed  that  something  had  to  Ik*  done 
to  increase  the  consumption  of  the  pnKl- 
uct.  .\n  advertising  committee  was 
appointed  for  the  A.sst)ciation,  compris¬ 
ing  several  nieml)ers  of  the  industry 
factors.  A  constructive  plan  was  sub¬ 
mitted  which  included  a  schedule  for 
newsivaper  advertising  in  many  key 
cities  throughout  the  nation.  Hut  then 
something  happened.  Through  the 
grape-vine  route  a  publicity  man  had 
lieard  of  the  Association’s  intentions. 
A  comprehensive  presentation  relating 
to  the  greater  value  of  free  publicity 
procured  over  paid  advertising  was  sub¬ 
mitted.  Discussion  of  the  comparative 
merits  of  publicity  versus  said  advertis¬ 
ing  prevailed  througluiut  the  meetings 
of  the  .Association's  atlvertising  confer¬ 
ences.  Progress  was  halted. 

The  agency  man  was  asked  to  give 
reasons  why  publicity  alone  should  not 
l)e  considered.  That  his  story  was  in¬ 
telligently  presented  is  left  to  the  judg¬ 
ment  of  the  rea<ler.  Here  is  its  gist : 

"Concerning  the  merits  of  publicity 
alone  versus  paid  advertising,  it  is  gen¬ 
erally  known  that  organized  publicity 
can  l)e  really  valuable  only  when  co¬ 
ordinated  with  advertising  and  merchan¬ 
dising  efforts.  This  is  evidenced  by  the 
fact  that  wherever  publicity  is  consid¬ 
ered  by  manufacturers  or  trade  associa¬ 
tions,  it  is  used  as  a  secondary  medium. 
Where  it  stands  alone,  it  is  only  for 
the  purixjse  of  meeting  a  temporary  ex- 
t)edicncy. 

definite  comparison  of  publicity 
and  iiaid  advertising  is  practically  im¬ 
possible  since  they  are  non-competing 
factors.  Bt)th  must  l)e  used  simultan¬ 
eously  to  obtain  the  desired  objective 
to  reach  the  consuming  public  in  a 
broad  way.  and  without  this  founda¬ 
tion  and  background  it  would  be  folly 
to  try  to  increase  the  use  of  your  prod¬ 
ucts  merely  by  having  some  one  mail 
publicity  items  to  publications  and  ex¬ 
pect  what  few  of  these  that  are  ac¬ 
cepted  by  editors,  make  the  public  more 
conscious  of  yt)ur  i)rtxiucts. 

"The  publicity  man  knows  that  most 
publications  are  deluged  with  free  i)ub- 
Ucity  items  each  day.  and  that  only  a 
small  pcrccntaije  of  these  so-ealled 
‘puffs'  are  ever  published. 

“There  would  Ije  too  great  an  element 
of  chance  in  spending  money  on  public¬ 
ity  alone. 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics” 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


“Our  Coofcinf  School  under  the  direction  ol 
yoiv  Rnu,  which  clowd  today,  hai  been 
extremely  succeedul."  .  .  .  "The  attendance 
hat  been  up  to  normal,  with  perhaps  a  slisht 
increaie  over  the  one  which  was  held  here  in 
1931.  Our  linase  showed  a  thirty  percent 
increete  over  the  linase  ol  1931." 

(From  a  Kansas  newspaper) 


We  (iimraruec  and  deliver  a  definite 
amount  of  additional  national  autvertuing 


HOME  ECONOMICS 

SERVICE  CORPORATION 

t47  Peril  Ave.  New  yorii 

■STAmi.iSMCD  laca 


"No  attempt  is  made  to  discount  the 
worth  of  publicity,  but  it  must  lie  in¬ 
telligently  used  in  conjunction  with  con¬ 
structive  ailvertising  and  merchandising 
efforts." 

Other  factors  were  mentioned  con¬ 
cerning  the  many  other  assiK'iations  wlto 
use  paid  advertising  primarily  and  pub¬ 
licity  secondary,  Ixith  useil  in  conjunc¬ 
tion  with  each  other  in  the  effort  to 
attain  the  respective  association's  sales 
objei'tives. 

Here  was  a  logical  and  intelligent 
presentation  of  the  merits  of  Ixith  iiK-d- 
iums  under  consideration,  but  referring 
to  the  aUtve  mentioned  italics,  the 
agency  man  had  the  wrong  conceirtion 
ol  the  editors’  acceptance  of  free  "puffs." 
The  publicity  man  likewise  was 
asked  to  give  his  story  regarding  the 
merits  of  publicity  alone  and  without 
the  use  of  jiaid  advertising.  He  was 
smart.  Two  days  itreceding,  he  sub¬ 
mitted  a  column  "pnlT"  to  a  certain 
metropolitan  newsiiain-r  with  the  generic 
priKluct  term  mentioned  throughout  the 
write-up.  He  got  a  break.  The  item 
appeared  in  e.xcelleni  |Hisition  and  when 
he  was  ready  to  deliver  his  arguments 
to  the  -Association's  advertising  commit¬ 
tee  he  ffourished  the  newspaper  with  the 
article  in  (|Ue.-lion  therein.  It  is  not 
necessary  to  relate  what  IiapiK-ned  there¬ 
after  except  the  idea  of  paid  advertis¬ 
ing  was  discouraged  and  the  publicity 
man  got  the  job. 

Perhaps  the  "puffs"  are  apiK*aring  in 
newsiiaiK-rs  thronghont  the  country. 
The  writer  does  not  know.  What  is 
evident,  however,  is  the  fact  that  a  score 
or  more  newspapers  were  in  line  to  re¬ 
ceive  attractive  schetlules.  Hut.  alas, 
some  editorial  space  on  the  foixl  page 
undoubtedly  hail  to  be  filled.  It  was. 
And  a  newspaiier  advertising  cami)aign 
was  precluded.  The  writer  wonders 
how  many  other  advertising  campaigns 
are  electrocuted  in  this  manner,  hence 
the  (luestion.  "How  smart  are  newspaper 
publishers?” 


HARTFORD  TIMES  FAVORED 

Examiner  Recommends  It  Be  Granted 
Station — Ardmoreite  Granted  Permit 

(St'ecial  to  Kuitdk  A;  I’unLisiiER) 

W.vsHiNiiToN,  U.  C.  Sept.  4 — The 
L.xaminer's  report  on  the  api)lication  of 
the  Hartford  ( Conn. )  Times  for  permit 
to  construct  a  radio  broadcasting  station 
recommends  that  the  license  be  granted 
over  the  competing  applications  of  the 
Hartford  Hroadcasting  Comiiany  Inc., 
:uid  that  of  the  Worcester,  Mass..  Hroad¬ 
casting  C'omiiany.  The  report  laid  be¬ 
fore  the  Federal  Communications  Com¬ 
mission  is  subject  to  approval,  modili- 
cation  or  rejection  by  the  commission 
after  waiting  a  2(l-day  jK-riod  to  receive 
objections  from  parties  concerned. 

“The  applicant  shows  the  possibility 
of  a  wide  scojh;  of  public  service  and 
usefulness  to  its  liKal  community  in 
oi)eration  of  the  proposed  station,”  said 
Examiner  Melvin  H.  Dalberg  in  his 
neiKjrt. 

The  Communications  Commission 
granted  a  construction  permit  to  the 
.Ardmoreite  Publishing  Comnany  of 
.Ardmore,  Okla..  to  build  a  1210  kilo¬ 
cycle,  100  watt  broadca.sting  station. 

The  FCC  has  received  an  application 
of  the  Milwaukee  Journal  for  renewal 
of  its  WJEK  rebroadcasting  license. 


L.  A.  TIMES  STUDIO  MOVED 

Broadcasting  facilities  of  the  Los 
Angeles  Times  were  moved  into  the 
tower  of  the  new  building  recently  for 
the  first  time.  Although  the  struc¬ 
ture  has  been  occupied  since  July  1,  the 
Times  news  periods  continued  to  be 
read  from  the  tower  of  the  old  building, 
while  new  and  more  convenient  quar¬ 
ters  were  lieing  prepared  in  the  new 
bu'lding.  The  studio  is  located  on  the 
sixth  floor,  and  includes  a  reception 
studio  separated  l»y  a  soundproof  glass 
paitition  from  a  broadcasting  and  con¬ 
trol  room. 


MONTANA  PRESS  MEETS 

Thurston  Elected  New  Head  at  Golden 
Anniversary  Session 

.Montana  daily  and  weekly  newspa¬ 
permen  assembled  in  Great  F'alls  the 
last  week  of  .August  for  the  golden 
jubilee  convention  of  the  Montana  State 
Press  .Association.  O.  S.  Warden,  pub¬ 
lisher  of  the  Great  Tails  Tribune,  was 
host  to  the  convention. 

Heads  of  several  state  and  federal 
bureaus  addressed  the  delegates  on  ac¬ 
tivities  of  the  resiKCtive  dejiartments. 
Sjieakers  from  outside  Atontana  in¬ 
cluded  John  Fitzgerald  of  Chicago, 
jiartner  in  the  advertising  firm,  Rey¬ 
nolds- I'itzgerald.  Inc.  .Mr.  F'itzgerald 
warned  of  the  efforts  of  some  general 
adverti.sers  to  "chisel"  into  the  local 
fields. 

The  Montana  publishers  devoted  con¬ 
siderable  time  to  a  study  of  .state  stat¬ 
utes  with  a  view  to  clarifying  the  codes 
relating  to  county  printing. 

H.  Stanley  Thurston,  iniblisher  of  the 
Jiuiith  Basin  County  Tress.  Stanforn 
weekly,  was  elected  president  of  the 
slate  association.  He  succeeds  Charles 
H.  DraiKT,  publisher  of  the  Red  Lodge 
I'iekct-Journal,  weekly. 

Dawson  County  R  e  f  i  e  le,  in  its 
eleventh  year  under  G.  G.  Hoole,  re¬ 
ceived  the  twin  distinction  of  iK-ing  best 
all-around  weekly  and  of  having  the 
Ix-st  editorial  page.  Honors  for  front 
page  excellence  went  to  the  Tribune  of 
.'shelby.  Ne.xt  year  the  association  will 
meet  in  Yellowstone  Park. 


LAST  FREMONT  OLDER  STORY 

.Articles  by  the  late  Fremont  Older, 
publisher,  .'ban  ’■•raneisco  Cail-Bulleiin, 
have  continued  daily  on  the  jiajH-r's  edi¬ 
torial  i)age  for  nearly  six  months  after 
his  death.  The  last  article  by  the  famous 
Coast  etlitor  was  published  .\ug.  21.  It 
was  the  story  on  which  he  was  working 
the  day  he  died,  March  .3  of  this  year. 
Scores  of  articles  by  the  energetic  pub¬ 
lisher  were  found  in  his  desk  at  the 
time  of  his  death.  Mr.  Older  had 
worked  far  ahead  of  his  publication 
dates,  and  the  linal  three  articles  were 
based  on  Marvin  Lowenthal’s  “.Auto- 
biograjihy  of  Montaigne.” 


OCTOBER  PINEAPPLE  DRIVE 

McCann-Erickson  Named  by  HawaiUu 
Producer* 

McCann- Itrickson,  Inc.,  has  been  ap-‘ 
jiointed  by  the  Piiieapjdc  Producers’ 
Cooperative  .Association,  a  group  repre¬ 
senting  the  entire  Hawaiian  pineapple 
industry.  The  San  F'rancisco  office  ot 
McCar.n  -  Ivrickson,  Inc.,  served  the 
pineannle  industry  from  1020  to  1932. 
The  jKesent  pineapple  coojKrative  k- 
count  is  one  of  the  largest  originating 
on  the  Pacific  coast,  and  is  nation-wide 
in  its  scope.  The  San  Francisco  office 
of  McCann-li!rickson,  at  which  jioint 
the  advertisin.g  will  originate,  announces 
that  a  country-wide  consumer  campaign, 
supjKirted  by  intensive  trade  promotion 
activities,  will  start  in  Octolier. 

.Announcement  of  the  association’s  ad- 
■certising  program  will  not  Ik*  made  until 
after  a  conference  of  representatives 
of  the  organization’s  five  packing 
jilants.  The  meeting  is  planned  within 
a  week. 

Hawaiian  pineapple  wa.^  a  major 
newspajier  account  in  1933,  but  adver¬ 
tising  was  restricted  in  1934  and  there 
has  been  no  copy  to  date,  this  year. 
.Some  individual  members  of  the  co¬ 
operative  have  continued  advertising,  a 
Dole  jiineapple  juice  campaign  being 
conducted  in  June. 

Kenneth  Hokcher,  San  F'rancisco,  is 
advertising  manager  of  the  cooperative 
association. 


WOODCOX  JOINS  AGENCY 

.\])l)ointment  of  Vance  (.'.  WiKxfcox, 
former  director  of  advertising  and  sales 
jiromotion  for  Kelvinator  Corporation, 
to  head  the  Detroit  office  now  being 
established  by  Geyer,  Cornell  and 
Newell,  Inc.,  New  York,  to  handle  the 
Kelvinator  account,  has  been  announced 
by  H.  \V.  Newell,  vice-jiresident  of  the 
agency.  Mr.  Woodcox  recently  re¬ 
signed  from  Kelvinator  to  go  with 
Alontgomery,  Ward  &  Co.,  Giicago. 
The  agency  now  has  virtually  com- 
jileted  its  program  for  handling  the 
Kelvinator  account,  according  to  Air. 
Newell,  and  the  office  is  expected  to 
be  in  its  permanent  location  within  the 
next  w’cek  or  two. 
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HELP,  Help ! 


// 


We  know  where  it  is — help  (or  every  department  o(  a  news¬ 
paper.  And  more  is  known  than  merely  names  and  addresses. 
Each  applicant  for  a  position  is  investigated  by  us  as  to  his 
abilities  and  the  character  of  his  past  services  on  newspapers. 

CONFIDENTIAL 

Negotiations  between  employers  and  this  office  will  be 
treated  with  confidence.  'You  may  rely  implicitly  upon  our 
faithful  treatment  of  all  matters  in  accordance  with  your  dictates. 
There  is  no  charge  to  employer  at  any  time. 

METHOD  -  PHOTOGRAPHS 

Requests  for  information  about  suggestable  employees  will  be 
answered  immediately  by  forwarding  to  you,  individual  per¬ 
sonal  photo-lithographed  bulletins  giving  a  resume  of  the 
applicant's  experience,  and  also  a  reproduction  of  his  (her) 
photograph. 

SCOPE  IS  NATION-WIDE 

Men  are  available  throughout  the  U.  S.  (or  executive  and  staff 
positions  in  all  departmenb — Advertising  •  Editorial  •  Circu¬ 
lation  •  Art  •  Mechanical  •  Business  •  Classified  •  Promotion 

EWhen  inquiring,  please  mention  approximate  '”7 
salary,  or  at  least,  the  maximum  and  the  minimum. 

"Action  Starts  When  You  Tell  Us  You  Need  Help" 

E  &  P  PERSONNEL  SERVICE 

L.  P.  Llk«ly*  Mgr. 

1700  Times  Bldg.  ■  Times  Square  ■  New  York 

Afcncy  Phonc  BRyant  9-3055 
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C  ire  u  la  t  ion 


HOST  TO  1,600  CARRIERS 


insurance  costs  to 
be  protested 


Circul«tors  Gathering  Facts  on  De¬ 
livery  Safety  to  Present  Before 
National  Rating  Board  for  Re¬ 
vision  of  Classifications 


Concerted  action  to  bring  about  a 
revision  of  ne\vsi)ai)er  delivery  truck 
insurance  classifications,  looking  toward 
i  reduction  in  rates,  was  under  way  this 
week  with  a  questionnaire  in  the  liands 
of  1,000  circulation  managers. 

The  committee  apixjinted  at  the  Inter¬ 
national  Circulations  Managers  Associa¬ 
tion  meeting:  in  Cincinnati  last  June  has 
widen^  its  inquiry  from  the  New  York 
area  to  iiKlude  the  entire  nation,  and  is 
^king  accident  and  insurance  data  from 
all  but  the  .smallest  dailies.  Thomas  J. 
Dowling,  director  of  circulations  for 
Scripps-iloward  Newspapers  is  chair¬ 
man  of  the  group. 

Mr.  Dowling  emphasized  that  the 
National  Rating  Board,  composed  of 
all  the  stock  companies,  last  April 
shifted  most  newspa])er  trucks  to  a 
Afferent  classification  carrying  a  much 
higher  rate.  This,  according  to  Mr. 
Dowling,  in  spite  of  serious  application 
by  newspai)ers  to  the  matter  of  delivery- 
safety  aiKl  consequent  reduction  of  acci¬ 
dents. 

The  questionnaire  cites  that  the  Na¬ 
tional  Board  has  based  its  ratings  on 
a  selected  few  cases  which  arc  bad 
risks,  and  that  “every  new.spai)er  has 
had  an  increase  of  between  15  and  30 
per  cent  in  insurance  rates.  In  some 
cases  rates  have  doubled  in  the  past 
three  years.” 

The  committee  points  out  that  under 
the  system  now  in  oi)eration  newspaper 
trucks  arc  included  in  the  classification 
with  fire  trucks,  ambulances,  mail  trucks 
and  other  carriers  having  high  accident 
risk.  It  will  be  the  effort  of  the  I.  C. 
M.  committee,  on  the  basis  of  data 
submitted  on  the  questionnaire  forms, 
to  get  the  rating  Ixtard  to  shift  news¬ 
paper  trucks  to  an  intermediate  classi¬ 
fication  where  savings  in  rates  would 
be  considerable. 

Mr.  Dowling  says  that  in  many  in¬ 
dividual  instances  newspapers  have  been 
able  to  secure  from  their  local  agents 
ratings  carrying  lower  assessments 
than  those  called  for  by  the  April  rul¬ 
ing.  He  has  promised  these  papers  that 
their  figures  on  accidents  and  rates  will 
be  protected. 

One  of  the  objects  of  the  ccxjperative 
movement  is  to  insure  that  the  rating 
board  will  make  no  further  changes  in 
the  rate  structure  without  a  hearing 
where  representatives  of  the  newspaper 
circulation  departments  are  able  to 
present  their  findings  and  opinions. 


Springfield,  Mess.  Newspapers  Hold 

Second  Section  of  Carrier  Outing 

The  second  section  of  the  21st  annual 
outing  for  newspaperboys  of  the 
Springfield  (Mass.)  newspapers  was 
held  Aug.  21  at  Mountain  Park,  Holy¬ 
oke,  Mass.,  with  a  total  of  1,000  in 
atiendance.  The  young  salesmen  par¬ 
ticipating  in  the  event  included  those 
from  .'springlield.  West  Springlield, 
Agawam,  Ludlow,  Mass.,  and  Tliomp- 
sonville,  llazardville,  Somers,  Scittico, 
Somersville  and  Windsor  Locks,  Conn. 
The  previous  week  newspaperboys  of 
other  cities  and  towns  in  Western 
Massachusetts  were  provided  a  day’s 
enjoyment  at  the  park. 

.Arrangements  for  the  event  were  un¬ 
der  the  direction  of  Circulation  Direc¬ 
tor  Thomas  !•'.  Murphy,  Jr.,  and  Joseph 
Larose  of  the  Daily  ews,  Ray  Beach 
of  the  Springfield  Republican  and 
(jeorge  Toole  of  the  Springfield  Union. 


TOPICS  SELECTED  FOR 
CIRCULATION  MEET 


Central  States  Members  Will  Dis¬ 
cuss  Price  Increases,  Boy  Wel¬ 
fare,  and  Promoting  Saturday 
Editions 


CARRIERS  STAGE  SHOW 

•An  amateur  show  of  more  than  4U 
acts,  lasting  more  than  two  hours,  was 
the  highlight  of  a  picnic  for  city  car¬ 
riers  staged  by  the  Mihoaukee  Journal 
recently.  The  picnic  marked  the  close 
of  a  sales  drive,  and  was  attended  liy 
1,3()0  boys  who  had  obtained  four  or 
more  new  orders  during  the  campaign. 
The  amateur  show  idea  was  created 
and  handled  by  Elmer  Schroeder,  city- 
circulation  manager. 


“QUINT”  PHOTOS  IN  COLOR 

NE.-\  Service,  Inc.,  recently-  made 
available  to  its  clients  a  four-page 
readyprint  section  containing  photo¬ 
graphs  of  the  Dionne  quintuplets  in 
color,  the  first  time  photographs  of  the 
quintuplets  have  been  reproduced  in 
color. 


77,450  SAW  FOOTBALL  GAME 

A  crowd  of  77,450  spectators  wit¬ 
nessed  the  Chicago  Tribune’s  second 
annual  football  game  betw-een  the  Col¬ 
lege  All  Americans  and  the  Chicago 
Bears  at  Soldiers’  Field  the  ey-ening  of 
-Aug.  29.  The  second  half  of  the  great 
outdoor  spectacle  was  marred  by  rain¬ 
fall.  The  game,  won  by  the  Bears, 
5  to  0,  was  reported  by  more  than  400 
sports  writers.  Folic  wing  the  game, 
the  Tribune  was  host  to  the  sports 
writers  at  a  buffet  supper  in  the  Red 
Lacquer  Room  of  the  Palmer  House. 
•Arch  Ward,  Tribune  sports  editor,  had 
charge  of  arrangements  for  the  event, 
profits  from  which  will  be  clivided 
equally  among  three  Chicago  charity 
organizations.  .Associated  with  the 
Tribune  were  105  newspapers  which 
enducted  popular  polls  in  picking  the 
college  players  and  coaches.  The  All 
Stars  were  chosen  in  a  national  poll 
b)-  737,918  fans  while  the  coaches’  poll 
drew  7,317.821  votes.  Wilfrid  Smith, 
Tribune  sjxirts  writer,  was  field  judge. 


292  BOYS  VISITED  NEW  YORK 

Two  hundred  and  ninety-two  Buffalo 
tivning  Xervs  carriers  accompanied 
by  23  district  managers  have  returned 
TOrne  after  a  four-day  vacation  trip  in 
Aew  York,  as  guests  of  the  paper. 


KNOW  MORE! 


Writes  EARLE  MARTIN,  Editor,  The  Cleve¬ 
land  News:  ''I  find  FACT  a  great  help  in 
assembling  data  lor  editorial  purposes/' 
Editor  E.  T.  LEECH,  The  Pittsburgh  Press: 
"We  have  found  FACT  a  very  useful  and  com¬ 
prehensive  reference,  particularly  for  our 
telegraph  editor  and  editorial  writers.  The 
first  week  we  subscribed  we  secured  valuable 
information  ior  use  in  two  editorials,  which  it 
would  have  taken  us  a  long  time  to  look  up  in¬ 
dependently  and  which  was  undoubtedly 
worth  the  full  year's  CMt."  Editor  PAUL 
KELTY,  The  Oregonian,  Portland:  ''We  find 
FACT  very  useful  for  quick  reference,  and  in 
its  contents  frequently  find  suggestions  for 
editorial  topics.  I  consider  it  well  worth  its 
price  to  any  newspaper." 

FACT  is  a  unique  weekly  information  and 
ready-reference  service,  ^ch  issue  contains 
more  than  100  highly  significant  factual  items 
of  current  importance,  boiled  down  from 
125  authoritative  publications  in  nine 
ian^ua^es.  Four  sections:  U.  S.  Affairs, 
World  Affairs,  Economic  Trends,  Social 
Trends.  Edited  in  the  historical  spirit.  No 
dramatisation  or  "interpretation."  Plain  in 
appearance  but  100%  "red  meat." 

Every  three  months  subscribers  receive  the 
CUMULATIVE  INDEX.  The  weekly  issues  and 
the  Index,  placed  in  the  Full-Year  Flexible 
Binder,  comprise  a  complete  and  up-to-date 
history  of  the  year. 

FACT  now  costs  $  10  a  year  ($  1  extra  for  the 
Binder  with  subscriber's  name  in  gold  on 
cover).  ON  SEPTEMBER  25TH  THE  PRICE  i 
GOES  UP  TO  $16. 

If  you  act  now  you  can  have  a  TRIAL 
SUBSCRIPTION  TO  FACT,  10  ISSUES 
FOR  $2.  At  the  end  of  10  weeks— if 
you  think- as  much  oi  FACT  as  do 
many  of  America's  leading  editors, 
writers,  financiers,  public  men  and 
educators — you  have  the  privilege  of 
subscribing  for  A  FULL  YEAR  at  the 
present  $10  rate.  Thus  you  save  $6. 
And,  to  the  readers  of  EDITOR  &  PUBLISHER: 
If,  after  receiving  ten  issues  of  FACT,  you  feel 
you  have  not  had  your  money's  worth,  we  will 
gladly  refund  your  $2.  Mail  check  or  bills 
today. 


O.  D.  KEEP,  Publisher 

342  Madison  Ave.,  N.  Y.  C. 

(Please  Menbon  "Editor  &  Publisher") 


{Special  to  Kditor  &  Publisher) 

Ciiic.vuo,  Sept.  .1 — A  well-rounded 
program  of  talks  and  discussion  on  vital 
circulation  promotion  prt)blems  has 
Ix-cn  arranged  for  the  fall  meeting  of 
the  Central  States  Circulation  Man¬ 
agers’  Association  to  l)e  lield  here  at 
the  Palmer  House,  Sept.  10  and  11,  ac¬ 
cording  to  program  plans  announced 
this  week  by  Frank  K.  Wliite,  Rock¬ 
ford  (111.)  Register-Republic  and  .S’tar, 
vice-president  of  the  group. 

President  (ieorge  B.  Moffett,  of  the 
Mihmukee  Sentinel,  will  preside. 

Si>ecial  entertainment  has  I)een  ar¬ 
ranged  by  Editor  &  PuBLisiitur  for  the 
Tuesday  and  Wednesday  noon  lunch¬ 
eons.  The  program  follows : 

Ti-esday,  Sept.  10 

Report  of  Officers  and  Committees;  Presi¬ 
dent’s  .-Vddress. 

Promoting  a  Carrier  Contest,  I..  Webb 
Hurt,  Battle  Creek  (Mich.)  Moon-Journal, 

What  Can  a  Circueation  .Manager  Do 
TO  Keep  Boys’  Entiivsiasm  at  Its  Peak 
-After  IIe  Has  Been  (^ARRYING  for  -Some 
Time?.  Hex  yisher.  East  St.  Louis  Journal. 


Training  Carriers  to  (Iet  Their  Full 
Profits,  Jesse  Birks,  Decatur  (111.)  Herald 
and  Review. 

National  Newspaper  Boys’  Week,  C.  K. 
Jefferson,  Des  Moines  (Iowa)  Register  and 
Tribune. 

Carrier  Conve.ntions:  (jeo.  Moffett,  Mil- 
zvaukee  Sentinel;  C.  K.  jetferson.  Des  Moines 
Register  and  Tribune:  K.  K.  White,  Rock- 
ferd  (Ill.)  Star  and  Register-Republic. 

White  FIlephants  In  Business.  F.  U. 
Mayer,  president,  .Merchandising  Institute  of 
America. 

Tuesday  Afternoon 

Price  Increase  and  Effect.  I.ou  HotT- 
man,  St.  Louis  Star  and  Tims;  John 
Canny,  Madison  tWis. )  State  Journal. 

Promoting  a  Saturday  Afternoon  Paper, 
Walter  Parker,  Chicago  Ameri'an. 

The  Plan  That  Produced  the  Most 
Business  During  Past  Six  Months,  Harold 
Shugard,  .Sf.  Paul  Daily  News. 

What  Are  Plans  for  Fall  and  Winter?, 
W.  (i.  .\ndrews.  Fort  Wayne  (Ind.)  News- 
Sentinel. 

Supervision  and  Collections  in  Negro 
Communities,  Jasper  E.  Kison,  Louisville 
(Ky.)  Courier  Journal  and  Times. 

Mail  Subscriptions,  R.  W.  Taylor,  Flint 
(Mich.)  Daily  Jouriuil. 

Wednesday  Morning,  Sept.  11 

How  Can  a  Small  Daily  Successfully 
Compete  With  a  Larger  One  That  Circu¬ 
lates  IN  Same  Territory?,  W.  H.  Edwards, 
DeKalb  (Ill.)  Daily  Chronicle. 

Carrier  Promotion  VVithout  Substa¬ 
tions,  G.  E.  Eckerstrora,  St.  Paul  Dispatch; 
Wm.  Buckberg,  Aurora  (Ill.)  Beacon  News. 

Developments  to  Date  on  Publishers 
Liability  for  Accidents  to  Carriers,  Rob¬ 
ert  C.  Eurman,  Des  Moines  Register  and 
Tribune.  „  . 

Where  Are  We  Headed?,  F.  K.  White, 
Rockford  (Ill.)  Star  and  Register-Republic. 

College  Scholarships  for  Carriers.  R. 
M.  Meintire  Des  .Moines  Register  and  Trib- 


COAST  GROUP  TO  MEET 

The  California  Circulation  Managers’ 
.Association  will  hold  its  convention 
Oct.  20-22  in  San  Diego. 


"Ever  since  1922  I 
l)een  a  weekly  reader  of 
E.  &  P.  the  term  by  which 
I  choose  to  identify  your 
good  publication. 


“In  the  intervening  years- 
the  weekly  issues  and  the 
annual  directories  and  market 
guides,  never  have  been  miss¬ 
ing  from  my  desks  in  battle- 
scarred  Chicago,  Denver  and 
Detroit.  It  has  Itecome  a  letter 
from  home  every  Monday  morn¬ 
ing  that  keeps  me  in  relativel.V 
close  touch  with  the  profession 
still  like  to  regard  as  my  own, 

“In  tact,  a  man  in  the  public 
relations  game  who  acts  as  liaison 


JAMES  W.  iIRW’lN 
Direclor  oj  Publicity 

Dayton  Divisions,  General  Motors Corp. 


officer  lietw-een  the  press  and  an  in¬ 
dustrial  and  sales'*  organization  just 
can’t  get  along  without  it.’’ 


Xational  adaertisers  read  Editor  o’ 
Publisher  and  thus  it  Jollows  that  the 
ohi'ious  thing  Jor  publishers  to  do  is  tr> 
tell  their  storg  where  it  will  he  read. 


EDITOR  and 
PUBLISHER 
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Retail  News  and  Notes 

By  RICHARD  WEBSTER 


PKkSOXALS:  Ira  A.  Hirschmann, 
vice-president  of  Saks-l-ifth  Avenue, 
on  liis  recent  return  from  his  usual  sum¬ 
mer  trip  to  Europe,  expressed  the  opin¬ 
ion  that  new  heavy  taxes  here  will  tend 
to  release  money  both  for  promotion  and 
for  charity. 

Edward  A.  Eilene  of  Boston,  suddenly 
stricken  with  pneumonia  in  Moscow, 
Russia,  made  a  speedy  and  remarkable 
recover}’,  thanks  to  the  exj^ert  care 
given  by  a  Berlin  si)ecialist.  Dr.  Hans 
Lehseldt,  who  went  to  Moscow  by  plane. 
The  Soviet  doctors  seenie<l  entirely  un¬ 
able  to  agree  on  the  propr  treatment 
for  their  distinguished  patient.  .-Kfter  a 
month  in  Carlsbad,  Mr.  Eilene  will  re¬ 
turn  to  the  United  States — and  we  may 
then  have  more  details  of  the  long- 
expected  chain  of  department  stores  he 
has  been  projecting. 

Bernard  Flanagan  has  resigned  as 
sales  manager  of  the  B.  Forman  Com¬ 
pany  in  Rochester  to  become  publicity 
director  of  the  F.  &  R.  Lazarus  &  Co. 
department  store  in  Columbus,  Ohio. 
He  had  been  publicity  director  of  Gim- 
bel  Brothers,  New  York,  and  of  R.  H. 
White  Company,  Boston. 

David  Ovens,  president  of  the  Na¬ 
tional  Retail  Dry  Goods  .Association, 
and  head  of  a  retail  store  in  Charlotte, 
N.  C.,  has  been  in  Europe  for  the  sum¬ 
mer  and  has  lectured  at  a  summer 
school  held  in  Oxford. 

Charles  S.  Cash,  owner  of  a  retail 
chain  of  nut  stores — “Cash’s  mee-tee 
nuts  and  every  good  nut  that  grows’’ — 
died  last  month  at  the  age  of  45.  His 
chain  at  one  time  included  23  stores. 
He  was — 24  years  ago — the  first  retailer 
to  confine  his  stock  to  nuts.  .After  his 
first  store  at  223  Fulton  Street  had 
proved  a  success — partly  because  of  its 
gay  paint  and  display — he  opened  a  sec¬ 
ond  at  Madison  and  42d  street.  The 
business  was  almost  entirely  a  one-man 
affair.  His  name — along  with  that  of 
James  Cash  Penney  and  Robert  Dol¬ 
lar’s — has  always  struck  the  foreign 
student  of  American  business  as  “in¬ 
credible,  unless  it  made  up.’’ 

*  * 

Miss  Helen  R.  Norton,  for  14  years 
assistant  director  of  the  Prince  School 
of  Store  Service  before  her  three  years 
manager  of  the  personnel  group  of  the 
National  Retail  Dry  Goods  Association, 
will  return  this  fall  to  the  Prince  School 
as  acting  director.  She  succeeds  Mrs. 
Lucinda  W.  Prince,  founder  of  the 
school  in  1905,  who  died  this  June  and 
with  whom  she  had  long  been  associated. 
Miss  Norton  was  educational  director 
of  R.  H.  White  &  Co.,  Boston,  and  em¬ 
ployment  manager  for  Halle  Bros., 
Cleveland,  Ohio. 

* 

ONE  of  the  remarkable  outgrowths 
of  the  Farm  Credit  .Administration 
is  a  Federal  Credit  union  charter  to  re¬ 
tailers,  the  New  York  Pharmaceutical 
Conference,  Inc.,  which  becomes  the 
NYPFCU.  Members  of  the  State 
Pharmaceutical  Association  are  eligible 
for  membership  on  subscribing  to  shares 
(par  value,  $5)  on  which  they  can  bor¬ 
row  up  to  80  per  cent  of  their  subscrip¬ 
tions.  .Apparently  FC.A  will  not  loan 
money  or  make  any  discounts  to  the 
members  of  the  Pharmaceutical  Federal 
Credit  Union.  Its  formation  is  called  a 
step  “to  rehabilitate  the  financial  struc¬ 
ture  of  the  retail  drug  trade... a  flank 
attack  on  the  forces  of  depression.’’ 

*  m  * 

HE  30th  annual  convention  of  the 
American  National  Retail  Jewelers 
Association  in  New  York  at  the  Wal¬ 
dorf-Astoria  the  last  week  of  August 
called  attention  to  the  improvement  of  this 
branch  of  trade.  Dr.  Paul  T.  Chering- 
ton  estimated  the  total  sales  of  jewelry 
at  $536,0(X),000  in  1929  and  at  only 
$175,000,000  in  1933.  Last  year  the  to¬ 
tal  reached  $200,000,000  and  the  .Asso¬ 
ciation  hopes  to  double  that  annual  fig¬ 
ure  in  1936,  getting  back  to  almost  75 
per  cent  of  the  grand  sum  sold  in  1929. 
At  present  there  are  new  highs  reported 
in  jewelry  sales  in  tlie  West,  South¬ 
west  and  Midwest;  the  East  still  lags. 


William  Gibson,  President  of  the  Na¬ 
tional  .Association  of  Credit  __  Jewelers 
rccommende<l  budgetting  3  to  5  per  cent 
of  total  credit  and  cash  sales  for  adver¬ 
tising.  And  George  J.  Gruen,  treasurer 
of  the  Gruen  Watch  Comi)any,  said: 
“Go  after  this  business  by  advertising. 
Don’t  sit  there  and  wait  for  it  to  come 
into  your  store.’’ — Lots  of  ammunition 
for  soliciting  jewelers’  advertising  in 
newspapers ! 

*  * 

NRA  Research  Committee  in  a  pre¬ 
liminary  report  announces  that  be¬ 
tween  lO.CKK)  and  15,000  employers  have 
lengthened  hours  or  cut  wages — or  done 
lK)th.  Retailing,  the  Fairchild  weekly, 
gets  alKiut  the  .same  result  in  a  study 
of  18  Eastern  cities.  Earl  W.  Fllhart’s 
editorial  comment  is :  “If  businessmen 
generally  handle  their  re-won  freedom 
unwisely  the  issue  will  go  to  Congress 
or  to  the  country.  If  it  comes  to  a  mat¬ 
ter  of  votes,  the  employers  are  likely  to 
lose.”  That  is  pragmatic! 

m  *  * 

OPEN  or  shut  the  Saturday  l)efore 
Labor  Day?  is  an  old  puzzle.  In 
New  York  and  Brooklyn  more  depart¬ 
ment  stores  were  open  than  closed.  One 
<laily  make-up  put  side  by  side  a  two- 
column-by-50-line  advertisement  of  Lord 
&  Taylor — “will  l)e  open  this  Saturday 
9:30  to  5:30” — and  a  three-column-by- 
100-line  announcement  of  the  contrary 
by  Macy’s,  which  had  such  a  lot  of  posi¬ 
tive  selling  with  its  negative  message 
that  it  is  transcribed  here:  “New 
York’s  most  popular  store  will  be  closed 
this  Saturday. .  .Shop  tonight  until  8 
and  tomorrow  until  5:30.  Help  your¬ 
self  (for  cash)  to  our  stock  of  more 
than  300,000  different  tempting  cash 
bargains.  Get  all  your  Labor  Day  sup¬ 
plies  today  and  tomorrow.  For  Macy’s 
will  be  closed  Saturday.  Sunday  and 
Monday,  in  order  to  give  your  favorite 
sales  clerk  and  her  10,000  colleagues 
time  to  recharge  their  batteries.  It’s 
been  a  big  month.  Still  is.  But  you’ll 
have  to  hurry  to  get  your  $16.98  lounge 
chair  (modern)  and  your  bound  broad- 
loom  rug  (one-third  to  one-half  off). 
.And  remember,  these  are  only  two  of 
the  hundreds  of  super-colossal  values 
that  distinguish  these  last  two  days  of 
the  Midsummer  Furniture  Sale  and 
Macy’s  Great  .August  Savings  Sales. 
(For  other  Macy  news  see  pa^e  4)”. 

* 

“'T'HE  Hearns  SHARE-the-PROF- 
A  ITS  Plan  Starts  Soon”  and  it  is 
well  explained  and  promoted  in  three 
tyiies  of  copy,  all  using  seven  columns 
full.  First,  the  notable  public  man,  big 
lK>rtrait,  and  big  headline,  approving 
(directly  or  indirectly)  Hearns  profit- 
sharing — Henry  Ford  saying  “24  Mil¬ 
lion  F'ords  Prove  it  pays  to  share  profits 
with  Customers  and  limployees!”  and 
Vice-President  Garner  saying  “I  Like 
this  Share-the- Profits  Plan  of  Hearns!” 
The  .second  style  is  all  text — just  an 
exposition.  Third  looks  a  good  deal 


The 
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like  the  first  style,  more  than  half  big 
display  ixirtrait  and  headline — but  the 
IMirtrait  is  of  an  imaginary  consumer 
and  customer  and  the  headline  is  some¬ 
thing  like  "B(7Y !  it’s  Great  to  be  a 
‘Partner’  of  Hearns.  I’m  Helping  it 
Grow  and  I  Share  the  Profits !” 

*  ♦  ♦ 

“O  OME  of  the  most  si)ectacular  in- 
O  creases  in  many  years”  is  the  Dun 
&  Bradstreet  characterization  of  busi¬ 
ness  in  the  last  week  of  .August.  The 
gain  over  the  same  week  in  1934  for 
retail  sales  runs  from  2  to  20  per  cent. 
Cool  weather  helped  the  early  sales  of 
fall  merchandise  and  hindered  late 
clearances  of  warm-weather  goods. 

In  the  New  York  metropolitan  area 
department  store  sales  for  all  this  Au¬ 
gust  just  alxiut  equals  the  total  for 
.August  1934,  which  was  a  pretty  good 
month,  setting  a  high  standard  of  com¬ 
parison. 

For  the  last  week  the  gains  at  retail, 
according  to  Dun  &  Bradstreet,  were  4 
to  8  i>cr  cent  in  New  luigland ;  2  to  4 
per  cent  in  the  East;  5  to  10  per  cent  in 
the  industrial  jjarts  of  the  Middle  West, 
and  15  to  45  per  cent  in  the  agricultural 
parts  of  the  same  territory;  to  40  per 
cent  in  the  Northwest,  which  is  having 
the  best  volume  for  the  time  of  year 
in  seven  .seasons ;  8  to  14  per  cent  in  the 
Southwest;  10  to  20  in  the  South;  and 
10  to  18  on  the  Pacific  Coast.  (All 
these  percentages  are  gains  over  the  cor¬ 
responding  week  in  .August  1934.) 

♦  ♦  * 

A  FEW  assorted  indexes  of  current 
and  recent  business: 

The  New  England  Council  has  re¬ 
ported  four  recovery  movements  since 
July  1932.  “In  the  fir.st  three,  the  gains 
were  wiped  out  by  subsequent  declines. 
The  fourth  recovery  Ixigan  after  the 
general  textile  strike  last  fall  with  the 
index  moving  up  to  83  in  January.  The 
generally  expected  summer  slump  ap- 
|)ears  to  have  lx?en  avoided.”  The  July 
iiide.x  was  80.6,  a  rise  of  5.4  from  June. 

.At  the  end  of  .August  the  furniture 
industry  was  about  25  per  cent  above 


last  year.  In  a  slight  seasonal  slump  i* 
August  the  Pacific  (Yiast  volume  was. 
third  lietter  than  a  year  ago. 

Total  dividends  declared  this  Augn# 
were  a  little  more  than  4  per  cent  bet- 
ter  than  in  .August  19.14  ( $258,294 45g 
for  674^corporations  against  $247|470^ 
for  627  corporations).  For  the  chaia 
store  group  the  total  was  off  alwut  14 
per  cent,  and  for  department  stores  up 
alxiut  17  per  cent.  Mail  order  hom, 
dividends  were  not  reported.  The  ma- 
jor  gains  were  in  industry  not  trade- 
copper  (from  $112,075  last  year  to 
$1,612,889,  a  jump  of  over  1340  po 
cent),  motor  equipment  (almost  dou¬ 
bled),  and  railroads  (more  than  11  per 
cent).  Dividends  in  tobacco  corpora- 
tions  more  than  doubled. 

Domestic  sales  of  refrigerators  (14 
companies)  this  July  were  almost  39  per 
cent  more  in  units  and  28  per  cent  more 
in  dollar  value  than  a  year  ago ;  and  for 
seven  months  22  per  cent  more  in  units 
and  better  than  11  pr  cent  in  dollars. 

F'or  the  week  ending  August  21st,  the 
New  York  Telephone  Company  gained 
135  stations  this  year — against  a  loss  of 
1,349  in  1934,  of  1,505  in  19.33,  and  of 
5,196  in  1932,  same  week.  This  is  the 
first  week  to  show  a  gain  since  the  sum¬ 
mer  loss  began  in  the  middle  of  May. 
The  loss  in  July  was  almost  75  per  cent 
greater  than  the  number  of  stations 
gained  from  January  1st  through  June. 

National  Cash  Register  Company’s 
July  domestic  orders  were  26.6  jier  cem 
better  this  year  than  last ;  and  for  seven 
months  this  year  is  15.3  per  cent  ahead 
of  1934  same  period. 

For  six  months  ended  June  30th  this 
year  Carrier  Corporation  (making  air- 
conditioning  machinery,  sold  largely  to 
department  stores)  showed  a  net  profit 
of  $25,914,  against  a  net  loss  last  vear 
first  half  of  $105,118. 

For  six  months  ended  July  31  this 
year  W.  T.  Grant  &  Co.  sales  were 
$41,555,814  against  $37,5.38,664  in  the 
first  half  of  19.34 — a  gain  of  10.7  per 
cent.  Net  earnings  increased  only  Ifi 
per  cent,  from  $658,880  last  year  to 
$6,669,525. 
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UR  OVN  VORLT) 

or  Letters 


s  a  youngster  (ieorge  Seldes  ideal- 
■\  ized  the  newspaper  profession.  Ills 
‘rst  item  on  his  iirst  iiaiier,  the  I’ltts- 
La/i  Leader,  was  written  to  read: 

“Stanislaus  Swhinidt,  agetl  32,  ot  1811 
renter  \venue.  driver  of  a  Silver  Top 
Brewing  Company  delivery  wagon,  was 
lightly  injured  at  10  o’clock  this  morn- 
i^ng  when  his  wagon  was  struck  by  a 

street  car.’  . 

It  appeared  in  the  paper  with  Silver 
Xop”  deleted.  Silver  Top,  it  turned 
uot,  was  a  large  advertiser. 

.Mr'  Seldes  starts  out  his  new  l)ook, 
•f  reedom  of  the  Press,”  with  this  anec¬ 
dote.  It  marked  the  beginning  of  his 
iducation.  he  says.  ■  n-  ,  . 

Further  experiences  in  Pittsburgh 
and  in  Europe  as  a  war  corresiiondent 
completed  it. 

Mr.  Seldes  has  drawn  on  his  own 
career  and  a  searching  study  of  news- 
laper  practices  to  form  the  material  for 
this  book.  Much  of  the  material  is  old, 
liiit  it  is  put  together  so  skillfully  and 
in  such  coherent  order  that  it  gathers 
great  force  as  it  rolls  along.  It  is  not 
a  book  to  be  taken  lightly,  for  it  will 
likely  lie  widely  read  and  it  constitutes 
a  damning  indictment  of  press  freedom 
as  practiced  by  newspapers.  Those  in¬ 
stances  of  press  corruption — big,  as  the 
story  of  Teapot  Dome,  and  little,  as  the 
nft-told  stories  of  a  department  store 
owner  dominating  the  policy  of  a  small¬ 
town  daily— all  are  fitted  perfectly  into 
place  to  make  an  argument  that  will 
seem  to  many  to  be  unanswerable :  That 
freedom  of  the  i>rcss  is  a  myth,  largely 
liecause  of  the  venality  of  publishers. 

The  main  part  of  the  book  is  taken 
lip  with  exposing  the  forces  working 
against  our  free  press :  financial,  poli¬ 
tical,  .social  and  advertising,  and  in  ad¬ 
dition  is  shown  the  human  elements  in 
conflict  among  editors,  such  as  idealism 
and  profits. 

The  story  of  the  fight  against  the 
Tugwell  Bill  is  built  up  by  a  long  cata¬ 
log  of  instances  where  advertisers  have 
dominated  their  newsiiapcrs,  with  con¬ 
siderable  emphasis  on  department  store 
advertisers — "the  most  freciuent  and 
flagrant  .story.”  Mr.  Seldes  feels,  that 
regulation  of  medicine  and  focxls  is  a 
long  way  off  because  “nothing  can  be 
done  without  a  free  press,  and  the  free 
press  is  too  busy  looking  after  its  free¬ 
dom  to  fight  the  battle  for  the  con¬ 
sumer.” 

Of  the  1929  stock  market  crash,  Mr. 
.Seldes  writes ; 

The  press,  instead  of  furnishing?  America 
with  sound  economic  truth,  furnished  the 
lies  and  buncombe  of  the  merchants  of 
Necurities,  which  termed  an  economical  de- 


hade  a  technical  >iiuation.  .  .  There  were 
.\inerican  tconoinists  who  proved  tliat  in  the 
iKJom  years  that  there  was  no  national  pros* 
l‘eritv  .  .  .  Hut  such  economists  were  con- 
>idercd  traitorous  railicals  in  19J8  and  1929. 
They  found  a  small  public  through  the 
magazines;  the  newspapers  would  not  touch 
their  anti-American  ideas  or  tacts. 

Ignorance  of  editors,  he  goes  on,  is 
no  e.xcuse,  since  "intelligence  could  have 
lieen  lioiight  at  a  small  price.” 

In  "Source  and  Forces”  Mr.  Seldes 
takes  up  the  .Associated  Press,  the  .Vctc 
Vork  Titiicf,  \V.  R.  Ilcarst,  the  .Amer¬ 
ican  newspapers  in  Paris,  and  “Poisoned 
Springs  of  World  Xews,”  the  last  de¬ 
scribing  the  world’s  press  associations. 
Sjiecific  in.stances  of  bias  on  the  parts 
of  all  are  cited. 

Mr.  Seldes,  after  his  chamber  of  hor¬ 
rors,  tells  of  the  struggle  being  made 
for  a  free  press,  although  many  phases 
of  this  struggle  he  is  inclined  to  view 
cynically.  Concerning  the  free  press’s 
attitude  toward  labor,  be  outlines  the 
situation  in  the  San  I'rancisco  general 
strike  and  other  instances,  and  con¬ 
cludes:  “The  press  insists  on  its  free¬ 
dom  but  denies  labor — whether  radical 
or  conservative  A.  F.  of  L. — its  free¬ 
dom.”  His  remarks  on  the  fight  of  the 
.A.  N.  P.  A.  and  the  I.  C.  M.  A.  against 
the  Child  I^bor  amendment  to  the  con¬ 
stitution  are  especially  caustic.  The 
press,  he  says,  “supports  the  contin¬ 
uance  of  child  lalxir  for  purely  financial 
reasons,  fretiuently  raising  moral  ban¬ 
ners  to  cover  up,  just  as  it  raises  Red 
scarces  against  strikers.”  He  notes 
newspaper  exceptions  to  tliis  generality. 

The  fight  of  the  ncwspaiiers  for  in¬ 
clusion  of  a  free  press  guarantee  in 
their  NR  A  code  was  hardly  an  heroic 
l)attle,  in  the  opinion  of  Mr.  Seldes. 
He  tells  the  story  from  the  beginning, 
with  many  direct  quotes  and  ixiintcd 
comments.  The  guild  story  is  also  told 
in  full,  with  sympathy. 

To  lighten  the  blackness  of  his 
charges  Mr.  Seldes  appends  a  “roll  of 
honor,”  which  tells  of  various  news¬ 
papers  and  newspapermen  who  have 
fought  for  the  integrity  of  the  press  and 
independence  of  editorial  management. 
He  names  numerous  Washington  cor¬ 
respondents  who  have  distinguished 
themselves  through  honest  reporting, 
places  Marlen  E.  Pew,  editor  of  Editok 
&  PrBLiSHER,  high  lip  in  the  ranks  of 
those  who  have  fought  most  valiantly 
for  a  free  press,  lauds  the  work  of  Ern¬ 
est  Griiening  and  other  fighting  editors, 
and  mentions  fights  of  various  newspa- 
|)ers  against  corruption  and  other  evils. 

He  w’ades  through  all  the  muck  and 
mire  that  has  liecn  hurled  at  news¬ 
papers  for  the  past  several  decades,  as- 


once  tells  the  truth, 
all  the  truth,  and  noth¬ 
ing  but  the  truth. 

—WILLIAM  ALLEN  WHITE 


FreedoMt%  Press 

By  GEORGE  SELDES 

Author  of  YOU  CAN  T  PRINT  THAT 

Here  is  a  publishinR  event  which  the  intellinenl  public  has  long  lieen 
wailing  for.  In  this  lively  and  fearless  hook  a  veteran  newspaperman  tells 
what  is  wrong  with  our  press.  He  pulls  no  punches.  He  gives  countless 
instances  of  the  distortion  or  suppression  of  news,  and  the  reasons  liehind 
it.  Freedom  of  the  Press  will  cause  a  stir.  "It  is  good  for  sore  eyes  to 
take  a  square  look  at,"  writes  William  Allen  White.  S2.75 


BOBBS. MERRILL  I 


siduonsly  iiointing  out  the  Ixid  spots, 
ridiculing  the  actuality  of  a  free  press, 
denouncing  tlie  surrender  of  editors  and 
imlilisliers  to  venal  interests  and  thus 
licconiing  liesinirclied  with  the  same 
venality,  demonstrating  in  vivid  terms 
lliat  the  pnlilie  interest  is  not  served 
faithfully  liecause  of  the  set-up  of  the 
press.  Ill  the  end  he  emerges  still  ideal¬ 
istic,  as  he  was  at  the  hcginiiing  of 
his  career.  He  thinks  a  free  press  is 
]Kissihle  under  favorable  conditions. 
He  entertains  the  idea  of  an  endowed 
"stringless”  indeiH:ndent  paper.  He  com¬ 
ments  favoiahly  on  the  ad-less  news- 
paiier.  the  high-priced  newspaiicr  in¬ 
dependent  of  advertisers,  and  other  pal¬ 
liatives  and  cures. 

He  concludes  by  saying  he  thinks  the 
solution  for  a  free  press  otTered  by  the 
guild — that  reporters  lie  given  a  greater 
share  and  responsibility  in  newspaiicr 
making — is  the  best.  “The  difference 
between  the  Guild  and  the  publishers,” 
he  says,  "is  this :  the  former  displays 
a  social  conscience  while  the  latter  still 
lives  in  the  golden  hut  dying  age  of  the 
socially  irrcsno'icjhie  profit  motive.” 

The  liook  is  published  hv  the  Bobbs- 
Mcrrill  ($2.75).— J.  W.  P. 


The  newspaper  may  do  us  serious 
spiritual  damage  unless  we  handle 
it  with  ihe  utmost  caution.  It  may 
damage  ns  anyway ;  hut  1  find  that  I 
can  protect  myself  against  some  of  its 
undoing  effect  by  being  wise  to  a  few 
of  its  wiles  and  by  approaching  it  with 
.  1  the  wariness  with  which  a  mongoose 
tipproaches  a  cobra.” 

Hugh  Stevenson  Tigner,  Universalist 
minister  at  Middletown,  N.  A’.,  in  an 
article  “.A  Gentle  Reader  Drops  the 
-Adjective”  in  the  Aug.  28  Christian 
(  entury,  thus  sums  up  his  annoyance, 
tempered  with  admiration,  for  the  news¬ 
paper. 

The  world  the  newspaper  brings  him. 
he  says,  is  “a  world  of  false  per¬ 
spectives. .  .of  snythetic  composition... 
a  crazy,  screeching.  Alice-in- Wonder¬ 
land  .sort  of  world.”  “I  desire,”  he 
adds,  “useful  information;  the  newspa¬ 
per  desires  simply  to  excite  me.” 

Mr.  Tigner  says  his  defensive  attitude 
toward  the  newspaper  follows  the  know¬ 
ledge  that  the  press  is  operated  for 
profit,  and  that  whatever  social  service 
is  performed  is  incidental  and  sporadic. 
The  newspaper  is  “one  of  the  major 
unsolved  social  problems.”  he  says. 
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Ad  of  the  Month 

August  was  a  pretty  iXK)r  month 
as  far  as  good  newspaiier  promo¬ 
tion  is  concerned.  Other  months  it  has 
been  hard  to  determine  which  of  the 
many  g(K)d  ads  was  the  best.  In  .\uRUSt 
it  was  hard  to  find  enough  good  ads  to 
choose  from.  Blame  it  on  vacations. 
Blame  it  on  the  August  slump.  Blame 
It  on  us,  maybe,  for  not  having  a  sharp 
enough  eye  or  for  being  too  critical. 


/  iff 

IM  Advertising  Medium 
Be 


\1  TOO  EFFECTIVE? 


THE  K.\NSAS  CITY  ST.Mt 


With  this  leftdianded  introduction 
we  bestow  on  the  Kxutsas  City  Star  the 
distinction  of  having  the  best  promotion 
advertisement  for  the  month  of  August. 
We  don’t  mean  to  !)elittle  the  ad,  either 
(■‘Can  an  Advertising  Medium  he  Too 
EflFective?”).  It’s  a  good  ad.  VV^e 
mean  to  say  that  it  had  little  comjje- 
tition,  not  enough  competition. 

We  like  the  ad  for  its  impressive 
layout.  (Why  don’t  more  people  use 
circles  to  break  the  monotony  of  a 
newspaper’s  rectangular  lines?)  We 
like  it  for  its  comi)elling  head  and  for 
its  legible  sans-serif  typography.  But 
mostly  we  like  it  for  the  idea  in  the 
copy.  It  quotes  the  case  of  an  adver¬ 
tising  agency  which  passed  up  the 
Kansas  City  Star  for  a  test  campaign, 
not  because  it  isn’t  good  enough  but 
because  it  is  too  good  .  .  .  too  good 
to  serve  as  a  guide  to  what  might  be 
expected  from  other  newspapers.  It 
doesn’t  dispute  the  agency’s  wisdom. 
But  by  referring  to  the  incident,  it 
makes  a  strong  impression  in  favor  of 
the  Star  on  the  mind  of  the  advertiser 
who  may  be  interested  not  in  a  test  but 
in  actual  results. 

*  *  * 

Oregon’s  Baum 

CHARLES  LAVER  BAUM  was 
bom  in  Portland,  Oregon,  got  his 
education  in  the  East  (New  York 
University  1926), 
worked  in  the 
promotion  depart¬ 
ment  of  the  ISew 
York  American 
for  four  years, 
moved  back  to 
his  birth  place, 
got  a  job  on  the 
Portland  Journal 
as  assistant  pro¬ 

motion  manager 
ten  years  ago. 

one  year  later 

became  manager 
of  the  depart- 
C.  C.  Bacm  ment. 

He  has  seven  people  in  his  depart¬ 

ment.  They  take  care  of  all  the  pro¬ 
motion  for  the  Journal.  Of  all  the 
things  that  he  has  done  for  the  Journal 
the  job  that  he  likes  best  is  the  creation 
of  the  “Mary  Cullens  d»>partment,’’  the 
home  economics  department. 

He  has  been  active  in  the  National 
Newspaper  Promotion  .\ssociation.  Two 
years  ago  he  established  a  long  distance 
record  by  coming  from  Portland  to 
New  York  for  the  convention.  Last 
June  he  journeyed  to  the  Chicago  con¬ 
vention.  He  is  now  treasurer  of  the 
N.N.P.A. 


He  is  30  years  old,  known  to  his 
friends  as  “Ted,”  is  married,  has  no 
children.  His  favorite  hobbies  are  dra¬ 
matics  and  bartending.  Of  all  the 
drinks  that  he  knows  how  to  mix  and 
drink  he  likes  (Jld  l’'ashioneds  best. 
*  *  * 

Four-Fold  View  of  Boston 

A  NOTEWORTHY  series  of  four- 
page  mailing  pieces  (size  11  by  14 
inches)  has  recently  come  from  the 
Boston  Herald  Traveller. 

Its  purpose :  to  give  advertisers  a 
chance  to  know  Boston  and  Boston 
Newsi>apers.  .Appropriately,  the  first 
page  of  each  piece  reproduces  an  etching 
by  Sears  Gallagher  showing  an  out¬ 
standing  Boston  landmark.  Underlying 
theme  of  the  .series ;  the  “h'our-Fold 
View.”  The  "four”  are  the  .Audit  Bu¬ 
reau  of  Circulations.  Standard  Rate  & 
Data.  .Media  Records  and  the  h'our  \ 
Survey  of  Boston. 

With  questions  and  answers,  with 
charts  and  tables,  each  folder  analyzes 
the  Boston  new'si)ai>ers  in  terms 
of  facts  and  figures  taken  from  the 
four  .Authorities.  The  oitening  folder 
invites  the  advertisers  to  take  a  tour 
of  Boston,  Ioo’k  around  and  buy  on 
facts  instead  of  optimisms,  claims  and 
impressions.  Most  startling  sentence : 
“Now — if  he  (the  advertiser)  has  a 
clinical  disposition — he  may  exchange 
entliusiams  for  entrails  and  learn  the 
real  viscera  of  the  situation — as  uncov¬ 
ered  in  the  dissecting  rooms  of  the 
.Authorities  cited  above.” 


The  series  is  distinguished  by  expert 
typography,  good  layouts,  the  calm, 
dignified  appearance  of  each  folder, 
liigh  grade  art  work  and  an  impressive 
array  of  facts.  Question:  would  a  live¬ 
lier,  more  forceful  appearance  do  a 
better  selling  job? 

«  *  * 

One  Promotion  Department 

Some  newspapers  have  seen  the  wis¬ 
dom  of  consolidating  all  their  promotion 
activities  in  one  department  under  one 
manager.  Too  many  newspapers  still 
have  a  scattered  set-up.  Too  many 
newspapers  still  have  different  “mana¬ 
gers”  responsible  for  circulation  pro¬ 
motion,  advertising  promotion,  classified 
promotion,  presentations,  statistics,  re¬ 
search.  All  these  come  under  the  head¬ 
ing  of  publicity,  iiromotion.  .All  are 
closely  related,  dependent  on  each  other. 
-All  seek  to  sell  the  two  commodities  a 
newspaper  has  to  sell  .  .  .  news  to 
readers,  white  space  to  advertisers. 

To  scatter  the  responsibility  is  to  in¬ 
vite  slow  motion,  unnecessary  exjiense, 
friction.  Consolidating  it  in  one  depart¬ 
ment  results  in  economy  and  a  well- 
rounded,  more  effective  promotion  plan 
for  the  paper.  The  Detroit  Netos,  New 
York  Times,  Chicago  Tribune,  .Vca- 
York  Sun,  Pittsburg  Press,  Neiv  York 
News,  Mihvaukee  Journal  are  some  of 
the  papers  that  have  the  right  kind  of 
a  set-up.  Some  day  we  hope  all  large 
newspapers  will  follow  their  example. 

.Allen  French. 


FHA  RULING  TO  SPUR  TRADE 

Range*,  Washer*,  Linoleum,  Btc., 

Now  Eligible  (or  Loan  Plan 

.A  great  new  market  for  the  sale  of 
home  furnishings  and  electrical  appli¬ 
ances  was  viewed  by  retailers  as  offi¬ 
cially  opened  this  week  with  the  pub¬ 
lication  by  the  Federal  Housing  .Ad¬ 
ministration  of  a  booklet  outlining  the 
types  of  merchandise  which  may  now 
Ik?  purchased  by  the  public  through 
FHA  loans. 

Whereas  FH.A  loans  were  formerly 
permitted  for  the  purchase  only  of 
such  home  equipment  as  heating  sys¬ 
tems,  wiring,  plumldng,  and  refrigera¬ 
tors,  under  the  new  rules  officially  an¬ 
nounced  by  the  FH.A  this  week  con¬ 
sumers  may  now  secure  long-term  loans 
for  the  purchase  of  such  other  items  as 
ciHiking  ranges,  washing  machines, 
ironing  machines,  linoleum  and  perma¬ 
nently  fixed  floor  coverings  other  than 
carpets,  rugs  and  matting,  fitted  wjn- 
df)w  screens ;  and  jiermanent  lighting 
fixtures. 

Sol  Cohn,  chairman  of  the  Housing 
Committee  of  the  National  Retail  Dry 
Goods  .Association,  and  executive  vice- 
president  of  the  City  Stores  Coriwra- 
tion,  pointed  out  this  week  that  the 
retail  trade  should  study  the  provisions 
of  the  law  and  be  prepared  to  supply 
the  anticipated  large  consumer  demand 
for  such  merchandise. 

32  GET  DAIRY  CAMPAIGN 

Advertising  commemorating  the  thir¬ 
tieth  anniversary  of  the  tiolden  State 
Company,  Ltd.,  dairy  organization,  is 
appearing  in  a  selected  list  of  32  Cali¬ 
fornia  newsiapers  this  month.  (lO  and 
.10  inch  space  is  l)eing  used  by  the 
company,  that  last  year  received  first 
award  for  large  space  newspaper  adver¬ 
tising  at  the  Fourth  .Annual  Milk  Dealer 
.Advertising  Exhibit  held  under  auspices 
of  the  International  .Association  of  Milk 
Dealers.  Copy  stressing  the  company’s 
three  decades  of  high  quality  standards 
will  be  used  throughout  the  month,  it 
was  learned  at  San  Francisco  offices  of 
N.  W.  .Ayer  &  Son,  Inc.  Celebrations 
will  include  “open  house”  at  the  com¬ 
pany’s  46  plants  and  a  $1,280  cash  prize 
dealer  contest. 

G.  R.  JONES  RESIGNS 

G.  R.  Jones  circulation  manager  of 
the  San  Antonio  P.xfo'ess  and  Evening 
Ketos  has  resigned  to  enter  business  in 
Ft  Worth.  No  successor  has  lieen 
named.  F.  P.  Greiner,  formerly  assist¬ 
ant  to  Mr.  Jones  at  San  .Antonio  is 
now  with  the  Pt.  Worth  Press.  No 
successor  to  Mr.  Jones  in  San  .Antonio 
has  been  named. 

REED  SUCCEEDS  DIENHART 

Harry  Reed,  formerly  city  editor, 
Chicago  American,  and  former  assist¬ 
ant  city  editor  of  the  Herald  S'  Exam¬ 
iner,  has  just  been  appointed  city  editor 
of  the  Herald  and  Examiner,  succeed¬ 
ing  John  Dienhart,  who  returns  to  city 
hall  run. 


JNDIANAIOLIS  NEWSi 
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SAMPLE  OF  NEW  DAILY 

Co-Operative  Venture  Outlined  Fa 

San  Francisco — Want  Tran*r*di, 

tity  telegraph  to  Editor  &  I’caLisai*) 

S.sN  F'rancisco,  Sept.  .1— .Annowc  k 
ment  of  a  new  San  F'rancisco  daily  thi  L 
Morning  Press,  was  made  Labor  Du  f 
with  distribution  of  a  four-page  nini  [ 
I'cr  described  as  but  a  sample  ofXi 
regular  16  or  20-i)age  edition  pUn^  I 
to  start  shortly.  Daniel  E.  Doran,  j  I 
t-avel  bureau  official,  has  been  conduct- 1 
ing  negotiations  with  the  Garret  Prin  ( 
Sfiop  and  Transradio  Press  Service. 

No  definite  date  for  the  first  regular 
issue  lias  as  yet  been  set,  it  was  le^  L 
today.  Fldward  W.  Dennis  is  editot 
and  Joseph  Carroll  circulation  manage 
of  the  Press. 

The  Press  asks  support  of  organuet 
labor.  liditorial  policies  are  describee  I 
as  those  “of  progressive  democracy  anl  t 
a  more  equitable  distribution  of  the 
national  wealth.”  1 

The  venture  is  cooperative.  Members 
of  the  circulation  and  advertising  stafii  j 
will  be  on  a  “self-sustaining  basis”  and  I 
members  of  the  editorial  departmem  on ; 
a  salaried  basis. 

“When  prudent  provision  has  been 
made  for  the  establishment  of  necessan 
reserves,  the  cooperators  in  this  enter¬ 
prise  will  share  the  profits,”  the  an¬ 
nouncement  states. 

The  announcement  issue  also  presents 
a  W’ashington  .story  by  International 
Labor  News  Service  and  an  article  por- 
jKirting  to  be  the  inside  story  of  how 
William  Randolph  Hearst  changed  his 
mind  and  decided  against  the  term 
“I'rankfurtcr  Delano  Roosevelt”  in  a  ■ 
recent  San  Francisco  Examiner  edito¬ 
rial. 
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Workers  "Lay  or 
But  CERTIFIED  | 
Stays  on  the  Job 

VACATIONS  or  illness  may 
leave  your  stereo  department 
short  handed,  but  with  uniform, 
rlependable  Certified  Mats,  yo# 
minimize  the  risk  of  faulty  pro¬ 
duction. 

Certifieds  respond  to  the  most : 
skillful  handling,  but  are  far  from . 
“notional”  in  their  demands  of  | 
treatment.  Their  performance  never 
depends  on  the  presence  of  some 
particular  Bill  or  Charlie.  They  are 
your  l»est  assurance  of  a  uniform, 
untroubled  stereotyping  routine. 

For  dependable  stereolyping  rely  oa 
Certified  Mats,  made  in  the  U.  S.  .4- 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  .Av-e.,  New  York,  N. ) 


Editor  &  Publisher  for  September  7,  1935 


c  T.  BRAIN ARD  DIES; 
SYNDICATE  CHIEF 

Pretident  of  McClure  Newapaper  Syn¬ 
dicate,  Picturesque  Figure  in  Twen¬ 
tieth  Century  Journalism,  Passes 
at  Maine  Summer  Home 


T.  EDGAR  WILLSON  DEAD 


T.  Edgar  Willson,  editor  and  vice-  summer, 


He  resigned  from  that  position  last  ness  manager.  North  Sydney  (N.  S. ) 


Herald  died  of  a  heart  attack  at  his 


president  of  the  Jexvelers  Circular-Key-  born  in  Neustadt-Scherwindt,  desk  in  the  news  room,  Aug.  29. 

stone,  died  of  an  emljolism  in  Demarest,  V"  Russo-Gt^man  tjontier  Sept.  21.  Thomas  Co.nlin,  (>8,  publisher,  Crys- 
X.  J.,  Sept.  1  after  a  six-week  illness.  ‘o'O,  the  son  ot  Havid  and  Maria  El-  palls  (.Mich.)  Diamond  Drill,  mem- 
Heginning  his  early  career  in  journalism  solm  llernstein.  When  he  was  6  years  of  the  state  prison  commission,  and 
as  reporter  for  the  Nezv  York  World  nis  parents  moved  to  Mohilev  on  an  outstanding  figure  for  years  in  Mich- 

and  then  the  Globe,  he  was  for  more  Dnieper,  in  White  Russia,  and  he  iiran’s  public  life,  died  Aug.  25  follow- 

than  30  years  a  leading  authority  in  the  *^ame  to  this  country  in  1893.  ing  a  protracted  illness.  His  wife,  a 


C  T.  Brainard,  who  died  at  70  in  jewelry  trade  and  an  accomplished  trade 
t  hU  journalist.  He  died  at  63. 


Winthrop,  .Maine,  Sept.  3,  ended  his  u.cu  at  WUliUarg  Gar 

picturesque  journalistic  career  as  chair-  -  ITAKL  Z.  SMITH,  publisher  of  the 

!U.  of  the  board  of  the  McClure  .Xews-  HERMAN  BERNSTEIN,  Spokane  Valley  Herald,  and  iov-  ‘ 
paper  Syndicate,  a  post  he  had  held  WAP  WPITFP  niFQ  'oer  chairman  of  the  graphic  arts  code 

since  19,^  when  he  resigned  as  presi-  W/Alv  WIVIIILIV  L/lCiO  authority  of  the  state,  died  Aug.  30 

dent  of  the  syndicate  after  18  years.  i,..  .  .  from  heart  trouble.  His  death  was  pre-  ^ 

He  was  editor  and  publisher  of  the  Miniater  to  Albania,  j,y.  nervous  breakkdown.  For- 

lYashim/ton  Herald  from  1915  to  1919.  One-Time  New  York  Time*  and  merly  Mr.  Smith  was  display  advertis-  Ip  st*" 

Probably  the  zenith  of  his  career  was  Herald  Tribune  Correapondent,  ing  manager  of  the  Spokane  Spokesman-  Gwaii 

in  1922  when  he  purchased  the  cxclu-  Succumba  to  Heart  Diaeaae  Kei-ieiv.  He  bought  the  Valley  Herald 

sive  rights  to  the  Kaiser’s  memoirs  at  -  in  June,  1927.  His  wife,  two  sons  and 

more  than  $3  a  word,  a  total  of  $250,-  Herman  Bernstein — whose  adventur-  two  daughters  survive.  book 

U(X).  Weeks  of  publishing  intrigue  pre-  ous  career  in  journalism  was  high-  Miss  Laura  Elizabeth  Wilcox,  24, 
ceded  the  sale,  and  Mr.  Brainard’s  close  spotted  during  the  World  War,  when  reporter,  Neiv  York  Evening  Journal, 
friends  say  his  success  was  attributable,  with  the  aid  of  was  found  dead  on  the  floor  in  the  kit- 


ing  a  protracted  illness.  His  wife,  a 
son,  and  daughter  survives. 

Carl  Morton  Parks,  22,  of  the  Van- 


C^llttltSITU  Carl  Morton  Parks,  22,  of  the  Van- 

Ealm  V  cMiTu  uou  r  .u  couver  (Wash.)  Evening  Columbian 

smith,  publisher  of  the  circulation  staft’  was  inLntly  killed 
Spokane  Valley  Herald,  and  for-  ^  ^e  motorcycle  he  was 

mer  chairman  of  the  graphic  arts  co^  driving  collided  with  an  automobile 

<lriven"by  Arthur  Nevelle  of  Seattle. 


from  heart  trouble.  His  death  was  pre¬ 
ceded  by  a  nervous  breakkdown.  For¬ 
merly  Mr.  Smith  was  display  advertis¬ 
ing  manager  of  the  Spokane  Spekesman- 


Merle  Johnson,  60,  nationally  known 
illustrator  and  authority  on  Mark 
Twain  and  P'roderic  Remington,  died 


Herman  Bernstein — whose  adventur-  two  daughters  survive. 


Revieio.  He  bought  the  Valley  Herald  ^epG  1  New  York  City  from  pneu- 
in  June,  1927.  His  wife,  two  sons  and  monia.  A  recognized  authority  in  the 


book  and  iieriodical  field,  he  was  man- 


,,  ,  ^  '  ,,,  ager  of  the  art  department  of  the  New 

Miss  Laura  Elizabeth  Wilcox,  24. 


friends  say  his  success  was  attributable.  with  the  aid  of 

in  addition  to  his  engaging  sales  per- 
soiiality,  to  the  fact  that  he  offered  the 
kaiser  cash  Dutch  currency  on  the 
table.  The  Kaiser  was  not  putting 
faith  in  any  other  kind  of  money  at 
that  time. 

Mr.  Brainard  got  his  start  in  the 
newspaper  field  with  the  Denzvr 
Rocky  Mountain  News,  covering  the 
Montana  gold  rush  and  other  stories  of 
the  pioneer  days  in  the  West.  When 
he  had  saved  a  few  dollars,  the  desk 
clerk  in  his  father’s  hotel  persuaded  him 

to  go  to  Harvard,  where  he  was  grad-  i^foo  mi.  uem- 

uated  in  1890.  Until  his  death  he  was  iu.man  United 

known  around  the  New  York  Harvard  States  Minister  to 

Club  as  the  "White  Child”  because  he  -Albania,  appointed  by  Herbert  Hoover 


Vladimir  Bourt-  chen  of  her  home  at  Stockbridge,  Mass., 
seff,  he  secured  -Aug.  27  with  a  pencil  grasped  in  her 
and  published  the  hand,  a  note  book  lying  beside  her  and 
famous  "Willy-  the  jets  on  a  gas  range  wide  open. 
N  i  c  k  y  ”  corre-  Medical  Examiner  Dr.  George  S.  Wick- 
s  p  o  n  d  e  n  c  e  be-  ham  pronounced  death  due  to  asphyxia- 
tween  the  Kaiser  tion.  She  was  the  divorced  wife  of 
and  the  Czar —  James  Stanberry,  New  York  newspa- 
d  i  e  d  in  Shef-  perman. 

field.  Mass,  Aug.  .Alexander  Neil  McDonald,  editor 
31  at  59.  He  had  and  publisher,  Butte  Valley  Star,  Dor- 
heart  disease.  ris.  Cal.,  a  weekly,  died  in  Klamath 


heart  disease.  ris.  Cal.,  a  weekly,  died  in  Klamath 
From  1930  to  Falls,  Ore.,  -Aug.  26.  Mr.  McDonald 
I-  lo  go  lu  i^tfivaiu,  wiicic  lie  was  grau-  1933  Mr.  Bern-  had  been  with  several  Oregon  and 

uated  in  1890.  Until  his  death  he  was  iu.man  United  California  newspapers  before  acquiring 

known  around  the  New  York  Harvard  States  Minister  to  the  weekly 

Club  as  the  "White  Child”  because  he  -Albania,  appointed  by  Herbert  Hoover  Mrs.  Ellen  T.  Sinnott,  84,  mother 
always  boasted  the  fact  he  was  the  first  about  whom  he  wrote  a  book — one  of  of  Arthur  J.  Sinnott,  Jr.,  ^itor  of  the 

—  white  child  born  in  what  is  now  Colo-  his  many  on  politics  and  international  Newark  (N.  J.)  Evening  News,  died 

rado.  affairs.  Aug.  31  of  bronchial  pneumonia. 

Through  correspondence  for  James  Besides  his  wife  and  three  daughters,  Mrs.  Catherine  Mahoney,  81, 

(Jordon  Bennett’s  New  York  Herald,  a  son  David,  editor  of  the  New  Talent  mother  of  Daniel  Mahoney,  general 

the  Boston  Globe,  the  Rocky  Mountain  magazine,  survives  him.  manager  of  the  Miami  (Fla.)  Daily 

N'ews,  the  Philadelphia  Press,  the  Cin-  Mr.  Bernstein  was  special  corres-  died  in  Springfield,  Ill.,  Aug.  31. 

dnnati  Enquirer  and  other  papers  he  iiondent  for  the  New  York  Times  in  ^t  the*  residence  of  a  daughter,  Mrs.  F. 

1  earned  his  way  through  school.  After  1908,  1909,  1911  and  1912  and  repre-  p  Knight 

\  j  serving  on  the  News  following  his  sent^  the  New  For*  Herald  with  the  \viu.iam  E.  Boatright,  68.  who  for 

I  1  graduation,  he  went  to  New  York  with  -A.  E.  F.  in  Siberia  His  journalistic  publisher 

I  a  letter  to  Bennett,  couldnt  get  a  job  eat  m  publishing  the  Willy-Nickey  ^^e  Sicainsboro  (Ga.)  Forest  Blade, 
)  and  returned  to  Denver.  After  work-  letters  was  described  by  the  late  Ixird  ^^e  Universtiy  Hospital.  Aug- 

|L  ing  in  Omaha,  Galveston  and  Houston,  Northcliffe  as  one  of  the  greatest  jour-  3q 

B  he  finally  returned  to  New  York  City,  nalistic  coups  of  our  time,”  and  attracted  p’  q  MacNeil,  65,  editor  and  busi- 

^  He  was  down  to  his  last  $5  before  the  universal  attention. 

late  Bradford  Merrill,  Sunday  editor  He  was  the  man  who  received  a  per- 

'  of  the  Neat  York  American,  hired  him  sonal  apology  and  a  general  retraction 

to  write  special  articles.  In  the  next  when  he  sued  Henry  Ford  for  libel  as 

few  years  he  worked  for  the  World,  a  result  of  anti-Semitic  articles  in  the  TrainAcl  Allfl 

„  the  Times,  the  Herald  and  the  Philaidel-  Dearborn  Independent.  ■  Him 

|H  phia  Public  Ledger.  Much  of  his  best  work  was  done  in  b  ■  ■  ^4 

"  Joining  the  Merrill  &  Baker  adver-  exposing  conditions  in  Russia  during  CXpCFIdlCCCl  IVIdl 
tising  agency,  Mr.  Brainard  became  in-  early  days  of  the  Soviet,  thereby  earning  ^ 

terested  in  publishing  and  organized  his  the  displeasure  of  high  officials  who  IH  JournBlISIII 

I  own  company  under  the  name  of  C.  T.  sought  vainly  to  keep  him  out  of  the  ■■ 

b  Brainard  &  Co..  425  Fifth  ave.  Later  country.  -ri  L-,  iL_ 

;  he  purchased  the  McClure  Syndicate  Mr.  Bernstein  was  the  founder  of  the  'he  rcrsonnel  DurMU  has  the  per- 

and  then  the  Washington  Herald.  New  York  Day,  Jewish  daily,  and  he  sonal,  education  and  experience 

As  president  and  treasurer  of  Harper  edited  it  for  two  years.  For  three  years  records  ol  members  of  Sisma  Delta 

Brothers  from  1915  to  1924  Mr.  Brain-  after  that  he  was  editor  of  the  ^wri-  Qj  j„  4^  District  of 

imenl  ,  ard  became  involved  in  one  of  New  Hebrew,  and  from  1925  to  1929  he  /-^|.,„l- 

iform.  York’s  most  famous  court  batfles.  In  was  editor  of  the  Jeudsh  Tribu,:e.  His  possessions 

Yo,  1920  his  firm  published  "Madeline,  an  last  editorship  was  that  of  the  enlarg^  and  three  foreign  countries. 

’  ^  -^“tobiography,”  and  promptly  ran  edition  of  the  Jeitnsh  Daily  Bulletin.  They  are  trained  for  and  experienced 

I  c  secretary  of  j,s  every  branch  of  journalism.  Their 


P.  D.  MacNeil,  65,  editor  and  busi- 

Trainttd  and 
Experienced  Men 
in  Journalism 


the  Society  for  the  Suppression  of  Vice, 
molt  Mr.  Brainard,  as  head  of  the  firm,  was 
r  from  it  Special  Sessions  and  found 

ids  of  of. violating  the  laws  relating  to 

Jlte  publication  of  obscene  literature, 
;nei  Imt  within  a  few  months  the  Appellate 
some  Division  of  the  Supreme  Court  reversed 
ley  are  the  verdict  and  cleared  him  entirely, 
fiifonn,  ”  - - • - 

INTERNATIONAL 
rely  o«  SERVICE 

Sydney  R.  Clarke 

President 

MAT  76,  Rue  des  Petits-Champs  j 
Paris,  France 

T*lephonet  Opera  66-27 
I  X  Y  UaW«  Addresai  Ricantalir,  Paris 

Travel  Experts 

New  York  Representative: 
ei,  J-  Henderson  Company.  loo. 

•51  Fifth  Avenue  New  York,  N.  Y. 

!  VAnderbilt  3-4760 


^Aolcq 

OF  THE  WORLD’S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL .  . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MFC.  CO. 

Chicago;  211  West  Wacker  Drive 
New  York;  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 


age  range  is  21  to  52.  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $1 5,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  ot  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Obadei 
136  Exekaiit*  Avmm  Ckkaflc 


NO  CHARGE  TO  EMPLOYERS 


rr  REACHING^ 
MORB  than" 

k  BALTIMORR 
^  FAMII.IHS  A 


201,059 

net  paid  daily 

BALTIMORE 

NEWS.POST 

BaltiiMre'a  Outetandinc 
Newspaper 


ACCURACY 


United  Press 


SPEED 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinoia. 
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NEW  MISSOURI  TAX  MAY  HIT  SOME 
COPY  FROM  OUTSIDE  AGENCIES 

Origin  of  Advertising  Contract  or  Place  of  Manufacture  of  Goods 
Does  Not  Control  Decision  Between  Interstate  and  Intrastate 
Business,  State  Auditor  Rules 

Advertising  is  one  of  eight  ser-  the  tax  is  only  a  fraction  of  one  per 
.  vices  taxed  1  per  cent  under  the  cent,  the  Auditor  has  devised  a  plan 


"NO  POUTiaANS  ALLOWED”  SUBURBAN  SECTIONS  ADDED 

(Special  to  Editor  &  Publisher)  _ 

Melbourne,  Fla.,  Sept.  1 — The  an-  Chicago  Papers  Organize  Small  Com. 
nual  convention  of  the  Florida  State  munity  Staffs 

Press  Association  will  take  place  Fri-  section  ot  four  pages  of  nea-s 

day  and  Saturday,  November  8  and  9  pictures  of  the  life  of  the  “little 

at  Sebring,  it  was  announced  here  to-  cities,”  the  Chicago  and  suburban  areas 
day  by  K.  H.  Berg,  president,  follow-  within  a  lorty-inile  radius,^  is  to  be 
ing  a  conference  at  Orlando  with  Russell  added  fo  the  Saturday  edition  of  the 
Kay  of  Tampa,  secretary,  and  N.  A.  C  hicago  Daily  A  crcj  starting  with  the 


vnKiisirMU  IS  one  oi  eignt  ser-  tne  tax  is  omy  a  traction  oi  one  per  Ta,„pa  secretary  and  N  A  Chicago  Uaily  Acrcj  starting  with  the 

.’ices  taxed  1  per  cent  under  the  cent,  the  Auditor  has  devised  a  plan  groking  of  Sebring  chairman  of  the  ^  hook-up 

)lissouri  Sales  Tax  law,  which  be-  for  the  use  of  thin  cardboard  “re-  entertainment  committee  Publishers  w‘*h  a  neighborhood  advertising  cam- 
ctTective  Aug.  27,  the  seller  to  ceipts”,  made  of  waxed  paper  rcsem-  -ii  ,  ^  newspaoer  problems  dis-  Pa'S".  according  to  George  Hartford 

t  the  tax  from  the  buyer.  bling  the  caps  of  milk  Ixittles.  One  cussed!  No  iLliticians  will  1^  itermitt^  advertising  director,  the  new  feature 

e  rules  of  the  State  Auditor,  upon  “receipt”  will  be  of  one  mill  denomina-  speak  *  comes  as  an  extension,  or  intensiticatioo 

.  „i 1  -1.-  - c —  another  of  5-mill  denomination.  -i  •  ..r  i — i  i>;.-. ...m,  . 


new  Missouri  Sales  Tax  law,  which  be-  for  the  use  of  thin  cardboard  “re- 
came  etfcctive  Aug.  27,  the  seller  to  ceipts”,  made  of  waxed  paper  rcsem- 
collect  the  tax  from  the  buyer.  bling  the  caps  of  milk  bottles.  One 

The  rules  of  the  State  Auditor,  upon  “receipt”  will  be  of  one  mill  denomina- 
whom  is  placed  the  responsibility  for  tion  and  another  of  5-mill  denomination. 

the  collection  of  the  tax,  include  the  fol-  _ 

lowing  chapter  devoted  to  the  tax  on  SUBSCRIPTION  PRICE  RAISED 
advertising : 

“ADVKKTISING. — The  act  imposes  a  tax 

upon  the  receipts  from  advertising  as  fol-  Nashville  Banner  Boosts  to  10c.  Sun* 

““•'a  tax  enuivalcnt  to  one  per  cent  ot  «i«yz — Adding  16-page  Magazine 

the  amounts  i>aid  or  charged  for  advertising  (5pectai  to  Editor  &  Publisher) 

of  whatever  kind  or  character  to  be  pub-  NaSHVILLE,  Teilll.,  Sept.  5— Begin 

lished  in  ncwspaiiers  or  magazines  or  to  be  o  j  u-  o  S  vr  •  -if 

displayed  on  bill-boards  or  other  kind  of  in*  nmg  oUtldRy,  Sept.  8,  the  SiXshz*tlU 

door  or  outdoor  advertising  devices  or  to  be  Banner  will  include  a  lO-jiage  iiiaga 


ROCHESTER  STAFF  CHANGES 

Joseph  H.  Torbett,  formerly  of  the 
Cincinnati  Post,  has  joined  the  Roch¬ 
ester  (N.  Y.)  Tiines-Union  as  tele¬ 
graph  editor,  succeeding  Roy  Yerger, 


comes  as  an  extension,  or  intensiticatioo  j 
of  local  coverage.  Pictures  will  be  | 
stressed. 

Carl  R.  Kesler  will  head  the  newly 
formed  regional  staff,  assisted  by  An¬ 
thony  Dahl,  make-up,  and  Cloyce  Ham- 
ilton.  All  three  were  taken  from  the 


resigned.  Paul  F.  Smith,  formerly  with  copy  desk  for  tbcir  new  ixisitions.  Five 
New  Bedford  (Mass.)  Standard-Times,  handlwl  by  Frank 

has  joined  the  Times-Union  copy  desk.  Siudzinski.  of  tl^  city  staff,  John  Bren- 
Abe  M.  Miller,  police  reporter,  Roch- 

ester  J ountal- American,  fills  the  va-  'V'  McCarthy,  Jr.,  John  Heil  and  U- 
cancy  of  Richester  M.  Hemenway,  ciester  Hemii^way  from  community 
Times-Uiiion  reporter,  who  has  resigned  l**I^rs.  The  C/^a^o  "craW  ^ 


liroadcast  over  radio  stations  or  to  be  dis¬ 
played  oy  any  stcreopticon  or  motion  pic-  ,  ..  .  . . .  —  - ’ 

ture.’  sunoay  eaition.  Times-Lnion  reporter,  who  has  resigned 

“The  language  of  the  -\ct  is  broad  enough  magazine,  which  is  lieiiic  Dur-  *<>  join  the  publicity  department  of  the 

new‘s^p‘ert,  ^iS^Ses^billbiLrd^rradiir/a^d  chased  from  and  printed  by  King  Fea-  Southern  New  England  Telephone  Corn- 
all  other  indoor  or  outdoor  advertising  with-  ture  Syiiidicate,  will  replace  the  local  P^oy  at  New  Haven,  Conn. 


Nashville,  lenn..  Sept.  5  Begin-  joined  the  Times-Union  copy  desk, 
nmg  Sunday,  Sept.  8,  the  Sasliinlle  ,\be  M.  Miller,  police  reporter,  Roch- 
Banncr  will  include  a  lO-iiage  maga-  ^stcr  Jouniai- American,  fills  the  va- 
zine  in  color  as  a  regular  feature  of  its  canev  of  Richester  M.  Hemenway, 


aminer  has  placed  Herbert  S.  Hopkins 
in  charge  of  its  newly  resumed  ndgh- 
Ixirhood  news  department. 


ally  exempts  commerce  between  the  states  and  state  Si^day  magazine  which  has  POWER  BOOST  AUTHORIZED  PICTURE  FLASHED  6,000  MILES 
and  therefore  it  will  be  difficult  at  time,  to  l>een  published  as  part  of  the  Sunday  -p.  c.  •  ,  ttr-  v  r  1  -U-  I-  -ii 

determine  whether  or  not  advertising  per-  edition  for  the  past  several  months.  TiOCtHf  (Wis.)  Joumol-iifnes  rortv  minutes  was  all  the  tinw  re¬ 
tains  to  interstate  commerce.  atiH  fpatiirpc  nrrlinarilv  radio  Station  WRJN  and  the  Shebox-  quired  to  flash  a  picture  from  San  Fran* 

mJe\afJ^"n\reffin1not"^^^^^^  in  this  magazine  will  lye  distributed  (W^s.)  Daily  Press  Publishing  cisco  direct  to  London  on  the  day  Sk 

Th's  book!  but  a  throughout  the  rest  of  the  lyaper.  These  Company  s  station  WHBL  have  l^n  Malcolm  Campbell  set  a  new  world 

question  as  it  pertains  especially  to  the  sub-  features  will  be  edited  bv  Frances  recommended  by  examiners  for  the  Fed-  speed  record  tor  autos,  in  one  open- 
iXwl- “  Robinson,  Sunday  editor,  as  formerly  Communications  Commission  for  in-  tjon.  the  picture  was  i>hotoradioed  by 
“The  fact  that  a„  advertising  contract  U  in  the  magazine.  day-time  power  and  for  un-  the  Radio  Coiyoration  of  Amen^^ 

made  by  a  Missouri  person  or  firm  with  an  ^  •  u  i  ij-  •  r  limited  broadcasting  hours  With  a  re-  gmeers  m  New  York  mterceptillg 

advertising  agent  or  with  a  person,  firm  or  Contemporaneous  with  the  addition  of  duction  in  power  respectively.  WRJN  copies,  the  short  wave  as  received  in 

color  magazine,  the  Nashville  Ban-  has  been  recommended  for  an  increase  New  York  being  routed  through  two 
fact  alone  make  the  transaction  an ’interstate  IS  increasing  its  Sunday  Street  sale  in  its  day-time  power  from  100  to  250  amplifiers — a  split  signal.  One  operated 
one,  but  each  instance  must  be  determined  price  trom  5  to  10  cents  and  its  daily  watts,  while  WHBL  is  to  be  granted  a  picture  recorder,  while  the  other 


PICTURE  FLASHED  6,000  MILES 

I'orty  minutes  was  all  the  time  re- 


features  will  be  edited  by  'Frances  'ccoinmended  by  examiners  for  the  F^- 
Robinson,  Sunday  editor,  as  formerly  cral  Communications  Commission  for  in- 
in  the  magazine  creased  day-time  power  and  for  un- 

^  ^  '  .  .  ,  limited  broadcasting  hours  with  a  re- 

Contemporaneous  with  the  addition  of  duction  in  power  respectively.  WRJN 


speed  record  for  autos.  In  one  opera-  ; 
tion,  the  picture  was  i>hotoradioed  by 
the  Radio  Corporation  of  America,  en¬ 
gineers  in  New  York  intercepting 
copies,  the  short  wave  as  receiv^  in 
New  York  being  routed  through  two 


by  the  facts  in  each  particular  case.  a 

“The  advertisement  in  Missouri  newspa-  y 
pers  hv  a  Missouri  dealer  tor  the  sale  of 
goods  in  Missouri  ONLY  is  not  of  an  in¬ 
terstate  nature  although  the  contract  of  ad¬ 
vertising  may  have  been  made  outside  or 
the  State,  or  the  goods  to  be  sold  by  the 
dealer  may  have  been  shipped  to  such  dealer 
from  outside  the  State  of  Missouri.  There¬ 
fore,  the  origin  of  the  advertising  contract, 
or  the  place  of  manufacture  of  the  goods  sold 
does  not  control  the  interstate  or  intrastate 
nature  of  the  advertising.  Advertising  in  a 
Missouri  newspaper  by  a  Missouri  dealer,  to 
advertise  the  sale  of  goods  by  such  dealer 
both  within  and  without  the  State  of  Mis¬ 
souri  must  partake  both  of  the  nature  of 
intrastate  and  interstate  advertising. 

“A  contract  by  a  dealer  residing  outside  of 
the  State  advertising  the  sale  of  goods  to  be 
delivered  from  outside  the  State  direct  to 
consumer  within  Missouri  is  wholly  inter¬ 
state,  and  the  receipts  from  such  advertising 
contract  are  not  taxable.  A  contract  for  ad¬ 
vertising  in  Missouri  newspapers  for  Mis¬ 
souri  dealer,  advertising  the  sale  of  goods  to 
be  shipped  from  outside  the  State  of  Mis¬ 
souri  direct  to  consumer  within  the  State  of 
Missouri  is  interstate  in  character  and  the 
proceeds  from  such  advertising  contract  are 
not  taxable. 

“Therefore,  it  may  be  readily  noted  that 
there  are  many  types  of  advertisements  which 
may  pertain  to  interstate  commerce  and  the 
State  of  Missouri  is  prohibited  from  placing 
a  burden  upon  interstate  commerce.  The 
reasonable  test  appears  to  be  whether  or  not 
taxing  of  the  sale  of  advertising  places  a 
direct  burden  upon  interstate  commerce  and 
if  such  be  the  case  the  tax  cannot  apply. 
However,  if  the  tax  only  places  an  incidental 
burden  upon  interstate  commerce  the  State 
has  the  power  and  may  levy  the  tax  upon 
the  sale  of  that  advertising. 

“MAGAZINES  AND  RADIOS.— The  same 
general  principles  as  stated  herein  would  ap¬ 
ply  to  advertisements  placed  in  magazines  or 
advertising  over  the  radio. 

“BILLBOARDS,  STEREOPTICON.  MO¬ 
TION  PICTURE  AND  OTHER  INDOOR 
AND  OUTDOOR  ADVERTISING  DE¬ 
VICES. — The  same  general  principles  as  set 
out  above  are  applicable  to  advertisements 
by  these  agencies,  except  that  these  are  fixed 
agencies  located  entirely  in  Missouri  and  the 
question  pertaining  to  circulation  within  and 
without  the  State  of  Missouri  and  the  adver¬ 
tisement  of  sales  within  and  without  the 
State  of  Missouri,  does  not  apply  for  the 
r^son  that  advertisements  of  this  type  ad¬ 
vertise  wholly  within  the  State. 

“GENERAL. — The  principles  above  set 
forth  relating  to  advertising  the  sale  of  goods 
will  also  govern  as  far  as  applicable,  to  all 
other  forms  of  advertising;  such  as  adver¬ 
tising  to  perform  services,  or  to  procure 
the  performance  of  service  by  others,  the 
advertisements  of  amusements,  athletic  events, 
etc. ;  the  advertisement  of  political  cam¬ 
paigns  and  all  other  forms  of  advertise- 
ing. 

“Receipts  from  advertisements  are  taxable 
without  regard  to  whether  such  advertising 
pertains  to  the  sale  of  goods  at  retail  or 
wholesale,  and  the  person  rendering  such 
services  must  collect  and  remit  the  tax 
thereon  to  the  State  Auditor. 

“The  Auditor  will  from  time  to  time,  as 
necessity  arises,  promulgate  and  issue  spMial 
rules  pertaining  to  the  various  questions  in 
advertising  as  they  arise." 

In  retail  sales,  where  the  amount  of 


and  Sunday  subscription  price  in  Nash-  its  rctpiest  of  unlimited  hours  at  a  re- 


ville  from  18  to  20  cents. 


duced  power  of  250  watts. 


a  picture  recorder,  while  the  other 
simultaneously  actuated  a  transatlantic 
transmitter  at  Rocky  Point,  L.  I. 


Supplies  and  Equipment 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AU  Sizes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Nenrspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 

Cable  Addrees  NENSCO 
Worcester,  Mass. 


EDITOR  &  PUBLISHER 

Presents  spot  news  of  the  newspaper 
and  advertising  field  every  week. 
Subscription 
$4  Domestic, 

$4.50  Canada,  $5  Foreign 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

R.  HOE  &  CO.,  INC. 

910  E.  138TH  ST.  (ai  East  River)  NEW  YORK  CITY 


Rebuilt  Presses 


SCOTT  24  and  32-page  PrcMct,  also  Modern 
Multi-Unit  and  Straight  Unit  Pretaes  in 
various  capacities. 

GOSS  32-paze  with  coior  deck,  upper  former, 
good  for  black  and  color  work. 

HOB  32-page  4-deck.  40-page  Smplez,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels. 

COLOR  PRESSES 

HOB  12  Couple  “Universal  Unit*'  Color  Press, 
all  couples  reversible.  Prints  from  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  sise  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  dehvery 

WALTER  scon  &  COMPANY 

Msai  OSes  a  Fsstacy . Plw^U.  N.  J. 

Maw  Ttrk  OUca . 2M  Waal  41al  Siraat 

Chkata  Ottea . I3W  Maaadaack  Black 


Eoff  Everything  Electric 
See  General  Electric 

The  comfht*  G-E  line  ensblei 
yon  to  entrust  tot  manufsc- 
torer  with  the  undiviiW 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modern  pressroom. 

For  particulars,  addrcM  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

gbmsralAelbctbic 
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PHILCO  FORESEES  BIG 
advertising  profit 

$19,000,000  Gain  for  lU  Dealers  Pre¬ 
dicted  as  Result  of  Extra¬ 
ordinary  Expenditure 
This  Year 

(Special  tii  Kditor  &  1’ublisher) 

I’HiLAUELfUiA,  Sept.  3 — The  Philco 
Radio  &  Television  Corporation,  in  a 
i4-page  broadside  sent  from  its  head¬ 
quarters  here  to  l^ilco  dealers  all  over 
the  country,  predicts  a  $19,000,tXX)  re¬ 
tail  profit  for  them  iti  the  next  seven 
months  as  the  result  of  extraordinary 
advertising  outlays  this  year. 

Citing  expenditures  for  advertising  in 
various  media  greatly  exceeding  those 
of  competitors,  the  company  urges  the 
dealers  to  pursue  this  advantage  with 
their  own  advertising. 

••\Vithout  (|uestion  the  greatest  radio 
season  is  right  at  hand — the  fall  of 
1935!”  it  declares. 

Records  of  120  leading  newspapers 
show  that  Philco’s  newspaper  advertis¬ 
ing  is  triple  that  of  the  nearest  com¬ 
petitor.  the  dealers  arc  told.  The 
broadside  ytoints  out  that  this  program 
is  now  Ixjing  still  further  increased. 

Xational  .Advertising  Records  is 
quoted  to  substantiate  Philco’s  claim 
that  its  magazine  advertising  exceeds 
that  of  its  four  nearest  competitors 
combined.  The  claim  also  is  made  that 
its  broadcast  advertising  overshadows 
all  competitors  combined. 

The  broadcast  announces  the  launch¬ 
ing  of  a  special  campaign  in  farm 
papers  to  help  the  dealers  obtain  their 
share  of  the  battery  set  business  which 
is  said  to  be  growing  by  leaps  and 
bounds  in  districts  without  electrifica¬ 
tion.  Outstanding  farm  pai)ers  all  over 
the  country,  with  a  total  circulation 
running  into  millions,  will  be  used. 


FAST  WORK  ON  BUS  CRASH 


Tucson  Daily  Citizen  Reporters  Aided 
In  Identifying  Victims 

When  on  Aug.  28  five  persons  were 
drowned  as  a  bus  was  swept  away  by 
a  sudden  flood  in  an  Arizona  arroyo 
near  Dragoon,  Lee  Hargus.  managing 
editor  cf  the  Tucson  Daily  Citizen, 
67  miles  away,  was  the  first  outsider 
to  hear  of  the  tragedy.  The  wreck 
occurred  late  in  the  evening.  .At  four 
o’clock  in  the  morning  he  was  awakened 
by  telephone. 

Hargus  dispatched  Bill  Holzhauser 
and  puy  Webb  to  the  scene  and  obtained 
sufficient  details  by  the  time  downtown 
stores  opened  to  issue  an  extra  with  an 
exclusive,  copyrighted  story  of  the  trag¬ 
edy  obtained  over  the  single  telephone 
wire  to  Dragoon. 

The  Citizen  newsmen  then  abandoned 


IF  you  SEEK 
A  NEWSPAPER  JOB- 

1.  Thrve  40-wonl  "titiMUon"  tdt  in  EDITOR  a 
PUBLISHER. 
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EDITOR  A  PUBLISHER. 
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S5.00  cheek  or  money  order,  to  cover  all 
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our  services. 
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their  reportorial  jobs  to  assist  the  Dra¬ 
goon  undertaker  in  identification  of  the 
bodies  and  to  help  the  23  survivors 
find  food  and  shelter.  Water  was  still 
flowing  around  the  bus. 

Officials,  who  obtained  details  of  the 
wreck  from  Citizen  newsmen,  thanked 
the  paper  the  following  day  for  its  help. 


WWJ  MARKS  15TH  YEAR 

The  Detroit  Nezos  radio  station, 
WWJ  observed  its  15th  birthday  an¬ 
niversary  recently  with  a  party.  'Those 
in  attendance  included  William  M 
Scripps,  William  J.  Scripps,  Warren  S. 
Booth.  C.  C.  Bradner  and  Rex  White. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Tima  —  .S$  per  line 

3  Times  —  .4t  per  line 

ALL  OTHER  CLASSIFICATIONS  - 
(Cash  with  Order) 

1  Tima  —  .75  par  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

FOKMK  CLOSE  TUCR8.  NOON 
White  space  charced  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
classify,  edit  or  reject  any  copy. 


Newspaper  Brokers 


lllxh  ('lass  .Metropolitan  Wrekly;  large. 

fertile  Held;  splendid  circulation;  grossing 
over  t2S,U00;  earning:  fair  profit;  initial 
payment  $6,U0U;  balance  easy  terms,  J. 
H.  Shale.  Times  Building,  New  York. 


Huylng,  SeUing,  .Merging  of  newspapers. 
No  leases  or  trades.  No  listing  charge. 
I.en  Peighner,  I*ythian  Building,  Nashville, 
Mich.,  or  J.  W.  Mapoles,  HI  Old  Iliver 
Koad,  Wilkes-Barre,  fa. 


M.  C.  .Moore,  Newspaper  Broker 

Beverly  Hills,  California,  has  weekly  and 
exclusive  daily  paper  to  offer. 


Circulation  Promotion 


For  good  newspapers,  this  27-year-old  in¬ 
stitution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-flnancing  plan. 
THE  CHARLES  PAUTLOWE  CO.,  Occl- 
ilental  Bldg.,  Indianapolis. 


Bonded  Campaigns  Succeed — -Hudson  De 
Priest  &  Associates,  World’s  Record  Cir- 
culatlon  Builders.  246  Fifth  Ave..  N.  Y.  C. 

Newspaperdom’sLeadingCirculationBuilders 
.Morrison  Plan 

■•The  Plan  That  Pays  and  Proves  It" 
Write  the  John  F.  Morrison  Company, 
4th  tlr..  Shops  Bldg.,  Des  Moines,  Iowa. 


Foreign  Publications 


Out-of-Town  Newspapers  Books 

Foreign  Magazines  Periodicals 

SCHULTZ  NEWS  AGENCY 
112  West  44th  St..  N.Y.C.,  MEdallion  3-9061 


Multigraphing  and  Mimeographing 


Quick  Service — Quality  Work 

Century  I.,etter  Co, 

126  W.  46th  St.  BRyant  9-2277 

Newspaper  Printing 


I'ublishers!!  Avail  yourselves  of  our  com¬ 
plete  service;  composition,  stereotyping, 
presswork,  all  in  one  plant.  Arnesen.  4808 
4th  Ave.,  Brooklyn,  N.  Y.  Tel.  SU  nset 
6-6300,  6306. 


Office  Supplies  for  Sale 


Typewriter,  Duplicator,  Addressograph, 
.\dding  Machine,  Folders,  Rotoprint,  .Seal¬ 
ers.  Write  for  free  Bargain  I.ist  in  Ottlce 
Machines  and  Supplies.  Pruitt.  506  Pruitt 
Bldg.,  Chicago. 


Photo-Lithographing 


No  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  11.60  per  100;  20c  additional 
lOO's.  Passantino,  260  W.  49th.  LO-5-7644 

Help  Wanted 


CnuuHual  Opportunity  for 
Advertising  Salesmen 
Greatly  improving  conditions  creating 
many  good  openirgs  in  largest  newspaper 
feature  advertising  organization  for  sales¬ 
men.  Real  earnings  are  going  to  be  made 
through  selling  on  our  special  numbers 
and  feature  pages  in  various  cities.  If 
you  can  produce  It  is  to  your  interest  to 
write  immediately  Thomas  W.  Briggs  Co., 
Columbian  Mutuiil  Tower.  Memphis.  Tenn. 


Circulation  campaign  managers  write 
fully  to  Box  103,  Lyons,  N.  Y. 


Wanted  Circulation  man— Man  who  un¬ 
derstands  keeping  A.B.C.  records  on  a 
paper  near  Bostrn  with  a  circulation  of 
about  17,000.  Communication  by  letter 
will  be  received  in  strictest  confidence. 
Ap|)ly  to  box  B-990,  Editor  &  Publisher. 


Situation*  Wanted 


Accountant,  .Auditor,  .Assistant  Business 
Manager — Thoroughly  trained,  experienced 
in  newspaper  accounting,  costing,  budget¬ 
ing.  collection,  statistics,  analyses,  etc. 
Competent  producing  prompt,  accurate  fi¬ 
nancial  and  operating  statements,  compil¬ 
ing  taxes;  understands  general  oHice  man- 
iigement.  purchasing.  .Vge  42,  married. 
Episcopalian.  Availalile  now.  permanency 
desired.  H-964.  E&P  Personnel  Service. 


.Accounting  Lxecutive — Several  years  with 
Chleago  dally  as  chief  uc<'ountant  and  as¬ 
sistant  to  business  manager.  Prlgr  public 
accounting  experience  with  New  A'ork 
firms.  Experience  in  credits,  collections, 
budgets,  comparative  records  and  handling 
office  personnel.  Age  48.  Protestant,  mar¬ 
ried.  Excellent  references.  Now  located 
in  New  York.  B-968,  E&P  Personnel 
Service. 


•Advertising  Kxecative — 34,  married,  14 
years  with  metropolitan  daily.  Would 
make  excellent  assistant  to  advertising 
director  or  business  manager.  Forceful  and 
energetic.  Writes  persuasive  promotion 
copy.  Works  in  harmony  with  men  and 
management.  Best  references.  B-871. 
E&P  Personnel  Service. 


Advertising  Alaiiager,  Solicitor — IS  years’ 
experience  on  both  large  and  small  papers. 
7  years  advertising  manager  small  daily. 
46  years  old,  desires  change.  Position  in 
any  capacity  where  co-operation  and  per¬ 
manency  are  reasonably  assured.  Present 
salary  minor  consideration.  B-983,  E  &  F 
Personnel  Service. 


Advertising  Salesman — Broad  knowledge 
sales,  sales  promotion,  national  and  local. 
Nine  years  outsanding  newspaper  experi¬ 
ence.  Sell  new  accounts  and  increase  old 
over  keen  competition.  Well  qualified,  too, 
take  charge  of  10,000-publication  depart¬ 
ment  and  show  results.  860.  B-956,  E&P 
Personnel  Service. 


.Advertising  Salesman  and  Publicity  Writer 
with  editorial  ability.  29,  single,  university 
graduate.  Now  crew  manager  selling  spe¬ 
cial  page  advertising  on  New  England 
papers.  Have  been  publisher  small  sheet. 
Want  display  Job  larger  paper  or  adver¬ 
tising  manager  small  paper,  or  will  con¬ 
sider  special  setup  to  handle  a  daily  or 
weekly  advertising  feature  to  develop  your 
real  small  accounts.  B-912,  E&P  Per¬ 
sonnel  Service. 


All  Round  Newspnperwomnn  wants  desk 
Job  or  news  run  in  a  city.  Experienced, 
capable,  responsible,  crack  references. 
B-985,  E&P  Personnel  Service. 


Artist,  Cartoonist — Former  art  director 
newspaper  syndicate.  Freelancing  past  two 
years.  Seeks  position.  Ten  years  general 
art  experience,  sport,  sketch,  political, 
comic  cartoons.  Contributor  to  nationally 
known  publications.  Will  go  anywhere. 
Salary  optional.  B-870,  E&P  Personnel 
Service. 


Aviation  Editor — Capable  of  writing  inter¬ 
esting  features.  I.icensed  pilot.  Also  can 
develop  strong  promotional  and  reader  in¬ 
terest  aero  club  feature  similar  to  Hearst 
‘‘.lunior  Birdmen”  club,  to  attract  youth. 
General  editorial  experience.  Salary  sec¬ 
ondary  to  opportunity.  B-988,  E&P 
Personnel  Service. 


Cartoonist — Editorials,  sport  caricature. 
Samples  on  request.  Will  go  anywhere. 

B-987.  Kditor  &  Publisher. _ 

Desk  or  Rewrite  Man,  Reporter  (Married), 
38.  15  years  small  and  large  dailies.  Will 
accept  $35  anywhere.  C.  O.  Blauvelt,  11 

Pier  St.,  Y’onkers,  N.  Y. _ 

Editor — News,  City,  Telegraph,  7  years 
last  Job.  Age  34,  Protestant,  married. 
Available  now.  Metropolitan,  small  dally 
experience.  Reliable,  sober,  hard  worker 
with  good  background.  Good  personality 
and  mixer.  B-991,  E&P  Personnel  Ser¬ 
vice^ _ 

Editor — 10  years’  experience  with  weekly 
commercial  periodical  which  rendered 
practical,  commentative,  research  and  ad¬ 
visory  service.  Desires  association  with 
magazine  or  newspaper  maintaining  edi¬ 
torial  department  with  analogous  purposes. 

B-989.  E&P  Personnel  Service. _ 

F'arni  News  Editor  or  Editorial  AVriter— 
15  years  experience  newspaper,  magazine 
and  farm  organizations.  Age  39,  married, 
college  graduate.  Understands  agricultural 
news,  farmer  organizations  and  politics. 
Writes  clear,  convincing  editorial  copy  on 
.social,  economic  and  human  interest  sub¬ 
jects.  B-958.  E&P  Personnel  Service. 
Here’s  the  Cure  for  some  newspaper’s 
financial  headache — clean  cut.  capable, 
dignified  executive.  He  will  command  re¬ 
spect  and  loyalty  of  your  staff  and  com¬ 
munity,  promote  good  will  with  agencies, 
build  your  lineage  on  a  sound  and  perma¬ 
nent  basis.  Now  employed  as  contact  man 
on  metropolitan  daily.  B-970.  E&P 

Personnel  Service. _ 

Manager  or  Staff  Position — Six  years  exec¬ 
utive  experience  in  retail  stores  plus  four 
years  of  display  selling  indicates  a  man 
who  can  increase  the  lineage  of  almost 
any  type  account.  Age  31.  Moderate  sal¬ 
ary  until  ability  is  proven.  B-961,  E&P 

Personnel  Service. _ 

Newspaperman— -l.ast  14  yeors  telegraph 
editor  In  city  of  over  300,000,  .seeks  em¬ 
ployment  in  New  England.  Experienced  in 
editorial  routine,  copy  reading  and  head¬ 
line  writing,  picture  layouts  and  makeup 
generally.  Available  immediately.  Address 

B-9g4.  E&P  Personnel  Service. _ 

Newspaperman — Former  editor  rald-West- 
ern  university  dally.  College  graduate. 
Young,  single.  Like  Job  as  reporter  on 
city  newspaper.  Go  anywhere.  B-986. 
E&P  Personnel  Service. 


Situations  Wanted 


Promotion,  Sales  or  l^blifdty  connection 
sought  by  able  young  man  with  more  than 
10  years  experience  in  feature  syndicate, 
press  association  and  daily  newspaper 
fields.  Executive  ability,  proitncer,  aggres¬ 
sive,  good  mixer.  No  sidelines  considered. 
Experienced  salesman  and  sales  manager. 
B-962,  E&P  I'crsonnel  .Service. 


Reporter-Artist-  Photograher.  I’resently 

employed.  Combination  man  who  can  fur¬ 
nish  best  of  references.  Nine  years’  ex¬ 
perience.  Will  go  anywhere.  Age  31. 
Write  B-96S.  E  &  1’  Personnel  .Service. 


ICeiMirter,  unemployed,  wants  Job  on  live, 
small-city  dally  where  experience,  ability 
and  reliability  are  valued.  Degree?  1926. 
References?  Certainly,  tiut  more  impor¬ 
tant,  will  come  on  two- month’s  trial  at 
your  minimum  .salary.  Sober,  congenial, 
hard  worker.  B-979,  E  &  1*  I’ersonnel 
Service. 


ICeiMirter;  Feature-Writer;  Photographer, 

28,  four  years  experience  two  leading  dailies 
of  Southern  state,  alert,  reliable,  sober. 
Wide  experience  on  general  assignment. 
Consistently  accurate;  never  tired.  Col¬ 
lege  man  with  good  cultural  background. 
Good  references.  -Not  seeking  princely 
salary,  but  chance  to  prove  ability.  B-978, 
E  &  P  I’ersonnel  Service. 


Sports  W'rlter,  employed,  single,  31,  seeks 
connection  on  daily  paper.  Seven  years 
experience.  Location  immaterial.  Ener¬ 
getic  worker,  with  reportorial  background. 
Can  supply  strong  references.  R-953. 
E&P  Personnel  Service. 


Nevfcpaper  Machinist 


Moving,  Erecting,  Dismantling — I’ressroom 
and  stereotype  equipment.  Call  BE  3-5967. 
H.  Ammon  &  Co..  95  Cliff  St..  N.  Y.  C. 


Mechanical  Equipment  for  Sale 


Conveyor — Large  newspaper  plant  which 
has  discontinued  its  Sunday  publication 
has  three  sections  of  up-to-date  conveying 
system  for  sale,  with  motors.  Combined 
sections  total  241  lineal  feet.  Five  running 
speeds  with  adjustable  tension.  Belts  3U 
inches  wide.  A  number  of  A-1  steel  deliv¬ 
ery  room  tables  also  for  sale.  For  further 
particulars  address  Box  B-965,  Editor  & 
Publisher. 


Hamilton  40-drawer  Type  Cabinets;  1,500 
lb.  Monometer  Melting  Furnace;  Monotype 
Material  Maker;  Ludlow  Type  Caster; 
6.000  lbs.  Foundry  Type;  7  and  8-column 
Casting  Boxes;  10  x  25  Vandercook  Proof 
Press.  Send  for  complete  list  current  sav¬ 
ings  tor  the  Newspaper  Plant.  Thomas  W. 
Hall  Co.,  Stamford.  Conn. 


Linotypes— 1.  5.  8,  11,  1,3,  19.  25.  Inter¬ 
types  B  and  C.  All  guaranteed.  Terms. 
HOFMAN  MACHINERY  '&  ENGRAVING 
CO.,  413  Lafayette  St..  New  York  City. 


For  Sale — Due  to  consolidation,  R.  Hoe  & 
Company  dry  mat  roller  with  motor  and 
drive,  and  1.000-lb.  ingot  metal  pot  with 
hood;  both  ready  for  use.  Herald-News, 
Passaic,  N.  J. 


Mechanical  Equipment  Wanted 


Wanted — 1  pair  of  Press  cylinders  for  a 
Hoe  color  unit,  21’/a-inch  cutoff,  99  54 
inches  long  with  3)4-inch  Journals  6  Inches 
long.  Complete  color  in  ring  system,  of  4 
intermediate  ink  drums,  fountain  and 
ductor  drive.  Vibrating  mechanism,  roller, 
shafts,  etc.  B-94  4,  Editor  &  Publisher. 


Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street,  New  York  City. 


Photo- Engraving  Equipment  for  Sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street,  N.  Y. 


Offset  Photographic  &  photo-engraving 
machinery  and  supplies  exclusive.  Photo 
Engraving  Equipment  Co.,  716  W.  Indiana 
Ave.,  Phila.,  Pa. 


Newspaper  Supplies 


stereotype  and  Pressroom  .Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

All  negotatious  confidential 

Palmer,  Suter  &  Palmer 

Business  Estsbllshed  In  1899 

350  Madison  Ave.  New  York 
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SHQ&mKm,THIRIY 


By  MARLEN  PEW 


WHEN  the  editors  of  Atlanta 
Journal  put  the  paper  to  press  on 
August  24,  there  were  three  letters  in 
the  people’s  forum  column  on  the  edi¬ 
torial  page,  all  properly  headlined.  One 
bore  the  Latin  phrase  “FORSAN  ET 
HAEC  OLIM.”  When  the  first  copies 
came  up  from  the  pressroom  the  i>age 
was  in  order,  but  in  a  later  edition  the 
editors  were  surprised  to  note  that  the 
headline  over  the  third  letter  was  not 
showing.  An  investigation  was  made. 
The  line  was  found  to  be  in  the  form 
and  also  the  mat,  but  there  was  only 
blank  space  in  the  printed  copies.  The 
search  finally  was  carried  to  the  press¬ 
room.  How  could  a  line  of  type  be  lost 
on  the  press?  Then  up  spake  an  able 
pressman :  “Sure,  it  was  chipped  out  of 
the  plate  on  the  press  which  I  stopp^ 
for  that  very  purpose.  Danged  if  I  will 
let  a  pied  line  get  through,  especially 
on  the  editorial  page,  while  I  have  a 
chisel  and  a  mallet.’’ 

«  *  « 

Mrs.  will  ROGERS  is  making 
a  collection  of  editorials,  cartoons 
and  interesting  graphic  layouts  that  ap¬ 
peared  in  the  American  press  to  record 
the  passing  of  her  famous  husband. 

I  am  informed  that  Mrs.  Rogers  sub¬ 
scribed  to  a  clipping  bureau  too  late 
to  receive  much  of  the  best  stuff  that 
was  printed  in  appreciation  of  Will’s 
contribution  to  the  gaiety  of  the  na¬ 
tion,  and  Editor  &  Publisher  has  been 
requested  to  ask  newspapermen  if  they 
will  not  mail  to  Mrs.  Rogers  any  mat¬ 
ter  they  may  have  published  that  would 
adorn  the  widow’s  scrap-book. 

The  address  is ;  Mrs.  Will  Rogers, 
Beverly  Hills,  Cal. 

*  *  % 

WESTBROOK  PEGLER,  spright¬ 
ly  writer  for  Scripps-Howard 
newspapers,  recently  stated  in  his  col¬ 
umn  that  he  resid^  in  the  fair  state 
of  Connecticut. 

This  amused  Hugh  W.  Robinson,  of 
Yonkers  (N.  Y.)  Statesman,  an  au¬ 
thority  on  the  geographic  points  of 
Westchester  County.  He  advises  that 
Mr.  Pegler  resides  in  the  town  of 
Poundridge,  which  is  across  the  Con¬ 
necticut  line  in  the  good  old  Empire 
state.  Mr.  Pegler  was  presu^bly 
confused  by  the  fact  that  the  railroad 
station  he  uses  is  in  Connecticut. 

If  Mr.  Pegler,  usually  soundly  in¬ 
formed  on  the  subjects  treated  in  his 
column,  does  not  know  where  he  lives, 
what  shall  be  said  of  the  dean  of  all 
columnists,  Mr.  Brisbane,  who  wrote 
in  his  Today  feature  on  Aug.  26,  the 
following ; 

“He  (the  lumberman  when  buying 
timber)  wants  fir  trees,  because  butter 
boxes  and  tubs  made  of  fir  do  not  give 
out  any  scent  of  lumber  to  affect  the 
taste  and  smell  of  the  butter.  When 
you  buy  tub  butter,  be  grateful  to  the 
tall  firs.” 

Lumbermen  of  the  Pacific  Northwest 
smiled.  Fir  is  the  one  wood  banned  in 
the  construction  of  butter  tubs  and 
boxes.  It  is  never  used  for  butter  tubs 
and  boxes  because  it  “scents  the  butter 
and  affects  its  taste.” 

“Spruce,”  according  to  an  official  of 
the  General  Package  Co.,  of  Aberdeen, 
Wash.,  which  has  manufactured  butter 
tubs  and  boxes  for  25  years  and  more, 
“is  used  exclusively.  Spruce — to  para- 
plirase  an  old  axiom — never  tastes  nor 
taints.”  ♦  ♦  • 

The  Dubuque  (la.)  Catholic  Daily 
Tribune,  first  and  only  English  lan¬ 
guage  religious  daily  of  that  denomina¬ 
tion  in  America,  recently  celebrated  its 
15th  birthday.  Its  editor  is  Charles 
Nennig  and  John  F.  Conner  is  general 
manager. 

The  Daily  Tribune  has  I.N.S.  and 


Catholic  News  Service,  and  its  own 
corresixindents.  It  reaches  ever>'  state 
and  many  foreign  countries,  its  circula¬ 
tion  being  by  mail,  except  the  local  edi¬ 
tion,  which  is  distributed  by  carriers. 
It  is  Catholic-viewpointed.  It  defends 
and  promotes  the  interests  of  the 
Church,  however  as  a  distinctly  private 
and  independent  corporation.  It  is  pol¬ 
itically  independent,  discussing  politics 
and  legislative  measures  from  the  non¬ 
partisan  view.  It  opposes  as  evils  to 
the  common  good:  Divorce,  mechani¬ 
cal  birth  control,  sterilization,  radical¬ 
ism  in  every  form,  and  upholds  Chris¬ 
tian  principles,  sound  laws,  individual 
rights,  disciplined  freedom  (contrary  to 
license),  a  living  wage  for  all  workers, 
freedom  of  wage  contract,  government 
supervision,  but  not  control  of  industry 
and  business,  a  free  and  clean  press, 
clean  public  entertainment,  and  law  en¬ 
forcement.  Naturally,  it  corrects  mis¬ 
representations  against  the  Catholic 
Church,  and  furthers  honest  citizenship. 
In  short,  it  is  a  lay  paper  with  the 
Catholic  viewpoint,  published  for  infor¬ 
mation  and  entertainment. 

Besides  the  news,  national  and  inter¬ 
national,  it  carries  a  number  of  regular 
features:  An  editorial  page,  a  sports 
page,  book  column,  radio  column,  forum 
column,  an  endorsed  movie  column, 
markets,  departments  for  children,  young 
people,  and  the  older  folk,  comics,  news 
pictures,  a  serial  story  and  a  monthly 
art  page. 

*  *  * 

CARL  PETERSON,  of  Chicago, 
tells  me  that  when  Swedish  pro¬ 
vincial  editors  find  themselves  short  of 
copy  to  fill  out  a  column,  they  do  not 
use  “fillers”,  such  as  jokes,  alleged 
poetry,  quotations  or  historical  facts, 
but  simply  permit  the  space  to  run 
blank.  We  have  all  read  newspapers 
that  would  have  been  improved  by  the 
Swedish  system. 

*  *  * 

SOME  weeks  ago  the  Saturday  Re¬ 
view  had  a  strong  criticism,  written 
by  Prof.  Breasted,  of  Will  Durant’s 
book  The  Story  of  Civilisation,  and 

among  the  complaints  was  one  that  the 

author  had  quoted  a  newspaper,  Nejv 
York  Times,  as  an  authority  on  certain 
Egyptology. 

Robert  Cromie,  editor  of  Vancouver 
Sun,  friend  of  Durant’s,  challenged 
Prof.  Breasted’s  view  that  a  newspaper 
may  not  be  as  responsible  an  authority 
on  Egyptology  as  any  other  publica¬ 
tion.  Mr.  Durant  also  said  that  in  his 
history  researches  he  had  found  that 
newspaper  material  was  sometimes  more 
authoritative  than  any  data  he  could 
lay  his  hands  on.  “Frequently,”  he 
said,  “a  newspaper  will  publish  mate¬ 
rial  of  the  greatest  value  to  the  historian 
which  does  not  show  up  in  book  form 
until  years  later.” 

To  discount,  as  Prof.  Breasted  did, 
the  authenticity  and  enterprise  of  the 
American  press,  which  spends  more 
money  in  a  month  to  collect  public  in¬ 
formation  than  do  book  publishers  in  a 
year,  seems  on  its  face  to  be  an  act  of 
prejudice  or  stupidity. 

*  *  * 

WE  spoke  here  recently  of  the  pos¬ 
sible  effectiveness  of  realistic  re¬ 
porting  of  automobile  accidents,  retail¬ 
ing  all  of  the  ghastly  results  of  a  crash 
of  a  speeding  automobile  with  a  tree  or 
telephone  pole.  Springfield  (Mo.) 
Leader  &  Press  on  Aug.  2  carried  such 
a  scare  story  on  page  one.  There  was  an 
art  head,  showing  a  hooded  human  skd- 
eton,  and  the  line  read:  “Step  On  The 
Gas !  I’m  your  pal.”  The  story  read 
as  follows,  in  part: 

“Pick  up  your  newspaper  any  day — 
today,  for  example. 


“Down  in  Texas  county,  a  Raymonds- 
ville  youth  is  driving  along  an  Ozarks 
highway.  It’s  hot.  Carelessly  he 
swings  his  left  arm  out  the  open  win¬ 
dow  ;  his  right  hand  holds  the  wheel.  A 
big  truck  comes  tearing  along  by,  with 
only  one  light  burning,  crowds  the 
boy  s  car,  tears  his  arm  otf,  and  goes  on 
— there  is  no  collision,  and  the  truck 
driver  doesn  t  know  anything  about  the 
ghastly  souvenir  he’s  carrying  along. 
Back  in  the  car,  Arthur  Lowell  Small¬ 
wood,  19,  feels  the  blow — reaches  over 
automatically  with  his  right  hand  to 
leel  his  shoulder  and  to  see  what  hap- 
liened.  His  arm  is  not  there  when  he 
reaches  for  it.  He  drives  eight  miles 
with  the  torn  and  blood-gushing  stump, 
to  a  doctor.” 

In  more  than  six  columns  of  space 
the  editor  told  readers  in  candid  terms 
just  what  road  dangers  are  in  these 
days  of  uncontrolled  driving. 

«  «  « 

The  Research  Committee  of  Sigma 
Delta  Chi  is  to  hold  its  first  an¬ 
nual  journalism  research  contest  this 
fall.  .-Vn  award  of  $50  will  be  made  at 
the  fraternity’s  aimual  convention  for 
the  outstanding  piece  of  research  in 
journalism  completed  during  the  year 
ending  September  30. 

Studies  eligible  for  consideration  are 
those  completed  in  book  or  article  form 
or  merely  as  a  manuscript  during  the 
period  set.  Any  journalist,  teacher  or 
student  is  eligible  to  enter  his  work  in 
the  competition. 

Studies  submitted  should  represent 
the  results  of  original  investigation  in 
some  phase  of  journalistic  activity. 
Because  of  the  breadth  of  the  field,  no 
precise  definition  of  its  extent  is  of- 
lered  by  the  research  committee  for 
the  purposes  of  the  contest.  The 
judges  (M.  V.  Atwood,  John  Stempel, 
Prof.  F.  L.  Mott  and  Prof.  Riegel)  will 
determine  the  relative  eligibility  of  each 
individual  study. 

«  »  * 

The  editor  of  the  Springfield  (O.) 

News-Sun,  and  the  management  of 
the  Cole  Bros.-Clyde  Beatty  Circus,  have 
been  at  grips  on  the  question  whether  a 
circus  can  advertise  and  press  agent  in 
advance  a  street  parade  which  fails  to 
materialize,  disappointing  thousands  of 
jiersons  along  the  proposed  line  of 
march,  especially  mothers  lugging  little 
children.  This  happened  at  Springfield 
and  the  editor  sang  out  about  it  in  his 
editorial  column.  The  circus  replied,  in 
the  trade  paper  Billboard,  saying  the 
parade  did  not  come  off  because  of  an 
"act  of  God”.  This  act  was  weather  so 
hot  that  it  seemed  cruel  to  man  and 
beast  to  pull  off  the  free  show,  though 
the  paid  show  went  on  as  usual.  An¬ 
other  alibi  was  that  the  circus  reached 
the  lot  at  1  p.  m.,  too  late  for  a  parade. 
Managing  Editor  Bert  A.  Teeters  re¬ 
plies  that  the  railroad  records  showed 
that  the  circus  arrived  at  7.50  a.  m.,  in 
ample  time,  and  that  it  wasn’t  too  hot 
for  thousands  of  people  to  stand  for 
hours  under  the  glare  of  a  mid-summer 
sun.  “The  circus  is  a  grand  old  Amer¬ 
ican  institution,  and  newspapers  have 
always  supported  it,”  said  the  editor, 
“but  these  traditions  will  be  jeopardized 
by  such  an  imposition  as  this,  and  we 
think  an  apology  is  due  the  people  of 
Springfield.”  An  apology — my  eye ! 
Deny  the  circus  a  permit  next  year,  and 
then  the  management  will  know  what 
you  are  talking  about. 

*  *  * 

Readers  of  the  Altoona  (Pa.) 
k.  Beacon  are  perplexed. 

They  can’t  be  sure,  when  they  buy  an 
.\ltoona  Beacon,  whether  it  is  an  Al¬ 
toona  Beacon  or — an  Altoona  Beacon. 

For  there  are  now  two  weekly  news¬ 
papers  published  in  that  hustling  indus¬ 
trial  city,  each  bearing  the  name  Bea¬ 
con,  eadi  with  identical  type  faces  and 
makeup.  They  are  probably  the  most 
remarkable  journalistic  twins  ever 
rolled  off  presses  in  the  United  States. 

One  paper  is  published  by  Charles 
S.  Kniss,  the  other  by  J.  E.  Buchanan. 

Atop  the  front  page  of  each  appears 
the  same  title  vignette — an  American 
eagle  surmounted  by  a  lighthouse,  the 
rays  of  which  stream  across  the  name 
Altoona  Beacon  in  Old  English  type. 


Beneath  uppers  the  same  unnom 
ment  of  policy” — Democratic- Progn 
sive-Independent.” 

On  either  side  at  the  top  of  the  pi 
appear  brief  catch-line  boxes,  simi 
in  appearance,  if  not  in  content  Ei 
the  volume  numbers,  date  lines  i 
price  announcements  appear  in  ex 
duplicate. 

It  requires  investigation  of  the  e 
torial  masthead  to  disclose  which  B 
con  is  which  Beacon,  and  even  h 
there  are  similarities.  Both  annoy 
that  the  Altoona  Beacon  Compai^ 
the  publisher,  but  on  one  appears 
name  of  Charles  S.  Kniss,  and  on 
other  the  name  of  J.  E.  Buchana«,i 
editor  and  publisher.  ^ 

Explanaticm  of  this  phenomenon  ay; 
given  by  Editor  Kniss  in  a  recent 
tion,  carrying  this  streamer  h 
across  page  one: 

“CITIZENS— THIS  IS  THE 
BEACON.” 

Underneath,  in  a  two-column  box,k 
said  Buchanan  came  to  work  for  tii 
original  Beacon  ten  months  ago  a 
managing  editor.  Recently,  the  ar 
asserted,  Buchanan  announced  his 
tention  to  take  over  control  of  the 
per  on  the  ground  that  he  held  a 
interest. 

Kniss  said  this  claim  was  disj* 
and  as  a  result  Buchanan  started 
own  Beacon. 

I  am  indebted  to  William  W. 
cox,  Jr.,  for  the  facts. 

*  *  m 

SPEAKING  of  the  power  of 
newspaper  to  prevent  war,  I 
reminded  that  A.  Schaefer,  advei 
director  of  Fort  IVayne  (Ind.)  Jo 
Gazette,  more  than  ten  years  ago 
a  comprehensive  proj^sal  that  the 
be  organized  as  an  instrument  to 
vent  international  conflict,  sub 
the  plan  to  the  Bok  Peace  Award 
mittee.  He  also  laid  the  idea  be 
the  Advertising  Clubs  of  the  Worl 
the  famed  London  convention  of  1 
but  like  so  many  other  notable  t 
plans  it  was  merely  applauded  and 
carded. 


T^ILLIAM  O.  GROVER,  of  P 
*  V  delphia  Enquirer,  writes :  “I 
mu^  interested  in  your  {fiece  on 
racing  and  think  most  of  your 
were  well  taken.  There  is  no 
much  of  the  color  of  the  events  is 
nored  in  the  cut-and-dried  re 
which  is  the  rule  today. 

“Regarding  another  suggestion,  by 
means  let  us  not  have  longer  par 
the  post.  It  places  too  much 
upon  the  heavily-weighted  horse; 
fact,  standing  at  the  post  during  a 
start  is  often  enough  to  whip  a 
with  lots  of  lead  in  the  saddle. 

“Most  writers  agreed  it  was  a 
parade  under  top  weight  which  li 
Discovery  at  Narrangansett.  If 
like  to  see  your  horse  before  you 
and  who  doesn’t? — ^you  can  always 
out  to  the  paddock  and  examine 
in  comparison  with  the  others, 
can  even  see  him  in  motion,  alth 
the  riders  do  not  go  up  until  the 
minute. 

“The  parades  at  Saratoga  are  u 
ally  fast  because  the  management  is 
financially  interested  in  the  bettors’ 
ting  their  last  dollar  down  before 
start,  and  the  horses  usually  galloL, 
the  post. 

“At  the  mutuel  tracks  in  New 
land,  however,  the  parades  are  inti 
able,  and  one  wishes  they  could 
ried  up  instead  of  prolonged. 

“In  France,  I  understand,  it  is 
unusual  to  keep  horses  waiting  at 
post  a  half  hour  in  order  to  give 
for  more  betting.  That  sort  of 
is  ruinous.” 

*  *  * 


All  very  well,  and  I’d  be  the 
-  to  suggest  anything  that  w 
be  a  further  hardship  on  horseflesh 
seems  to  me  to  take  as  hard  a  bean 
as  bone  and  tissue  can  bear,  but  it 
too  much  to  ask  20,000  spectators  to 
journ  to  the  paddock.  Couldn’t 
be  a  parade  of  halter-led  horses 
the  grandstand,  with  no  harm  done? 
would  add  to  the  gaiety. 


